Cable’s big week in the courts O Keeping up 
with AT&T (1 The top 50 agencies 
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One feature that makes 
our news catching is catching 
news in the making. 


With Houston's first TV news 
helicopter, we're snatching up 
news stones as they happen 
and bringing them to our 


viewers live. . 
چ‎ Crw And since we're traveling 
Б, mee above crowded city streets in- 
A د‎ stead of on them, we're covering 
o “nee more territory in a much short- 
т ше er time. 
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5 AJr So when it comes to local 
< BEES пем, we never have to leave our 

WM viewers up in the air. 
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We are proud to announce 


the formation of 


a new major force in 


Worldwide Television Distribution 


MGM/UA Television Distribution 


You'll be hearing a Great Deal More from us! 


© 1982 Metro-Golówyn-Mayer Film Co. 


Little House On The Prairie, KTLA, Los Angeles 
M-F 5—6PM, 8 Rating, 16% Share. 


Leading Distributor 
1 Tel Producers 
Son, Paris, Tonyo. 


Rome 


WORLDVISION то" 
ENTERPRISES ІМС, "gaio, Los ara 


Nielsen overnight average rating Oct 29-Nov. 26, 108 


а 
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The Week in Brief 


m —üm 10 OF THE WEEK 
HECTIC WEEK IN COURT FOR CABLE O Incase involving 
restraint of trade charges against Boulder, Colo., Supreme 
Courtrules that municipalities are vulnerable to antitrust ^ 
suits filed by losing cable franchise applicants. 

Supreme Court refuses to review FCC's elimination of 
distant-signal and syndicated exclusivity rules, In Utah, 
federal judge declares state's cable obscenity law 
unconstitutional. PAGE 27. 


FIRST STEP D) CBS files with FCC to seek PTAR waiver for 
longer news in 13 markets, but 7:30-8 p.m. time period 
remains untouched. PAGE 28. 


LIFE AFTER DIVESTITURE О Telecommunications gets 
ready for information age in wake of proposed settlement 
of AT&T and government differences. Industry factions 
voice varying reactions. PAGE 30. But neither Judge 
Greene nor Congress is ready to immediately accept 
Settlement. PAGE 32. Whatever else its ambitions might 
be, videotext is smack in middle of AT&T's sights. 

PAGE 33. 


FDR'S WHITE HOUSE TAPES O University of Washington 
professor writes about special recording component FDR 
used to record conversations. PAGE 34. 


NCAA'S KEEPER PLAY O Houston convention voles down 
attempt to decentralize TV football control. Association af 
Independent Television Stations criticizes NCAA plan as 
“unduly burdensome.” PAGE 34. 
NN ٨٧٨٧٨٧٨٧٨٧٨٧٨ Mmmm س‎ 
BLUE CHIPPERS GET BLUER O With broadcasting billings 
of more than $863 million, Young & Rubicam again leads 
all ad agencies in electronics media buying. 
BRCADCASTING's 30th annual survey finds out how and 
why 50 top shops pushed their total radio-TV placements 
over $9 billion mark in 1981. PAGE 37. 


Еттен“ 
ON FCC'S BACK BURNER O AM stereo consideration 
delayed, reportedly to allow commissioners more time for 
study. EEO package also faces postponement. PAGE 54. 


Closed Си 
Datebook.... 
Editoriale, . 

Fates & Fortunes. . 
For the Record. 


Index to departments 


Bottom Line... 
Business Briefly. 


Changing Hands. 
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Intermedia. .... 


SEARCH FOR COMMON GROUND O Eight trade groups 
weigh strategy for united effort to get deregulation 
legislation. PAGE 58. 


——— ا‎ 
LOPEZ'S CHANGE OF HEART O Los Angeles newsman 
explains why he dropped claim to reporters' privilege and 
testified in “freeway killer" case, PAGE 68. 


a CCN ——— 
COMING JUNE 40 RCA Cable and Rockefeller Center set 
starting date for The Entertainment Channel, joint pay 

cable venture that will offer at least 10 Broadway 

productions. PAGE 70. А 


NETWORKS MEET Critics O During Television Critics 
Association Day, Brinkley gives some reasons he { 
switched to ABC. CBS bobtails its participation and NBC ¢ 
changes mind about bypassing event. PAGE 70. 


EO d 
RATING NEW MEDIA O Broadcast Rating Council will т 
establish task force to consider structure and financing of * 
tallies in emerging fields. Second group will deal with 


functions. PAGE 75. 
* 


NE TECHNO, mmt. 
LOCAL PHONE LOOPS O Speculation abounds on effects 
on broadcasters of proposed AT&T divestiture of local 
companies. Consensus is thal it's too early to tell, but 

many see incentive to go satellite. PAGE 78. 


p——— TT 


HELP FOR NONCOMMERCIALS ГІ NAB task force on 
publie broadcasting funding hopes to offer 
recommendations by April 1. PAGE B2. 


— — nd 
DOING IT HIMSELF О Frustrated by rebuffs to his ideas, 

Ike Blonder became business entrepreneur, That turn in 

his career eventually brought him to chairmanship of 
Blonder-Tongue Laboratories, major manufacturer of TV 
receplion and STV gear PAGE 111. 


News Бегі.. 
E. Орап Mike. . 
Playback 
Stock Index. ... 5 
Washington Watch. .. i 
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ere can you find 46 weeks 


of familgsentertainment 
filled with ЖЕНЕ ns 
travel suspense, cowsgáshat sing, 
chimps th talk,an operatic 
parrot & atwo-headed snake? 


including famed underwater 
xplorer Jacques Cousteau 
and Joan Embery of 
e San Diego Zoo, 

Itsa program 


The hosts of this fascinating 
and involving weekly series 
that ran in prime time on 


They are joined by regular guests advertisers can be proud! 


"Those Amazing Animal | 


An Alan Landsburg Production. *23 episodes/23 repeats. 
Available ШЕП 1982 оп ап NH аш rted basis. 

rmation, call Shelly Schwab i MCATV 

Bobbi Fisher (212) 759-7500. 


зелката тту STEDSE ALLFACHTS RENEE. 
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ClosedsCircuit: 


Insider reporl: behind the scene, before the fact 


талын eee 
In wings: Washburn 

There is no formal confirmation, but 
preliminary clearance has been obtained 
from State Department authorities for 
designation of FCC Commissioner Abbott 
Washburn to head U.S, delegation to 
Region 2 Administrative Radio 
Conference (RARC) in Geneva next June 
13 to July 16. Washburn’s term on FCC 
expires June 30, and presumption is he 
later will be designated staff ambassador at 
conference, which is lo be confined (о 
broadcast satellite agenda (12.2 to 12.7 
ghz). Washburn held ambassadorial rank 
in 1970-71 as chairman of Intelsat, first 
conference on satellite allocations, in 
Washington, 

With expiration of Washburn's seven- 
year term, strong indications are that FCC 
General Counsel Stephen Sharp will be 
selected by President Reagan to fill 
vacancy, retaining balance of four 
Republicans and three Democrats. 


ur sen 
Rapprochment 

Will it be Chicago in April 1984 for annual 
convention of National Association of 
Broadcasters? If reaction to pitch made for 
return of industry's biggest gathering for 
first lime since 1975 is criterion, NAB will 
be back two years hence when record 
attendance of 27,000 is expected. NAB, 
however, insists no commitment was 
made. Mayor Jane Byrne, flanked by 
labor, hotel and McCormick Place exhibit 
hall executives, met with NAB President 
Vincent T. Wasilewski and key NAB 
executives last Thursday at session 
arranged by Ward L. Quaal, former head 
of Chicago-based WGN Continental. At 
Chicago's Mid-America Club luncheon, 
enthusiasm ran high on both sides. 

МАВ convention this year is in Dallas, 
April 4.7 and is committed for Las Vegas 
for 1983 and tentatively for 1984. But 
schedule is believed sufficiently flexible to 
effect shift to McCormick Place with 
assurances that there will be peace and 
tranquility where labor unions are 
concerned, Last convention produced 
complaints of labor gouging. 


ЕЕ 
Hawaii calling 

On eve of National Association of 
Broadcasting board meeting this week in 
Hawaii there was notion that while 
something must be done about funding 
plight of public broadcasting (see page 82) 
immediate ansver is not in special impost 
on licensees or spectrum users on grounds 
it would discriminate against broadcast. 
(and possibly cable and satellite) users. 
Опе idea advanced (see Lawrence 


Grossman “Monday Memo Jan, 4) was 
that licensees would thus be freed of 
challengers for facilitics unless they 
violated laws. Matter is on agenda of NAB 
Futures Committee, chaired by Thomas 
E. Bolger, who will report at board 
meeting. 

While funding proposals might not 
trigger action, two other TV agenda items 
will. Television code amendment to 
redefine contraceptive advertising 
acceptance appears (о be without much 
support. Whether to leave teletext 
standards to marketplace or ask FCC to 
adopt single compatible standard will be 
most hotly contested issue. NAB 
previously has endorsed marketplace 
concept. 


— É— 
Pitch for PTAR 

Controversy over possible repeal or 
modification of FCC's prime-time access 
rule will receive unscheduled attention at 
NAB board meeting this week. Prominent 
member of television board will ask NAB 
to support retention of rule on grounds 
that network affiliates, faced with growing 
competition from emerging media, would 
be unable to survive without income 
generated from 30 minutes of access to 
prime audience each day. 

Motion to get NAB to back PTAR was 
kept off agenda for this week's meeting, 
but will be made anyway. Backers of 
motion decided to make it before СВ57% 
petition to FCC to modify rule became 
known (see story, page 29). 


ا 
Parental concern‏ 

Although NBC executives say company is 
keeping eye on possibilities of cable 
programing ata CBS Cable and ABC's 
varied efforts (NBC was on exhibit floor at 
recent Western Cable Show), view from 
top continues to be that NBC has other 
fish to fry first. RCA Chairman Thornton 
Bradshaw, interviewed for upcoming 
BROADCASTING “Ргоћіе,” says: “Ме 
have given the task to NBC of improving 
network television... We want to make 
sure NBC realizes its potential as a 
network," 


P 
Out and in 

Reshuffling is reported under way in 
executive suites of Seltel Inc., New York- 
based station representative. Roy 
Edwards, senior vice president and Los 
Angeles manager, and Phi! Corper, vice 
president and genera! sales manager and 
25-year veteran of Seltel and predecessor 
companies, have resigned. Joe Eisberg, 
vice president of Seltel's Independent 
Division, is slated to succeed Corper, and 


Brondenatina inn 1a tano 


Raymond Johns, vice president and 
manager of Los Angeles office of Peters, 
Griffen, Woodward, is (o succeed 
Edwards. Jim Bloom, VP and New York 
sales manager, has been named to newly 
created post of vice president, marketing. 
Moves are said to be "'shake-out" from 
merger about year ago of Meeker 
Television and HR Television to form 
Seltel. 


mE 
Little bit commercial 
Noncommercial television stations 
planning to participate in proposed 18- 
month advertising experiment, supervised 
by Temporary Commission on Alternative 
Financing for Public Telecommunications, 
have now been asked to work 88 
consortium and present proposal to 

"IC AFPT at its next meeting Jan. 29. 
Meeting last week in Chicago for strategy 
Session, stations looked at ways 10 cope 
with potential union problems and 
methods of presenting advertising on 
public television stations. Some methods 
under consideration: enhanced 
underwriting, cluster advertising, public 
service orientation. They're to meet with 
unions this week. 

TCAFPT is expected to limit 
participation in experiment to TV stations. 
Ünly three of 13 radio stations originally 
interested in project want to continue 
100 few, in commission’s opinion, to 
constitute credible test. 
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Se 
In business 

First investments by two-year-old 
Broadcast Capital Fund Ine. 
(BROADCAP) are expected to win 
approval of BROADCAP board by late 
this week and to be finalized by end of 
January. Investments, approved Бу “ 
BROADCAP's investment committee last 
Friday, are loan of close to $100,000 to 
Mississippi broadcaster seeking to 

purchase second radio siation and another 

of about $200,000 to minority applicant 
planning to put new FM on air in southern | 
California. 

BROADCAP is nonprofit minority- 
enterprise, small-business investment 
corporation founded by National 
Association of Broadcasters in late 1979. 


Ld 
Flyweight recorder 

First product to emerge from Ampex's 
arrangement with Kudelski-SA, 5 
manufacturer of high-quality audio 

recorders under Nagra name, may be : 
portable one-inch videotape recorder, 

smaller, lighter and more rugged than 
Ampex's current portable machines. 


Their 
Shining Hour 


Thank You... PORTLAND, OR GREENSBORO,NC FORT WAYNE 


NEW YORK PHOENIX HARRISBURG/ FARGO 

LOS ANGELES SAN DIEGO LANCASTER LAS VEGAS 

CHICAGO KANSAS CITY LITTLE ROCK EL PASO 

BOSTON MILWAUKEE SHREVEPORT CHARLESTON, SC 

CLEVELAND BUFFALO 'TEXARKANA AMARILLO 

DALLAS CHARLOTTE NC TULSA YAKIMA 
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10 Markets Sold...and 
selling fast for Fall 82 


From Los Angeles to New York...from Chicago to Houston 

it's clear that both small and large markets applaud EIGHT IS H 
ENOUGH as the perfect choice for success in early fringe. $ 
EIGHT IS ENOUGH consistently reaches women 18-49, x 
teens and kids in huge numbers. In fact, its 
audience breakdown perfectly matches the | 
available 4-8 pm audience. So get the {| 
Bradfords on your side and prove that | 
our shining hour can be your 
golden opportunity. NE 


Los Angeles О Мем YorkCiChicagoC]Atfanta C Dallas ee € 


Business Briefly 
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Michigan Consolidated Gas 0 Begins 
this week for six weeks in four Michigan 
markets. Prime access, fringe, news and 
prime times. Agency: D'Arcy-MacManus 
& Masius, Bloomfield Hills, Mich. Target: 
adults, 25 and over. 


Krystal Restaurants || Chicken 
sandwiches. Begins Feb, 22 for five 
weeks in 13 markets. Fringe and prime 
times. Agency: Cargill, Wilson & Acree. 
Atlanta Target: adults, 18-49. 


Nissin Foods О Top Romen Cup о” 
Noodles, Begins Jan. 25 for five weeks in 
28 markets. Early fringe, fringe and day 
times, Agency: Young & Rubicarn, New 
York, Target: women, 18-49. 


Ground Round O Restaurants, Begins 
Feb. 22 ior four weeks in 15 markets, 
Fringe and prime access times. Agency: 
Griswold-Eshleman Co, Cleveland. 
Target: adults, 18-34 


Blue Cross of Northern Californi: 
Begins Jan. 25 for four weeks in under 10. 


markets. Fringe and news times. Agency: 
Allen & Dorward Advertising, San 
Francisco. Targel: total adults. 


Freeman Cosmetics © Sea Kelp 
Shampoo.Begins this week for three 
weeks in Las Vegas: Denver; Cleveland; 
Washington, Norfolk, Уа.; Richmond, Va., 
plus four California markets, Day and 
prime times. Agency: Ed Linov 
Associates ol California, Los Angeles 
Target: women, 18-49 


Shasta O Diet Shasta beverages Begins 
Jan, 25 tor three weeks іп 62 markets. Day 
and fringe times. Agency: Needham, 
Harper & Steers Advertising, Chicago. 
Target: women, | 8-49 


Кгай С Seallest orange juice. Begins 
Jan. 25 for two weeks in under 10 
markets. Day and prime limes. Agency: 
NW Ayer, New York, Target: women, 
25-54. 


Rich Products Corp. © Frozen foods. 
Begins Feb. 1 for two weeks in Boston; 
Hartford-New Haven, Conn; Providence. 


the most experienced 
firm in broadcast executive 
recruitment. 


Corporate executives, general managers, managers in all 
depariments—we're the industry professionals at 


гест 


iting these key people for stations and cable TV 


companies іп all size markets throughout the 1/5, 
We take pride in the quality of our personal service-it 
has eamed us many close, long-term relationships. 
Our In-depth studies (of people AND positions) are 
backed by more than 15 years experience es 
broadcast management consultants specializing 
in executive recruitment. 


For a confidential discussion, call 312-394-9330. 


Сай Youngs 
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Р COMMERCE. ROLLING MEADOWS, Meta NOIS 60008. 


ONE CROS СА 


Mike Walker 


Rl; Cleveland and Youngstown, Ohio. 
Agency: Campbell-Mithun, Chicago. 
Target: women, 25-54. 
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Geico Insurance O Begins in January 
for tirst quarter in Atlanta, Washington, 
New York, San Diego and Norfolk, Va 
Agency: Wunderman, Ricotta, Kline, New 
York, Target: men, 25-54. 


Coleman Со. C Heating end air 
conditioning. Begins March 22 for 10 
weeks in about 25 markets, Agency: 
Associated Advertising Agency, Wichita 
Kan. Target: edulls, 25-54 


Commerce Drug С Ога Jel 
(pharmaceutical product). Begins Feb. 1 
for 10 weeks їп over 25 markets. Agency: 
Media Department, New York. Target. 
women. 25-54 


Hondan Motorcycles. Begins Feb. 1 for 
eight weeks in over 20 markets, Agency: 
Dailey & Associates, Los Angeles. Target: 
men, 18-34; men, 35-49. 


BMWDO Automobiles, Begins Jan. 25 for 
four weeks іп Néw York and Los Angeles. 
Agency: Ammirati & Puris, New York. 
Target, men, 25-54. 


Doxsee Foods I Clam chowder. Begins 
Jan 25 for tour weeks in Miami, Tampa 


Weztiew Charleston, SC.: To Blair Radio 
trom Jack Masla & Co. 

>) 
Weme New York: To Major Maike! 
Radio тот Buckley Radio Sales 


WMKE(AMI-WECS-FM Milwaukee: 
Radio Sales trom Torbet, 


To RKO 


Weukiaw? Kalamazoo, Mich: To Lotus 
Rep from Pro Radio. 


үг менем! PerurLaSalle. IIl. To Lolus нер 
from Frederick W. Smith. 


Wirmtam Batlimore: To Hillier, Newmark 
& Wechsler trom Lotus Rep. 

с 
Муну. амм Harrisburg, Pas Те Hillier 
Newmark & Wechsler from H/R Stone. 


Wunamew Lancaster Pa: To Hi 
Newmark & Wechsler (rom H/R Stone. 


end West Palm Beach, all Florica. 
Agency: Richardson, Meyers, Donofrio, 
Baltimore. Target: women, 18 and over. 


Trees weetL Fruit juices. Begins March 1 
for tour weeks in Detroit, Cleveland and 
Grand Rapids, Mich. Agency: Della 
Femina Travisano & Partners, Los 
Angeles. Target: women, 25-64. 


Borg-Warner O York division (healing 
and air conditioning). Begins March 1 for 
four weeks in about 35 markets. Agency 
Aitkin-Kynett Co, Philadelphia. Target: 
асин. 35-54. 


Jim Dandy Dog Food = Begins Jan. 25 
for ane to six weeks in about 18 markets. 
Agency: Liller Neal Weltin, Atlanta. 
Target: adults, 25-49 


‘California’ Magazine Begins first 
quarter for various weeks in San 
Francisco. Los Angeles and San Diego. 
Agency: Spencer Granville Agency 
Francisco. Target: adults, 25-49. 


Mount Zion Nurse recruitment. Begins 
in mid-January for one week in Buffalo, 
N.Y, and Minneapolis. Agency: Rainoldi 
Bowles, San Francisco, Target: women, 
24-34. 
ed 
Amoco Oil O Begins this week for seven 
weeks in 45 markets. Agency: D'Arcy- 
MacManus & Masius, Chicago. Target. 
acults, 18-49. 


. “Theperson 

you describe 
isthe person 
we'll deliver" 


Joe Sullivan 
& Associates, Inc. 


Executive Search and Recrultment 

in Broadcasting, Cable Television, 

and Pu 

1270 Ave. of the Americas, N.Y., N.Y 10020 
4212)765-5290 


Singing radio's praises. Chevrolet, in 
айап to "each young adult audience, has 
made commitment with RKO Radio Net- 
orks to sponsor Hot Ones and Ceptured 
Live programs. Hot Ones, broadcast on 
alternate weeks, debuts during weekend af 
Jan. 16 and Captured Live starts in March. 
Making Chevy's first exclusive radio nel- 
work sponsorship, shows will provide vehi- 
cle for new spots that highlight new 1982 
саг models, including Camaro 2-28 Agency 
for Chewole is Campbell-Ewald. Pictured 0-7); Lou Schultz, senior vice president, 
Campbell-Ewald; Thomas А. Staudt, general marketing manager, Chevrolet; Thomas F 
Burchill, cresident, RKO Radio Networks, and David Martin, senior vice president, 
Campbell-Ewald 


Midwest expansion, Cincinnati-besed Fahigren & Ferns has acquired Matthews, 
Muhlenan, McLean, Chariatle, NC, bringing the former's billings to 555 million. New divi 
sion of Fehlgren & Ferris adds accounts including McDonald's, Central Carolina Co-op, Na- 
tional Automotive Parts Association, ARMA hardware stores and Carownds theme park, 
division of Tafl Broadcasting 


n 


Personified product. Subaru of America, wilh help of ad agency Levine, Huntley 
Schmidt, Plapler and Beaver New York, will introduce new ТУ spo fcr Subaru Brat, which 
features veleren actress Ruth Gordon. Adjectives such as "unique, irreverent, durable end 
reliable" were given 15 both actress and automobile in spot that breaks on Jan. 24 during 
Super Bowl. After debut, 20-sscond spot wil! be placed into Subaru regional and national 
schedules, 


Interactive advertisers. Group of nation’s leading advertisers will participate in The 
Cableshop, joint venture in interactive advertising of J, Walter Thompson Co. U.S.A. and 
Adame-Russell Co. Advertisers signed for project include Ford division, Reynolds Metals, 
Scoll Paper Со. Arrow Shirts, Investors Diversified Services, National Credit Union Associ- 
ations, Kraft, Campbell Soup Со, Uncle Ban's, Genesco, Franklin Mint, Prudential Insurance 
Co. Monroe Automotive Equipment and Walker Manufacturing Co. Cableshop. which wil 
be launched officially March 1, will enable advertisers to present three to seven-minute In- 
formational advertising messages on Adams-Russell systems in Peabody. Mass, serving 
8.000 subscribers. Viewers may select messages they wish tc see from guide channel, anc 
then сай special phone number and code that will program their requests within three 
minutes on ore of Cableshop's tee other channels. 
D 


Bad, but some good. Doyle Dans Bernbach, New York had good news and bad news last 
week. It lost the estimated 540 million in billings of Pen American World Airways, which it 
landed last June after resigning American Airlines, DDB client for 20 years. DOB said Pan 
Arm's action came as "otal surprise" Picking up Pan Am was Wells, Rich, Greene, New 
York. Account usually allots about 35% of its budget to TV and radio. The good new for 
Оба was that it picked up Murjeni International Ltd. (jeans and sportswear), which bills 
mote than S10 million, heavily in TV. 

More ad buys for ESPN, Entertainment and Sports Programing Network has three new 
advertisers that add $1.2 million in billings for 1982. Tampax, through Willlam Esty Co, Red 
Carpet Real Estate, through Bozell & Jacobs, and US. Postal System, through Young 8 
Rubicam, have made first ad placements this month. Top advertisers returning to ESPN 
“with sizable six-figure placements" ere Owens-Corning and Exxon. 

а 


Driven to USA. USA Cable Network has attracted Chevrolet as newest sponsor on its 
Night Flight rock music series, and introduces exclusive 90-second spol for cable ТУ and 
томе theaters created by Campbell-Ewald Co. Ford Motor Co. alsa has made buy on 
USA's Greatest Sports Legends. 
в 

Spreading its wings. Lexington Broadcast Services, New York, which has specialized іп 
acquiring national advertisers оп barter basis for programs il distributes, is broadening 15 
base lo act as national sales representative for programs syndicaled by other distributors. 
It has created new division, LBS Media, to perform that function and reports its first client is 
Soap World, half-hour show to begin next September That program is produced by Barry & 
Enright Productions ın association wilh King World Productions and is syndicated by Col- 
bert Television Sales. 
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Monday :Memo: 


A broadcast advertising commentary from Harriet Berger media director, Bowes/Hanlon Advertising, Atlanta 


large company in 
your backyard 


This is a story of how radio advertising 18 
helping to solve a retailer's identity prob- 
lem. It goes like this: 

Dunaway Drugs, a client of Bowes/ 
Hanlon Advertising since 1972, found it- 
self caught in the same sticky situation 
that faces many small drug chains. 

The Marietta, Ga.-based chain of 15 
stores in north Atlanta and Cobb county is 
well known and respected in the com- 
munity, yet has budget problems compet- 
ing with the drug giants. Dunaway lacks 
the advertising budget 10 match organiza- 
ors like Eckerd's, Super X and Revco 
that Nourish in this part of the country. 

What we had here, as the chain gang 
boss told Paul Newman іп “Cool Hand 
Luke,” was “а failure to communicate.” 

Enter Bowes/ Hanlon. The account team 
decided Н was time to revise Dunaway's 
marketing strategy. For years, Dunaway 
had concentrated on price-item campaigns 
prior to key selling seasons like Christmas, 
back-to-school and Mother's Day The 
main vehicles were direct mail, flyers and 
ads in suburban weekly newspapers. The 
big Atlanta papers and television stations 
were out of the question, because the com- 
pany's tota! annual ad budget was limited. 
However, minimum-support radio 
schedules were purchased as a secondary 
venicle. 

Meanwhile, Eckerd's and the other big 
BUYS were blitzing television viewers with 
flashy commercials and running a regular 
schedule of ads in the metropolitan and 
suburban newspapers. 

Bowes/Han!on recommended an at- 
titudinal and awareness research study to 
test the results of previous Dunaway cam- 
paigns. The resulls were fascinating. 

Dunaway's advertising recall was 
surprisingly high. About 65% of the te- 
spondents were able to recall specifics 
aboul the company's promotional program 
and 94% remembered receiving a Duna- 
way mail circular. 

Dunaway also enjoyed high “Чор of 
mind” awareness. When asked to name 
drug stores, Duneway was mentioned 
more often than any other chain in the 
area. 

Imagewise, Dunaway also fared ex- 
tremely well, Our client rated al or near the 
top in important categories like being well 
stocked, carrying brand-name products, 
employing highly qualified pharmacists, 
hiring a knowledgeable and friendly staff 
and maintaining a neat and clean store. 

With scores like that, it’s hard to believe 


Harriet (Schwartz) Berger jained Bowes! 
Hanlon, Atlanta, as media director last 
November, after six and a half years as media 
buyer and planner for Cole, Henderson, Drake 
also in Atlanta, Berger holds a degree in 
journalism and advertising from the University 
of Georgia. She began her media career at the 
Cargill, Wilson & Acree agency and has had 
wide experience with all media. 
—ÓÓ— MÀ 


that a problem existed, However, the study 
uncovered a serious shortcoming and it’s 
spelled V-A-L-U-E, Simply put, Dunaway 
had a weak rating in terms of offering low 
prices for both prescription and nondrug 
merchandise. 

This is the age of the bargain-hunter 
and nowhere is it more prevalent than in 
the drug store business. Savvy shoppers, 
ravaged by unrelenting double-digit infla- 
tion and nagging fears of unemployment, 
are hungry for discounts. Dunaway didn't 
have the budgetary firepower to advertise 
with big drug chains, mass merchandisers 
and discounters, 

What's more, a closer examination of 
the advertising recall results revealed other 
concerns. Dunaway registered the im- 
pressive scores mainly through the sup- 
port of older, less-educated and less. 
affluent consumers. The client was having. 
a difficult time reaching the 18-49 age 
bracket and consumers earning more than 
$24,000 a year. This upwardly mobile, bet- 
ter-educated segment is expanding rapidly 


in the Atlanta market. 

We shared these facts with Dunaway 
and proceeded to design new media and 
marketing tactics, It became obvious that 
youth and affluence must be better served, 
and our top priority became targeting this 
18-49 audience. The research indicated the 
group was most concerned with a drug 
store's prices. These shoppers also admit 
they are willing to switch store loyalties if 
bargains ate available. 

Now we had to devise an effective, yel 
economical, method of tapping this 
mobile target group. Conventional 
wisdom has it thet radio is the optimum 
vehicle for reachirg the young and active 
Both client and agency agreed the airwaves 
offered the best way to implement the new 
strategy. 

Dunaway budgeted for a new radio cam- 
paign. The Bowes/Hanlon media depart- 
ment structured the program to generate 
ап effective price image for the client. 
Heavy schedules were placed for late 
August (back to school), pre-Christmas 
and ihe Christmas periods. Lighter, 
though regular, flights were scheduled for 
nonsales periods. 

We have bought time on three stations 
(country and western, adult contemporary 
and a middle-of-the-road) and rotated the 
commercials among morning drive, early 
afterncon and evening drive. 

The commercials themselves directly 
address Duneway's emerging price image. 
The theme is thet Dunaway always has 
100 unadvertised items on sale.” An ag- 
pressive in-store signage campaign sup- 
ports the radio commercials. 

"We're also emphasizing that the client 
does more than sell the increasingly popu- 
lar generic drugs. Dunaway pharmacists, 
our advertising notes, “Isad the consumer 
through the complex maze of saving 
money on prescriptions.” 

Our ultimate goal is to wipe out the mis- 
conception that Dunaway charges higher 
prices than the competition. There’s no 
better way lo tell the story than with radio. 

While radio has developed into the 
client's most visible vehicle for change, 
we'll continue to support the campaign 
with mailers and local newspaper ads. 
We're convinced (his package will (urn the 
tide, 

Ken Bowes, our president, likes to say 
that every client comes to us with a prob- 
lem. |t may be a desirable problem, like 
maintaining a sales lead, but it is a prob- 
lem nevertheless, And it is our job to solve 
it. This view of our role keeps us alert and 
responsive, and discourages passive 
assumptions. 

We believe that to move a ‘‘pro- 
duct,” we must first move the consumer. 


- DIFFRENT STROKES. | 
| RATED COMEDY 


comedies dumped i inthe 
1980-1981 season, Diff'rent 
Strokes rose to the top, 
ranking #4 among all 
Situation comedies. 


NTI 
| RANK PROGRAM — RATING/SHARE 


239/35 
2JEFFERSONS 236/25 
3ALICE 235/24 


SHAPPY DAYS 232/24 
60NE DAY AT A TIME 23.1733 

7 THREE'S COMPANY 230/34 
BFACTSOFLIFE 228/35 

9 ARCHIE BUNKER'S PLACE 226/33 
lOLAVERNE & SHIRLEY 22.1732 
11 TOO CLOSE FOR COMFORT 224/33 
12 HOUSE! CALLS 211/30 

| 13BRADY BRIDES 205/33 
14 BARNEY MILLER 19.7/30 
| 15 TAXI 193/28 
16 MORK & MINDY 19.1/29 
17 HARPER VALLEY ELA. 187/20 
18SOAP 186/28 
1 4 183/27 

17.8/28 

17.1/20 

165/28 

23 163/25 
| HIMA BIG GIRL NOW 16.1/26 
25 LADIES' MAN 15,1/23 
Source: NTI Nov, 1980 and Feb. 1981. 


AVAILABLE '84 


Diffrent Strokes a NDEM production distributed by LP 83 A fms 
1901 Avenue en the Stars, Suite 666, Los Angeles, California 90067 (213) 553-3600 TWX; TANDEM TAT LSA 
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Ар НТ: THE BE Test | 
| IN TOWN. : | 


аайы De a ы, 


+ د 


*Live star interviews with the greatest names 
in country music. 


*The best in country music selection and 
programming. 
*Top country music deejays. 


* Up-to-the-minute | АР News, Weather and Sports. 
* LIVE 11PM to 5AM via satellite. 


BASIC ROTATION 


SM, Inc. and the enormous amount 
Associated сі experience and 
?ress Broad- resources in these 


zast Services have 
eamed up to bring 
‘ou this hot new 
avernight network 
»ackage. 

WSM, Inc. has more 
»xperience and expertise 
n country music orogram- 
ning and broadcasting than 
any other company. Among WSM, 


two companies to 

work for you, 

The feed will be five and 
continuous 11PM to 5AM 
regardless of your time zone, 
Give your station live nighttime 
° country music programming 
direct from Nashville, Call or write 
for more information today. 


nc.'s other ventures in country Glenn Serafin 

nusic are the Grand Ole Opry, Е Associated Press 
2pryland, U.S.A., Opryland = 50 Rockefeller Plaza 
Television Productions and = New York, NY 10020 
Dpryland Radio Productions. > X (212) 621-1520 


Ка entad Press is the world's O 
rgest news gathering agency, Myo 
viha ful time news staff of АС, Wwe 


yearly 1,500 professional journal- 

sts in 61 countries worldwide. V 
When you join the Music 

Zountry Network, you'll be putting 


Music Country Network is a service of WSM, Inc. and AP Broadcast Services 


т indicates new or revised listing 


This week 


Jan. 17+20— Pacific Telecommunications Con- 
ference, focusing оп telécommunication sarvices in 
Pacilic hemisphere, Americas, Asia and Oceania 
Meeting will be opened by Bernard J. Wunder Jt 
assistant secretary of commerce for communication 
and information for the United States likai hotel 
Honolulu. 


= Jan. 18—National Academy of Television Arts 
and Sciences, New York chapler. drop-in diene: Pre- 
view showing of CBS comedy series, Baker's Daren. 
Copacabana, New York. 


© Jan. 18-20— Georgia Association of Broodeastere 
37th annual Radlo-TY Insitute. Speakers include CBS 
News correspondent Douglas Edwaras. Georgia 
Center lor Continuing Eaucation, University ot 
Georgia, Athens, Ga. 


Jan. 18-21 — Washington Journalism Center con- 
ference for journalists, "Environmental Issues— 1982. 
Watergate hotel. Washington. 

Мап, 18-22 — National Association of Broadcasters 


joint board of directere meeting. Wainhal hotel, Kauai 
Мамай 


Jan. 19— РСС еп banc meeting. FCC. Washington 
B Jan. 19— National Citizens Committee for Broad. 
casting огото bag lunch, "The Information Explosion: 
Speaker: Hugh Downs, host of ABC-Tv's 20/20. 
negie builcing, Washington. 


Da ebook: 


Jan. 20— Federal Communications Bar Association 
luncheon. Speaker FCC Broadcast Bureau Chiet Larry 
Е Harris. Touchdown Ciub, Wash notan. 


dan. 20—Okio Association of Broadcasters legal 
answers workshop. Dublin Stouffer's. Columbus, Ohio. 
Jan, 20—New York chapter of Women in Cable 


course titled “Basics of Cable Television? Urban Coali- 
tion, 1818 Broadway New York. 


Чап. 20-22. Colorado Braadeasters Association 
winter convention, Slcurfers Denver Inn, Denver 


в dan. 21 — Southern California Broadeasters Asso- 
cietion meeting, Brown Derby, Los Angeles. 


Jan. 21-22— Practising Low Institute seminar, "CUI 
rent Developments in TY and Radio" New York Hilton, 
New York. 


и Jan, 21-23— Notional Federation of Locel Com- 
munity Programers Southwest ‘regional conference, 
“Community Programing and Production" Other spon. 
sors: Austin Community Television and University of 
Texas al Austin. Thompson Conference Center, Univer- 
sity of Texas at Austin. 


Чап, 22-23— Rodie-Teleuteion News Directors Asso 
*iefion board meeting Hilton Palacio del Alo, San Ап. 
tonio, тех 


—— 
Also in January 


Чап, 29-27 — Association of Independent Television 
Stations UNTV) пісіп annual convention, Sheraton 
Washington, Washington, 


= Jan. 25—Deadiins lor comments on ЕСС pro 
seeding considering loosening rules governing TV 
auxiliary services. FCC, Washingten 


= Jan. 25— National Acodemy of Television Аға 
and Sciences, New York chanter, drop-in dinner Topic: 
"Dance оғ TV—The Mast Glamorous and Sensuous of 
ine Performing Arts. Copacabana, New York 


Jan. 25—Oeadhne for entries for Sigma Delta Chi 
Awards for distinguisned service in Journalism, spon- 
sored by Society of Professional Journalists, Sigma 
Delta Chi. Information. SOX, 840 North Lake Shore 
Drive, Suite БОТ W. Chicago. IIL, 60611 


Jan. 26-28 — American Newspaper Publishers Asso 
muon, Electronic Publishing Semina. Shoreham 
hotel, Washington. 


= Jan. 27— Natione! Academy of Television Arts 
and Sciences, New York chapter drop-in luncheon 
Speaker Ше} Greenlield. CBS News, Copacabana. 
New York 

Jan. 27—New York chapter of Women in Cable 
course titled "Basics of Cabe Telovision” Urban Coal 

Топ, 1515 Broadway. New York. 

в Jan. 27-28— US. Trlecommunications Suppliers 
Association seminar on "The Legal Realities of Anti- 
trust, Patente Trademarks and Licensing” Hyatt on 
Union Square, San Francisco. 

а Jan. 28—Phifedelphie Cable Club tuncheon 
Speaker. James Mconey vice president, National Ca. 
le Television Association. GSB Building, Philadelphia. 
= Jan. 28—Hiinois-Indiana Cable Television Associ- 
ation recestion for members of the indiana legislature. 
Саштуа Club. indianapolis, 


DO YOU KNOW WHERE YOUR KIDS ARE 


WEEKEND MORNINGS? 


WE DO! 


Let Mr. Moon Balloon Your Ratings! 
National Advertiser Supported! 


Available 1982 Air Dates! 
26% hours—52 weeks! 


"ме MOONS MAGIC CIRCUS 


SOLD: New York, Los Angeles, Chicago, 
Philadelphia, St. Louis, Cincinnati, Boston, 
Detroit, Albany and Rochester. 

*Plus 20 Additional Markets 
N.E.A. Recommended 


Broadcast Programming Inc. 
А Divsion of FC Enternement Lid 
2 Lincoln Square Suite 18A, New York, NY 10023 
212.595: 7900/T IX 710-581-2573 


Broaden! 


ling Jan 18 1962 


Jan. 28-30— Global Villages 1181 annual con- 
ference and exposition on low-power TV. Sheraton 
Washington, Washington. Information: Global Village. 
17 Washington Street, Norwalk, Conn. 06854, (203) 
852-0500. 

Jan. 28.31. Scuiheas! regional conference ol 
Alpha Epsilon Rha, пайла} broadcasting Traternily. 
University of South Florida, Tampa. 


dan. 29-81— Florida Association of Broadcasters 
midwinter conference. Royal Plaza hctel, Lake Buena 
Vista, Fla, 


Jan. 29-31—30!h annual Retail Advertising Con- 
ference. Drake hotel, Chicago. 


Чап, 30 — One-day reporters" workshop, sponsored by 
UPI broadcasters and newspapers of Louisiana. Batt 
Western motel, Latayetie, La. 


© dan. 30—UCLA Extension seminar, “Cable TV- 
Joumalism's New Frontier" Dodd Hall, UCLA, Los 
Angeles. Informalion: (213) 825-084 1. 


ч Jan. 31 Deadline for отвез in Notional Press 
Photographers Association's annual television news. 
photography competition, Information: Sheila Keyes, 
NPPA, Arizona State University Department of „lour 
nalism and Telecomrrunications, Tempe, Ariz. 65297. 


= Jan. 31— Deadiine fo entries іп Roy W Howard 
Awards tor radio or ТУ programs designed to promote 
Public good. Information: WPTV(IV), 622 North 
Flagler Drive, West Palm Beach, Floride 33401 


Jan. 31-Feb. 2— Rodio Advertising Bureau s sec- 
ond annual managing sales conference. Opering cay 
luncheon speaker: Philip Smith, president, General 
Foods. Атіас hotel. Dallas 


—=— 
February 


Fab, 1 — Doad ine for entries in Broadcast Journalism 
Awards corpelttlon. sponsored by Muscular Dystro- 
phy Association, to recognize radio and television 
broadcasts thal increase public understanding oi 
neuromuscular dissases and stimulate support of 
efforts to conquer them. Information: (212) 586-0808. 


Feb. 1— Deadline for entries tor 25th annual Ameri- 
сал Bar Association Gave! awards, For information: 
(812) 621-9246. 


Feb. 3— New Fork chapter of Women in Cabiecourse 
filed “Basics o! Cable Television? Urban Coalition, 
1515 Broadway, New York 


= Feb. 3— Notional Academy of Television Arta and 
Sciences, New York chapter, diop-in luncheon 
Speaker, Roy Danish, director Television inforrnation 
Orice. Copacabana, New York. 


Feb. 3-8 International Radio and Television 
Society faculty industry seminar and cullege con- 
ference. Harrison Conference Center Glen Cove, New 
York 


= Feb. 4—Deadline for entries in Martin В. 
Gainsbragh Awards lor excellence in economic re- 
porting, information: Fiscal Policy Council, 100 Eost 
17th Steel. Riviera Beach, Florida 33404, (305) 
845-8065. 


Fab. 4-5— New York Uniceraity s Schoo! of the Ants 
courte "Videotext: Market Experience and Develao- 
ment" Course will be offered by Interaclive Telecom 
munications Program. graduate оюшат specializing 


sion Statins UNTV) ninlh annual Convention. 
Sheraton Washington, Washington. Future conven- 


sion Engineers 16th annual conference, Opryland 
hotel, Nashville. 

Feb. 7-10-- Nationa! Religions Broadcasters añ- 
пазі convention, Sheraton Washington, Washing- 
оп 


March 11-16— National Association of Televi 


San Francisco Hilton and Mascane Center 


April 4-7 — National Association of Broadcasters 
601 annual convention, Convention Canter 
Dallas, Future Conventions: 125 vegas. April 
10-13, 1983; Las Vegas, Apri 28-May 2, 1984 
Las Vegas, Арт! 14-77, 1985; Las Vegas, Ар! 
20-23, 1986; Atlanta, April 5-8, 1087, and Las 
Vegas. April 10-13, 1888. 

| April 17-22— National Public Radioannual con- 

ference. Hyatt Regency, Washington. 

| April 23-28-1618 annuel МІРУ intemalioral 
TV program market. Palais des Festivals, Cannes, 
France, Future mestirg: Осі. 15-20, 1982, 19th 
MIP-TV in conjunction with VIDCOM (Intemational 
‘YVideocommunication Exchange. 


May 2-5— Nationa] Cable Television Association 


annual convention. Convention Center, Las Vegas. 


Future conventions: June 12-15, 1983, Houston: 
May 20-23, 1984, San Francisca; March 31-April 
3, 1985, New Orleans; March 16-19, 1986, Dallas, 
and May 15-18, 1988, Las Vegas. 


May 4-8—American Women in Radio and Televi- 


San Fiancisco. Future meetings: May 3-7, 1883, 
Royal York, Taranta; May 1-5, 1984, Renaissance 
Cemer-westin, Detroit; May 7-1 1, 1985, New York 
Hilton, New Yotk, and May 27-31, 1986. Loew's 
Anatole, Dallas. 

Мау 19-13- ABC-TV affiliates annua) meeting. 
Centuty Plazo, Los Angeles 

18- NBC-TY offitiates annual mesing 


I 
aion 3151 annual convention. Hyatt Embarcadero, 
May 1 


Jan.23-27 — Association of Independent Televi- 


tion: Feb. 6-9. 1983, Galleria Plaza hotel, Houston. 
Feb. 5-6— Society of Motion Picture and Televi- 


sion Program Executives 19th annual conference, 
Las Vegas Hilton. Future conferences: March 
18-23, 1983, Las Vegas Hilton; Feb, 12-16, 1984, 


Contury Plaza, Los Angalas. 


ay 23-26— CBS-TV affiliates annual mesing 
Nob Hill Conference Complex. San Francisca. 
June 6-10 Broadcasters Prometion Associ- 
rion 26th annual seminar end Broadcast Deaig- 
пете Association ilh annua! seminar. 5t. Francie 
hate, San Francisco. Future seminars: dune 1 
1983, Farmoni hotel, New Orleans; June 10-14, 
1984. Caesars Palace, Las Vegas, and 1985, 
Chicago. 

duly 18-21— Cable Television Administration 
and Marketing Society annual meeting. Hyatt 
Regency Chicago. 

Sept. 9-11 —Soushern Cable Television Associ: 
ation Fastém show Georgia World Congress 
Center Atlante, Рише Eastem shows; Aug. 25-27, 
1985; Aug. 2-4, 1984. and Aug, 25-27, 1985, all at 
Georgia World Congress Centex 

Aug. 29-Sept. 1— Notional Association of 
Broadcasters Radio Programing Conlerence. New 
Orleans Hyatt 

Sept, 12-18— National Radio Broadcasters As- 
sociation annual Convention, enc. Future conven: 
tions: Ост, 2-5, 1983, New Orleans, and Sept 
23-28, 1984, Kansas Cily Mo. 

Sept. 12-15 — Broadcast Financial Management 
Association 22d anual conference Riviere Hotel 
Las Vegas. Fulure conference: бері. 25-28. 1983. 
Hyatt hotel. Orlando, Fla. 

Sept. 18-21 —Ninth International Broadcasting 
convention. Met'apale Сопіегепсе and Exhibition 
ntar Brighton. England 


Зері, 30-Oct. 2— Radio-Television News Diret- 
ters Association international conference. Caesars 
Palace, Las Vegas. Future conferences: Sept. 
22-24. 1983, Las Vages, and Dec. 3.5, 1684, Ser 
Antonio, Tex. 

Nov. 7-1 2— Society of Motion Picture and Tieni- 
sion Engineers 12410 technical conference and 
equipment exhibit. New чак Hilton, New York 
Nov, 17-19— Western Cable Show Anaheim 
Convention Center, Anaheim, Сай. 

Nov, 17-19— Tievision Bureau of Advertising 


28th annual meeting. Hyalt Regency, Sen Fran- 
cisco. 
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introduced in 1672 0 "Reg. US. Patent Office. O 
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Show 


Winner of Two Emmys 
Fifth Year of Production 


Merle Ellis, 

author and nationally- 
syndicated columnist shows 
your viewers how to save 
money and set a better table. 


FCC Instructional Credit 


65 programs (new) 


130 
195 
90 


(Best of the Butcher) 


programs (total) 
seconds 


KING WORLD 
PRODUCTIONS,INC. 


480 Morris Avenue - Summi, New Jersey 07901 
201-522-0100 


ое 
Los Angeles. GÀ 90967 • (213) 277-7751 


in new communications téchnclogiés. NYU's Wash- 
inglcn Square campus. Inicrmation: (212) 598-3338. 


Feb. 4-5— forum Commitee on СолипШуисайдЯу | 
Law, American Bar Association and ABA Section on 
Labor Law seminar on media labor law. Mayflower 
hotel, Washington. Information: АВА sedie Labor Law 
seminar. 1155 Fast 60th Street, Chicago 60637 


Feb. 4-6— South Carolina Broadcasters winter con- 
vention, Speaker FCC Chaitman Mark Fowter, Hyatt 
Regency Greenville, Greenville, SC. 


Feb. 5-8— Society of Motion Picture and Television 
Engineers 6th annual confzience. Theme: “Tomer 
raw's Television” Opryland hotel, Nashville. 


Third annual “Journalism Opporturities 
for Minorities” sponsored by California 
Chicano News Medus Association and Media Institute 
For Minorities. Davidson Conferenze Canter at Univer- 
sily of Southern Californie 


Feb. §—UCLA Exiension program, "Рау TV: 
Challenges end Oppartualties foi ine Creative Com- 
munity” Dickson Hail Auditorium, UCLA, Los Angeles, 


Feb. 7-9— Louisiana Association of Brocdrasters an- 
nual convention. Sheraton hotel, Baton Rouge. 


Feb, 7.10- National Religious Broadcasters annual 
convention FCC Chairman Mark Fowler will ое Fab. 9 
luncheon spea«er Sheraton Washington. Washington, 


Feb, @— UPI Michigan Broadcasters presentation of 
Маїопа! Broadcast Awards anc investigative report- 
ing seminar at Michigan Association of Broadcasters 
meeting Harley notal, Lansing. Mich 


Fob, 8-9 Michigan Association of Broadcasters 
winter meeting. 4ariey hotel, Lansing. Mich 


Fob, 9-10— Arizona Cable Television Association ЭП 
nual meeting. Phoenix Hilton hotel. 


Feb. 9-10— Cakletelevision Advertising Bureau con 
Terence. Waldort-Astoria. Kew Үсік 


= Fob. 10— Deadline for comments on FCC pro- 
ceecing in permit broadcasters tn offer teletext ser- 
vices {extended from Jan. 11) FCC, Washington 

m Feb, 10— National Academy of Television Arts 
and Sciences, New York chapter tkop-i luncheon 
Speaker: Ray Timoihy, president, NBC-TY. 
Copacabana, New York 


Feb. 10— New York chapter of Women in Cable 
course litlad “Basics of Cable Talavision” Uiban Cosli- 
lion, 1515 Broadway, New York 


Feb. 10— Toxo: Association of Broadcostors ТУ day. 
Hilton Palacio del Rio, San Antonio, Tex. 


Feb. 11 Southern Baptist Radio and Television 
Commission 1318 annual Abe Lincoln Awards. Ameri- 
cana holel and convention canter, Fart Warth. 


Fet. 12-14— 14th annua: Midwest Film Conference, 
featuring creative слон fims anc feature ‘engti fims: 
Chicago Mamot O'Hare. information: Midwest Film 
Conference, PO. Bex 1665. Evanslon, ПІ, 82204, (212) 
389-0800. 


* Feb, 15— Deadline far entries in Broadcasters Pra- 
motion Aseociatiar./Univeraity of Nebraska Interno- 
tonal Gold Medallion 21st annual awards competi- 
бол Information: Pal Evans, BPA, 248 West Orange 
Street, Lancaster Ра, 17608, 1717) 397-8727. 


Feb, 45— Deadline fcr entry in 10th annual Women in 
Communications Cletion awards. For inlormation 
1512) 345-0922. 

= Feb. 17—Cable Television Adminisiration and 
Marketing Society Texas Show "Track Day" бап An- 
Tono Convention Center San Antonio, Tex. information: 
Emily Burch, (202) 296-2216. 


Feb. 17— Advertising Club of New York “Canle TY 
Meets the Press” forum, Sheraton Center hotel, Kew 
York. 

Feb. 17- Internationa! Radio and Television Society 
newsmaker luncheon WaldortAstoria, New York 
Feb. 17—New York chapter of Women in Com 
munications course titled “Basics ûf Cable: Urban 
Coalition, 1515 Broadway, New York. 

Feb. 17-18—Arkansaa Broadcasters Association 
corfvention, Royal Vista Inn, Hot Springs, Ark. 


Feb. 17-19— Texas Cable TV Association conven- 
tion, Convention Center, San Antanio, Tex 


Feb. 18—Religion in Media's tith annual Angel 
Awards. Sheraton Universal hotel, Hollywacd, Cad. 


Feb. 18-21 — Schoo! of Communications at Нома 


University Washington, 11th annual Communications 
Conference, "The Future of Communications’ a Batlle 
lor Ihe Human Мга" Heware Universitys main cam 
pus, Washington. 

Feb. 23-25—Cable Neus Network production sem! 
nar on news production, commercial productien ard 
advertising. A‘lanta Hilton. Information. Jayne Green 
burg, (404) 898-8500. 


Feb, 24— Association of Nasional Advertisers televi- 
Sion advertising workshop. Speaker: Jahn Chancellor 
NBC News. Plaza hotel, New York. 


Feb. 24-26— American Newspaper Publishers Asso- 
ciation, Newspaper and Cable TY Seminar, The Fair- 
ment hotel, Denver 


Feb. 25—Assortation of National Advertisers media 
workshop. Speaker: J. Richard Munro, ores dent, Tima 
Inc. Plaza hotel. New York, 


Feb. 26-27— Country Radio Seminar Opryland 
hole), Nashville For information: 1815) 327-4488. 


Feb, 26-28— ОМалана Broadcasters Association 
annual winter meeting. Lincoln Plaza, Oklahoma Clty 


Feb. 2€—Deadline for entdes in Mergan O'Leary 
Award tot Excellence in Political Seporting in 
Michigan. Information: Department of communication 
2020 Frieze building, University of Michigan, Ann Af- 
bo; Mich, 48109. 


— 
March 


March 1— International Radio and Television Society 
Gold Medal anniversary 2anquet. Naiman Lear named 
to tecaive Gold Medal, Waldorf-Astoria, New Yoik 


March 1-3— Advertising Research Foundation 2818 
annual conlerente and research expo '82. New York 
Hilton 


March 2— Academy of Television Arts and Seiences 
luncheon, Speaker: Thomas Wyman, CBS president. 
Century Plaza hotel, Los Angeles. 


March 2- Florida Assonatiow of Broadcasters 
Washington reception far Florida? congressional 
delegation. Florida House, Washington 

March 2— Pennsylvania Assavintion of Broadcoaters 


Congressional/Goid меза! receplion-dInner, Wash 
ington Hilton, Washington. 


March 3-5— Nationa! Association of Broadcasiers 
state presidents and executive diractors conference. 
Speakers include FCG Charman Mark Fowler. Wash- 
ington Marriott hotel 


March 3-7—CBS Radia Affiliates Association board 
meeting. Disney World. Orlando, Fla. 


March 7-9—Ohio Cable Television Assockation an- 
nual convention and trade chow. Hyatt Ragoney, Col 
итпи 


March 9— Wert Virginia Broudcasters Association 
sales seminar Lakeview inn, Morgantown. W. Va. 


March 10— West Virginia Broadcasters Association 
sales seminat Charleston House Holiday Inn, 
Charleston. W. Va. 


a March 10-13— National Conlerence юг Working 
Journalists, "International Affairs end thc Medies 
Sponsored by Foundation for American Communica- 
tions, Wasbingten Hilton, Washington. Information; 
Foundation. 3383 Barham Beulevard. Los Angalas, 
Calif, 90066 (213) 851-7372. 


Mareh 11-16— National Association of Television 
Program Ezecutives 18th annual cunferente. Las 
Vegas Hillor. 


= Maren 12—Deadline for reply comments on PCC 
proceeding lo permit broadcasters to ofer teletoxt 
services (extended fram Fen. 10). FCC. Washinçlon. 


March 15-16—Cigilal telephony course sponsored 
Зу UCLA extension program. UAG Conferance Center, 
UCLA, Los Angeles 


March 16— Seventh annual Big Appie radio awards 
luncheon sponsored by New York Market Radio 
Broadcasters Association. Sheraton Center hotel 


March 18— international Radio and Television 
Society newsmaker luncheon. Waldorf-Astoria, New 
York 


March 18-19-- Broadcast Financial Management! 
Broadcast Credit Association board of directors moet- 
ing Four Seasons, San Antonie. Tex 


March 19-20-- Radio-Television News 


mee - 
acciation region nine and Alabama tniedi Press 


Broadeasters Association meeting. Huntevile Sky- № 


centen Huntsville, Ala. airport. 


March 24-27 —Nalional broadcasting society, Alpha 
Epsilon Rho, 40th annual convention. Statler New 
York 


March 28-April 3—Europoan and Nerth American 
Dublic television 010600808 annual INPUT “62, Inter- 
national Public Television Screening Conference. 
Toronto. 


March 31-April 3— Southern Educational Com. 
munications Association conterence titled "Best Little 
aahause in Texas" St. Anthony hotel, San Antonio, 
Tex 


March 31—Advertising Research Foundation "Key 
Issues Workshop on Advertising Frequency” con- 
ference. New Үзік Hilton. 


—À 
April 

® April 2-3— International Association of Satéllite 
Users second annual Satcom conférence. Hyatt 
Regency at Reunion, Dallas. 

Aprl! 2-4 — California AP Television-Radio Associ- 
ation 35th annual convention. Miramar hotel, Santa 
Barbara, Caiit 


April 4-1— National Association of Broadcasters 
ЕСІҺ annual convention. Convention Center. Dallas. 


April 4— UPI broadcasters of Iowa annual meeting. 
Gateway Center hotel, Amas. 


Арий 8-8— North Central Cable Television Associ- 

ation annual convention. Amway Grand Plaza hotel, 

Grand Rapids, Mich. 

* April 7-10—Indernuiienul Television Association 
th annual Conference, "Viden Horizons" Loew's 

Araloié hotel, Dallas. 

April 8-10—Biack College Radios tounin annuel 

black college radio conference. Paschal's hotel, Mlan- 

ta, 


April 12— Academy of Televisiot Arts and Sciences 
luncheon. Speaker: Thornton Bradshaw, ACA chair- 
man. Cantury Plaza notel, Los Angeles. 


April 14-19— Pennsylvania Association of Brood 
casters spring convention. Loews Bermuda Beach 
hotel, St. George's, Bermuda. 


April 18— Nortkeustern University, journalism 
department, Conference an telecammunications and 
First Amendment. Ell Student Center, Northeastern 
University, Boston. Inlormation: Bill Kirtz. (617) 
437-3236. 


April 17-22— Nationa? Public Rade annual con- 
terenca. Hyatt Pagency, Washington. 


April 19— Florida Associction of Breudeusters 
"Broadcasting Day’ University of Florida. Gainesville, 
Fla. 


April 19-20— West Virginia Broadcasters Associ- 
fion spring maeting. Canaan Valley Slate Park Lodge, 
Davis, W. Va. 


АСТ 20— Internationa? Radio and Television Society 
newsmaker luncheon, Waldorf-Astoria, New York. 


April 20-22—Advertising Research Foundation 
fourth annual business advertising researc con- 
terence and fair New York Hilton. 


April 23-29-1811 annual МАРТУ international TY 
program market. Palais des Festivals, Cannes, France. 


April 24—Filth annual Great Lakes Radio Con- 
ference. Моле Hall, Caria’ Michigan University 
Mount Pleasant, Mica, Information; (517) 774-3852. 

АРІП 25-27- Minnesota Association of Broad- 
eastera spring meeting. Thunderbird motel, 
Glocmingtan, Minn. 

© April 30-May 1—Society of Professional Jour 
пайиз, Sigma Delia Chi region lwo conlerence, 
featuring Distinguished Servica Award, Williamsburg, 
va. 


— 
May 

May 2-8— Notional Cable Television Association an- 
nual convention Canvention Center Las Vegas. 

Мау 4-— American Women in Radio and Television 


Sistannual convertion. Hyatt Embarcadero, San Fran 
we SRS 


cista 

М 5—George Foster Peabody Awards lunchecn. 
sponsored by Broadcast Pioneers, Ріепе hotel, New 
York. 

May 7-8 Florida AP Broadcasters annual Conver 
tion. Hilton. Tallahassee, Fla, 


May 7-0— Texas AP Broadcasters annual convention, 
Hyall Regency, Austin, Tex. 


May 8— Radio-Television Newe Directors Association 
Région 13 meeting, with Virginia AP Broadcasters А5» 
sociation, Fort Magruder hotel, Williamsburg, Va. 


May 10-13 — ABC-TY affiliates annual meeting. Cen: 
tury Plaza, Los Angeles, 


May 14-18— Pennsylvania Associated Press Broad. 
casters Association annual convention. White Beauly 
View Resort, Lake Wailenpaupack, Pa. 


Moy 18-18— NEC-TV afiliotes annuel meeting. Cen. 
tury Plaza, Las Angeles 


в Мау 16-18— University of Wisconsin Extension 
workshop, "Municipal administration at Саре TV" 
Wisconsin Centar 702 Langdon Street, Madison, Wis. 


P Мау 20-22— First Amendment Congress, com: 
prising naws media organizations. seminar on First 
Amendment values in changing information system. 
Steve Nevas. First Amendment counsel, National As- 
sociation ol Broadcasters. and Jean Otte, op ed page 
өдісі. МйшсиВее Journal, аё co-chaimen. Xerox IN- 
ternational Center, Leesburg, Va 


May 23-25— CBS-TY afiliates annual meeting, Nob 
Hill Conference Complex, San Francisco. 


May 25— international Radio ond Television Society 
annu! meeting with Broadcaster ol the Year award 
Waldorf-Aslorla, New York. 


= 
June 


June 3-5. АР Broadcasters convention. Crown 
Семет hotel, Kansas City, Mo. 


June 7-8 — Great Lakes Conference and Exposition, 
sponsored by Illinols-Indiann Cable Television Asso- 
ciation. Indiana Convention Center, Indianapolis. 


June 6-10— Broadcasters Promotion Association 
26th annual seminar and Broadcast Designers’ Atso- 
ciation fifth annual seminar St. Francis hotel, San Fran 
cisco. 


June 11-1 8— Radio-Television Newa Directors As- 
sociation of Canada anrual meeting, Mount Royal 
hotel, Montreal. 


June 12-16— American Advertising Federation an- 
nual conterence, Omni International. Atlanta, 


June 13-14 Radio-Teleuieion Newe Directors As- 
sociation boar meeting. Mount Royal hotel, Montreal. 
June 13-18— Калзат Assceiation of Brondeasiers 
328 annual meeting. Halideme, Hutchinson. Kan. 
June 18-19—Maryland-District of Columbia 
Delaware Broadcasters Association, convention. 
Sheraton Fontainebleau inn, Ocean City Md, 

June 17-18 Broadcast Financial Management 
Broadcast Credit Association board af directors meet- 
ing. Washington Plaza, Seattle 

June 20-23— National Association of Rroadeasters' 
Children's Television Conference. Capitol Hill Hyatt 
Regency, Washington. 

Juns 22-25— National Brocdeast Editorial Associ 
arion national convertion, Meyllower novel, washing- 
ton. 

June 23-26— Floridu Association of Broadcasters 
annual convention. Innisbrook Resort, near Tarpon 
Springs, Fla. 

June 27-30— Virginia Association of Broadcasters 
Summer meeting. Wintergreen Resort, Wintergreen, 
Ya. 


ише 
July 
July 14-16— Arbitron Television Advisory Council 
meeting. Silverado, Napa, Calif, 
July 14-17- Colorado Broadcasters Asanciation 
Summer convention. Manor Vall, Vail. Colo. 
PURA 
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Original Hal Roach Comedies 


Special 


Half-hour animated 


Award-Winning 
Honal/ informational 
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for next year 
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scheduled to premiere In 1982. 


Movie z 
"Rascal Dazzle" a al 
full-length That’ | 
Entertainment type 7 Үү | 
feature film 


Narrated by Jerry Lewis. 
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PRODUCTIONS, INC. 


A80 Morris Avonue « Sumrril, New Jersey 07901 
201-522-0100 
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1888 Century Park Fast 


Los Angeles. CA 90067 » (213) 277-7751 


د 


o. 
Applause for Region 2 delegation 


EDITOR: Last year at this time there was 
concern among broadcasters that the FCC 
and the State Department would nol be 
well prepared for the Region 2 conference 
in Rio. 

I am happy to report that these fears 
were unfounded. 

1 was in Rio as chairman of the National 
Association of Broadcasters Radio Alloca- 
tons Task Force and watched our delega 
tion in action the last week of the con- 
ference and they were outstanding. 

Within the area of the possible they ac- 
complished everything they went after. 
They preserved what we have, and they set 
ор an orderly plan for future expansion in 
ine AM band. 

This was only possible through the 
negotiating skill, intelligence, hard work 
and dedication of Ihe entire team. 

While 1 was there, 1 attended the plen- 
ary sessions, received all reports and was 
shown every courtesy and consideration 
by the U.S. delegation. | was fully aware of 
what was transpiring at all times. 

Remembering thal the U.S. had only 
опе vote, the same as the smallest coun- 
iry, the behind-the-scenes work of our 
delegation was masterful. 

1 congratulate Chairman Kalmann 
Schaefer and his delegation for a job well 
done.— Michael O. Lareau, chairman, 
NAB Radio Allocations Task Force, Wash- 
ington. 


PBS proposal 


EDITOR: No doubt public broadcasting 
must be rescued (" Editorial," Jan. 4). But 
Larry Grossman's proposals in his "Mon- 
day Memo" of that date are hardly the way 
to go. They merely postpone the day of 
reckoning, while compromising the public 
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interest. 

Take his suggestion that in return for 
“substantial license deregulation,” com- 
mercial broadcasters earmark license fees 
to Support public radio and TV. There are 
valid arguments for deregulation, but 
many in the public broadcasting audience 
would be offended by a decision on these 
complex issues made solely on the basis of 
а payoff to those in the public broadcasting 
business, such as Mr. Grossman. 

This is a solution based on the self in- 
terest of PBS, northe public interest. After 
all, in the absence of a network of non- 
commercial TV stations, PBS-type pro- 
graming would continue to be available іп 
most markets, thanks to the advent of ca- 
ble and subscription services. And maybe 
such fees, if indeed swapped for deregula- 
tion, ought to be earmarked for more wor- 
thy causes, such as the truly needy. 

After all, budget cuts in various federal 
assistance programs have placed a greater 
emphasis on the need for help from 
sources other than the government. Why 
should PBS be the sole beneficiary of such 
fees? And why should PBS get first crack 
at a substantial block of prime time for 
fund raising, as Grossman suggests, when 
there are more deserving charities? 

The problem with the Grossman ap- 
proach is that it perpetuates the privileged 
position of PBS without coming to grips 
with the technological revolution thal 
could render public broadcasting irrele- 
vant. A little less reliance on handouts 
from others—government, or as Mr. 
Grossman would have it, the networks—is 
in order, a little more effort to market PBS 
product through the new media is called 
for. 

With experience in marketing entertain- 
ment, | would te only too happy to license 
the rights to some of the excellent pro- 
graming 1 have enjoyed on PBS for sale 
and rental on videodisk and videotape. 
Just think of it, Masterpiece Theater on 
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Dynamic...Vibrani...In Touch. 


wBLL.EM 
ISLAND. NY 


WGMZ-FIA 
FLINT. MICHIGAN 


WHCN-FM 
HARTFORD. CT 


KTZ-FM 
ONVILLE. FLA 


WKTZ AM 
JACKSONVILLE. FLA. 


Cassette, packaged to look like leather- 
bound books.— Steve Nelson, Manchester, 
Mass. 


——— sem 
Record straightening 


EDITOR: Since BROADCASTING is the bible 
of the communications industry, it’s ab- 
solutely crucial to correct an error in thal 
bible or that error will take on a life of its 
Own. 

іп your Jan. 4 issue on page 72 under 
your description of Viacom, you list 
Louise Rukeyser's Business Journal as а 
co-production between Viacom and 
Metromedia, 

The program is, in fact, a co-production 
between Viacom and Gateway Produc- 
tions, Inc., а wholly owned subsidiary of 
the Gannett Co.— Dick Hubert, Gateway 
Productions Ine, New York. 


ae 
More debate on AM stereo 


EDITOR: I'm writing in reference to the let- 
ter of Peter Maynard of Englewood, N. 
printed in the Dec. 7, 1981, issue, 

His is ions about the 
i for sound quality, 
with reference to AM stereo, remind mc 
of the similar misconceptions widely held 
until recently about the sonic capabilities 
of compact cassettes, When interest in- 
creased for high fidelity and stereo in this 
tape system, the technology was 
developed to implement it. This is what is 
widely hoped will happen with AM stereo. 
Most problems with AM audio quality 
now relate to the quality of the receiver, 
and with all but the Kahn/Hazelline 
system, entirely new and advanced 
receiver design will be required 

To respond to the misconceptions in Mr. 
Maynarmd's letter: AM's greater suscep- 
Ubility lo static than FM is at least partly 
offset by the higher signal levels of AM. 
transmission, and can be much further 
offset by use of synchronous detectors 
(which most of the proposed AM stereo 
systems will accommodate) and the use of 
noise reduction systems such as the Dolby 
system, now already in widespread use in 
transmission, Although AM may fade 
around tunnels and some structures, it is 
not susceptible (o multipath distortion, 
which is 3 greater problem for FM than 
tunnels are for AM. And the statement 
that 2 higher frequency automatically 
results in higher fidelity is absurd; іп fact, 
AM is capable of higher fidelity transmis- 
sion than FM.— Erie G. Norberg, vice 
presidentigenerallmanager, Consolidated 
Communications Consultants, La Cres- 
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Cable: It can't lose for winning 


For cable television, it was three-for-three in the courts last week. At the 
Supreme Court in Washington, justices upheld that medium's new hold 
on distant signals and freedom from syndicated exclusivity prohibitions, 
And, in the Boulder case, they opened cities to antitrust attack and may 
have weakened their hold on the franchising process. While in Utah, a 
federal judge struck a First and Fourteenth Amendment blow for the 
medium in enjoining an obscenity statute being used to Ксер sexual acts 
and nudity off cable. Those stories follow. 


In Boulder- TCI case, Supreme 
Court rules that city's 
prohibition against wiring 
was illegal restraint o! trade 


The Supreme Court ruled last week that 
municipalities gre vulnerable to antitrust 
suits filed by losing cable franchise appli- 
cants or any other private company denied 
the opportunity (о operate in the mun: 
pality. 

The court's 5-to-3 decision stemmed 
from a quarrel between Tele-Communice- 
tions Inc., the nation’s third largest MSO, 
and the city of Boulder, Colo., begun over 
two years ago. TCI, which operated a 
system serving about one-third of the city, 
sued the city efter the city imposed an 
"emergency" 90-day moratorium on 
TCI's plans to expand and decided to en- 
tertain cable bids for rhe unwired portions 
of the city from other companies. 

ТСІ won a preliminary injunction in the 
1),5. District Court, which held that 
Boulder unlawfully attempted to prevent 
TCI from obtaining new customers. The 
city's action, the court said, was an illegal 
restraint of trade. The court also rejected 
the city’s argument that it could not be 
sued on antitrust grounds, an immunity 
inherent in the ‘‘home-rule”™ power it 
derived from the state. 

But on appeal, the U.S. Court of Ap- 
peals for the 10th Circuit (Denver) lifted 
the injunction, ruling thet the city was im- 
mune to antitrust suits. 

The Supreme Court, however, chose to 
read narrowly the court's 1943 Parker v, 
Brown decision, which protects states 
from antitrust suits and which Boulder 
claimed also encompassed it and other 
home-rule cities. Justice William J. Bren- 
nan, who delivered the opinion, said the 
Parker exemption does not automatically 
extend to cities. “Ours is a ‘dual system of 
government," Brennan said, “which has 
mo place forsovercign cities” The city's 
moratorium cannot be immune "'unless it 


constitutes the action of the state itself . 
or municipal action in furtherance or im- 
plementation of clearly articulated and 
affirmatively expressed state policy.” The 
moratorium, Brennan said, failed to 
qualify on both counts. 

Justice William H. Rehnquist, in his di: 
senting opinion, said the court's ruling 
will “impede, if not paralyze, local govern- 
menr's efforts to enact ordinances and 
regulations aimed at protecting public 
health, safety and welfare for fear of sub- 
jecting the local government to liability 
under the Sherman Act. 

“As 1 read the court's opinion,” Rehn- 
quist said, “а municipality may be said to 
violate the antitrust laws by enacting legis- 
lation in conflict with the Sherman Act, 
unless the legislation is enacted pursuant 
to an affirmative state policy to supplant 
competitive market forces in the area of. 
the economy to be regulated.” 

The decision, he continued, will 
“‘radically alter the relationship" between 
cities and states and destroy the “Һоте- 


тше” movement in the country, 

Chief Justice Warren E. Burger and 
Justice Sandra Day O'Connor were the 
other dissenters. 

In a concurring opinion, Justice John 
Paul Stevens said that ‘‘dissent’s dire pre- 
dictions ... should ... be viewed with 
skepticism.” The ruling will not affect the 
merits of TCI's suit against the city, which 
“should be resolved in the first instance 
by the district court. ... The violation is 
not nearly as simple as the dissenting 
opinion implies." 

Procedurally, the case is remanded to 
the 10th Circuit Court, but most, like 
Justice Stevens, expect that it will 
ultimately wind up back zt the district 
court where the case сап be heard on its 
merits. 

Cynthia Pols, of the National League of 
Cities, which has supported the city as the 
case has wended its way through the legal 
system, was hopeful that the appellate 
court would once again overturn the lower 
court's decision on other grounds. There 
are several good reasons for reversing the 
decision, she said. The appeals court could 
simply say: “ ‘So what, the city is subject 
to antitrust; we have already found that it 
didn't violate it anyway, " she said. 

Since it encompasses all permits and 
franchises issued by ‘thome-rule” cities, 
the court's decision reaches far beyond the 
confines of cable television. “It makes 
cities in home-rule Stetes subject to а suit 
for any kind of governmental decision that 
is discretionary and ... has any kind of ex- 
clusionary effect? Pols said. If the city 
permits only one vendor to sell hot dogs in 
the park, she said, every other vendor in 


Splelvogel advises prudence in ad spending, says ‘days of the annual dou- 
ble-digit Increase іп prices are over’ for conventional ТУС Acvertising agen- 
cies were urged las! week to restudy their ways of conducting business this year bi 
cause of recession and the squeeze on profits. So advised Carl Spielvogel. chair- 
man and chief executive office: of Backer & Spielvogel, New York, at a meeting of 
те Eastern Region of the American Association of Advertising Agencies іп New 
York. He warned that the media, particularly television, “are going to have to accept 
the fact that the days of the annual double-digit Increase in prices are over" 

Spielvogel said clients are seeking efficiencies in marketing budgets with the 
same Intensity that they bring to other facets of their business, and added: "Tradi- 
tionally, advertising agencies go through three-year cycles in which expense ex 
cesses and {rill build up. With the economy getting weaker, now is the good time for 
agencies to go back to business basics” 

Spielvogel observed that as a result of the inroads of cable, cliants are “asking a 
great many questions about the changing dynamics of the network television au- 
dience" He added that agencies are asking these same questions too. "Clearly its 
not business as usual" Splelvogel commented. 
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the city denied permission could suc. 

But, according 10 the victors, the ruling 
has some important implications for cable. 
If TCI had lost the case, said TCI's 
counsel, Harold Farrow, *'it would have in- 
dicated to the cities that there were few if 
any limits ол the nature of the irrational 
and extraordinary demands (hat they can 
make on cable operators” 

Does the ruling send a message to cities 
involved in franchising? “Only that they 
have to obey the law like everybody else,” 
Farrow said. 

John Malone, president of TCI, said the 
ruling should serve to remind cities “that 
they have to be cautious іп terms of 
negotiating in the manner that could be 
construed as violating the antitrust laws." 

The ruling is "very positive," Malone 
said. It gives the cable industry a certain 
measure of protection against its rights 
being violated by local communities, he 
said, 

Although the cities see the ruling as 
weakening their ability to regulate cable 
television, Brenda Fox of the National Ca- 


ble Television Association said it is a blow 
to a city's cable authority “only if it wants 
1o regulate in violation of the antitrust 
laws? 


Supreme Court sides with FCC 
оп elimination of distant signal 
and syndicated exclusivity rules 


Broadcasters, program syndicators and 
sports interests lost another big one to ca- 
bie television last week when the U.S, 
Supreme Court refused to review the FCC 
order repealing two of its principal cable 
rules—those limiting the importation of 
distant signals and protecting stations' ex- 
clusive rights to syndicated programs. 

Tn so acting, the court brought the so- 
called “Malrite case" to the end of its 
judicial road. The issue has been raised in 
petitions filed by the National Association 
of Broadcasters, along with 15 other 
broadcast industry representatives (includ- 
ing Malrite Broadcasting, the first to file at 
the appeals court level) and the National 
Football League. 


Not surprisingly, Thomas Wheeler, 
president of the National Cable Television 
Association, said he was “pleased” that 
the Supreme Court had “agreed these was 
по rational basis for the FCC's signal car- 
riage and exclusivity rules” 

Wheeler said the “‘court’s acceptance of 
the FCC’s economic conclusions is also a 
dramatic illustration of the significant 
compromises made by NCTA in the pend- 
ing copyright legislation. The Supreme 
Courts recognition of the validity of the 
sable industry's position strengthens 
NCTA's resolve to resist vigorously any 
further changes in the copyright bill re 
ported by the House subcommittee.” 

(Ihe House Subcommittee on Courts, 
Civil Liberties and the Administration оѓ 
Justice, chaired by Representative Robert 
Kastenmeier (D-Wis.), narrowly approved 
new copyright amendments last month 
{Broapcastina, Dec. 211) 

The NAB, on the other hand, said it was 
"extremely disappointed?" President Vin- 
cent Wasilewski said that “155095 of 
copyright and fundamental fairness are at 


WOvM-Tv recorded this helicopter plucking crash 
survivors Нот jet debris in river Woman is lifted 
unto skids o! helicopler (al lop} while another 
woman (bottom picture) hangs on to tow lina as 
helicopter lifts ner ashore, 


“it is the nightmare, the tragedy that many had feared?" — Newsman John Goldemith of рұмту 


A WILA TV crew was an Ihe Virginia shore as two 
тезсиет dove into river to save а woman survivor 
who wasin shock ard diowrieg (at top). Camera 
gets close-up of same survivor being pulled from 
fiver and Ше 1o stretcher (below). 


WRC- captured some of the athar grisly aspects 
of the crash on the bridge. as one commuter 
whose trip home was cut short is wheeled to a 
waiting ambulance lat top) wile police and 

others cluster around one ш! the damolishad cats, 


Gad scene. The carnage was everywhere; il looked like war. An Air 
Florida jet, bound for Татра, last out to gravity es it tried to pull up 
and away trom Washington's National Airport lest Wednesday (Jan. 
*З) and came down on a bridge jammed with homeward bound 
commuters, Fortuitous y from a journalistic paint of view, cameramen 
and reporters tram local news stations had just finished taping sta- 
ries at the airport, which earlier that afternoon had been closed be- 
cause of foul weather. A crew irom үйүмү was packing its gear at 
the airport when it got word, and rushed to the crash site within 
minutes. Another team, from vuv. was heading back with tape of a 
similar story. Within minutes it loo was on the banks of the Potomec, 
recording scenes of а helicopter trying to pick razen survivors out of 


the ice-enctusted water. У/яс-туз crews abandoned their cars in 
snarled trattic and ran twa miles to begin taping. Cers on the bridge 
were shown crushed like "pancakes; as one TV reporter put it, with 
their drivers inside Local stations had their crews on the bridge, 
some before it was closed by the police. Along with tha horror, the 
cameras recorded heroes as well. Among Ihe scenes was опе of a 
bystander diving into the water to save a victim too insensible to 
grab a life preserver tossed beside her. Viewers watched police and 
Paramedics cut open а car with a blow lorch to fres ils trapped 
driver Аз night fell, television kept up its electronic vigil, running 
spacial reports and up-to-the-minute briefs through the night and 
following morning. 
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stake. We look to Congress to rectify this 
inequitable situation. Broadcasters and 
copyright holders believe that ail should 
recognize that it is a fundamental right for 
the owner of a product to contro! its sale 
and distribution. We are hopeful that the 
Congress, through the copyright legis- 
lation presently being debated, recognizes 
this inequity and will right the balance 
The issue becomes increasingly important 
as more and different technologies are in- 
troduced and vie for audience attention.’ 

Erwin Krasnow, NAB general counsel, 
however, caught a glimpse of a silver lining 
in the cloud. He contended thet the 
Supreme Court action strengthened the 
NAB's cases before the Congress and the 
Copyright Royalty Tribunal. 

The repeal, Krasnow said, strengthened 
NAB's case before Congress because the 
FCC order had "ignored" and “flouted” 
basic contract law. According to Krasnow, 
the order essentially told cable operators 
that they were free to ignore whatever con- 
tracts broadcasters made with syndicators 
over exclusive rights to a program in a 
market, 

Because the FCC order is now final, 
Krasnow added, the CRT was compelled 
by statute to launch a rate-adjustment pro- 
ceeding to account for dropping the rules. 

Val Pinchbeck, NFL director of broad- 
casting, said the NFL, too, was disap- 
pointed, Nonetheless, Pinchbeck said the 
NFL would continue to oppose the repeal, 
taking its case to the public and Congress, 


District court ruling calls. 
statute banning partlal nudity 
*incurably broad’; appeal probable 


The sizable victory won last November in 
Utah by pay-cable programers, when а 
federal judge permanently enjoined the 
enforcement of a state cable obscenity 
Statute, was reinforced last week when the 
judge, Bruce Jenkins, of the district court 
at Salt Lake City, handed down a decision 
declaring the law unconstitutional. The 
Statute, ruled Jenkins, violates both the 
First and 14th Amendments, 

The statute prohibited cable operators 
from transmitting programing which de- 
scribed or portrayed “illicit” sexual acts 
and also banned nudity or partial nudity. 
Under Utah law, any publicly displayed 
sexual act is defined as illicit, The cable 
statute, if enforced, would have precluded 
the airing of films including “Kramer vs. 
Kramer” and "Coal Miner's Daughter?" 

In determining that the statute violated 
the First Amendment, in this particular 
case, the operator's right of freedom of 
expression, Jenkins reasoned that the law 
was overly broad. As explained by an 
assistant to the judge, "nudity alone is not 
obscene.” Said Jenkii s I view the 
statute, it is overly broad; it is impermissi- 
bly broad; it is incurably broad" The 14th 
Amendment applies the First to the states. 

Robert Wallace, the lawyer who litigated 
the case for the state's attorney general's 
office, was quoted last week as saying that 
the state “із strongly considering an ap- 
реа” to the 10th U.S. Circuit Court. 


DOWNFIELD BLOCK FOR LONGER NEWS 


CBS asks selective waivers for PTAR 


Network requests that FCC suspend 
ruie for 13 markets In which 
technicalitles prohibit longer 

torm, although it doesn't зау 
affiliates want It; petition 

avoids frontal attack on PTAR, 
steers clear of 7:30-B p.m. siot 


CBS began notifying affiliates last Friday 
that it was filing with the FCC a plan for a 
one-hour evening newscast that would be 
broadcast prior to prime time in all but 13 
markets affected by the prime-time access 
rule. 

The purpose of the FCC filing, submit- 
led late Friday, was to seek waivers of 
PTAR in those 13 markets so that CBS-TV 
affiliates there would be free, like all other 
affiliates, to carry the expanded newscast if 
they chose to. 

The expansion із scheduled for the first 
quarter of 1983. That is the target time ап- 
nounced by CBS last fall after a reportedly 
tense meeting with its affüliate board, 
many of whose members protested a news 
expansion on grounds that it would 
encroach on local типе in violation of 
PTAR (BROADCASTING, Nov. 23, 1981). 

The new plan seeks to overcome that 
problem by scheduling the hour news 
before prime time in all time zones except 
Eastern. It would run at 6-7 p.m. in the 
Pacific time zone and at 5-6 p.m. in the 
central and mountain zones. In the 
Eastern zone il would be fed at 6:30-7:30 
p.m., with the last half-hour thus falling 
into prime time. 

PTAR, which applies only to affiliates in 
the top 50, already permits stations to car- 
Ty network news in the first half-hour of 
prime time if a full hour of continuous 
locally produced news is immediately adja- 
cent. CBS says 15 of its 28 top-50 markets 
in the Eastern zone already carry one hour 
or more of news immediately preceding 
the CBS Evening News. 

The 13 that don't—znd therefore would 
need PTAR waivers to carry the expanded 
CBS news—are affiliates іп Cincinnati, 
Columbus and Dayton, Ohio, all of which 
carry an hour of local news but bracket it 
in half-hour segments around the network 
news, and Cleveland; Miami; Bulfalo, 
N.Y.; Orlando, Fla; Kalamazoo, Mich.; 
Spartanburg, S.C.; Providence, R.L 
Louisville, Ку; Charleston, W. Va., and 
Norfolk, Ya., all of which carry a half-hour 
of local news preceding the network news. 

In asking for waivers for these 13 
markets, CBS told the commission that its 
petition did not pretend to speak for the 
view of these 13 stations as to whether the 
evening news should be expanded, 
whether they would carry an expanded 
news or whether they support the petition. 
The only purpose of the petition, CBS 
said, was to make sure that all of its affili- 
ates in the top-50 markets would be free to 
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exercise their independent judgments 
regarding clearance of the expanded news. 

The petition also emphasized “what 
CBS is not seeking." [t is not seeking a 
change in the type or amount of network 
programing now permissible in prime 
time, it said, and thus is neither attacking 
nor challenging PTAR. (In a footnote, the 
petition cited CBS's contention in com- 
ments on PTAR itself that the rule has 
failed to achieve FCC objectives and after 
an appropriate rulemaking proceeding 
should be abolished, but the petition 
argues that the requested waivers do not 
relate to—and can and should be granted 
without regard to—that broader review of 
the rule itself.) 

In no way, CBS emphasized, does the 
expanded news plan encroach on the 
7:30-8 p.m. NYT access time period. 

Gene E Jankowski, president of the 
CBS/Broadcast Group, said that as an- 
nounced after the affiliate board meeting 
in November, “CBS is proceeding with its 
planning for the expansion of its early- 
evening news in the first quarter of 1983. 
This request— if granted would give CBS 
affiliates the freedom to choose, based 
solely on the individual station’s judg- 
ment, whether to carry a one-hour eve- 
ning news service. FCC approval is essen- 
tial to our ongoing planning for an ex- 
panded evening news.” 

The petition itself emphasized that the 
FCC historically has acted to ease PTAR 
inhibitions on network news, and that 
there has been a public demand for ex- 
panded news coverage at both network and 
local levels, The networks have increased 
their coverage, two 24-hour cable news 
networks have come into being and two 
more аге planned, CBS noted, while CBS 
affiliates in the top-50 markets have ex- 
panded their local news from a total of 34 
hours per evening in 1971 to a total of 47 
hours an evening in 1981, an increase of 
38% 

Executive Director George Back of the 
National Association of Television Pro- 
gram Executives, learning of the CBS 
plan, issued a statement condemning it as 
an айетрі “to use the FCC to bludgeon 
the stations into line.” Moreover, he said, 
waivers erode PTAR and thus compromise 
its intent. 

“Hf CBS is successful in effecting а 
change in what has become the traditional 
news period," Back said, "stations could 
lose half of their local news lime to the 
networks. The real loser, however, will be 
the public, which will continue to receive 
only one and one-half hours of news, two- 
thirds of which will be national. The enor- 
mous demand for local news by viewers 
that we have seen develop in the last few 
years is proof that Americans are best 
served by stations providing local and 
regional news and community affairs.” 
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TELECOMMUNICATIONS GETS READY FOR THE INFORMATION AGE 


After the breakup, the breaking away 


The recurring analogy used by AT&T 
Chairman Charles Brown in describing his 
company's reason for accepting the pro- 
posed settlement of the federal antitrust 
suit (BROADCASTING, Jan. 11) was that of 
а "fence with a one-way hole.” AT&T, he 
said, had been confined by the 1956 con- 
sent decree that restricted it to regulated 
services. A one-way hole had since been 
opened in that fence—letting competitors 
like MCI and [IT enter the provision of 
telephone services while keeping AT&T 
restricted within the confines of its histori- 
cal businesses. The new settlement 
resolves the inequality AT&T perceived in 
that situation by removing the fence. 

While AT&T was voicing confidence 
that its contemplated divestiture of local 
operating companies would serve to 
“bring the benefits of the information age 
to America"—even before Judge Harold 
Greene on Tuesday held up implementa- 
tion of the settlement when he ordered the 
government and AT&T first to resolve pro- 
cedural issues (page 32) — it was clear that 
many important qucstions that would 
affect the shape of telecommunications in 
the “information ге” remained 
unanswered by the settlement. 

Among them: Will the new AT&T be 


permitted to be an information provider, 
and not just a conduit for such services; 
can either the new national AT&T, or the 
separate local companies, enter the cable 
television business, what new services is 
AT&T capable of and interested in provid- 
ing to business and home customers; what 
will be the impact on local and long dis- 
tance rate structures? 

One certainty is that AT&T remains com- 
mitted to provide new services 
through the as yet unchristened subsidiary 
it had been setting up to comply with the 
ЕСС? directives. “Baby Bell" is what out- 
siders call it; AT&T calls it “Free Standing 
Subsidiary (FSS) FSS is structured into 
three divisions —a consumer products 
division, a business service group and a 
marketing organization for the products 
and services of the latter. AT&T will admit 
to having earmarked specific services for 
those groups, but won't yet say just what 
they are. 

Perhaps the most essential set of ques- 
tions that would have to be addressed in 
the immediate future are those dealing 
with the manner in which the 22 local Bell 
operating companies would be spun off 
from the parent, and the subsequent re- 
organization of those companies. The con. 


sent decree agreed to by the government 
and AT&T does not specify what must 
happen in this regard, and as it stands 
would allow a range of alternatives from 
the establishment of a single operating 
corporation to 50 separate entities (one 
per state), with such varimts as turning 
loose the 22 as they currently exist or bun- 
dling them together into an undetermined 
number of regional clusters falling some- 
where in between. 

As reported previously (BROADCAST 
ING, Jan. 11), AT&T would keep the inter- 
city long-distance network, Westen 
Electric, Bell Telephone Laboratories and 
ali customer premise equipment, AT&T 
put an approximate value of $80 billion, 
two-thirds of its assets, on the local assets 
that would be spun off under the agree- 
ment. 

But the very accounting involved in the 
division of assets holds the potential for 
serious controversy~critics have argued 
over the years that the book value of 
AT&T assets has been inflated by such 
mechanisms as artificially long deprecia- 
tion schedules for equipment—and there's 
speculation that the reorganization of the 
сотрапу envisioned under the consent 
decree will have to be accompanied by 
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some hefty write-downs, Whether those 
write-offs then get covered by the 
"residual" AT&T or the newly freed locals 
is one of the gray areas left unilluminated 
by the agreement as it stands. 

Many last week felt it was too early to 
tell just what the impact and implications 
of the settlement might be. For example, 
Robert Marbut, president of Harte-Hanks 
Communications, and one who had been 
deeply concerned by the now-abandoncd 
plans AT&T had to test an electronic 
Yellow Pages in Texas, told BROADCAST- 
ING that “my concern all along was the un- 
fair competitive advantage” AT&T would 
have had in electronic publishing, and that 
until such matters as just how the new 
AT&T would be able to become involved 
at the local level and how it would interface 
with local delivery systems arc made clear, 
“I don't know how to evaluate what com- 
petitive advantage they might have" in the 
future. 

Irving Kahn, the president of Broad- 
band Communications, who has long 
taken the position that AT&T is the com- 
petition about which cable should be most 
concerned, found the settlement а disap- 
pointment.” Kahn is convinced the deal as 
it stands is “а far piece from what we'll 
end up with” (for more on the regulatory 
picture, see page 32), but believes that if 
things proceed as allowed under the 
decree, ‘‘it will be a disaster.” 

“AT&T would nave taken away from 
them all of their problem areas, all the 
billions in overstated assets and obsolete 
equipment, while Western Electric and 
Bell Labs would be left in a dominant posi- 
tion” and be free to “knock the hell out 
of" the competition, says Kahn. 

As far as competition with cable is con- 
cerned, Kahn sees the settlement letting 
the new AT&T ''into all areas of 
dynamics" that cable would feel аге its 
own turf, while on the local level, the 
telephone operating companies, thanks to 
their long-standing relationships with the 
state pul utility commissions that wil! 
be regulating local service, will have a 
competitive advantage over cable opera- 
tors who have been used to organizing 
their lobbying efforts on the national level, 
and not before state PUC's. 

Some broadcast executives who һауе 
followed the AT&T «case speculated— 
although they emphasized that like every- 
one eise their knowledge of settlement 
details was skimpy—that the competitive 
effect would be felt more by IBM and 
other computer companies than by broad- 
casters and cable operators. As one put it, 
“I think they'll be moving away from com- 
petition with broadcast and cable and more 
into business and computer applications." 

Опе broadcast economist suggested that 
there were a couple of projects that made 
sense for AT&T prior {o the settlement, 
but seemed to make much less sense 
when the local companies are spun off and 
AT&T lacks its own access to homes. In 
that context, he asked: “Why would they 
want lo go inte cable? ! don’t think they 
will want to.” Similarly, he said, *1'm not 


sure they will want to get into videotext"" 
in the new scheme of things. 

One potential competitor of new ser- 
vices from AT&T who finds the settlement 
“generally good” is Gerald M. Levin, 
group vice president, video, at Time Inc. 
“It's certainly the most profound adjust- 
ment in the telecommunications іп- 
frastructure that I've seen or that lm 
likely to see," he said, adding that “this 
thing will takc a long time to sort itself. 
out.” 

Levin evinced "respect" for ihe agres- 
ment, which he characterized as “а pro- 
found and creative settlement .. . for ай 
the interests involved?" "One reason I 
respect it,” he said, is "that it ties in 
general form to state certain principles" 
and provides a "charter" for restructuring 
the industry that is in the form of “a living 
document.” Significantly, he feels “it ends 
the long period of end-to-end control” 
that AT&T had maintained and “begins to 
resolve the [issue of] local loop domi- 
nance.” Looking to the future, Levin sees 
the settlement making it easier to develop 
а mixed local loop system that includes, in 
addition to the twisted pair, ‘local cable 


Twa ways to look 
at the AT&T settlement 


"It will be a disaster" 
— Irving Каћа 
D 

"| respect 

— Gerald Levin 


hookups, satellite delivery, microwave and 
cellular radio?" Levin said he thinks “it’s 
more important to the American informa- 
tion industry and producti lo have a 
flexible system than one that may no 
longer meet the needs [of various 
customers]. 

Levin also sees the new AT&T “apply- 
ing technology and research to informa- 
tion," and feels “а lot of that relates to the 
business world." 

That's made quite clear by Charles 
Marshall, the former president of Illinois 
Beli, who is now serving as vice president 
for planning of the nascent unregulated 
Free. Standing Subsidiary. Talking about 
the “office of the future," Marshall says, 
“we'd like to be active in that marketplace 
... bringing information out of a data base 
... moving data around.” 

“Тһе real evolution of productivity in 
the future is white collar productivity," 
says Marshall, who places the consent 
decree against а background where “‘vom- 
munications and computers are moving 
closer together.” Discussing AT&T's in- 
terest in maintaining the link between Bell 
Labs and Western Electric, Marshali 
claims, “we'd like to bring on more com- 
puter oriented applications of voice and 
data.” 

Some of those applications in which 
AT&T is interested are consumer apptica- 
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tions— developing telephones that will call 
back busy numbers at a later time or leave 
messages, establishing computer techni- 
ques that would permit individuals to, say, 
call a common number for an automobile 
club and have the cal! rung through the 
nearest club facility. 

Others would be geared more ex- 
clusively to business users—the example 
perhaps most frequently cited by AT&T 
executives, Marshall and Chairman Brown 
included, being the Advanced Com- 
munications Service (ACS), а packet- 
switched network for inter-computer com- 
munications that would not just be able to 
let two like-minded computers converse, 
but would provide translation for those 
that speak different languages. AT&T, 
Marshall says, not only wants to be able to 
communicate data, but “massage" it as 
well. 

Something else AT&T has been “апх- 
ious to bring on,’ in Marshall's words, is 
cellular radio—although he says it's uncer- 
tain whether that business would fall to 
the new AT&T or the severed operating 
companies under the agreement, 
Similarly, on the subject of possible cable 
system ownership by the telephone en- 
tities, Marshall maintains that as of this 
point “we haven't really thought that one 
through." Local operating companies 
would stili be prohibited from owning 
systems іп localities where they provided 
telephone service, but whether they would 
be permitted ownership elsewhere, or 
whether the new AT&T might be able to 
own systems is not yet known, he said. 

It would further appear the agreement 
reached between the goverment and 
AT&T would permit the restructured na- 
tional company to enter the electronic in- 
formation field. Yellow Pages and Dial-It 
services are suppased to became part of 
ihe new AT&T, and the company could 
conceivably start to assemble its own data 
bases on various subjects. 

While Marshall says “there's no work 
under жау” at AT&T on the latter score, 
communications industry analysts see that 
as one of the major questions that has to 
be answered before any full assessment of 
the settlement’s impact on other com- 
panies in, or interested in, electronic 
publishing be judged. 

John Reidy of Drexel Burnham Lam- 
bert says his reading of the situation is that 
Congress won't permit AT&T to get into 
the origination of data services—but that 
in any case the anticipated lowering of 
long-lines rates in the envisioned competi- 
tive long-distance environment could of 
itself help speed the development of na- 
tional electronic information services. 

"Wall Street initially welcomed the news 
of the agreement, trading the price of 
AT&T shares up $1.875 last Monday, to 
close at $60.50. But by Thursday, most of 
the edge had been taken off that gain as 
the stock settled back to $59. Still, that was 
nothing like what happened to the price of 
MCI, one of AT&T's principal tong-dis- 
tance competitors. 115 shares, traded over 
the counter, fell $7.875 between Thursday 
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and Monday to close at $26.125 bid. By 
Thursday, the stock had climbed back to 
$27.875 

It remains to be seen what the full im- 
pact of the settlement will be on AT&T 
borrowing and that of its subsidiaries 
The Moody's and Standard & Poors bond 
rating services both indicated in separate 
actions that changes might be made in rat- 
ings of various telephone company insiru- 
ments, 


AT&T settlement: 
Neither court 

nor Congress 
ready to let go 


Judge Greene feels outsiders 
should have chance to comment 
before settlement is accepted; 
Wirth. Packwood plan hearings 


А U.S. District Court judge threatened last 
Tuesday (Jan. 12) to prevent settlement of 
the Justice Department's historic antitrust 
case apainst AT&T and accused both рат- 
ties of trying to circumvent the law. At the 
same time, key members of Congress pro- 
mised legislation to complement ihe sèt- 
Петслі and scheduled hearings for next 
week. 

Judge Harold Greene, who has presided 
Over the AT&T trial since March 1981, 
said at a hearing last Tuesday that settle- 
ment of the case should take place in 
Washington, where the case has been litig- 
ated and where public comment on the 
settlement would be required, instead of in 
the New Jersey court holding jurisdiction 
over the government's previous (1956) 
consent decree with AT&T, which barred 
the company from offering unregulated 
services. 

Justice Department and AT&T attor- 
neys said they filed in New Jerscy because 
they hoped first to have the earlier (1956) 
decree modified and then to have the New 
Jersey court transfer the settlement pro- 
ceeding to Washington, where Greene 
would have a chance to review it Judge 
Vincent Biunno, of the U.S, District Court 
in New Jersey, surprised both parties by 
accepting the settlement. Last Friday, 
Biunno transferred the case to Greene, 
who is expected to begin public review of 
the case soon. Greene cannot modify the 
settlement, but he can refuse to accept it 
until it is modified. 

The Justice Department maintained last 
week that settlement of its case against 
AT&T effectively dismissed the case and 
negated the requirement for public review, 

Antitrust laws require that the public 
have 60 days to comment on major settle- 
ments. It js not clear whether the same 
law. known as the Tunney Act, applies to 
the modification or dismissal of consent 
decrees and the Justice Department.is pre- 
sently arguing in a California court that it 


does not apply. 

Senate Commerce Committee Chaire 
man Bob Packwood (R-Ore) said local 
telephone rates could increase dra- 
matically, especially in rural areas, if the 
settlement is not accompanied by legis- 
lation. Much of the bill he maneuvered 
through the Senate last year (BROADCAS 
ING, Oct, 12, 1981) tried to prevent AT& 
from subsidizing its future unregulated 
services with local phone revenues and so 
has been rendered unnecessary by the 521- 
tlement. Other parts of the bill, however, 
remain valid, according to a committee 
aide, and with some modification, should 
become law. 

Packwood's bill (S. $98) was a “better 
solution to problems” in the communica- 
tions industry, said Ward White, senior 
counsel to the Commerce Committe, be- 
cause it addressed problems not dealt with 
in the settlement, such as a national sub- 
sidy for local phone rates, national net- 
work planning, national defense and se- 
curity and the promotion of competition in 
telecommunications. Provisions in S. 898 
would require the FCC to prevent pre- 
cipitous increases in local telephone rates 
and to deregulate telecommunications 
markets wherever possible, provided it 
finds sufficient competition exists. Tı also 
would have required the appointment of a 
join! board of experts, including some 
FCC commissioners and state regulators, 
10 moritor the transfer of assets from 
AT&T ıo its proposed unregulated subsidi- 
ary and 10 approve access charges 10 be 
paid by long distance carriers to local 
telephone companies. 

The Commerce Committee will hold a 
hearing on Monday (Jan. 25) 10 review the 
ѕешетепт and to begin deciding how S. 
898 might be modified. White said Pack- 
wood does not anticipate trying to pass a 
new bill this year, but will try to amend S. 
898 during conference with the House, if 
it passes similar legislation. 


House Yelecommunications Subcom- 
mittee Chairman Timothy Wirth (D- 
Colo.) said the need for legislation is made 
“more urgent” by the settlement and 
speculated that Congress, now threatened 
during an election year with vast increases 
in local telephone rates, mipht be inclined 
10 pass а bill The settlement "is ab- 
solutely workable,” said Wirth, if accom- 
panied by legislation such as that he in- 
troduced just before Congress adjourned 
(BROADCASTING, Dec, 14, 1981) 

Ina televised interview last Monday and 
at а press conference last Wednesday, 
Wirth said he has three concerns that are 
vnaddressed by the AT&T settlement. А 
national subsidy of local rates, collected 
through access fees paid by long distance 
carriers, is only part of the solution to 
keeping local tates reasonable, according 
to Wirth. The value of inside wiring, em- 
bedded equipment and the Yellow Pages 
all presently contribute to AT&T's subsidy 
of focal rates, he said, and Congress must 
control or prevent the transfer of these 
assets from AT&T's local operating com- 
panies 10 the surviving parent company. 
The Justice Department's settlement 
would permit all these assets to go im- 
mediately to the parent, he said, and $ 
898 would permit their transfer too soon. 

The settlement also fails to protect the 
quality of local phone service, according to 
Wirth, because it would permit the surviv- 
ing AT&T 10 compete with its divested 
local operating companies. AT&T could 
offer through microwave, wire or cellular 
technology an alternative, enhanced 
telephone network 10 large corporate 
users, said Wirth, leaving small users and 
consumers with an antiquated, deteriorat- 
ing network. 

Wirth also said the settlement alone will 
not necessarily prevent the surviving na- 
tional AT&T from cross-subsidizing its 
unregulated affiliates with regulated, long 
distance telephone revenues. AT&T still 


Wirth and Brown on MasNei2/Lehrer 
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conuols 70% of the long distance market, 
Wirth said, and as a result, competition іп 
that market is not effective. Legislation is 
necessary to prevent AT&T from exercis- 
ing undue market power, he said. 

AT&T spokesmen said last week that 
the company decided to settle with the 
Justice Department because Wirth's bili 
and late amendments to 5, 898 were too 
restrictive, and would add new layers of 
regulation restricting the company’s ability 
to compete in emerging telecommunica- 
tions markets, Appearing with Wirth on 
the Public Broadcasting Service's Mac’ 
Neil/Lehrer Report last Monday (Jan. 11), 
AT&T Chairman Charles Brown said he 
agrees that the 1934 Communications Act 
“needs to be modernized;" but indicated 
that because states regulate local telephone 
service and the FCC regulates long dis- 
tance, there is no need for legislation to in- 
clude further restrictions “Чо prevent or 


slow down AT&T's entry into some ser- 
vices" No law, said Brown, ''can 
guarantee service Lo anyone.” 

Neither Wirth nor Brown on. MacNeil/ 
Lehrer addressed the issue of AT&T's en- 
try into such information services as news 
and advertising, but at his press con- 
ference, Wirth said his position on that 
issue—that the provider of information 
should not also own monopoly control of 
the conduit through which it flows— still 
stands. AT&T wil no longer own local 
telephone lines under the settlement, but 
it will control most long distance lines, and 
Wirth’s bill, according to one of his aides, 
will continue to address the need for sepa- 
ration between ‘content and cond: 

The American Newspaper Publishers 
Association, which has fought AT&T's 
entry into information services on the 
ground that the company controls local 
telephone lines, has accepted the AT&T 


Settlement in its broad outlines, But in à 
statement by Katharine Graham of the 
Washington Post Co., ANPA’s president 
and chairman, the association warned it 
would carefully scrutinize terms of the set- 
tlement as they are finalized and would 
continue to advocate a competitive infor- 
mation marketplace. 

‘Wirth said he'll stick to the timetable 
he'd set earlier on working toward passage 
of H.R. 5158, which includes hearings in 
February and March, markup іп іше 
March and passage by the House in early 
summer. His subcommittee plans its first 
hearing on the settlement and his legis- 
lation on Tuesday, Jan. 26. 

Also planning hearings on the settle- 
ment are the House and Senate Judiciary 
Committees, which have jurisdiction over 
antitrust law. Hearings on the House side 
will begin Thursday, Jan. 28, and on the 
Senate side on Monday, Jan. 25. 


Videotext: smack in the middle of AT&T's sights 


Wherever else its ambitions 
may lle, there's little doubt 

that It plans to lead the way 
Into Information networking 


Over the past few yezrs, AT&T has be- 
come keenly interested in videotext and — 
if its settlement with the Justice Depart- 
ment goes into effect as agreed—it will 
have unrestricted access to the home in- 
formation marketplace as system operator, 
information, provider and equipment sup- 
plier, 

AT&T has made no secret of its desires 
to become a videotcxt system operator 
and information provider. The telephone 
giant tested a videotext system in Albany, 
N.Y., in 1979 and tried to start up another 
in чп, Tex., in 1980, It also pressed for 
language in the Senate's telco bill (S. 898) 
last year that would have permitted it to 
enter the business through 2 separate sub- 
sidiary. 

Its intention to become a major force іп 
videotext equipment manufacturing 
became apparent last May when it issued a 
sophisticated videotext standard that was 
quickly endorsed by other major videotext 
proponents. Since then it has agreed to 
supply videotext home terminals and com- 
puters, built to the standard, to CBS and 
Knight-Ridder for separate trials. 

То head off some of the opposition to 5. 
898 that was building last spring, AT&T 
sent Senator Barry Goldwater (R-Ariz.), 
one of the sponsors of the bill, a “policy 
statement" detailing its intentions in 
"electronic information services" AT&T 
said it would like to provide clectronic ver- 
sions of directory listings, call-guide infor- 
mation (listings found in the front of 
printed directories), Yellow Pages and 
time, weather and sports information, 
already provided in audio call-up form. 
“Electronic display of this information,” 
T&T added, “і5 viable today as part of a 
total ‘information package. Information 
service can be ‘Interactive,’ permitting the 


users to order merchandise and store their 
own messages for delivery." 

Most of the opposition to AT&T's entry 
into videotext came from the American 
Newspaper Publishers Association, which 
contended that no telephone com- 
pany with a government sanctioned 
monopoly should be permitted to control 
the information transmitted over its 
facilities. Although S. $98 would have re- 
quired AT&T to offer videotext services 
through а subsidiary separate from its 
regulated telephone services, ANPA felt 
that the separate subsidiary concept was an 
inadequate safeguard against anticompeti- 
tive practices by AT&T. As the New York 
Times editorialized last May: “ІҒ Ма Bell 
and its vaguely distanced subsidiaries are 
not confined to data transmission their 
awesome revenues from a protected phone 
business could crush other media. 
AT&T can be a trustworthy carrier of 
other information services only if it does 
not directly compete with them.” 

Although AT&T promised last spring to 
restrict itself to electronic versions of its 
existing print and audid services and not 
to become involved in ‘‘creating and con- 
trolling news or editorial features or- 
dinarily found in a newspaper or maga- 
zine,” ай bets are off if the settlement is 
accepted, The independent AT&T would 
be able to provide whatever kind of infor- 
mation it desired. Whether it wants to go 
beyond the services it proposed last year is 
znother question. 

Because of its size, AT&T will have the 
ability to dominate the videotext market. 
As Ben Smylie, head of Field Electronic 
Publishing, put it: “It is foolish to think that 
а company as bip аз AT&T will not bc 
a big player in videotext. How big I don't 
know because I don't know what's going 
to shake out™ from the regulators, 

Smylie said he could see AT&T as a 
massive central videotext systems operator, 
managing information poured into its 
computers by information providers 


throughout the country. “It would be good 
for the videotext industry,” he said. “It’s 
going to take a big, big company with a lot 
of knowledge in communications. And 
they're the biggest and best in the world.” 
Harry Smith, vice president of tech- 
nology for CBS, on the other hand, sees 
no need for a “central gateway.” “The busi- 
ness is going to grow based on a large num- 
ber of companies providing information ser- 
vices,” he said. In the future, people will be 
able to call up "any one of hundreds or 
thousands of computers, each one of which 
will represent a business selling information 
product and transaction product.” The busi- 
nesses that are successful will be those that 
package their services properly, he said. 
Although the nature of AT&T's future 
videotext services is unclear, there is no 
doubt about its desire to become & major 
Supplier of videotext terminals and com- 
puters through Western Electric, which it 
gets to keep under terms of the new deal. 
Because of AT&T's position in the market 
and because of its compatibility with the 
Canadian Telidon and French Antiope 
videotext standards, it will probably be- 
come the country’s de facto standard. 
According to Smith, AT&T will provide 
all the technology and terminals for the 
joint AT&T-CBS videotext trial—involy- 
ing some 200 homes in Ridgewood, N.J. 
now scheduled to begin in mid-September. 
Smith said he doesn’t expect the AT&T 
settlement to have any effect on the trial 
AT&T supplied terminals for a ‘concept 
trial" conducted by Viewdala Corp, of 
America, a subsidiary of Knight-Ridder, 
from July 1980 to September 1981 in Cor- 
al Gables, Fla. Delighted by the results of 
that trial—which involved 204 homes— 
УСА plans to stage a full-blown market 
test of videotext in south Florida in 1983, 
involving, 5,000 homes in the first year and 
growing, it is hoped, into a thriving ci 
mercial service. Mort Goldstrom, marketing 
director for VCA, said that it plans to use 
the new AT&T equipment in the test, 
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1 TOP OF THE WEEK 


NCAA strengthens its control over TV-cable football 


Action is result of move by 
College Football Association 
to gain rights to contests; 
ІМТУ complains of too many 
NCAA restrictions preventing 
coverage of college games 


The National Collegiate Athletic Associ- 
ation, challenged in the past year by strong. 
football schools belonging to the College 
Football Association, solidified its control 
over television policy last week and ex- 
tended its jurisdiction to ezble television. 

NCAA members attending the annual 
convention in Houston voted over 
whelmingly to retain control over televi- 
n rights to members’ games in the asso- 
ciation, quashing attempts by the 61 mem- 
bers of the CFA to gain television rights to 
their own games. 

For more than 30 years the NCAA has 
controlled regular-season television con- 
tracts through а bylaw in its regulations 
that stipulates: “The football television 
committees shall be responsible for the 
formulation and administration of the as- 
sociation’s football television policy and 
program subject to the approval of the 
membership.” 

The members went even further, ap- 
proving a regulation that said, “Тһе 
telecasting, cablecasting or otherwise 
televising of intercollegiate football games 
of member institutions shall be controlled 
by bylaws enacted by the association.” 

Last Monday (Jan. 11) the NCAA 
members voted to reject an amendment by 
the’ University of Texas that would have 
given control of football television proper- 
ty rights to the individual institutions. 
There are two court cases outstanding 
affecting the college football television 
issue. The University of Georgia and the 
University of Oklahoma, both CFA mem- 
bers, have filed suits in U.S, District Court 
in Oklahoma City, contending that they, 
and not the NCAA, should control their 


The NCAA signed a four-year contract 
with CBS and ABC last summer for the 
telecasting of games in 1982 through 1985 
at a combined cost of $263.5 million. The 
CFA subsequently signed а tentative 
agreement with NBC covering the same 
four years at a total cost of $180 million, 
but the proposed pact was abandoned last 
month whén an insufficient number of 
CFA schools secet to participate (BROAD- 
CASTING, Dec. 21, 1981). 

m Ina separate mM Ihe Association 
of Independent Television Stations 
{INTV} urged the end of “unduly burden- 
some" NCAA restrictions on the live 
telecasting of local college football games. 

Herman W. Land, president of INTV, 
explained that through its “Football 
Television Plan," the NCAA sells net- 
warks the exclusive right to telecast а 
limited number of its memibers" games 
and places severe restrictions on the more 
Шап 2,000 games not carried by the net- 


works. He said that, with limited excep- 
tions, the NCAA prohibits live, 
non-"Series" telecasts of a Division I 
school’s home games that are not com- 
plete sellouis, and these schools cannot 
telecast an away game unless it is com- 
pletely sold out or takes place more than 
400 miles from the visiting school campus. 

Land said the ostensible purpose is to 
protect the home team's live gate but he 
added that an INTV survey of its 74 mem- 
ber stations showed that the “great ma- 
jority” were interested in carrying live in- 
tercollegiate football but “only a handful 


are actually able to do so." He said the 
INTV has been in touch with the NCAA 
by letter and a meeting, and is hopeful that 
restrictions on non- "series" telecasts can 
be voluntarily eliminated. 

Land said that INTV attorneys have ad- 
vised the group that there are “substantial 
questions raised as to the legality of the 
NCAA TV plan and network contracts" 
on antitrust and federal communications 
policy grounds. He indicated that if these 
Concerns are not addressed, INTV will be 
forced to appeal fo appropriate govern- 
ment agencies. 


Another legacy of Sarnoff years: 
Roosevelt's secret White House tapes 


RCA chlef had special recording 
aystem developed for President; 
И comes to light 42 years later 


David Sarnoff, while RCA president in 
1940, gave President Franklin D. 
Roosevelt an experimental device that 
secretly recorded press conferences and 
private conversations in the White House 
Oval Office for 11 weeks that year. 

R.J.C. Butow, professor at the Universi- 
ty of Washington at Seattle, reports that 
discovery in the February/March issue of 
American Heritage magazine. Butow's ar- 
ticle, based on three years of research, 
not only details the recordings he un- 
covered at the FDR Library in Hyde Park, 
N.Y., but also how the “‘continuous-film 
recording machine" was obtaincd and 
then used at the White House. 

According to Butow's research, 
Roosevelt wanted à way to vindicate him. 
self if sensitive discussions were leaked to 
the press and misquoted. Harry Payne, an 
inventor and friend of White House 
stenographer Henry Kannee, “personally 
toyed with the problem for a while before 
handing it to David Sarnoff of RCA, 
where ... just such an experimental 
recording device was subscquently 
developed.” 

The device used a motion picture 
soundtrack without a camera. Butow wrote: 

“The main feature, as Mr. Kannee 
remembered it not long before his death 
last September, was that the recording nee- 
dle moved back and forth across ‘six rib- 
bons of motion picture film' that ran over 
a metal mandrel. The film was fed from 
reels in a compartment beneath the 
machine to corresponding reels above it.” 

" [Press Secretary] Steve Early was told 
of this development and of Sarnoff's 
desire to present the machine to the Presi- 
dent as a gift from RCA. Early asked Кап- 
nee 10 tell FDR. An appointment was set 
up for Sarnoff on June 14, 1940. ..7 

Butow also wrote that Каппее told him 
that RCA supplied “а couple of years” 
worth of film; the machine was installed in 


the basement under the Oval Office, and a 
microphone was hidden in FDR's desk 
lamp. 

Aller the story broke last week, RCA 
began its own research on the subject. 
Although RCA said it could not confirm 
that Sarnoff made such a gift to the former 
President, & spokesman there explained 
that it could have developed through the 
old RCA Photophone Laboratories that 
worked on sound recording for motion pic- 
tures. A 1944 Photophone in-house maga- 
zine mentioned that equipment was sup- 
plied to the goverment for special installa- 
tions. “These included one in the White 
House for the use of the President and his 
advisers," it said, 

As for an available microphone small 
enough to be hidden in FDR's desk lamp, 
RCA also has found a report that in 1937 
two of its scientists, Harry Olson and John 
Preston, developed what was characterized 
es a “novel 15 1/2-ounce unidirectional 
microphone." 

In his article, Butow speculated that 
Roosevelt stopped using the machine after 
11 weeks because he became dissatisfied 
with it and also because he feared political 
repercussions if it were uncovered. 

Butow wrote that the film, which had 
deteriorated, was destroyed after it was 
transferred to disk in 1947. Furthermore, 
he added: “Even if it still had been availa- 
ble, it could have been played only in the 
machine FDR bad used—a prototype that 
never went into production.]t had been 
dismantled years ago, thus becoming as 
much of a mystery ss the 'continuous- 
film’ it used.” The recording set-up itself is 
believed to have been removed from the 
"White House during Harry Truman's ad- 
ministration in 1945. 

Among the conversational artifacts 
made public in the American Heritage ar- 
ticle: that Roosevelt discussed starting 
rumors about an extramarital affair in- 
volving his Republican rival, Wendell 
Willkie, and some pre-Pearl Harbor views 
of America’s readiness “to pull the trigger 
if the Japs do anything.” 


% 
NBC Sports, with its presentation © 
of three consecutive bowl games, 
brought home the three top-rated games 


for New Year's Day. 

Audience 
| _ Rating* Share 
|| 1 ROSEBOWL 250 42 
|| V2. FIESTA BOWL 19.3 36 

V/3. ORANGE BOWL 18.0 28 
| 4. Cotton Bowl 157 29 
5. Sugar Bowl 11.8 _ 18 
“Source; Nielsen, January 1,1982, Subject to Qualifications Available on Request. 
| ыр | 
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Broadcast billings pass $9 billion for 


Y&R remains number one with 
JWT close behind; cable ads 
contribute another $50 million 


Television and radio investments by the 
тор 50 broadcast agencies surged to new 
heights in 1981 with domestic TV and 
radio billings at a record level. 

In figures compiled for BROADCASTING's 
30th annual survey of leading broadcast 
agencies, TV spending in 1981 surpassed 
1980 by slightly more than $1 billion and 
radio climbed by $260 million. Total 


TOP 50 AD AGENCIES 


broadcast billing for the top 50 agencies 
amounted to almost $9.3 billion. 

These figures edged out the previous 
record gain achieved in 1979 when com- 
bined T'V-radio billings jumped by about 
$1.05 billion over 1978, In that year TV 
spending jumped by $996 million and 
radio climbed by 545 million. 

For the fourth straight year Young & 
Rubicam led the agency parade with com- 
bined broadcast billings of more than $863 
million, a boost of more than $118 million 


A 
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top 50 agencies 


Closing in оп Y&R was 1. Walter 
Thompsqn, which had been the perennial 
leader until 1978, when it was dislodged. 
JWT reported а mammoth increase of 
$149 million in broadcast expenditures, 
lifing its total in 1981 to $851.7 million, 
less than $12 million behind Y&R. 

Remaining In third place in 1981 was 
BBDO, which zained more than $40 
million in billings to increase its total to 
$447 million. The Lco Burnett Co. climb- 
ed up a notch from fifth 10 fourth in 1981 atop 


Agency 


1. Young & Rubicam 

2. J. Walter Thompson 

3. BBDO 

4. Leo Burnelt 

5. Dancer Fitzgerald Sample 
8. Ogilvy & Mather 

Т. Grey Advertising 

8. Doyle, Dane, Bembach 
9, McCann-Erickson 

. D'Arcy MacManus & Masius 
. Benton & Bowles 

. Foote, Cone & Belding 

. Ted Bates 

. William Esty 

. Needham, Harper & Steers 
. Compton Advertising 

. Wells, Rich, Greene 

. 55С&В 

. NW Ayer 
GardneuAdvenswers. 

+ Kenyon & Eckhardt 

. Campbell-Ewald 

. Backer & Spielvogel 

- Cunningham & Walsh 

. Bozell & Jacobs 

. Della Femina 

. Cempbeli-Mithun. 

. Marschalk 

. KM&G 

. Scali McCabe 

. Kornhauser & Calene + 

. Creamer 

, Jordan, Case & MeGraih 
. Tracy-Locke 

. McCattrey & McCall 

. WB. Doner 

‚ Ross Roy 

. Parkson Advertising 

. Laurence. Charles & Free 
. A Eicoff & Co. 

„ Éisaman, Johns & Law 

‚ Tatham-Laird & Kudner 

‚ John Б Murray 

. Calet, Hirsch, Kumit & Spector 
. Waring & LaRosa 

. Warwick, Welsh & Miller 

. Bloom Co. 

. Chial/Day 

. Humphrey, Browning, MacDougall 
. Al Раш Lefton 


over 1980. a $$7.5 million TV-radio increase to 
Broadcast Broadcast 
percent of billings 
Combined agency s8 change Agency's 
broadcast Total TV ТУ Teel Rodio Rodio toal fron rankin 
billings TV network spot radio network spot billings 1981 1980 
8836 7857 5476 2381 779 215 564 620 +1185 1 
8517 7818 4807 301) 699 221 478 8670 +1490 2 
4470 4060 2760 1300 410 110 300 550 +402 3 
4465 4239 3094 1145 228 438 183 534 4515 5 
4082 387.9 2049 1830 213 72 141 787 +73 4 
3938 3605 2160 1445 333 90 243 510 +143 8 
3865 3059 2617 1042 208 33 173 623 +888 7 
3650 3400 2100 1300 252 40 210 500 +950 12 
3412 2940 1840 1100 472 62 410 708 +562 з 
3210 2760 1600 1160 450 100 350 670 +37 9 
2950 2760 1700 1050 200 20 180 690 4250 и 
2882 2587 1882 705 305 Ві 224 535 415] — 10 
2677 2531 1599 932 148 56 90 772 411 ga 
2510 2260 1510 750 250 70 180 550 +230 14 
2327 2037 1724 313 290 153 137 592 456 — 15 
2270 1690 460 100 50 50 650 +710 19 
207.7 1257 599 221 20 201 480 458 — 18 
2047 1887 1510 367 150 23 127 742 +542 22 
1634 1941 1095 246 293 116 177 524 A é 
1675 1460 1100 260 115 10 105 780 468 2 
1822 1200 740 460 323 15 308 700 әз 20 | 
1492 1232 1017 215 260 35 225 500 -405 Ww | 
1448 1212 974 228 298 22 214 749 1300 24 | 
1350 1250 690 560 100 20 80 480 4252 23 
1104 825 10.7 748 778 38 243 500 +748 28 
1027 851 294 557 176  - 176 700 412 25 
1025 876 230 646 148 - 148 583 +117 26 
950 851 482 369 99 ов Gi 580 480 27 
943 847 402 445 96 12 84 330 4296 30 
770 650 290 260 120 10 10 510 +70 29 
707 683 488 195 24 17 07 814 4188 35 
700 635 425 210 65  — 65 400 4168 32 
$70 580 200 360 М0 30 80 610 - = 
650 580 320 240 90 20 70 810 ыл з 
844 583 522  &1 6&1 12 48 500 464 33 
630 480 20 470 140 10 130 535 ж129 37 
588 374 T4 300 212 44 168 570 461. 84 
531 530 500 30 @ = 01 900 +30 38 
520 490 290 200 30 05 25 470 +42 4 
$11 490 24 456 31 = M 947 425 — 838 
487 361 118 243 126 37 аз 500 432 40 
446 420 245 185 16 045 095 455 462 — 48 
433 406 230 178 27 = 7 880 445 44 
418 380 228 152 за зо оа 550 +з 45 
408 360 270 50 48 25 23 680 0 42 
408 343 230 113 63 15 да 380 -1 048 
382 254 87 16т 138 09 129 383 - =- 
319 287 92 195 92 10 аг 300 жал 48 
346 315 137 128 31 142 19 600 - = 
320 240 159 90 80  — а 600 - = 


GET A BIGGER SLICE 


WITH THE HOTTEST 
NEW TV SHOW 


Multirnedia, the syndicator of DONAHUE has 
another great idea whose time has come. It's 
AMERICAN PIE, the good news magazine produced 
by Kelly Brothers 

Permanent hosts JoAnn Pflug and Squire Fridell are 
joined by ateam of experienced reporters to serve 
up warm, wholesome slices of American life for 
American families. 

Call now to get this complete package of five V2 
hour shows а week for access or early fringe. 

No local inserts are needed in the network-quality 


program, You just top AMERICAN PIE with 
commercials. 

This is the most thoroughly researched new 
program in television. Magid and Associates asked 
Amerícans what they wanted in a television 
magazine. AMERICAN PIE IS IT! 


Get a bigger slice 
with AMERICAN 


PIE, premiering 
September 82 


CALL DON DAHLMAN OF MULTIMEDIA PROGRAM PRODUCTIONS TODAY. 
(513) 352-5955 
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RKO Radioshows...not a newscast network...not a 24-hour network 


but the 3rd RKO Radio Network...consisting of dynamite programming 
blocks for various formats...to enhance your station sound. 


« Six new entertainment series built in response to the results of our 1981 Nati 
Managers study of over 500 radio stations 


- Available cash-free to stations for premium local sale beginning in January 1982 


. Broadcast in stereo —via satellite—using RKO's extra space segment on Westar Ili 
to give you a highly promotable sound by the hottest 
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$446.5 million. Dropping from fourth to 
fifth was Dancer Fitzgerald Sample, which 
registered a relatively modest boost of $7.3 
million to slightly more than $409 million. 

The year ended an an upbeat note for 
most agencies, with 42 rolling up gains in 
billings, three registering losses and one 
remaining even. There are four new agen- 
cies represented in the compilation. 

Included in the agencies registering dra- 
matic gains were JWT, up $149 millio 
Young & Rubicam, up $1135 milio 
Doyle Dane Bernbach, up $95 million; 
Grey, up $88.8 million, Ogilvy & Mather, 
up $74.3 million; Compton, up $71 
million; Burnett, up $57.5 million; Mc- 
Cann-Erickson, up $56.2 million; BBDO, 
up 840,2 million, and D'Arcy-MacManus 
& Masius up $37.5 million. 

The only agencies showing significant 
losses in billings were Campbell-Ewald and 
N W Ayer A spokesman for C-E said the 
$40.5 million loss can be explained by the 
shift of billings for another Interpublic 
agency, Tinker-Cambell-Ewald, from C-E 
in 1980 to another Interpublic unit, 
Marschalk, in 1981, plus an overstatement 


of 1980 C-E billings when they were esti- 
mated in that year. For Aver, it was a som- 
ber year after а hot 1980, Ayer lost the 
lucrative Pan American account, esti- 
mated at $35 million, plus several smaller 
accounts for a drop in broadcast billings of 
$114 million. 

New agencies qualifying for the top 50 
compilation for 1981 were Jordan, Case & 
McGrath; Bloom Co; Humphrey, Brown- 
ing, MacDougall, and Al Paul Lefton. 
Dropped from the listing for 1981 were 
Keller-Crescent, Lee King & Partners: 
Sawdon & Bess and Arthur Meyerhoff 
(Meyerhoff was acquired by BBDO last 
year and now functions as BBDO's 
Chicago office with its billings incorpor- 
ated into those of BBDO) 

During the year Daniel & Charles 
merged with F William Free Advertising 
and the combined company now is called 
Laurence, Charles & Free. 

As expected, the Iwo leading agencies in 
broadcasting, Young & Rubicam and JWT, 
divided the honors in various categories of 
the broadcast business, Y&R was the top 
agency in total broadcast billings ($863.6 


million), total TV billings ($785.7 
million}, network TY billings ($547.6 
million), total radio billings (877,9 
ilion) and spot radio billings ($56.4 
million). JWT was number one in spot TV 
billings ($301.1 million), network radio 
billings (8221 million) and in largest 
broadcast gain (3149 million). 

BROADCASTING also canvassed the top 
25 broadcast agencies for an estimate of 
their investments in cable television ad- 
vertising in 1981. A sizable percentage 
declined to state a figure, saying that at this 
Time the expenditure is “not significant.” 
The best projection is that the top-25 
group allotted in the neighborhood of $50 
million of the $100 million estimated for 
cable advertising in 1981. The leaders ap- 
pearto be Young & Rubicam, $12 million; 
D'Arcy-MacMznus & Masius, $7 million; 
BBDO, 55 million, and Dancer Fitzgerald 
Sample, $4 million. 

The following is an alphabetical listing 
of the first 50 broadcast-billings agencies. 
Most figures were obtained from the agen- 
cies themselves, in others, estimates were 
gathered from various sources. 
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NW Ayer О А billings drop of 65% was cx 
perienced by this agency whose combined 
radio and TY billings totaled $163.4 million in 
1981. Part of the decrease can be attributed to 
the resignation of two major acccunts—Pan 
American World Airways and Nestle. The big- 
gest drop in billings occurred in TV which went 
down $19.5 million from $1836 in 1980. Radio 
expenditures were up 38%, io 5293 million. 
Ayers client list includes Formiit Rogers. First 
Interstate Bank of Oregon and Jet Propulsion 
Laboratory. New in 1981 were Chemical Bank 
(wholesale banking services), Harlequin En- 
terprises (romance novels). Howard Johnson, 
Lehn & Fink, National Council on Alcoholism, 
Time Life Books, Sears, Roebuck & Co. (busi- 
ness systems centers), Kawasaki lrading Co. 
(ап end jewelry}, Orthopedic Hospital, The 
Plant Network (nationwide houseplant deliv- 
ery), Temcor (space structure design), and 
Yamaha Electronics ‘audio components). NW 
Ayer placed about $400,000 in cable advertis- 
ing during 1881 for AT&T, General Motors, Kraft 
and the U.S. Army. 
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Backer à Spielvogel Inc. C. With spectacu- 
lar gains in both television network place- 
ments, which were up 60% lo $87.4 million, and 
radio billings, which rocketed 171.3% to $23.5 
million, this agency's combined broadcast bill- 
ings rose 36.9%, B&S's TV spot billings were 
down 33.9%, however, ta 5238 million, and its 
radio network billings declined 19.3% to $2.1 
million, Combined broadcast billings ac- 
counted for 749% of the agency's total 
domestic billings. The agency added several 
major accounts in 1981, including Miller Biew- 
ing Co’s Magnum Май Liquor, several lines of 
products belonging to the Campbell Soup Co; 
Bon Jour Intemational, Ltd. manufacturer of 
jeans and other appare, апа Noxell Corp's 
Lestcil end some new product lines. Cable bill 
ings lor B&S in 1984 totaled 54 million. 
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Ted Bates C А modest 4.3% increase in total 
broadcast billings was obtained by Ted Bates 
in 1981. With $266.7 million in total radio ard 
ТУ spending, the agency's biggest gain was in 
TV advertising at $254.1 million, an increase of 
almost $13 million over 1980. Not included in 
that figure is $1 million spent by cable adver- 
lisers. Radio, however showed a slight 
decrease in network expenditures, from 504 
million in 1980 to 566 million іп 1981; and 
spot radio added $2 million ta the previous 
years 57 million. Among Ted Bates's major 
clients are Werner Lambert, Schweppes U 
Maybelline, General Foods, 177, Colgate- 
Palmolive, Атепсап Cyanamid and RCA, No 
acccunts were resigned in 1981. 
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BBDO П А raft cf new accounts helped to 
raise BBDO's TV-radio expenditures in 1981 by 
more than $40 million. Incluced in the acquisi- 
lions were Gillette Аша, General Electric (air 
conditioners), Pillsbury (various products) 
Church's Fried Chicken, Del Monte fruit juices 
and Union Bank. Resigned during the year 
were Wesson Oil, Surlite Oil, Yizk Health Care 
Division and Timex Gift advertising. Program 
sponsorships via EBDO were made in support 
of General Electric, Gillette, Fepsi-Cola and 
Armstrong World Industries, Heavy TV adver- 
tisers азо included Firestone, DuPont, 
Armstrong, Campbell soup. Black & Decker 
and Quaker Oats. BBDO alloted an estimated 
55 million to cable television in 1981 for 
clients including Pepsi-Cola, Firestone, 
General Electric, Gillette, American Cyanamid, 
Thom МсАп and Campbell Soup. 
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Benton & Bowles O Combined broadcast 
billings for B&B in 1981 were up 9.2% to $205 
million, representing 69% of the agency's total 
domestic billings. TV placements totaled $275 


million, up 10.9%, comprising $170 million in 
network and $105 million in spot. Radio billings 
placed by the agency were down 9.1% to $20 
million, with $18 million in spot and $2 million 
in network. Major accounts that the company 
added in 1981 included Marriott hotels 
(Chicagoland); Jos. Garneau Co. a division of 
Forman Distillers (Ambassador Scotch, Cella 
Wines, Martell Cognac); Estech Inc., a division 
of Esmark; Magic Pan Restaurants; RCA Music 
Service, a division of RCA Records; Emery 
Worldwide Inc; Pinkerton Tobacco, a division 
of Liggett & Meyers; Snowtimé: Richadson- 
Vicks (Sinex nasa soray); Texas Commerce 
Bankshares: Blistex, and Procter & Gamble 
(Crest Gal). Accounts resigned included Hol- 
land America Cruises; several divisions within 
AMF Corp. (although the corporate account 
was retained); Fiat Motors of Norih America; 
Sara Lee, and Jacobsen. Cable billings for the 
agency totalec $4 million in 1981 (included in 
the overall TV billings figure). Major cable 
clients included Procter & Gamble; Hardee's; 
McCulloch, and Mortcn-Norwich. 
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Bloom Co. С With the acquisition of Mathieu, 
Gerfen & Bresner New York, and of such new 
accounts as Braniff Airlines, Schering-Plough’s 
Di-Gel Libby, McNeill & Libby (processed tood 
products} anc Bulova Watch Co. (special 
markets), Bloom makes Broaacastines list with 
TV-radio billings of 539.2 million. Dropped dur- 
ing 1981 were Pet Grocery Products Division, 
Dallas Federal Savings, Six Flags over Texas 
and Southwest Airlines, Broadcast spenders in 
the Bloom fold were Zales Corp. Riviana 
Foods, Anderson Clayton Foods, Black Drug, 
Braniff, Bulova and APS Ine, (auto parts stores) 
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Bozell & Jacobs O Total TV and radio bill- 
ings for Bozell & Jacobs in 1981 were up 29% 
to $1104 million, representing 50% of this 


TRATZ TELEVISION 
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agency's total domestic billings. Total televi- 
sion placements were up 199% to 5825 
million, with spot dollars rising 68% to S718 
million while network billings plummeted 50% 
ta $10.7 million. Radio billings for Bozell were 
up 64% lo 5279 million, with network billings 
totaling 526 million and spot $24.3 million. Ac- 
counts added by the agency in 1981 included 
Armstrong Co, Johnson Matthey Jewelry, Nor- 
wegian American Cruises, Union Carbide, Days 
Inn of America, Godlalhers Pizza, American 
Airlines, Litton Microwave Cooking, LS. Heath 
& Sons, Houston National Bank, Speedy 
Mufller King. and Onan Corp. Accounis 
resigned included Sambo's, Stauller-Dyfonate, 
Minolta Photographic, Pearle Vision and 
Quaker. Major accounts in addition to those in 
1981 include Greyhound, Tenneco, Zale, VF 
Corp. and Mutual of Omaha. 


-4 


Leo Burnett O Paced by the ecquisition of 
ihe 575-тіШоп McDonalds account Irom 
Needham, Harper & Steers, Burnett rolled up 
broadcast billing gains of more than 557 
million in 1981. Burnett was active in program 
sponsorship on all Іһгес TV networks, with 
Procter & Gamble, Kellogg and Uniled Airlines 
buying sunstantial portions of various specials 
and sporis events, ls long list of TV-radio 
spenders included Allstate Insurance, Ameri- 
can Bankers Association, H.J. Heinz. General 
Motors (Oldsmobile), Kellagg, Kimberly-Clark, 
Maylag, Memorex, Pillsbury, P&G, Neslie, RCA 
Corp. Slar-Kisl, Union Carbide. Union ОЙ, 
United Airlines and Wilson Sporting Goods. 
Burnett clients spant $2.3 million on cable TV 
this year, anc that figure Is included in Burnett's 
lelevision billings. Represented on cable last 
year were ACA Corp. Kellogg, Nestle and 
Procter & Gamble. 
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Colet, Hirsch, Kurnit 8 Spector О With 
55% ol its total domestic billings trom broad- 
casting, Calet, Hirsch, Kurnit & Spector had ex- 
nenditures of 541.8 million in television and 
radio. Thats 8,5% more than during the previ- 
ous year PepsiCo International Wines & Spirits 
was major new account; Remington left. Other 
major accounts include Corning Glass Works, 
Tropicana Hotel and Casino, Toshiba America. 
Fockel Books, America Enke. Alitalia Airlines, 
Ricoh of America, Thermos and AAMCO 
Transmissions. 
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Campbell-Ewald O Broadcast 
E dropped by an estimated $55 million, but a 
substantial portion was said to ne related lo à 
change їп the reporting structure of Interpublic 
agencies, Whereas іп 1900 Campoell-Ewald's 
figures included Tinker-Campbell-Ewald, in 
1980 T-C-E billings were shifted 10 another In- 
teipublic — agency Marschalk, reducing 
Campbell-Ewald's total. C-E invests in televi 
sion and radio via such General Motors divi 
sions as Chevrolet, Delco, and General Motors 
Acceptance Corp. and through such clients as 
Bil-Mar Foods Inc, Goodyear Tire & Rubber 
Co., Libbey-Owens-Fard, Magnavox Consumer 
Electronics. Rockwell International and Bur- 
roughs Corp. 
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Campbell-Mithun 2 Total TV and radio bill- 
ings for Camptell-Mihun in 1981 were up 
12.9% to 5102.5 million, representing 58.3% о! 
that agency's totel domestic billings. Total 
television placements were up 18.9% 10 $87.6 
Million with network billings rising 53.3% lo 
$23 million ard spot placements climbing 10% 
10 $64.5 million. Campbell-Mithun's overall 
radio billings were down 12.9% Irom the previ- 
ous year te $14.9 million, wilh spot accounting 
for the entire sum. accounts added by the 
agency in 1991 included ЗМ corporate. 
Tombstone pizza, Republic Airlines, North 
Dakota Department of Tourism. Melville Shoes, 
Ashlays and = McGraw-Fdison Accounts 
resigned included Northwest Airlines, Coke 
Foods. Toro end Munsingwear The agency's 
list of major accounts includes СМІ, Heilman 
Brewing. Land O Lakes, Ray-O-Vac, Oairy 
Queen, American Ega Board and Fisher Nut 
с. 
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Chlat/Day O Wilh Olympia Beer and Apple 
Computers leading the list o added acccunis 
in 1981, Los Angeles-based ChiatiDay surged 
447% in brogdeast billings over the previous 
year to 537.9 million. That represents about 
30% of the company's total domestic 5illinga. 
For Olympia anc Apple as well as Chiat/Day's 
major Yamaha Motors and Transamerica ac- 
counts, те agency participates in network and 
spot TV and spot radio. li afso places network 
radio for Apple. 
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Compton Z Total brozdcast billings tor Comp: 

ion climbed 45.5% {о $227 milion with TV 
spending rising lo $217 million Пет $136 
million the previous year Radio billings sur 
passed 1980's figures, rising S8 million over 
that year's $2 million, Major accounts added in 
1981 were Buitoni Food, American Motors 
Corps Eagle. and The National Enquirer 
Heavy broadcast advertisers included Johnson 
& Johnson (Tylenol, Sine-Aid and Ouonex), 
Jones Dary Farm and Procter & Gamble 
(packaged soap. bar and household cleening 
division, foods division, toilet goods division 
and Folgere coffee). Resigned п *981 was 
Showtime Entertainment 
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Creamer O Broadcasting is Creamers bread 
and butler 100% of the agency's 1981 bill- 
ings (S70 million) flawed through television 
and radio. That total was up 166% over 
Creamers 1980 billings and reflected growth 
in television network and spot and radio spot 
ing (the agency has no radio network 
billings). While the Narragansett Brewing and 
Nixdorl accounts were resigned this year on 
the plus side of the ledger Creamer gained 
Progresso and the lalian Trace Association in 
spot TV, Ошту Mott and Taylor Rental in spot 
radio, 
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Cunningham & Walsh О Due largely to а 
98.5% increase in TV spot placements (which 
totaled 556 million), Cunningham's combined 
Toe ds 
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broadcast billings rose 23% in 1981 to 5135 
million. Tota! TY billings were $125 million, up 
19%, although network placements declined 
by 10.2% to $69 million. Total radia billings in. 
creased 75% to 510 million, comprising SB 
million spol and $2 million network. Broadcast 
billings accounted for 48% о! Cunningham's 
total placements. Major accounts adced in 
1881 include Crush International Inc. (Practer 
& Gamble Co); Winthrop Laboratories (Ster- 
ling Drug Inc), Sunbeam Appliance Co. and 
Skil Corp. 
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Dancer Fitzgerald Sample C Dencer re- 
ported an increase of 57.3 million in billings for 
1981, during a year marked by bolh gains and 
losses in accounts, On the bright side, OFS ac- 
quired Greater New Yoik Toyota Dealers ASSO- 
ciation, Fundimesions (division of General 
Mills Toy Group), General Mills’ Donutz cereals 
and Occidental Petroleum. Lost during the 
year were Nikon. Chase Manhatian Bank and 
Olympia Beer. Heavy contributors to radio-TY 
spending were Toyota, General Mills, Procter & 
Gamble, Leggs, Life Savers, Wendy's, Ameri- 
сап Cyanamic, CPC International, Peter Paul 
Cadbury Inc, Ciba-Geigy and Consolidated 
Foods. in 1981 Dancer reported expenditures 
in cable TV of approximately $4 million for 
such clienls as Toyota, General Mills, Bluebell 
Inc. (Wrangler jeans), Ciba-Geigy and Ethan 
Allen (furniture). 
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D'Arcy-MacManus & Masius О D'AICy ad- 
ded a robust 837 5 million in brosdcas! billings 
in 1981, abetted by such new accounts as 
Alberio-Culver (three products), Intemational 
Harvester, Jewel Food Stores, Fawcett Books, 
Banquet Foods Corp, Good Earth (restaurant 
chain) and Westclox. Lost during the year were 
the Bank of America, Brown Shoe Corp. and 
Laker Airlines. Among ils busy accounts during 
Ihe year were ESPN (Entertainment & Sports 
Programing Network), Heublein, Mars Inc. CPC 
Intemational, Ace Hardware, Amoco, Allied Мап 
Lines, Cadillac, General Tira & Rubber Co. and 
Anneuser-Busch. D'Arcy logged 57 million in 
cable billings in 1981. Its major cable clients 
Tor that year included ESPN, Ace Hardware, 
Beechnut Chewing Tobacco, Cadillac, Pontiac 
and Anheuser-Busch 
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Della Femina, Trevisano & Partners O 
Combined broadcast billings lor this agency in 
1981 increased 12.2% to $102.7 million, герге 
senting 70% of Della Femina’s total domestic 
billings. Television billings totaled 585.1 million 
(up 135%), with $55.7 million in spot place- 
ments (up 98.2%) and $29.4 million in network 
billings (a decline of 37.3%). The agency's 
radio billings in 1981 (which were all spot) 
totaled $17.6 million, an increase of 6.7%. Ma- 
jor accounts added by Della Femina in the past 
year include Airborne Airfreight, Coapervision 
Optics, Weight Watchers, wNaciuwi New York. 
Ale-8-One, and Beechnul. Accounts resigned 
included Emery Air Freight, Borden Deiry and 
Carle Blanche, Other major accounts in the 
Della Femina porttolio include Dow Chemical, 
American Isuzu, Alnwick Industries, Chemical 
Bank, Connecticut General, Sharp Electronics 
and Becks Beer Cable billings tor the agency 
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Just look at the facts. For the to yourselves. 

past 11 years, Bonneville has This move will transform 
consistently been the top-rated Bonneville from a "subscripzion- 
programmer of Beautiful Music fee" programming service to an 
...the ultimate in reliable quality “advertiser-supported network" 


service, brought to you by the How does it work? How can 
most creative and dedicated you, as a station, actually get 
professionals in the business. paid a compensation for joining 
So, why rock the boat? Why our satellite network? 
change? The answer is sat- Call Gary Donohue at 
ellite radio, a dramatic step (800) 631-1600. He'll give 
into the future that we're you all the facts. 
going to share with broad- The new Bonneville 
casters now...$0 you can Broadcasting System. 
provide the best to your You'll be hearing more 
listeners and top revenues from us. 


BONNEVILLE BROADCASTING SYSTEM, 274 COUNTY RD, TENAFLY, NJ 07670 
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lolaled $750,000, Major cable accounts in 
1981 included Dow Chemical, Becks and 
ESPN. 
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W.B. Doner O Spot billings, in both radio and 
television. provide the bulk of this agency's 
broadcasting dollars, which in turn accounted 
for some 53% of Doner's total 1981 billings. 
The broadcast total was up 25% in 1981 (o 563 
milion, with 549 million of that in television 
апо $14 million In radio. Principal accounts, 
active in both radio and television spot cam- 
paigns, Include Coll 45, 4ygrade, Pizza Hut 
(regional advertising) and Vlassic. 
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Doyle Папа Bernbach O Experiencing а 
healthy 35,2% gain in broadcast billings over 
the previous yea, Doyle Dane Bernbach ac- 
counted for 5365 million in radio and TV 
spending. The majority of these expenditures 
меге in network television where 5210 million 
was spent. Some $3 million was spent by ca 
ble advertisers, including Mobil Ой, ОТЕ, Atari 
Porsche-Audi, Polaroid, Citicorp, IBM, Stioh's 
beer, Universal Studios and Volkswagon. Spot 
ТУ billings were 5130 million, а 38.2% gain 
over 1980. Radio billings also rose, 25 network 
spending accounted for $4 million and spot 
radio jumped to $21 milion fram $13 million. 
Major accounts gained for DOB were Allied 
Corp, Paine Webber Pan American Airways 
and Teledyne Water Pik Accounts los! in 1961 
were American Airlines, Ponderosa Systems 
ang Standard Brands Corp. 
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А. Eicoft & Co. C1 Spot dollars are ihe most 
significant for А. Eicoff & Co, which counted 
close to 95% of its total 1981 billings in broad- 
casting. Of $51 million in broadcast, $45.6 
million was placed in spot television, just aver 
$3 million in spot radio and the remainder in 
network TV. Major accounts picked up in 1981 
included АТАТ, Craftways Corp, Zitt-Davis 
Publications, National Wildlife Federation, Alls- 
tate Insurance, Sizzler Steakhouses and Col- 
umbia House, 
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Eisaman, Johns & Law С Estimated broad 
cast billings of this agency in 1981 were 5487 
million, close to half af the agency's total bill- 
ings for the yea, Among maior broadcast ac- 
counts are the dozen regional Chevrolet 
dealers associations Eisaman counts as its 
clients, along with Acme Markets. Alpha Beta 
Supermarkets, Pennzoil, Carta Blanca, 
Bohemia beer, and Suzuki motorcycles 


14 


William Esty С The William Esty Со, enjoyed 
а 10% increase in broadcast billings, primarly 
due to the recruitment of several major ac- 
counts. Estys total broadcast billings were 
$251 million, and wilh the exception of net- 
work radia, all other figures showed a marked 
increase. Network ТУ spending. for example. 
rase S13 million to 5151 million. Spot radio ad- 
ded $2 milion ic 1980's 516 million. The agen- 
суз roster of clients expanded іп 1983 to in- 
clude Marriott Corp. (Great America theme 
parks). Minolta. Еско Housewares, Ayers! 


er 
Laboratories, Chesebrough-Ponds {Vaseline 
Dermatology Formula), Interbanks Card Asso- 
ciation (Gold Mastercard and Mastercard Tra- 
velers Cheques). Union Carbide (Energizer 
баету), WamerLambert (Listermint mouth- 
wash) and the addition of two products irom 
long-time client Nabisco: Waverly crackers 
and Mister Salty pretzels. Resigned in 1981 
were Gala towels anc Northern tissues. both 
from American Can, 
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Foote, Cone & Balding 5 The agency ап. 
ded а substantial number of accounts during 
the year, including Dreyer's Ice Cream, Oakes 
Communications, Sara Lee, Speed Queen 
while dropping Sunbeam and Interstate 
Brands. FCB ended the year with а 5151- 
million gain in TY-radio expenditures. Substan- 
fiel clients during the yeer were Sears, 
Roebuck & Со, Hallmark, Clorox, Mazda, S.C. 
Johnson & Son, Levi Strauss, Clairoi, Arnold 
Bakers. Frito-Lay, Мохе! апа Adolph Coors Co. 
Foote, Cone had 52.3 milion in cable billings in 
1881. Cable advertising clients in that year in- 
cluded Mazda, Levi Strauss, Sears, Hallmark, 
Swift, Newsweek, Clairol, British Airways, S.C, 
Johnson and Speed Queen 
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Gardner/Advanswers Media Programing 
О Combined broadcast billings for Gardner! 
Advanswers in 1981 гозе 4.6% lo $157 million, 
representing 78% of ihe agency's total 
comestic billings, ТУ placements were up 4.4% 
ta $146 million with network billings account- 
ing for 5110 million and spot $36 million. Radio 
billings rose 6.5% ta 511.5 million, with 5105 
million in spo! and 51 millon in network, New 
accounts lor the agency in 1981 included 
Ralston Purina, Monsanto Co. Southwestern 
Gell Telephone, Pel Inc. and Sun Со. The agen- 
cy lost the account of L.S. Heath & Sons, Other 
major accounts include Lincoln National Life, 
Six Flags Over America and Mercury Marine 
Со Cable billings for Gardnerlàdvanswers in 
1961 totaled $500,000, А major cable client tor 
the agency is Ralston Purina 
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Grey Advertising O Grey put together а 
banner year in 1881, bolstering its TV-radio 
billing by almost $89 million. The agency land- 
ed a long list al new clients and additional pro- 
duct assignments from accounts including 
Northwest Orient Airlines, Panasonic, STR 
Remington, Revlon. Mennen, Timex, Kenner, tn- 
ternational Harvester and While Stores. Ого; 
ped during 1981 were Elaine Powers and Ken- 
dali Oil. Grey's roster of TV-radia spenders in- 
cluded General Foods, Procter & Gamble, 
Block Drug, Mennen, Borden, Esmark, Revlon, 
Carter Wallace, Sentry Insurance, Timex, Heinz 
USA, Canon, Kenne, АСА Records and 
Warner Bros. Involved in program sponser- 
ships on nelwork TV were Revlon, Timex, 
Canon and Kenner. Aclive in radio were Frocter 

Gamble, Block Drug, Revlon, Carter-Wallace 
and RCA Records. Cable billings represented 
about 1% of Grey's total. Buys were made tor 
Borden Foods, Canon. Timex and Shearson! 
American Express 
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Humphrey, Browning, MacDougall П New 

io Broascastine’s top 50 survey, this Boston- 

based agency totaled more than 534 million in 
b еқ. 


rado and TV billings dunng 1981. Most о! 
НЕМ broadcast expenditures were in spot TV 
(6178 milian) followed оу network TV, where 
spending totaled $137 million, Among the 
agency's major broadcast clients are Parker 
Broihers, A&W Root Beer Stanley Works 
‘tools and Acushnet (golf balls), Added during 
the yeat was Consumer Value Stores. No ac- 
counts were resigned last year. 
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Jordan, Case & McGrath O The agency 
went on a new business spree last year, gain- 
ing such accounts as Squibb (Theragram 
vitamins), Menthalatum, Tums, Nestle (5100.- 
000 Candy Bar. Сасса Mix, Montclair}, Block 
Drug (ТМТ Chemicals) and Bausch & Lomb 
(Ray Ban). Dropped during the year was Ban- 
quet Foods. With television and radio billings 
of S67 million m 1981, ЈСАМ joins BROADCAST- 
e's list of top broadcast agencies. Included in 
the agency's list of TV-radio investors during 
7981 were Tums, Aetna Life & Casualty, Welch 
Foods, Nestle, Long Jchn Silver's restaurants, 
Dracketl and Vicks. 
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Kenyon & Eckhardt O Combined broadcast 
billings for Ihis agency rose slightly (6) lo 
51522 million in 1981. Heaviest spending by 
K&E was in network TV which dropped 14.5% 
to $74 milion, Spot TV spending was 546 
millon, showing a gain ol 23,7% In radio, while 
network billing fel $2.1 million to 51.5 million, 
spot increased 568 million іо $30.8 million, 
KAES active broadcast clients include 
Chrysler (whose TV sponsorship included NFL 
games, the Rose Bowl and 80 Minutes), Colg- 
ate-Palmolive (including Fresh Start laundry 
detergent. Curad adhesive bandages and 
Curity first eid products), Wm. Underwood Co, 
Wine Spectrum, Turtle Wax and AJP Foad Pro- 
ducts. No major accounts were added during 
the уезі, one loss was the Savings Bank Asso- 
ciation of New York. 
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KM&G International Ine, O Combined 
broadcast billings for KM&G іп 1981 climbed 
45% to $94.3 million. Тоё! TY billings in- 
creased by 52.9% (о $847 million, with net- 
work billings up 60.8% lo $40.2 million and 
spot up 46.4% to 544.5 million, Radio billings 
for KM&G were up slightly (32%), 10 595 
million, Thirty three percent of the agency's 
billings are derived trom broadcast place 
ments. Major accounts added іп 1981 include 
Sank of America Hunt-Wesson; Seven-Up 
Co; Rockwell international, Mew York Ай; 
General Consumer Electronics, and tne Beet 
Industry Council. Major accounts resigned іп 
198: include Johnson & Johnson. TreeSweet. 
and Texas Commerce Bank. 
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Kornhauser & Calene С Broadcast billings of 
oinhauser & Calene climbed 25.6% in 1981, 
10 $70 million. Growth was led by a near doub 
ling of spot television placements—to 519.5 
million from S108 million, and а 22% rise in 
network TV spending to 5488 million. Radio 
billings were $24 million, about double the 
volume of the year betore with that growth 
coming in both network and spat. Major 
Koınhauseı & Calene accounts are American 
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CRITICS SAY CNN OFFERS THE BEST N 


Of course, that's not news to us. We've known it 
all along. But it's nice to know that the word is out. 
So we've decided to reprint a few of those words. 
These, in particular, соте from Richard Morehead 
of THÉ DALLAS NEWS. 


tinghouse Broadcasting about 
beginning an all-news network 
like Turner's. 


Бе joi 
at the news. 


Ted Türner's Cable News 
Network deserves the recogni- 
tionit is getting by offering the 

st news coverage of any tele- 
vision network. 

"Cable News Network met 
with NBC, CBS to discuss 
merging” The Wall Street 


Journal headlined recently, The ingl: 


story added that ABC officials 
have been conferring with Wes- 


Aside from offering more 
news than the other networks, 
CNN has another important 


peal. 

It offers news without bias. 
At least its anchor people make 
a great effort to be objective. 

Cities with television cable 
service, like Austin, increas- 

у are taking CNN on one 
24-hour news channel. The 
Atlanta-based service first came 


Т rank you, Mir Morehead. We appreciate the kind 
words. But, as we say, we knew we had a good thing 
all along. And now, so do the critics. And so can your 
subscribers. 


So, if you haven't discovered what a great thing CNN 
can be for your subscribers, we have some great 
news for you. Just call Nory LeBrun at (404) 898-8500 
or write him at Cable News Network, 1050 Techwood 
Drive, Atlanta, Ceorgia 20318. 


WS COVERAGE OF ANY TV NETWORK. 


to our attention last year, and it 
is spreading across the nation 
via satellite, 

It is my favorite TV news 
source, and I marvel at its ability 
to provide 24 hours, day and 
night, of interesting news and 
commentary. My appetite for 
news doubtless exceeds the av- 
erage and admittedly even CNN 
can give me an overdose. 
Afellow needs sleep sometimes. 

But CNN is a refreshing ex- 
perience after years of frustra- 
tion from depending on the 


three major networks’ 
announcers-experts to express 
their conventional wisdom 
about news events, There are 
exceptions, but credibility of re- 
porting has suffered greatly. 
Now comes CNN with staff 
people to summarize the news, 
then give the viewer the bigger 
picture to see for himself/ 
herself. Thats what old-time 
journalism teachers described 
as the way to report news. 
Unless labeled as opinion, 
CNN broadcasts seldom indi- 


cate the views of its reporters. 
It does occasionally offer short 
commentaries, ranging from. 
Bella AbzugtoBarry Goldwater, 
and it has talk shows with 
opinions. 
‘Turner spends a fortune 
every week on his new venture, 
and we wish him success with it. 
CNN deserves to stay in busi- 
ness, if for no reason other than 
that the regular networks 
(Turner calls them “nitworks”) 
are being forced to re-examine 
their news program policies. 


CABLE'S MOST IMPORTANT NETWORK. 


TURNER BROADCASTING SYSTEM 


1050 TECHWOOD DRIVE. NORTHWEST АП ANTA. CFORCIA 50518 


— Pá—————"wa ТО” 52 AD АССНС1:5 Á 


Home Products, with placements іп network 
and spot in both radio and television, Bahamas 
Air in Spot television and racio, Church and 
Dwight in network and spet television and spot 
radio, new account Commodore Computar 
Systems in network adic, and Del Labs, ЈР 
Stevens end Purcue Frederick—all in spot 
television. 
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Laurence, Charles В. Free O This agency, 
resulting from the merger of the Daniel & 
Charles and F William Free companies tate last 
year, reported $52 million in broadcast billings 
for 1981. That amounted 10 47% of the agen- 
суз total domestic billings. Major accounts ad- 
dec during the year were Extra Strengin 
Өшһегіп, Endust and Comtex Night Time, an 
account resigned was Oscar de la Renta 
menswear. Among Laurence, Charles & Free's 
other major accounts are Ban. Gortons, Sally 
Hansen, Selsun Blue, Murine Ear Drops and Mr. 
Muscle. 
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AI Paul Lefton С Lefton is new to the tap 50 
ranking this year with TV-radio billings of 592 
million. New accounts gained during 1981 
were Kendall Refining Corp. Dictaphone Corp. 
and Delaware River Port Authority. Kendall and 
Dictaphone are substantial network and spot 
TY advertisers. Lost during the year were Sax 
оп Business Machines and Union Mutual Life 
Insurance Co, which аге not active in broad- 
cast. Other accounts оп the Lefton roster aie 
Borden Co, Chrysler/Plymouth Dealer Associ 
ation of Pennsylvania and New Jersey, 
Michelin Tire Corp. and People's Bank and 
Trust Co. 
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Marschalk O During 1981 Marschalks TY- 
radio expenditures swelled by $8 million. 
Marschalk, an Interpublic agency. includes bill- 
ings from Tinker-Cambell-Ewald in ils total 
Among Marschals's broadcast spenders are 
Cluett Peabody & Co, Coca-Cola Co, Gillette 
Co. Sterling Drug, Maybelline, Stroh Brewery 
Мопоп-Тпауег and Paine, Webber, Jackson & 
Curtis 
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McCaffrey & МеСало Last year saw an 11% 
improvement in the broadcast billings of Мс- 
Санеу & McCall, which closed 1981 at $64.4 
million, А nearly 58 million drop in spot televi- 
sion to $6.1 million was more than made up in 
increased network television billings, which 
topped 552 million. Radio accounted for 
another $6.1 million, most о! it in spot, A major 
broadcast account resigned in 1981 was Exx- 
on Office Systems. Total broadcest billings in 
total account for about hal of the agency's bill- 
ings 
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McCann-Erickson O Growth in existing ac- 
counts and tne acquisition of tne Nestle Quik 
and Nescafe business with 515 million in TV 
billings added an estimated 5582 million in 
brpadcast expenditures to McCann last year 
The agency, the largest unit in the Interpublic 


campley, represents an array of broadcast-ac- 
"ive clients, including Copa-Cola, Buick, Pabst, 
Heublein, Sony Gillette, L'Oreal and Nestle. Ac- 
live in program sponsorships on television 
were Buick оп Monday Night Football (ABC) 
and Universe (CBS): Pabst, on various sporis 
programs, and Coca-Cola on various awards 
presentations, Coca-Cola sponsored concerts 
оп both ABC Radio and NBC's The Source. 


43 


John Murray O Broadcast expenditures at 
Murray, house agency for American Home Pro- 
ducts Corp. increased by an estimated 545 
million in 1982, overwhelmingly in television. 
For American Home, Murray represents clients 
for corporate media buying and is assigned to 
ргойшѕ of Boyle-Midway and Whitehall 
Laboratories. Products tram Boyle-Midway In- 
clude Easy-off Window Cleaner Aerowax, 
Sani-Flush In-Tank. From Whitehall Laborato. 
ries ere Anacin. Preparation Н. Tendar. Sudden 
Beauly, Oxipor, Maximum Strength Anacin and 
various new products. 


Biggest spenders 


Total broadcast billings 

Young & Rubicam —5883.8 million 
Total TY billings 

Young & Rubicam —$785.7 million 
Network TY billings 

Young & Rubicam— $547.6 million 
Spot TV billings 

J. Watter Thompson — 5301.1 
million 

Total radio billings 

Young & Rubicam — $77.9 million 
Network radio billings 

J. Waller Thompson—$22.1 million 
Spot radio billings 

Young & Rubicam — $56.4 million 
Biggest broadcast gain 

J. Walter Thompson — 51490 
million 
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Needham, Harper & Steers 21 With nearly 
60% of its total billings derived from radio and 
television, Needham Harper & Steers garnered 
ап additional 566 milion in 1981, for 52327 
million in total broadcast dillings. This gain was 
most visible in its radio spending which added 
36.3 million to the 1980 network figure of 59 
million and nearly 53 million to its 1980 spot 
radio expenditure of $10.3 million On the 
television side. network ТУ spending increased 
just over 1% lo 51724 million, while spot TV 
decreased 55.6 million to $31.3 million. During 
1981, a multitude of accounts were added in- 
cluding Dorsey Labs, General Mills (Wheaties 
cereal), Duten Boy Paints (new products), Rub- 
bermaid inc. (new products}, Shasta 
Beverages, The Washington Post and 
Merchant's Tire and Auto Centers. Resigned 
accounts included Triangle Publications, 
McDonald's, Campbell Soup Со, Columbia 
Pictures, the Los Angeles Times and Northrop 
Corp. The agency's major radio and TV adver- 
tisers were Anheuser-Busch, Amtrak, Columbia 
Piclures, Armour-Dial and Campbell Soup Co 
Needham logged 51 million in cable billings in 
1981. Its major cable chents included Xerox, 
Campbell Soup, Kraft, SC. Johnson and 
Genera! Mills. 
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Ogilvy & Mather П The agency pushed up 
its broadcast spending by more than 5743 
million, acquiring such major accounts as Col- 
umbia Pictures, Nimslo 3-0 Camera, Foremost- 
McKesson and Hallmark's Ambassador card 
ling. Television billings jumped by 571 million 
and radio by 53.3 million. Among OEM'S lead- 
ing TV-radia clients during the past year were 
American Express, Avon Products, Block Orug, 
Bowery Savings Bank, Chesebrough-Pond's, 
Campbeth Soup, Foremost Foods, General 
Foods, Hallmark, Hershey Foods, Kimberly- 
Clark, Lever Bios. Мелеу & James, Owens- 
Corning Fiberglas, Publishers Clearing House, 
Marriott Corp, Sears, Roebuck & Co. and 
Wamer Amex Satellite Corp. 
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Parkson Advertising O Parkson experienced 
6% growth п broadcast billings іп 1981, to 
$53.1 million, with а full $60 million of that 
placed in network television, Another S3 
million went inta spot ТҰ, $100,000 into spot 
radio. The broadcast total accounted lor 90% 
cf Parkson's 1981 billings. During the year, 
Parkson added major network participations 
from Better Chedder, Country Crackers, Chips 
Anoy. and Team Flakes: Nabisco is а major 
clien|, as is JB. Williams 
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Ross Roy D While network television billings 
for Ross Roy declined $3 million in 1981 to 
874 milion. healthy growth in radio ard televi- 
sion spot placements and a doubling of nel- 
work radio billings to $4.4 million pushed the 
agency's total broadcast billings up 11.6% over 
the year earlier, Those billings, in turn, ac- 
counted for 57% of Ross Roy's total billings last 
year, Major accounts at Ross Roy include K 
Mart, active іп all areas including sponsorship 
of NFL football, Upjohn in network and spot 
Television, Michigan Bell “and McDonalds 
(Michigan and Ohio) in spot television end 
spot radio and La-Z-Boy (in network television 
and radio). Upjohn was an account added this 
year. along with Соса Cola Detroit Bottlers and 
Tufi Cate. Intemational Merchandising was а 
resigned account, 
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Scali, McCabe, Sloves O Combined bicad- 
cast billings for this agency increased 10% 
over 1981 to 677 million. TV billings totaled 
566 million, up 12%, and comprised $29 million 
network and 536 million spot. Radio billings re- 
mained flat at 512 million. Fifty-one percent of 
the agency's total billings were placed with 
broadcast media. New accounts in 1981 in- 
cluded Nikon and Showtime. Scali's list of ma- 
jor accounts Includes Hertz (network and spol 
TY); Sperry (network TY and spot radio}; Volva, 
American Can, Prince Maichabelli, Maxell and 
Perdue (all spot TV. 
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SSC&B D Combined broadcast billings for 
тіз agency climbed 36% during 1981 to 
$2047 million. Proportionately, tne most dra- 
matic increases came on the radio side where 
billings were up 233.3% to $15 million. of which 
$127 million was in spot. Total TV billings 
climbed 30% to $189.7 million with network ир 


Give yourself 3” 'V premieres 
and a Christmas bonus. 


Anchored by a classic holiday ratings winner, Fox Fanfare 1982 provides special entertainment 
for the whole family. It’s sure to repeat the broad appeal of our previous Fanfare groups in 1980 and 1981, 
which also featured “Miracle on 34th Street” and three world premiere movies. 
Fox Fanfare 1982 is offered on a national advertiser supported basis, Each film is two hours, 
in color, with 18 commercial minutes divided between distributor and broadcaster. 


FOX FANFARE 1982 


Moving Violation The TV Premiere 

A tense aetion-mvtery, 

starring Stephen McHatiie, Kay Lenz, 
Eddie Albert, Lonny Chapman and Will Geer 

Available March/April 1982 ^ 


Dreamer The TV Premiere 
A romantic Sports drama, 
starving Tim Matheson, Susan Blakely 
and Jack Warden as Hurry, 
Available May/June 1982 
^ 
win 


Second Wind The TV Premiere 
Family drama with an unusual twist, 
starring Lindsay Wagner 
and James Naughion 
Available September/October 1982. 


Miracle on 341h Street 
The Classic Christmas Story, 
starring Sebastian Cabot, Jane Alexander. 
David Hartman. nne Davidson, 
Jim Backus and Roddy McDowall. 
Available ember/December 1982. 
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21% to $151 millior"and spot up 7 
million, Major accounts added in 198* include 
Citicorp, Van Munching & Co. (Heineken been, 
Homelite-Jacabsan division of Textron. snd 
Kenwood Electronics, The agency lost ils ac- 
count with Sperry & Hutchinson Со, Broadcast 
billings account fcr 72.4% of the agency's bill- 
ings, in 1981, up slightly more than two points 
trom 1980. 
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Tatham-Laird & Kudner C. This agency ex- 
perlenced 16.1% growth in broadcast billings 
during 1981 to 544,6 million. Major accounts 
addec were Н. J. Reynolds Tobacco (Royal 
Comfort pipe tobacco, Prince Albert pipe 
tobacco), Miles Laboralories (Bacline Hy- 
drocortisone}, Ralston Purina (Top Secret cat 
litter deodorizen) and Kimberly-Clark (Tough 
Cal cleaning clothe). New to ТІК Direct 
Marketing were Mattel's U.S. Toys division and 
Hearst/ABC Video Services cable TV promo- 
tions, The direct marketing вит, however, lost 
RCA Music Services. 
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J, Walter Thompson O JWT's TV-redio bill- 
ings grew by a huge $149 million In 1981, at- 
tributable to new accounts and increased 
spending by its long list of clients. Its surge put 
Thompson only $12 million behind the num- 
ber-one agency, Young & Rubicam, which 18- 
ported 1981 broadcast billings of $863.6 
million. Among the accounts gained by JWT 
during the year weie Southern Pacific Com- 
munications Go, Terson Co. (candy), Castle & 
Cooke Foods, Lowe's Inc,, two product assign- 
ments from Nestle and one from Kellogg. 
Resigned In 1981 were Teledyne Water Pik, 
Mentholatum Co.. Bausch & Lomb and Salada 
Foods. Thompson's roster of broadcast-active 
clients includes Ford Motor Co, Lever Bros, 
Beatrice Foods, Eurger King, Eastman Kodak, 
Miles Laboratories, Scott Paper, Samsonite, 
Standard Brands, SC. Jonnson & Son, Kraft, 
Oscar Mayer, Schlitz Brewing, Uncle Ben's 
Foods and Sears, Roebuck. ЛАТ would nol dis- 
close ils cable TV advertising billing, saying it's 
not a "meaningful" figure, but pointed out that 
the agency is experimenting with various 
forms of cable. Some of its major advertisers 
active in cable last year were Kraft, Quaker 
Oats, Hyatt Hotels, Sears, Roebuck, Eastman 
Kodak, 201h Century-Fox and Reynolds Metals. 
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тгасу- оска O The $65 million in broadcast 
billings tallied by Tracy-Locke in 1981 ac- 
counted for 81% of the agency's total aillings 
that year. These broadcast billings divided into 
$32 million on network television, $24 million 
оп spot television, $2 milion on network radio 
and $7 million on spot radio. The network 
television figure was down S4 million trom the 
year earlier, while spol television was up over 
$7 million. Radio experienced growth in both 
areas. The broadcasting total шем 7.8% in 
1961. Resigned accounts el Tracy-Locke were 
Pizza Im and Old El Paso. The Shasta 
Beverage and Castle & Cooke Foods accounts 
left when Tracy-Locke closed its San Francisco 
office in anticipation of a pending merger with 
BBDO. Accounts added during Ihe year were 
Chips (Frito Lay), Best Products, 
ing Group (11 markets), Borden Da- 
ity Setvice and АМЕ Ben Hogan golf clubs. 
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Waring & LaRosa O This agency reported 
$40.8 million in broadcast billings for 1981— 
accounting for 68% of its total domestic billing 
During the year Waring & LaRosa added 
АМЕ voit sports equipment, Facer track and 
field equipment and Whitley fitness equip- 
ment; Great Waters of France's Perrier mineral 
water and Poland Spring water, and Julius Wile 
Sons & Co's Souverain wines. Swissai, how- 
ever, left, Among Waring & LaRosa’s other ma- 
jor accounts are Ragu Fisher-Price, Prince 
Matchadelli, Cutex, SCM and Sony. 
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Warwick, Welsh & Miller О With 39% of its 
total domestic billings der ved from broadcast- 
ing, this agency spent $40.6 million on televi- 
sion and radio i^ 1981. New accounts added 
during the year included Pfizer's Coty division 
(Emeraude Fragrances, Stetson cologne), Cos: 
ta Cruises and Prestige Appliances’ Guardian 
Group. Warwick, Welsh & Miller 2150 took on 
new assignments from Lehn & Fink, Econom- 
ics Laboratory and Plough, Among the agen- 
сув other major accounts are US. Tobacco, 
Benjamin Moore, Burlington Industries, King 
Cola, Grolsch beer, Prince Manufacturing, 
Parade magazine and CPC International. 
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Wells, Rich, Greene C The agency addec 
$5.6 million to its brcadcast spending in 1981, 
having acquired such accounts as Chase 
Manhattan Bank, Gallo Wines, Sahara Hotel, 
Pel Inc. Union Underware and Continental 
Airlines, Lost during the year were Branift 
Airlines, Standard Brands and Citizen Walch. 
Wells, Rich started the new year wilh the ac- 
quisition of $40-million Рап American account, 
but this expendilure will be reflected in 1982 
WRG's extensive list of broadcast accounts in- 
cludes Bic Per, Diners Club, Ford Motor Co. 
JC. Penney, Procter & Gamble, Ralston Purina, 
Savin Business Machines, Foodmaker Inc., Мах 
Factor and Midas. 


1 = 


Young 8 Rubicam О Young & Rubicam re- 
tains its first place spot in Broabcasnina's top 
50 agency ranking for the fourth straight year 
with TV-radio billings of 58636 million, up 
$446 million from 1980. Y&R gamered over 
$100 million in new billings during the year, in- 
cluding business from AT&T, Atari, 7-Eleven 
Stores, United Vintners, Vicks Formula 44 and 
44D and Jamaica Tourism. Lost during the year 
were Gallo wines and Eastern Airlines, the iat- 
ler a major defection amounting 19 ап esti- 
mated 535 million. Contributing to Y&R's hefty 
broadcast sperding during 1981 were Ameri- 
сап Home Products, Dr Pepper Co. Fastman 
Kodak, Frito-Lay, General Foods, Gulf Oil, 
Johnson & Johnson, Kentucky Fried Chicken, 
Lincoln-Mercury Division of Ford, General 
Electric, Thomas J. Lipton inc, Oil of Olay, 
Procter & Gamble, Time Inc. Cunis Матев, 
Miller Brewing and Clorox Y&R is reputed to be 
the agency most active in cable television ad- 
vertising and reported expenditures of $12 
million in 1981. It includes cable in its TV bill- 
ings. Major cable accounts: General Foods: 
Merrill, Lynch, Pierce, Fenner & Smith; Johnson 
& Johnson; Lincoln-Mercury Division of Ford; 
Gulf Oil; Metropolitan Life Insurance, and 
Clorox. 


Now that you have done 
all the things 
that you пка, do 
each January 
to cut cost, 
how about calling 
the toll free number below 
and find out 
how you can improve 
your sales, 
your audience 
and ` 


your bottom line. 


Call Now! "ТОП Free 800-527-4892 
(In Texas call 214-343-9205) 


Saving Money never sounded so good. 
Talk with us at the Dallas RAB Management/Sales Conference. 


Law & Regulation: 


FCC postpones 
major items 


AM stereo and EED proposals are 
absent fram commission meeting, 
first delayed for two weeks, 
other postponed for five months 


The FCC got off to a quick start last week, 
moving briskly through a long roster of 
housekeeping items at ils first open com 
mission meeting of the vear. Bur it refrained 
from action on AM siereo and EEO, 

Although sources had indicated that the 
commission would тат! the new year with 
а bang—tackling at least both those issues — 
that explosive beginning did по: material- 
ize. 

The Broadcast Bureau had intended to 
have its long-awaited AM-sterco item оп 
the agenda, but that item was dropped. re- 
portedly because several commissioners 
had wanted more time to study the issue. 
(lt is now tentatively scheduled to be ad- 
dressed at the open meeting Jan. 28.) 

And although many observers had pre- 
dicted that the FCC would take up its 
package of proposals aimed at easing 
broadcasters’ equal employment oppor- 
tunity reporting requirements, that item 
apparently fell through the cracks as well. 
(According to observers, the EEO item 
probably won't resurface for at least 
another four or five months.) 

Perhaps the most controversial of the 
EEO proposals would have sought com- 
ment on a directive from the Office of 
Management and Budget that the FCC 
stop requiring licensees 10 File model EEO 
program forms al renewal lime оп a 
ene basis (BROADCASTING, Nov, 30, 

1). 
A second item would have requested 


En hanc. The Fowler FCC at last week's open meeting (I to г). Commi 
sioners Mimi Weyfortn Dawson, Joseph Fogarty, James Н. Quello, Chait- 


comment on an FCC proposal 10 exempt 
all licensees with 1$ or fewer employes 
from having lo submit affirmative action 
reports. And a third item would have 
sought comment on a proposal to reduce 
the Frequency with which broadcasters had to 
file affirmative action reports. 

The item was pulled al the request of 
Chairman Mark Fowler's office, sources 
said. Randy Nichols, Fowler's administra- 
live assistant, said Fowler had requested. 
that the item be withdrawn from considera- 
lion 10 restudy the proposals. 

At the meeting, the commission denied 
а request 10 reconsider its November 1980 
report and order denying a proposal lo 
amend its program definition rules for 
commercial broadcast stations 

The Communications Commitee of the 
United States Catholic Conference, ihe 
Communication Commission of the Na- 
попа! Council of Churches of Chris: and 
about 70 other religious organizations had 
petitioned the FCC to add a "community 
Service" programing category and to 
change its definition of "public affairs" 
programing. 

The commission rejected the petition, 
concluding that the "community service" 
programing category, which would have 
been produced by or in conjunction with 
nonprofit organizations, wouldn't have 
achieved the goals the groups had envi- 
sioned The FCC rejected the proposal to 
amend its definition of public affairs pro- 
grams—to include dramatizations pro- 
duced by nonprofit organizations — noung 
that in rare instances dramatizations could 
be included under the existing definition 
of public affairs, but that there wasnt any 
reason to limit this possibility 

The FCC rejected the coalition's peti- 
tions for reconsideration, noting thal the 
groups hadn't presented new evidence or in- 
formation. 

The FCC also denied a request by the 


and Henry Rivera. 
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American Legal Foundation to reconsider 
a September 1981 action by the Broadcast 
Bureau dismissing the group's petition for 
а rulemaking 10 require that agreements 
between broadcast licensees and the public be 
announced over the licensee’s sislion and 
filed with the commission 

The bureau had held that such a rule 
was unnecessary and contrary to the FCC 
practice of limiting the scope of announce- 
ments that broadcasters must air. 

In other action, the FCC amended its 
rules to implement the Equal Access 10 
Justice Асі, which mandates that parties 
who prevail over the federal government 
їп certain administrative and courl pro- 
ceedings be awarded attorney's fees and 
other expenses. 

The commission also changed its Slan- 
dards for professionals seeking reiniburs 
ment of expenses as a condition for with: 
drawing an application in a broadcast pro- 
ceeding by, in effect, reinstating rules that 
existed before Dec, 28, 1979. 

Before that даю, the FCC required autor- 
neys only 10 supply affidavits detailing the 
amount of professional expenses incurred 
Afier that, however, the rule was changed 
10 require professionals to submit detailed 
affidavits describing the number and job 
levels of persons providing professional 
services, descriptions of the services, and 
itemizations of out-of-pocket costs 

Although the staff had recommended 
thar the’ FCC go back to the old policy, 
Commissioner Henry Rivera said the con- 
cept of requiring attorneys to file 
affidavits "offended" him. The other com- 
missioners apparenily agreed that the 
policy was offensive. As a result, under 
the new policy, attorneys will only be re- 
quiréd to submit signed leners. 

In still another action, the FCC denied а 
petition Пот the St. Louis Broadcast 
Coalition that urged the FCC to reconsider 
its March 1981 action granting Kspx Ine. 


man Mark 5. Fowler, Commissioners Addott Washburn, Anne Р Jones 


“J: Ssi tel. t2 ser 1c; 
mproved 
signal quality dramatica 1, 
while reducing our 
line charges. 
You don't often get 
that kind of deal” 


says Chris Coffin, co-manager of 
WSLB-AM, WPAC-FM, Ogdensburg, New York 


"My wife and 1 are co-managers of these 
stations, and we're pretty isolated up here on 
the Canadian horder,” explains Chris Coffin of 
The Wireless Works, Inc. in Ogdensburg, N.Y. 
Because their location meant extra phone line 
costs, the Coffins were able to save by joining 
UPIS satellite program. 


"Are we glad we did!" Mr Coffin says. "In 
addition to the economic advantages, we're 
thrilled with the signal quality of the UPI 
Audio Network by satellite. That means a lot 
since we've just gone on the air with our FM 
stereo station.” 


"We've had time since last summer to check 
out the dependability,” he adds. “Not only are 
there fewer places for something to go wrong, 
but its easier to find and correct trouble quickly" 


The UPI satellite plan provides 
broadcasters with their own Harris Corp. 
earth stations. Stations recover most 
of the purchase price through UPI 
rate credits and tax investment credits. 


Far more information about 
this unique program, contact 
UP! VP Danald J. Brydon at 
212/850-8616 or call vour local 
UPI regional executive. 


If vou prefer write for free literature. ^ 4 


UNITED PRESS INTERNATIONAL 4 


220 East 42 Street New York, New York 10017 


renewal of its license for KSDK.Tv 81. 


alition had filed a petition to deny 
з license, alleging that the station 
discriminated against blacks and women. 
The FCC, however, rejected the coafi- 
п, stating that KSDK's employ- 
ment statistics demonstrated that its em- 
ployment of women and minorities was 
reasonable throughout its license period, 
as were its recruitment, hiring and promo- 
tion practices. 

The FCC also rejected a petition to deny 
filed by the same group against Doubleday 
Broadcasting Co's renewal of KWK{AM) SI. 
Louis. 

The coalition had alleged that Double- 
day had failed to meet promises it made іп 
its previous application on programing and 
minority employment. 

The commission also affirmed its 1977 
renewals of KQED Inc., licensee of поп- 
commercial stalions KQED-TV, KQEC-TV 
and KQED-FM San Francisco. Al the same 
time, the commission granted KQED its 
1930 renewals. 

A number of San Francisco community 
organizations, including the Committee to 
Save КОЕП and the Community Coalition 
for Media Change, had filed petitions for 
reconsideration of Ковр% 1977 renewals, 
alleging that KQED had made misrepresen- 
tations. 

The coalition sought denial of KQED's 
1980 renewals alleging misrepresentation, 
closed board meetings, operation of 
KQED-TV for profil, discriminatory employ- 
ment practices and the impropriety of 
KQED’: application for STV authorization. 

The FCC denied the 1977 peti 
deny for failing to present specifi 
allegations. 

It denied the petition to deny renewal 
for 1980, stating that the coalition had 
failed to support ils allegations. 

In still other action, the FCC denied a 
petition by Vivian Geodman, a former 
employe of Washington Radio Inc., asking 
that the company’s renewal for WTOP(AM) 
Washington be denied. 

Goodman had contended that Washing- 
ton Radio had engaged in discriminatory 
employment practices by firing her be- 
cause she sought maternity leave, and be- 
cause the station had allegedly refused to 
cooperate in the investigation of her com- 
plaint by the Equal Employment Oppor- 
tunily Commission. 

The FCC, however, had found that ac- 
tion wasn't warranted because Goodman 
was litigating her complaint 

In denying Goodman's petition, the 
commission granted WToP’s renewal ap- 
plication subject to whatever action, if any. 
the FCC deemed appropriate as a result of 
the final determination in Goodman's law- 
suit against the station. 

The FCC also amended its rules, delet- 
ing provisions thal formerly required cable 
television operators to pay an annual fee 
and file accompanying forms. 

In 1974, the Supreme Court, іп Na- 
попа! Cable Television Association v. 
United States, found that collecting annual 
fees from cable operators exceeded the 
FCC's jurisdiction. 
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Fowler ( declares victory i in Region 2 


U.S. got all it went after, 

he declares in post-conference 
assessment; the ball is now In 
Cuba's court, Schaefer asserts 


With key members of the U.S. delegation 
seated with him on the stage of the theater 
next door to the FCC building, FCC 
Chairman Mark S. Fowler offered a "мей 
done” to the U.S. Delegation, who he called 
“the boys from Brazil,” on its work at the 
recently concluded second and final session 
of the western hemisphere conference on 
AM broadcasting, in Rio de Janeiro. The 
U.S. had six major goals, Fowler said, “ара 
all were obtained.” 

Much of the work of lhe conference re- 
mains 10 be done, however. The plan, 
unde; which all AM stations in Ihe 
hemisphere would operate without causing. 
or receiving interference, was nol com- 
pleted; as a result, the countries involved 
will Бе meeting in subregional or bilaleral 
groupings lo resolve remaining incom- 
patibilities, The work is likely to continue 
even after the agreement comes into 
force, on July 1, 1983 

Nar is that all. Cuba, whose inventory 
of operating and planned stations presents 
the U.S. with the most serious inter- 
ference problems, remains outside the 
plan following its walkout from the con- 
ference in its final week (BROADCASTING, 
Dec. 21, 1981). Kalmann Schaefer, who 
headed the U.S. delegation, last week res- 
tated his view that the initiative for starting 
talks between the two countries rests with 
Cuba. He also noted that Cuba poses polit- 
ical problems that are within the province 
of the State Department. But he said the 
U.S. is prepared to talk if Cuba is. 

Fowler, who with the key delegation 
members was providing the first post-con- 
ference briefing for members of the Ad- 
visory Committee on AM Broadcasting, 
took the occasion to disclose the goals 
with which the U.S. entered the con- 
ference. Schaefer had earlier revealed ihe 
most basic one: preserv: of the exist- 
ing service (BROADCASTING, Nov. 9, 
1981). 

The others included maintaining 
capacily for growth of the system and for 
accommodation of changes growing out of 
technological and other developments, re- 
taining control of the domestic AM ser- 
vice (that is, guaranteeing that the resolu- 
lion of incompatibilities rests with Ihe 
affected parties), playing a major role in 
(he work of the conference “10 assure its 
success,” and preserving U.S. government 
broadcasting operations. 

The last involved obtaining places ín the 
plan for the Voice of America's Radio 
Marathon and the new stalion the admin- 
istration plans to install for broadcasting 10 
Cuba— Radio Marti. The U.S. success in 
that regard helped propel Cuba out the 
door. 


. tL 


Ex: 


The U.S., which succeeded in placing in 
the plan List A—for stations causing and 
тесеіуіпр no more interference than 
affected parties will accept —9096 of the 
4,000 stations іп its inventory (Вколр- 
CASTING, Jan. 4), still has much work to 
do. Planning for bilateral and multilateral 
meetings із опе. Verifying the computer 
dala base and developing procedures for 
implementing (he agreement are two 
more. To do the work, Schaefer said In- 
coming Broadcast Bureau Chief Laurence 
Е, (Larry) Harris is considering establish- 
ing a special unit. 

As for the Cuban problem, its resolu- 
lion is not yet in sight. But the conse- 
quences of that might be as serious for 
Cuba as for other countries in the region. 
Under the leadership of the U.S., the con- 
ference set Jan. 1, 1982, as the cutoff бае 
for Cuban accession to the “Final Acts" 
of the conference. With the passage of that 
date—and until Cuba does sign the acts— 
the U.S. and other countries need not pro- 
бегі Cuban stations in their efforts lo move 
stalions from List B—for which coordina- 
боп i$ necessary—(o List A, the preferred 
list. 

Possibly in response tc that conference 
action, Cuba, prior to Jan. 1, sent an “ex 
tensive note" to the International 
Telecommunication Union, Schaefer ге- 
ported. He said the contents, which are 
still being studied at the State Depart- 
ment, аге "vague, nol positive.” He 
declined to speculate on note's implica- 
tions шій he has more information. 

But Schaefer noted that, in operating 
outside the plan, Cuba could cause prob- 
Jems for stations in the region. Cuba may 
register its stations with the ITU, he 
noted, making them "bona fide" even if 
they caused interference 10 stations thar 
are operating unde; the plan. 

But “if Cuba decides to continue dis- 
cussions [with the U.S.] within the frame- 
work of the agreement, to resolve 
differences, we are prepared to do so,” 
Schaefer said. “Іп the absence of that, ! 
don't know whal the U.S. would do." In 
short, the ball, as he said, “Із in Cuba's 
court.” 

Schaefer also noted that the issues can- 
nat be resolved only in terms of ап AM 
agreement, “When you deal with Cuba, 
you're dealing with issues larger than 
broadcasting," he said. They have to be 
decided “іп а broader context," one that 
would require participation by the State 
Department. 

Joining Schaefer in the briefing session 
were William Jahr of the State Depart- 
ment and Wilson LaFollette of the РСС, 
who were vice chairmen of the delegatioi 
Vincent Pepper, of Pepper & Corazzini; 
William Hassinger, of the FCC, senior ad- 
viser to the delegation, and Louis 
Stephans, an FCC staff member and а 
delegation member who wil serve as 
chairman of the radio advisory committee. 


America's. 


OKLAHOMA IS... 


WORKING - Oklahoma's unemployment rate is less than 4%... 
the lowest in the nation! 
PRODUCING - Oklahoma's Gross State Product for 1981 was $36 
billion, reflecting annual average growth of 4.3% 
compared to national growth of 1.9%! 
EARNING - Oklahoma's per capita income is growing faster than 
the nation's... 3.9% vs. 0.6% annually! 
BUYING - Okiahoma cities top the list of America's hottest retail 
markets. 1980 retail sales in Oklahoma increased 
21.9% aver the previous year - the highest increase 
in the nation! 
It pays to advertise in Oklahoma. Our economy is robust, Our future is bright. 
And our people are working to bring home the buying power. 


ADVERTISE IN OKLAHOMA. IT'S AMERICA’S MONEY BELT. 


OKLAHOMA TELECASTERS ASSOCIATION 


ADA: KTEN -Ch 10, LAWTON: KSWO -Ch 7 
OKLAHOMA CITY: KCMC- Ch 34, KOCO- Ch 5, KOKH - Ch 25, KTVY-Ch 4, KWTY -Ch 9 
TULSA: KGCT- Ch 41, KJRH - Ch 2, KOKI - Ch 23, КОТУ - Ch 6, КТШ, - Ch 8 


SOURCES: Oklahoma City University Business Research Center, ADWEEK (August 1981), Bureau af Labor Statistics. 


Searching for 
a common ground 


Broadcast groups gather in 
Washington to explore possible 
combined lobbying effort 

іп support of dereg legislation 


Representatives of eight broadcast Irade 
associations and National Public Radio 
met in Washington last Tuesday (Jan. 12) 
to see whether they can work together 
toward securing deregulation legislation 
from the 97th Congress. The group 
formed an informal committee to look 
further into the question and scheduled its 
next meeting for Tuesday, Feb. 23. 

Participants in the two-hour meeting, 
which took place at the Washington Hilton 
hotel, said it was primarily an "informal, 
gel-lo-know-you meetin Delegates 
defined their organizations’ positions on 
various efforts by Congress and the FCC 
to deregulate broadcasting and described 
lobbying efforts, if any, unde; way at each 
group. 

Five of the organizations agreed 10 coor- 
dinate the group's activities and set the 
agenda for its next meeting. They are the 
National Association of Broadcasters, Na- 
tional Radio Broadcasters Association, 
National Public Radio, Daytime Broad- 
casters Association and National Religious 
Broadcasters. 

Other groups present at the meeting 
were the National Association of Public 
Television Stations, Radio Television 
News Directors Association, National As- 
sociation of Farm Broadcasters and Broad- 
cast Financia] Management Association, 

The group discussed legislation pending 
in Congress but did nor agree to lobby 
together for passage of any bill in particu- 


lar, nn Harriet (Sis) Kaplan, 


asked his organization's general counsel 


president, SIS Radio Inc., Charlotte, N.C. refor a review of deregulation legislation W. 


and president of NRBA, which organized 
last Tuescay's meeting. The ad hoc com- 
mittee will look into whether all the 
groups involved can agree on supporting 
specific measures, she s; ind it will also. 
invite other groups, including the Ameri- 
tan Newspaper Publishers Association, 
National Association of Spanish Broad- 
casters and National Association of Black- 
Owned Broadcasters (о participate. 

Robert McAuliffe, executive director, 
Broadcast Financial Management Asscci- 
ation, said he doubts the group will ever be 
unanimous in supporting any one 
deregulation bill, because some of the 
groups, among them his own, have 
priorities in specific areas of broadcasting 
and have neither budgets for grass-roots 
lobbying nor a consensus among their 
memberships for pursuing broad deregula- 
lion. "What you might see," said 
McAuliffe, who chaired last week's meet- 
ing, “is some of the groups involved 
deciding to support a bill” 

Al least (wo groups may consider а 
broader legislative approach as a result of 
last week's meeting. Ernie Schultz, man- 
aging director of RTNDA, said he will ask 
his group's board of directors, meeting іп 
San Antonio, Tex., on Friday and Saturday 
(Jan. 22-23), to consider supporting a 
broader approach to broadcast deregula- 
tion. Until now, RTNDA has supported 
repeal of the fairness doctrine and other 
political broadcasting rules and has op- 
posed certain amendments (o the 
Freedom of Information Act, but has not 
considered a broader effort. “I think we 
should consider it," said Schultz. "You 
can't come out in favor of something just 
on philosophical grounds and oppose simi- 
lar efforts.” 

Ben Armstron, 
the National Reli 


executive director of 
us Broadcasters, has 


Seeking а consensus on deregulation last Tuescey were (seated, | to 1): James Popham, 
National Association of Broadcasters; Shelley Sadowski, National Association of Public 
Television Stations: Jim Wychor. Daytime Broadcasters Association; Thomas Schattenfield 
and Harriet (Sis) Kaplan, National Radio Broadcasters Association; Ben Armstrong. Na- 
tional Religious Broadcasters: Ernie Schultz, Radio-Television News Directors Association 
and Robert McAuliffe. Broadcasi Financial Management Association. (Standing, 110 r): Abe 
Yoron, NRBA; Ray Livesay, OBA; Robert Herpe, NRBA; багу Capps, DBA: Craignton Kanou, 
National Association of Farm Broadcasters; Lisa Friede, NRBA and Rev Ken Beachboard, 


NRB. 


Broedcnating Jan 18 1032 


sponsored by Representative James Col- 
lins (R-Tex.). The NRB will be holding its 
annual convention in Washington next 
month (Feb. 7-10), said Armstrong, and 
could decide to work on behalf of Collins's 
bill while meeting with members of Con- 
gress that week. 

There were differences of opinion at last 
week's meeting about what to work for in 
the way of legislative change, said Schultz, 
“bul those differences are not important.” 
The broadcast groups “need to keep ex- 
changing ideas" and 10 "concentrate on 
what we can do together.” 


Fowler down 
on PTAR 


їп speech to ATAS, FCC chairman 
says programing rule conflicts 
with his deregulation philosophy 


The prime-time access tule distorts the 
marketplace for programing and pre-empts 
the judgment of marketplace partici- 
pants—networks, program producers and 
network affiliates, FOC Chairman Mark 
Fowler said in a speech slated to be given 
last week. 

As a result, the rule “reflects a kind of 
judgment the government should no: 
make if we truly believe in 2 marketplace 
orientation," he said. 

"For these reasons I question the 
wisdom of the rule)’ Fowler told the 
Academy of Television Arts and Sciences 
in Los Angeles. Fowler also told the 
academy of his deregulatory philosophy 
and how he had urged the commission to 
move away from ihe "trusteeship" con- 
cept of broadcast licensess, 

Instead of prescribing rules to dictate 
how the broadgaster should serve the com- 
munity, he said he advocated a 
“marketplace” approach. “Under this ra- 
tionale, the public's interest defines the 
public interest in broadcasting." he said. 
“It is measured by the success and failure 
of stations in the marketplace, their pro- 
grams and their Schedules, one against the 
other, as well as against competing tech- 
nologies’ 

Fowler rejterated that the old rationales 
for retaining the "trustee" concept of 
regulation of broadcasting—the so-called 
scarcily of outlets as well as the impact of 
broadcasting—didn’t justify a “system 
where the government tries to tell broad- 
casters what the people want or What the 
people should want.” 

Again affirming his support for a repeal 
of the fairness doctrine, Fowler also re- 
peated that he though! the First Amendment 
prohibited the soris of content regulation 
“thal characterizes some FCC handi 
work." 

Fowler also told the academy that the 
“ECC wants to get out of your way and 
stay out of your way as you explore the 
limits of creativity in video" He added 
Ibat in the future the "challenges to the 


AMERICA'S 
WINNING TEAM 


The NFL Team of CBS Sports! Right now they’re diagramming 
the coverage of Super Bowl XVI. And they've been hard at workevery 
Sunday, in the booth and behind the scenes, bringing America the 
best coverage of its favorite games. In fact in 1981, on the weekend, 
more viewers tuned to the NFL оп CBS than any place else... 27%* 
more than the Sunday competition. Meanwhile, “Тһе NFL Today” 
continues its reign as America's most watched regularly scheduled 
pre-game show! So check in with CBS Sports this Sunday, for 
exclusive, live coverage of Super Bowl XVI... and see for yourself 
why the NFL Team of CBS Sports is "America's Winning Team”! 


©CBSSPORTS 


*Soirce Nielsen Television гал. SIA #тейтигагу Average Minute Household Rating Estimates, Football Sunday Daytime, 
Senlemherfefiecember 20 1931 Viewers tased an Nelsen audience composition estimates, Sewers per thousand 
ouncholds times projected nausehcid audience. September V4 December 20, 1981. Subject te cualilcations pun request 


Repeal is in the air. FCC Chairman Mark Fowler has been given an update on lobbying 
efforts by four prominent industry associations in behalf of repeal of the fairness doctrine 
and political broadcasting laws. At a meeting Fower convened late Friday, Jan. В, repre- 
sentatives of the National Association of Broadcasters, National Radio Broadcasters Asso- 
ciation, National Cable Television Association and Radio-Television News Directors Asso- 
ciation formed an ac hoc committee to coordinate some of their lobbying efforts. 

Ernie Schultz, managing director. RTNDA, and chalrman o! ne ad вос Commitee, sald 
the group's first goal will be to educate memberships on issues involved in repeal of politi- 
cal bioedcasting laws. "There aie a loi of lawyers making decisions journalists should 
make in radio and TV he said. Мапу broadcasters "Чопі know where they sland" when a 
question involving the fairness doctrine or equal-time lew comes up. 

The ad hoc committee will prepare а "есі sheet on the laws and why they should be 
repeeled, said Schultz, and will invite other groups, including the American Newspaper 
Publishers Association end the American Society of Newspaper Editors, to join the effort, 

The four groups represented at the meeting with Fowler have met before to coordinate 
efforts, said Schultz. Fowler who with other commissioners asked Congress lo repeal the 
political broadcasting iews in a package of legislative proposals submitted last fall (Нябап- 
CASTING, Sept. 21), "wanted to find out what each organization was doing” said Schultz, 
“and 10 discuss how best to get repeal. 

Fowler termed the meeting “an informal gathering” held "so I could know where the in- 
dustry groups are" in their efforts to oblain legislative relief. "This agency nas a real interest 
in repeal,” he said. 

Support from the Reagan administration is considered crucial іо the campaign lor 
repeal, Although Fowler said he has not approached President Reagan himselt, he is said 
lo have been п touch with White House aides on the subject and to have been optimistic 
at the meeting with industry representatives that Ihe President will lend his support 

Andrew Schwartzman, executive director, Media Access Project, said Fowler's meeting 
with industry representatives may have violated the Federal Advisory Committee Act, which 
prohibits agency officials from meeting in private and without advance public notice to 
receive information cr advice on a matier of publie policy. Schwartzman said it's "а matter 


we're considering pursuing” 


creative community will not come from 
federal regulators.” 

On a different note, Fowler said that 
akhough "some observers" had con- 
cluded thal the networks were on "an ir- 
reversible course toward their demise, a 
victim of uncontrollable costs and steadily 
eroding audiences.’ He said the FCC 
“must remain neutral when it comes to 
which of the many delivery systems in 
place and on the drawing boards will be in 
place" in the future 

“Just as the commission can no longer 
insist on a trusteeship obligation from 
broadcasters, so we can no longer be 
looked at 10 protect established video 
delivery sysiems from competing tech- 
nologies.” he said. 

On the other hand, Fowler said, the 
commission must “strike down those bar- 
riers that have prevented established play- 
ers from participating in these video deliv 
ery systems. Open entry, not closed-door 
compromises 10 benefit existing delivery 
modes, must characterize our regulatory 
strategy.” 

Fowler told the academy that such open 
entry would perhaps be the most signifi- 
cant tenet of his regulatory philosophy Гог 
academy members. ““Тһе more channels 
10 exploit your talents, the more outlets 
for return on your performances: in short, 
the more sellers to buy your creative 
wares, the more creative activity there will 
be in this town and around the nation,” he 
said 

Although Fowler said that sometimes 
when the though: of the younger genera- 
sion—the post-Vielnam era youth who 
“find their futures so bleak” —he was 
tempted to depart from his principles of 
Staying oul of the content-regulation busi- 


ness. 

Nonetheless, he said, although parents, 
educators and religious groups urged the 
FCC to imervene against programing they 
judged to be excessively violent ur that 
they thought depicted unpopular or con- 
troversial ideas, Fowler said he favored 
allernalives to having the “heavy hand of 
government”? interfering. 

“Supervision of a child's viewing habits 
is of the essence of good parenting,” he 
said. “Adults who find programs offensive 
have the option of turning the se: off— 
pulling the plug. Through negotiation, pro- 
test and boycott, concerned groups can 
and have let programers and advertisers 
know what they think. All these methods 
are preferable to even indirect efforts by 
government regulators to deicrmine what 
is seen or heard over the air, All are consis- 
tent with the democratic process.” 


Supreme Court 
to review 
KCET-hearing 
impaired case 
Public stations hope high court 
will overturn decision requiring 


efforts to serve handicapped; 
in other case, Newark denial stands 


Making a move that could spell relief for 
noncommercial broadcasters, the U S. 
Supreme Court at the request of the FCC 
and noncommercial kcEr (TY) Los Angeles, 
agreed last week to review a lower-court 
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ruliag ihat held that noncommercial sta- 
tions are subject to a specific requirement 
that they-demonstrate efforts to meet the 
needs of the hearing impuired 

[n a separate action, the Supreme Court 
refused to review an FCC decision denying 
the license renewal of wHBI(FM) Newark, 
NJ. 

The first action came in response 10 
challenges filed by Sue Gottfried, a hear- 
ing-impairec resident of Los Angeles. In 
October 1977, Gottfried had petitioned 
the FCC to deny the renewals of seven 
commercial television stations—and non- 
commercial KCET—in Los Angeles, 
arguing, in part, that the licensees had 
failed to determine or meet the needs of 
the hearing impaired 

Her petition cited the public interest 
standard of the Communications Act and 
Section 504 of the Rehabilitanon Act of 
1973, which bars those who receive 
federat funds from discriminating against 
the handicapped, 

The РСС, however, rejected the 
challenge, contending that none of the sta- 
tions had violated its rules or policies. 
Although the FCC acknowledged that the 
Rehabilitation Act should apply to KCET, 
it said the Department of Education 
was responsible for developing guidelines 
specifying public broadcasters” obligations. 
under the act. Because the department had 
not yet specified such guidelines, the FCC 
said.it would be unfairto penalize a station 
in a renewal hearing for noncompliance 
with the statute 

On appeal, however, the U.S. Court of 
Appeals for Washington disagreed 
(BROADCASTING, April 27, 1981). ft said 
that in view of the statute involved, set- 
Ued legal principles compel the conclusion 
that the FCC must, at a minimum, weigh 
this congressional policy in making “public 
interest” determinations." 

The court's opinion, written by Judge J 
Skelly Wright, also said it was 
"unreasonable" 10 believe that a public 
Station would operate in the public interest 
“without at Icast allempting to satisfy its 
statutory obligations" As a resul, the 
court said the commission must review 
KCET's record at least to determine its 
“good faith” effort to meet the legislative 
goals of the Rehabilitation Act. 

Although the court held that commer- 
cial broadcasters hac no direc obligation. 
to meet the needs of the hearing impaired 
under the law, it also said the commis- 
sion's responsibility to pursue the public 
interes: requires it to protect the interesis 
of the hard of hearing to “meaningful ac- 
cess to commercial broadcasting," prefera- 
bly through a rulemaking. That would be 
“a better, fairer and more effective vehicle 
for considering how the broadcast industry 
is required" 10 serve the hearing impaired, 
the court said. 

Although Wright said the record war- 
ranted renewal of the seven commercial 
Stations, observers suggest he has left the 
door open 10 future litigation on the issue. 
The commission, he noted, ‘thas a wide 
range of discretion in assessing what com- 
mercial stations must do in the public in- 
terest, and in consideration of both its ex- 


Which smart 
АВС, CBS, and NBC 
affiliates are going to carry 


Independent Network News 


MIDDAY EDITION 
in 1982? 


Just because MIDDAY EDITION comes 
from Independent Network News, doesn’t 
mean it's only for independents. 

Now its available to ABC, CBS, and NBC 
affiliates, in the remaining markets where it's not 
yet being broadcast, 

In just the four months since it premiered, 
this attractive barter-basis newscast has been 
snapped up by 56 stations. 

And its a safe bet-—with network stations 
signing on—that the MIDDAY EDITION market 
listwill grow fast in 1982. Because INN provides 
what ABC, CBS, and NBC don't: MIDDAY 
EDITION is the nation’s only fuil half-hour 
network newscast from morning to early evening. 
With superb national and international coverage, 
plus fascinating news feature stories every day. 


And theres a "window" for local news. 
inserts—a daily three-minute network segment 
which stations can broadcast if they wish, or 
delete ‘a insert their own local coverage. 

MIDDAY EDITION is fed to stations via 
Westar 1) satellite Monday through Friday at 
11:30 A.M. (ET) for live or delayed broadcast. 
(0f you have no earth station of your own, INN 
сап show you how you still may be able to 
broadcast MIDDAY EDITION.) 

Whether you're an independent or an 
affiliate, network-quality MIDDAY EDITION can 
become your market's standout daytime 
newscast. 

We suggest you act promptly to capture 
this important opportunity in your market. 

Before somebody else does. 


Independent Network News 
Produced by WPIX New York 


Mail your request, or phone directly (212) 945-2430. 


Mr. John Corporon, Vice President, News 
INDEPENDENT NETWORK NEWS 

11 WPIX Plaza 

New York, NY 10017 

I want more information about Independent Network News 
MIDDAY EDITION. 

МАМЕ. 


‘TITLE. 


STATION. 
STREET 


AY EDITION anchor team: 
Marvin Seott and Claire Carter 


pertise and its efforts in this area, we defer 
to its judgment at this time?" 

The Supreme Court left intact that part 
of the lower court's advice" to the FCC 
оп policy for commercial stations. 

In the other action, the Supreme Court 
refused 10 review an FCC decision to deny 
the renewal of Cosmopolitan Broadcasting 
Corp. for wHBICFv Newark, NJ. 

In 1974, the FOC had refused to renew 
Cosmopolilan’s license, contending that 
the station had virtually abdicated contro] 
over the selection and content of its pro- 
graming and had committed other vio- 
lations— including the promotion of a tot- 
tery, broadcasting false and misleading ad- 
vertising, failing to meet filing require- 
ments and failing to keep adequate 
records. 

At that time, nearly 70% of the station's 
schedule featured ethnic programing, 
which was produced for a fee by “time 
brokers" who were allowed to sell com- 
mercials. 

The U.S. Court of Appeals for Washing- 
ton agreed with the FCC in June 1976, but 
remanded the case to the PCC for further 
findings and conclusions on whether 
мнв” programing was meritorious 
enough to warrant renewal despite the vio- 
lations. 

In Septernber 1978, the FCC reaffirmed 
its decision, Although the FCC decision 
was challenged once more, the appeals 
court upheld the FCC's decision last Jung. 


Localism tips FCC 
scales іп FM grant 


Review Board grants license in 
Hart, Mich., to West Michigan 
Broadcasting because of local 
Ownership іпіегезіз, overturning 
ALJ decision in favor of 
minority-owned applicant 


In what is being called the first decision of 
its kind, the FCC Review Board has 
granted the applicant іп а comparative 
hearing preference because of local owne: 
ship interests over an applicant wholly 
owned and controlled by a minority. 

In so doing, ihe review board has qver- 
lurned a decision by Administrative Law 
Judge Fdward J. Kuhlman. 

AL issue were competing applications to 
establish a new FM station in Hart, Mich. 
In an initial decision in Apri! 1981, Kuhl- 
man һай selected Waters Broadcasting 
Corp. as the better comparative applicant on 
the basis of a “slight preference for quan- 
titative integration and a clear preference 
for qualitative enhancement.” 

Waters Broadcasting Corp. is wholly 
owned by Nancy Waters, a black who has 
no other media interests. 

The competing applicant, West 
Michigan Broadcasting Co., which is 24% 
owned by a woman, challenged the deci- 
sion, arguing that Waters should have 
been given a comparative demerit under 
the FCC's diversification criterion, and 
that West Michigan should have received 


Substantial credit for its superior integra- 
tion proposal. 

The Review Board, however, deermined 
thal neither applicant had a diversification 
advantage, and that both applicants were 
equal on quantitative integralion since both. 
proposed to integrate 100% of their owners 
full time, “Thus, the only basis for decision 
provided on this recor] is narrow—the 
qualitative integration enhancements of the 
participating owners," the Review Board 
said. 

The Review Board said that 
West Michigan was entitled to substantial 
enhancement for local residence and past 
participation in Hart's civic activities, 
whereas Waters should receive ‘‘very 
slight” enhancement because Waters's resi- 
dence and civic activities aren't connected 
10 Нап. 

But, it added, Waters is entitled to sub- 
stantial enhancement for 100% minority 
and female ownership, while West 
Michigan’s enhancement for female partici- 
pation would be less. 


As a result, the final choice must be 
made between the “historical preference 
for local ownership, accompanied by civic 
participation and the more recent merit for 
minority Ownership,” the Review Board 
decided 

The Review Board said its choice was 
"close," but that ii had concluded that 
West Michigan would provide the besi ser- 
vice to Hart, because of its "superior local 
residence and civic participation of its 
owners.” 

Although the board said that the Waters 
application had received “substantial 
merit" for minority ownership, it also said 
that such merit wasn't dispositive in com- 
parative cases, 

Е said the concept of localism continues 
to be an important element of service in 
the public interest, "Thus, the result here 
is consistent with this fundamental com- 
Mission objective and a grant of West 
Michigan's application will better serve 
the public interest, convenience and 
necessity.” 


Representation. FCC is investigating ways shorlwave operators‘ presence can continue 
at intesmatigns! meetings (BroaocasrIns. Dec. 7, 1981). FCC has instructed general 
counsel's office to examine legality of high-frequency broadcasters’ reimbursing 
commission for coordinators’ travel expenses through nonprofit corporations, source said 
In meantime. there is money under continuing resolution funding FCC for 1982 10 delray 
costs of coordinators’ trips 10 New York and London (total af atout $2,400), Unless. 
alleinative means of funding become available in 1983, however such trips appear unlikely 
in future, source said. 

a 


FM rulemaking. FCC (asi week released notice of proposed rulemaking that would permit 
noncommercial FM broadcasters to use subsidiary carrier authorizations ta turn profits 
(Broaveastine. Dec, 21, 1981). Although noncommercial broadcasters currently can only 
offer noncommercial, educational programing with SCA's. 1ulemaking proposes 10 permit 
noncommercial and commercial stations "to stand on the same tooling: chiefly to neip 
noncommercial broadcasters make un slack іп cuts in federal funding Comments are due 
Feb. 11. reply comments are due Feb. 26. 


AAAA support, American Association of Advertising Agencies has come out in support of 
FCC recommendation (о repeal faiiness doctrine (BrOROCASIIYG, Sept. 21, 1981). 
Association contends that doctrine is necessary "only to extent markefplace forces are 
deficient." And AAAA says repeal of doctrine would “provide the electronic press with the 
same First Amendment guarantees that protect ће written press” Statement also contains 
‘other arguments agains! doctrine including claim that: “The fairness doctrine has never 
| been applied with any precision and only results in long and costly legal proceedings” 
| a 
Station denied. Supreme Court has feft intact lower court dismissal of civil rights 
suit rough! against weve-1v Boston and one of ils reporters by man erroneously arrested in 
February 1978 as suspect in Los Angeles “Hillside Strangler” case. But in dismissing 
5245-million suit at Peter Jones, Los Angeles resident warking as janitor at time ol his 
arrest, lustices lett open his right to sue in state court {or alleged slander and invasion of 
privacy. High court's ruling was оп appeal {rom decisions of lower courts that station and 
reporter Michael Taibbi Could not be charged with violating Jones's civil rights under 1870 
civil rights law. Wove-1v became involved in case when Taibbileamed that Massachusetts 
prison Inmate, in discussing murders with Los Angeles police, had implicated Jones, 

n 


ACT for home taping. Action for Children's Television has joined those endorsing legis- 
lation to permit home taping of TV programs (Вяояосавтмд, Dec. 7, 1981). In letter to 
House end Senate ludiclary Cammittea chairmen, ACT President Peggy Charen said 
home taping enhances access to children's programs, many of which are not aired during 
children’s "prime time" hours of 2 pm. to 6 p.m. weekdays. 
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FCC says again: 
KNXT did not 
discriminate 


Since 1974, Los Angeles women's 
group has opposed the renewal 

of KNXT there; for third time, 

FCC says there is no proof 
station didn't meet standards 


The FCC has reaffirmed its 1976 and 1980 
decisions renewing the license of CBS for 
кмхт(ту) Los Angeles, once again reject- 
ing claims that the station discriminated 
against women, 

The commission said the Los Angeles 
Women's Coalition for Better Broadcast- 
ing, which had opposed KNXT's renewal in 
1974 and appealed the commission’s deci- 
sion to renew the station's license in 1976, 
had failed to prove the station's employ- 
ment practices did not meet FCC stan- 
dards or demonstrate that KNxT or CBS 
had discriminated intentionally. 

Оп appeal, the U.S. Court of Appeals 
for the Disirict of Columbia had sent the 
case back to the FCC for further con- 
sideration in 1978, But the FCC, in Octo- 
ber 1980, found again that “KNXxT has а 
result-oriented affirmative action program 
and that the station's record of employ- 
ment of women does not indicate that the 
station's hiring practices were dis- 


€riminatory" 

However, the coalition filed a supple- 
mental statement with the court, again 
challenging the FCC's decision, charging 
that the FCC had failed to address addi- 
tional data regarding KNXT's alleged dis- 
criminatory behavior. 

The court, in January 1981, directed the 
FCC to respond to the supplementary 
Statement, and, at the FCC's request, re- 
manded the case to the FCC last May. 

According 10 the FCC, the additional in- 
formation supplied by the coalition chiefly 
alleged that KNXT had misclassified some 
female employes in its 1974 Annual Em- 
ployment Report (Form 395), basing part 
of its charge on information an employe of 
кмхт had gained in a class action, sex-dis. 
crimination lawsuit. The coalition, accord- 
ing to the FCC, said that date, and infor- 
mation on KNxT's hiring and promotion 
practices during 1975 through 1978, indi- 
cated that KNXT had misstated the number 
of women employed at the station in the 
officials and managers and professional 
calegories, and demonstrated that the 
situation hadn't improved since 1974. 

Nonethel Тһе FCC said the coalition. 
hadn't provided support for either the 
misclassification or discriminatory em- 
ployment claims. Moreover, according to 
the FCC, kNXT's subsequent employment 
statistics demonstrated that KNxT had 
maintained an active and' result-oriented 
affirmative action program and has made 
Progress in the employment of women. 


Cable privacy 
concern in N.Y. 


State attorney general submits blll 
to protect cable subscriber rights 


New York State's attorney general, citing 
gains made in two-way cable technology, 
last week submitted a bill proposing pri- 
vacy legislation 10 that state's legislature. 
Saying 1984 is around the corner" At- 
tomey General Robert Abrams main- 
tained that the use of two-way cable in 
various service applications will give cable 
Operators information “of the most 
detailed and intimate nature" on their 
subscribers, and he said those subscribers 
“must be assured that this information 
will not be disclosed 10 third parties or to 
government authorities without their 
authorization.” 

Under the provisions of the Abrams 
bill, operators could not disclose informa- 
tion without a subscriber's consent, 
Subscribers would have to be provided 
with а “complete discription’: of what the 
information would be used for, and 
subscribers would have tbe right to de- 
mand copies of such information and 
changes in any errors they discovered. 
Once a cable operator had finished with in- 
house uses of any data it had gathered, the 
material would have to be destroyed under 
the Abrams vill, 


Delta makes your deliveries DASH. 


Delta DASH’ delivers the same day to over 80 
cities across the U.S. and abroad, covering H 
communities. Why get that small package delivered 
tomorrow when you can DASH it today. DASH (Delta 
Air Lines Special Handling} delivers packages up to 
701bs... probably to the destination you have in 


mind. So give usa ring at the Delta Marketing Office 


DELTA AIR CARGO. READY ALL-AROUND. ">" 
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in the city nearest you. Or call DASH at (800) 
638-7333 for pick up or delivery. 

For top priority shipments over 70 lbs., use 
Delta Air Express. It guarantees your shipment gets 
on the flight specified. For full details, call your 
nearest Delta Marketing Office. 
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The word's getting around 


is the best cable program guide ever! 


e is United Video's newest 
satellite distributed service ... а 


remarkable ELECTRONIC 


PROGRAM GUIDE. 


js a master computer 
controlled service that accu. 
rately supplies your cable system 
daily with personalized pro- 
gramming information 24 hours 
a day. To your subscribers, 
EPG means instant reliability 
and convenience. 


What's in it for you? 


Es ^ is a totally “hands-off” 
service that gives you a helping 
hand in meeting the demands 
of subscriber growth. And while 
EPG can pay for itself ... it 
also offers a rich opportunity 
to realize great profits. 
Local, regional! and national 
advertising is subtly merged with 
our unique colorful smooth- 
flowing alpha numeric guide 
to generate your revenue. 


Now you can stop worrying about creating your own local cable program 
guide, because there's EPG. . . and there's no better way to be profitable, 


with less effort. 


UNITED VIDEO 
Tulsa, OK 74135 / 5200 S. Harvard / Suite 215 


KNXT's Lopez takes 
the stand in trial 
of ‘freeway killer’ 


Reporter twice refuses to 
cooperate with prosecution 
and wins court backing, but 
in change of heart, decides 
to testify that defendant had 
admitted murders to him 


“I feel relieved, and satisfied Т did what I 
had to do.” For most reporters, that kind 
of statement might signify a stand in 
defense of journalistic privilege. For Dave 
Lopez, of KNXTITw Los Angeles, the 
statement described his feeling in taking 
the stand and testifying as lo the confes- 
sion that had been made 10 him in confi- 
dence, testimony that helped convict the 
"freeway killer,’ William Bonin, of the 
murders of 10 young boys 

Lopez has been criticized by some in the 
press for testifying for the prosecution. 
The attorney for Bonin, William Charvet, 
not surprisingly, was bitter. Lopez “hurt 
Ihe newsman's privilege." he said, in an 
interview with CBS News. But generally, 
Lopez has been treated as a hero. He has 
been thanked and praised as courageous in 
more than 300 pieces of mail he says he 
has received from all parts of the country. 

The ethical question Lopez's actions 
taises is not simple. In some respects. he 
could 5e considered a defender of news- 
man’s privilege. Before deciding to take 
the stand, Lopez twice resisted prosecu- 
тәп subpoenas aimed at forcing his coop- 
eration. And twice he won court rulings 
upholding the state's constitutional 
amendment that protects reporters who 
wish to shield news sources. 

Why did Lopez, 33, a reporter for 10 
years and with KNXT since 1977, change 
his mind? In part, he says, because he felt 
Bonin had broken his part of the bargain. 
In part, 100, it was а matter of conscience. 

Lopez says he met with Bonin in jail on 


Bonin 


Journalism 


Lopez 


a number of occasions between December 
1980 and April 1981. Г: was оп Jan. 9, 
1981, Lopez says, that Bonin admitted he 
had murdered 21 young boys, whom he 
was also accused of torturing and 
sodomizing. But, according 10 Lopez, he 
was not to broadcast the story except in 
connection with a report on the agreement 
Bonin hoped to make with the prosecution 
that would enable him to escape the gas 
chamber. In return, Bonin said, according 
10 Lopez, he would not give the same іп- 
formation to other reporters. Bui in April. 
a reporter for the Santa Ana Register 
published three articles containing much 
of the same information that Lopez says 
he understood was to be his exclusively, 
Later, he heard Bonin was attempting lo 
sell his story for а motion picture. 

Finally, on Jure 29, 1981, Lopez went 
on the air with a story of the confession. 
Though it was light on detail, it caught the 
anention of the prosecutor, who sought 
Lopez's cooperation. But Lopez was not 
ready ta join the prosecution camp. So in 
July he was subpoenaed. 

Lopez describes CBS, licensee of KNXT. 
as very supportive at [his time. Station and 
company officials said they would back 
him, whatever his decision. And when he 
decided to resist the subpoena, CBS pro- 
vided the lawyer CBS did again, in 
November, when he resisted the second 
subpoena 

But by that time, Lopez was experienc. 
ing "mixed emotions,” as he put it. The 
prosecution was facing a “difficult trial,” 
Lopez says. "There was not a lot of evi 
dence on Bonin. 1 never felt comfortable 
22. I kept thinking of all the young people 
who had been killed" The prospect of 
Bonin escaping conviction weighed on 
him. Then, too, he says, there was what he 
considered Bonin's betrayal of their agres- 
ment. 

So бп Dec. 12, Lopez agreed to testify— 
“to tell the court and jury what they had à 
right to know—that Bonin had confessed 
10 killing 21 boys." 

17 Lopez does not feel he broke his 
agreement with Bonin, neither does he 
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think he hurt Ihe case of reporter's pri- 
vilege in California. "What I didn't want 
to do was give in По the subpoenas! with: 

out testing the [constitutional amend- 
ment]. 1 challenged subpoenas twice, and 
won.” 

Lopez's arguments have been treated 
with some sympathy by at least one media 
representative who is normally the most 
uncompromising in his attitude toward 
press freedom and reporters’ privilege— 
Jack Landau, of the Washington-based 
Reporters Committee for Freedom of the 
Press, He feels Lopez's victories in court 
on the privilege issue are significant, and 
he does not think Lopez's decision to 
testify for the prosecution will weaken ге- 
porters’ claims of privilege in the future. 
Given the conditions under which Lopez 
acted, Landau said, “I don't see how any- 
one can fault him morally. There’s nothing 
anyone can sit in judgment on.” 

But Lopez's decision to testify did not 
resolve all questions in his mind. When a 
person's duty as a reporter and duty as а 
citizen appear 10 be in conflict. which 
should prevail? Lopez says: “‘I'm a citizen 
first, a journalist second.” Does that mean 
he would have testified even if Bonin had 
кері his part of the agreement? “I really 
can't give an answer,” he says. “I really 
wish 1 could tell you, but the whole situa- 
tion would have been differen’ 

But as things turned out—with the jury 
finding Bonin guilty with “special circum- 
stances,” a designation that allows for the 
death penalty—Lopez says: “I have по 
regrets.” 


CBS's Wallace taped 
making ethnic joke 


Report surfaces that'60 Minutes’ 
co-anchor, while filming segment 
last March at San Diego bank, 
made ‘off-hand’ remark 


Mike Wallace, the 60 Minutes co-anchor 
who often elicits remarks his interview 
subjects have come to regret, has found 
himself wishing he had kept a tighter lip. 

Reports surfaced last week that Wallace 
had Said that blacks and Spanish-speaking 
people may have been too busy with 
“watermelons and tacos" to read contracts 
they signed. The comment reportedly 
came during an interview Wallace con- 
ducted last March with a San Diego 
Federal Savings end Loan executive while 
60 Minutes was investigating alleged fraud 
in the home-improvement business. 

A formal statement from the CBS News 
division said, “СВЗ News regrets, as does 
Mike Wallace, his off-hand remark during 
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а break in an interview. The slory, as it was 
broadcast on 60 Minutes (Nov, 22, 19811. 
was accurate and fair and im no мау 
reflected that remark." 

Wallace later was quoted as saying he 
frequently tells ethnic jokes but that his 
record in the business as well as his friend- 
ship with the minority community over 
the years speak for themselves. He also 
was said 10 have explamed that his remark 
was off the record and that it was made 
partly to see if the person he was imer- 
viewing had any racist leanings 

While the remark was noi broadcast in 
the 60 Minutes segment, it was taped by 
the bank which had its cameras rolling 
simultaneously with 60 Minutes. Neither 
Wallace nor the bank executive would con 
firm the actual comment; i: reportedly was 
brought to light by others present during 
the interview. 

According to a report, Wallace had sug- 
gested that the bank erase the comment 
since the bank's recording was permitted. 
only for the interview itself. Minutes later, 
however, Wallace was said to have told the 
bank not 10, so that such an action 
wouldn't be misinterpreted 

San Diego Federal Savings and Loan 
last week said il did not wish 10 get in- 
volved in the controversy over Wallace's 
remark, characterizing ils employes as 
“unwilling witnesses to this event." И said 
it taped the Wallace interview just for its 
own record 


ت 
Administration wants‏ 
clamp down on leaks‏ 


President Reagan took steps last week to 
plug leaks of classified information, 
which, he said, has become “а problem of 
major proportions?" 

Reagan was particularly concerned by 
the “unauthorized disclosure" of the dis- 
cussions and activities of (һе National Se- 
curity Council and of classified in- 
telligence reports, 

Reagan ordered that anybody who plans 
ло тесі wilh à reporter to discuss lhe NSC 
ог classified reports clear it first with a 
senior official, He also directed What а 
memo on the mecting be written “as soon 
as possible after the contact" 

To tighter control of sensitive materials, 
the President said the number of officiais 
with access 10 such documents will be kept 
to а minimum. 

Since the administration hasn't been 
successful in Jocating the source of leaks in 
the past, Reagan said, government 
employes with access (0 sensitive material 
will be "subject 10 investigation, lo in- 
clude all icgal methods" 

In issuing the directives, Reagan said he 
has tried 10 balance two of his respon- 
sibilities under the Constitution —10 pro- 
teci the First Amendment fights of the 
press and to insure that gdvernment func- 
"ions efficiently апа effectively “1 da not 
believe" he said, “that "һе Constitution en- 
tides government employes, entrusted 
with the confidential information critical 
to the functioning and eflectiveness of the 


government, (o disclose such information 
with impunity” the President said. “Yet 
this is precisely the situation we have. It 
musi noi be allowed to continue 


€—————— HU 
Cameras-in-the-court 
debate goes to high 
court in Illinois 


Present rule prohibits taking 

of photographs and broadcasting 
in courtrooms; CBS among those 
requesting amentiment of rule 


The battle for further media access to 
courtrooms shifts to Springfield, I., 
tomorrow (Jan. 19). There the Шіпоіѕ 
Supreme Court will hear oral argumenis 
on petitions to modify rules goverhing 
broadcast and photographic coverage of 
appellate and trial court proceedings in the 
state. Petitioners are CBS Inc, (WBBM-AM. 
FM Chicago), the Chicago Council of Law- 
yers and the Illinois Freedom of Informa- 
tion Council 

AL present, Шіпбіз Supreme Court rule 
61(c) 24). prohibits the taking of photo- 
graphs and ihe broadcasting of proceed- 
ings within courtrooms. 

The CBS petition requests that the rule 
be amended 10 read 

“61(е) (24). Photographing, broadcast- 
ing or televising court proceedings. Pro- 
ceedings in court should be conducted 
with fitting dignity, decorum, and without 
undue distraction, Subject to the authority 
of the presiding judge to G) control the 
conduct of proceedings before the court, 
and (i) insure the fair administration of 
justice in the pending cause, and subject to 
any legal right which а witness may have 
concerning coverage of his testimony. 
electronic media and still photographic 
coverage of public judicial procecdings in 
the appellate and trial courts of this state 
shall be allowed in accordance with stan- 
dards promulgaied by the Supreme 
Court" 

In the alternative, CBS nas asked that 
the court appoint 4 special commission to 
propose appropriate rules and standards 
Гог elecironic media and stil! photo- 
graphic coverage of judicial procvedings 
Members of the judiciary and trial bar as 


well as representatives of the public and 
the press would serve on that commission 


——————— 
duPont-Columbia 
award nominees 


Twenty-one nominees have been selected 
Тог the 1980-81 Alfred I, duPont-Colum- 
bia University Awards in Broadcast Jour- 
nalism, with the winners to be announced 
Thursday, Feb. 11 on a PBS telecast. The 
awards, are іп their 14th усаг under the 
sponsorship of Columbia's Graduate 
School of Journalism. The nominees in- 
clude: 

KCTS7TV Seattle for Hard Choices, 

Jon Etse and KTEH-TV San Jose, Calif. for The Day 
After Trinity. 


KUED.TV Salt Lake Cily for The Deadly Winds of 
Wer 


WIBN-TV Chicago for Election Night Coverage. 
WCBS-TV New York City for The First Amendment 
Project. 

Weco-rv Minneapolis for The Moore Report. 
WFAA-TV Dallas for Kelly Air Force Base, 

WGBH-TY Boston for World. 

УНААМ) Lou! 
Paul and Holly Fine айа wiLa-Tw Washington for Lh- 
AL We Say Good bye 

Wiliam Miles and ж NET-TY New York for 1 ftemem- 
ber Harlem. 

WPLG-TY Miami for The Billion Dollar Ghetto. 
National Geographic Society and WQED-TY Pittsburgh 
Tor бога. 

Rober Spencer Productions and WTTW-TV Chicago for 
Six O'Clock апа All's Well 

National Public Кайо for Father Ceres: The Last of 
Jonestown. 

ABC-TV for America Held Hostage: The Secret 
 Nagotictions. 

Davie Productions and ABC-TV for Closeup: Cent It 
Be Anyone Bise?* 

СВ5-ТУ for CBS Reports: The Defense of the United 
States. 

CIiS-TV for CBS Reports: The Saudis. 

CHS-TV for Sunday Morning. 

Betsy Auron, Joseph DeCola and МЕС-ТҰ for inside 
Afghanistan, 


(Programs with an asterisk are independen! produc» 
tions} 


le, Ky, for Vengence of Justice? 


News Beck 


Reporter safety. CBS News announced jast Monday (Jan 11) plans to purchase 
bulletproof vests tor camera crews, correspondent: 


and others who cover President 


Reagan. Camera crew marribers were first 10 request vests, citing those close to President 
that wear them. CBS officials say request was made before reports of Libyan "hit squads” 
surfaced, Cost of vesta is estimated at $115 each 


Rhode Island first. One-year experiment in state cour! of Rhode Island, which allows TV 
cameras inside courtroom during ‘rial, almost came to halt this month, due to request from 
Gefendant in murder trial. Case involves 'inancial consultant Claus C. Von Bulow who was 
indicted on Iwo counts of assaull with intent (0 murcer nis wife. Attorney tor defendant 
contended thei TV coverage of event could jeopardize Yon Bulow's chances of receiving 
fair inal, but Supericr Cour! Judge Thomas Н. Needham, after deliberation, dec iced not to 
bar cameras. In first major trial lo be covered by TY in Newport, R.I. courl pool coverage із 
handled by weekly rotation between stations wan rv Providence, wmetiv New Bedford, 
Mass. and wenu Providence. 
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“A phenomenon is going on in New 
Jersey and it calls itself The Uncle 
Floyd Show... and it isn’t much like 
antbing else at ай” 


“t's as if the Little Rascals grew up to 
produce their own shou!” 


“There are over 400 Uncle Floyd fan clubs... 4 
and the first annual Uncle Floyd Show conven- 

tion was held ibis year. " “The Uncle Floyd Show 

has been gaining amazing popularity 


"There's simply no antecedent to Floyd. He's 
ы thal rarity іп show business. а true 
Мом iginal” / 


“Uncle Floyd is the new king of 
absurd, sily wild, immature, 

| crazy dumb, juvenile, awful TV 

ды comedy” "A eidlalie show for all kiddies 
| celebrating their 49ih birthday” 


‘Developed for syndication by GBA, Inc. & J. Kovacs 


Distributed by Producers’ Showcase Corp. 
In association with Stanley Sherman Organization 


| CONTACT: (212) 696-1717 


Entertainment 
Channel debut 
date— June 4 


Sizeable deal for Broadway plays 
also made by RCA-Rockefeller 


The Entertainment Channel, the pay cable 
joint venture of RCA Cable and 
Rockefeller Center, will be launched on 
June 4 а 6 pm. Eastern lime. That 
word came last Tuesday from Entertain- 
ment Channel Chairman Arthur Taylor at 
а press conference during which the net- 
work's senior vice president, programing, 
Arnold Huberman, broke the news of a ca- 
ble programing deal for Broadway plays 
that, he said, “wus of a size and scope that 
has never been made before.” 

The Entertainment Channel has signed 
a “multiyear licensing agreement” with 
Broadway producer RKO/Nederlander 
Productions that gives The Entertainment 
Channel pay cable rights (including vary- 
ing exclusivity windows) to at least 10 
Broadway productions, with an option for 
more. The first five proverties RKO/ 
Nederlander (itself a joint venture be. 
tween RKO Pictures and the Nederlander 
Organization) will make available are 
“Sweeney Todd,” “Emlyn Williams as 
Charles Dickens.” "I Do, | Do,” “Тһе 
Canterbury Tales" and "Lena Horne, The 
Lady and Her Music" Five morc titles will 
be announced in the future. Productions 
would become available after the conclu- 
sion of their Broadway runs—in the case 


Taylor 


of the Lena Horne production, after the 
completion of a contemplated national 
tour. 

Huberman called this agreement “the 
commitment in this business 10 provide 
the best Broadway productions" to cab: 
viewers. Asked about the size of the finan- 
tía] commitment involved, Taylor labeled 
it “multimillion dollar" figure, which 
would be applied to the first 10 properties 
in the package. 

The RKO/Nederlander productions 
would in turn provide (ће backbone of a 
Broadway-on-the- Entertainment Channel 
series that Huberman (іп a reference to 
other pay-cable services) said "is our 
cover movie." It’s expected that Broadway 
productions would make up 25% or 30% of 
Entertainment Channel offerings. Also on 
tap are BBC productions to which The En 
teriainment Channel has obtained first- 
run exclusivity in this country (BROAD- 


Bureau cf Advertising 


high set in 1980. 


1915 1976 1977 
Jan. тба 6:59 716 
Feb, 6:55 548 655 
Maret 6:31 6:38 6:32 
Aprit 620 6:11 6:05 
Мау ЗО" 75152 5:32 
June 5/81 TEB 524 
July пиар Nas. 5:13 
Aug. 516 5:44 535 
Зер. 555 боз 555 
Oct. 604 6:28 6:12 
Nov. 6:26 649 6:30 
Dec. &36 — 552 6:46 
Yearly average 6:07 8:18 6:10 


Bold faced numbers indicate all time high. 


Record year, Daily household television viewing in 1981 was at en all-time high for each 
of the 12 conseculive months, according to A. C. Nielsen dala released by the Television 


Daily household viewing for December 1981 rose to seven hours, 16 minutes, breaking 
the record of seven hours and 5 minutes set in December 1979. The 1981 daily house- 
hold average was six hours end 45 minutes, nine minutes тоге than the previous all-fime | 


1879 1980 1981 
718 7:35 

122 7:23 

t 7:05 7:07 
6:26 6:38 8:44 
5:53 607 6:19 
5:50 5:55 8:05 
5:46 5:48 6:00 
5:55 6:00 6:16 
6:16 638 6:21 
6:32 6:40 6:52 
6:56 702 7:05 
6:53 7:05 7:16 
6:28 6:36 6:45 


Huperman 


CASTING. Dec. 15. 1980). 

Asked about commitments from cable 
operators and potential subscriber figures, 
Taylor reiterated the news from the 
Western Cable Show that United Cable 
would be offering the service on all its 
systems, and said he expected a further 
major affiliate announcement “іп the next 
day or so.” Later Taylor said he had hoped 
10 be able 10 make (hat announce- 
ment at ihe press conference, but the 
agreement was "missing one signature.” 
He expects further announcements about 
affiliations to follow “every two or three 
ays” through launch. The Entertainment 
Channel will start selling itself to cable 
subscribers six weeks prior to launch, 
Taylor said. 

For the time being, Taylor indicated 
plans to seek advertiser support (in addi- 
tion to pay fees) had been “put on the 
back burner" 


— 
Consumer press tours! 
an amended version 


ABC, PBS go all cut, while 

CBS holds shorter than usual 
one-day teur; NBC, originally 
not participating, changes 

mind and shows up for ‘TCA Day’ 


NBC News, according to that network's re- 
cenily departed David Brinkley, has be- 
come "rather slow” and “hasn done 
anything new in a long time.’ Brinkley, 
who left NBC last September to become 
anchor of ABC's This Week public affairs 
program, made his remarks during a ques- 
lion-and-answer session with members of 
the consumer press tour in Los Angeles 
on Jan. 8. ABC held a three-day tour, PBS 
à two-day session, and CBS a shorier- 
ihan-usua one day tour. NBC originally 
planned to sit out the winter press tours. 
this year, but changed its mind and 
decided to participate in the Television 
Critics Association Day at the Century- 


The brightness 
you need to 
show it big 


General Electric Professional 
Large Screen Video Projection 


With General Electric's exclusive sealed light valve and 
sealed Xenon lamp system, in both color and monochrome 
General Electric Professional Large Screen Video Pro- 
jectors you can depend оп sharp pictures from 2 to 25 feet 
wide. New high brightness models allow the room lighting 
wers need to take notes and refer to written material, NEWS BACKGROUND at WTMJ-TV, Milwaukee, is displayed 
The coler projectors reproduce every color accurately, rear screen by General Electric projector. 
with the convenience ot inherent color registration. General 
Electric's exclusive single gun, single optical path light valve 
system eliminates the need for manual color convergence, 
Portable and flexible, the projectors are being used for a 
wide variety of applications, including front and rear 
projection. Our applications experts will tell you whether 
yours can be added to the growing list, which includes: 
Education: Medical, dental, engineering, computer science 
instruction. 
Business: Sales meetings, industrial training, product 
presentations, real-time display of computer-generated data, 
teleconferences, 
Aerospace and Defense: Situation displays, simulator 
training, 
Entertainment: Theatre television, closed-circuit TV events, 
overflow crowds, special effects. 


Television Production: Backgrounds for news programs, 


special effects, data display, program previewing. 4 Liu 
Call or write: General Electric Company, Video Display SELL-OUT CROWDS at Fiske Planetarium, Boulder, 
Equipment Operation, Electronics Park 6-206, Syracuse. NY — watched live NASA transmission presented by General 


13221. Phone: (315) 456-2159 Etectric projector. 


GE Professional Large Screen Television Projector Speci 
COLOR PROJECTORS 


ations 


Light Output in Lumens Resolution” in TV Lines] Input Power Req. T 

Mode! Open Gate, [Modulated | Modulated | рег Picture Height vol] Scan Standards*** Video 

Min. TV, TV, Тур. [Min Horiz, | Min. меп. | Watts Amps. Input** 
PJ 5000 | sso 220 280 750 300 1200 1600 |526 11/50 fps £28 1/50 ips | (1) 
PJ 5050 | 1250 500 550 750 300 1600 2150 525 11/50 tps; 625 11/80 tps | (9) 
PJ 5800 200 280 750 500 1200 1500 875 lines, 6C ips (2) 
P. 5850 | 1250 500 650 750 600 1600 2150 875 lines, 60 Ips (2) 
PJ 5100 [550 200 280 750 550 1200 1500 1023 Vines, 80 fps (2) 
PJ 5150 | 1250 500 850 788 | 650 w00 |77159 | 1023 Ines, 50 fps 12) 
MONOCHROME PROJECTORS 
PJ тоос | 1000 600 750 800 400 1000 1360 |525 1/80 tps: 625 n./50 Ips] (2) 
PJ 7050 | 1700 1000 1250 800 400 1000 1350 | 525 1/60 ps. 625 1.760 fps | |3) 
PJ 7055 2000 2400 EX 400 1500 2000 |525 1/50 tps: 62511750 tps | |5) 
PJ 7800 750 800 850 1000 1350 875 lines. 60 Ips (3) 
PJ 7850 1250 800 650 1000 1350 875 lines, 60 ips (2) 
Pa ress | 3300 | 2000 2400 800 850 1500 2000 | 878 lines, 60 Ips (2) 
Р27100| 1000 600 750 800 750 1000 1350 | 1025 lines. 60 fps {зу 
PJ7150| 1700 1000 1250 800 750 1000 1350 | 1023 lines. 50 fps (зу 
PJ 7155 | 3300 2000 2400 800 750 1500 2000 | 1023 lines, 80 tos [E] 


Line Power, All Projectors" 117 or 240 v., = 10%, 50/50 Hz 
solution measurements made with wide-band video ın pul. 
“Video Input Key: (1) NTSC or RGB. (2) RGB. (3) Wice-Band. 
“For изе al other Scanning rates. contact General Electric (VDEO) for special application/model irfarmation 


GENERAL Q ELECTRIC 


| In the marketplace 


Plaza hotel. 

“ABC is very lively, very energetic and 
ambitious,” said Brinkley, when asked to 
describe differences between the two news 
operations, “I found fat ABC] the kind of 
spirit we had at NBC 15 years ago, when 
people were excited to be there?" Brinkley 
said he became frustrated with what he 
considered NBC's overreliance on tradi- 
tional broadcast forms, adding, ''1 didn't 
want to do any of those things.” 

The former anchor of NBC Magazine 
said he “‘detested” some of the require- 
ments imposed on him during production 
of that weekly series, “I didn't like being 
told what to do and [ thought [ knew 
much ав the people there—maybe more. 
Sore points, according to Brinkley, in- 
cluded types of stories selected for broad- 
cast, inclusion of spot news segments, and 
the necessity for Brinkley to commute 
from his Washington home to New York 
every week, He said he was also unhappy 
with the scheduling of NBC Magazine, 
and compared its one-time position op 
posite CBS's Dellas to “lying down in 
front of a steam roller.” 

Asked about his reported strained re- 
lationship with NBC News President 
William Small, Brinkley said, "There 
wasn’t bad blood in the sense of kicking 
trash cans and screaming. |! was an 
editorial disagreement about how the mag- 
azine should be done." 

Brinkley said he has "not thought 
much" about how he and ABC News will 
approach 1982 and 1984 national election 
coverage, bul expressed support for gavel- 
to-gavel political convention coverage. “A 
good deal of it is slow and tedious and bor- 
ing," he acknowledged, “but I'm in favor 
of keeping it.” 


a 

Senior executives of NBC made it clear 

last week that the network considers pilot 

production, at least in its current form, a 
wasteful process it intends to change. 

“Ii do feel that all networks make too 

many pilots," explained NBC's chairman 


and chief executive officer, Grant Tinker, 
last Tuesday (Jan. 12) at a press con- 
ference іп Los Angeles. “There are other 
ways [to develop new shows]. The net- 
works should select creative people with 
whom they have confidence and let them 
do the job?” 

Tinker's remarks, presented as рам of 
the semiannual Television Critics Associ- 
ation Day at the Century Plaza hotel, came 
a day after NBC Entertainment President 
Brandon Tartikoff, speaking 10 TCA mem- 
bers in Burbank, said, “There's always 
going to be development money for pilots, 
but they're not going to be the whole ball 
of wax.” Tartikoff said NBC will stress 
more scrip! development activity and pro- 
duction of short demonstration films or 
tapes. The demos" would consist of two 
ог three scenes from a proposed series. 
Other options include outright series com- 
ments to proved talents and production 
of movies-for-tele vision as ‘‘pilois.” 

Tinker emphasized that NBC will spend 
“almost exactly the same" amount of 
money on development, but will spend it 
more efficiently. “We may not make quite 
as тапу pilots, but we will make up the 
difference in demos.” 

On Monday, Tartikoff had pegged pilot 
production costs for a half-hour comedy at 

450,000 to $500,000 and as much as $1.6 
million for a one-hour drama pilot. By 
comparison, "demo" costs are said to be 
generally under $200,000 each and scripts 
can be ordered for about $25,000 each. 

NBC President Robert Mulholland, 
who shared the dais with Tinker and NBC 
Vice Chairman Irwin Segelstein, con- 
tended: "The pilot process does not 
necessarily tell you what the series із going 
10 be like ... Maybe we can get more bang 
for the buck without pilots" 

On another topic, Tinker acknowledged 
that NBC's daytime programing could use 
“substantial” improvement, He said the 
network is trying to move away from the 
game show format in morning hours, cit- 
ing Regis Philbin as one example of the 


nonrock hits of 1950's, 60%, and 70%. 


Black culture. Notional Public Radio's Black History Month begins in February with series 
of weekly hour-long specials planned, Included in specials are: Shades of Brown, 100k at 

life and career o! jazz trumpier, Clifford Brown; Gospel: Preaching in Word and Song, study of 
teachings and music of black church, and Maya Angelou, portrait of poel and author. 
Horizons, NPR's weekly documentary series will focus on present and future interests of 
black America and series of five-minute profiles on black pioneers in variety of fields also’ 
will айг NPR also began five-part series last Tuesday (Jan. 12), on Polish history, Poland: A 
Half Century of Struggle, which will air on Al! Things Considered and Morning Edition. 


New name. Drake-Chenault Enterprises nas changed name ot its Weekly Top 30 
syndicated radio program 10 The Weekly Music Magazine, Change for three- 

hour weekly series is result of syndicator's "new arrangement to provide programing for ine 
RKO Network's satellite teed” Company says virtually al} stations which aired Weekly 

Тор 30 will be taking The Weekly Music Magazine, I! also has introduced Hüparade, new 
radio format designed to appeal to 40-and-over age bracket, beginning Feb. 1. Hitparade, 
first new format for Los Angeles-based syndicator in several years, will highlight MOR and 


‚ Country Two 20 two-hour specials have cleared 110 markets 
containing 35% of U.S, television homes, saya Leonard Koch, president of Syncicast 
Services. New advertisers for two-hour barter series are: Bristol-Myers, Colece Toys, 
Faberge, J.C. Penney, Maybelline, Menley-James, Nestle and Union Carbide. 
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type of personality and service programing 
NEC is seeking. He 
ment with Richard 5 5 
close to completion." If Simmons joins the 
network, he will contribute a physical fit- 
ness program similar to the show he cur- 
rently hosts in first-run syndication. 

Tinker said NBC plans to revitalize its 
afternoon serials by refocusing on central 
characters and strengthening scripts. 

Asked at what point his influence would 
be feit in prime-time programing, Tinker 
predicted the schedule would not reflect 
his decisionmaking until next fall. “Ob- 
viously, the shows we now have on the air, 
with a few exceptions, are mostly what we 
inherited [from former NBC Chairman 
Fred Silvermanl.” Tinker said he plans to 
be less active than Silverman in program 
decisionmaking, leaving that responsibility 
primarily to Tartikoff. He said he has no 
“master plan” for the network, though һе 
foresees NBC “will not forever be in third 
place.” Tinker said he plans no major per- 
sonnel changes and feels "there is а 
wealth of talent 21 NBC." 

Asked at what point competing new 
video technologies will have a significant 
impact on the commercial TV networks, 
Tinker joked: "Late May of 1996." In a 
serious response, he said he envisions 
over-the-air television appealing to à mass 
audience in the future, with cable and 
other media catering to specialized taste: 

МВС was originally not going to parti 
pate in the consumer press tour this 
month. The network was the only one nar 
scheduling events or interviews for the 
visiting television critics but apparently 
changed its mind after receiving a lengthy 
telegram from ТСА President Ron Miller, 
columnist for the San Jose (Calif.) Merc- 
ury-News (BROADCASTING. Jan. 11) In 
that message. Miller objected to NBC's 
allegation thal rude behavior by reporters 
at previous press gatherings had been the 
primary reason for NBC's withdrawal. 

“NBC's decision 10 go public with its 
discussion of the ‘civility’ issue was a 
public relations gaffe of immense propor- 
tions,” Miller wrote. "lt was surely not 
calculated 10 smooth out press-network т 
lations, but rather to stir them up further. 
Miller invited Tinker to the TCA Day 
event as “а peacemaking gesture.’ The 
TCA, said Miller, is forming a standing 
committee to include representation from 
network publicity departments as weil as 
the television critics in order to “work out 
these kinds of problems together, in a 
reasonable fashion.” 

а 
The president of the Public Broadcasting 
Service painted a gloomy long-range 
federal funding picture for public televi- 
sion Stations, suggesting cutbacks could 
result in as many as 300 public TV stations 
going off the air. Lawrence Grossman told 
reporters attending the semiannual con- 
sumer press tour in Los Angcles on Jan. 
10 that there is a “high risk" that long 
range federal support will disappear from 
public broadcasting. 

“Looking for ways 10 offset financial 
cuis" will be at the head of the agenda at 


һе PBS board meeting in Washington this 


Thursday (Jan. 21), according 10 Gross- 
man. He noted the federal appropriation to 
public broadcasting will be cut from $172 
million in 1981 to $85 million in 1985, 
which will probably result іп PBS con- 
centrating harder on fewer programing 
“items?” 

“The very lime we are reaching heights 
in quality television,” said Grossman, “is 
ihe very time we're feeling an uncertain 
future" He was referring to the second 
half of PBS's prime-time season for 
1981-82, which Grossman described as 
“the greatest week" in ihe network's 
history. 

One різес of good news delivered by 
Grossman was his announcement that а 
weekly, 26-edition, one-hour documen- 
tary series is being produced by a consor- 
tium of five PBS stations through a $5 
million challenge grant from the Corpora- 
tion for Public Broadcasting. The grant is 
the largest of its kind ever awarded by 
СРВ. 


Jacobs casts а 
jaundiced eye on 
cable programing 


Consultant says profusion of 
channels will only resull in 
more mediocrity and will 
fractionalize audience to such 
an extent that none will benefit 


Herb Jacobs, the outspoken president of 
Telcom Associates, consultant and pro- 
gram forecaster, prety much writes off ca- 
ble—or al least much of the glitter com- 
monly associuted with its promise. 

He seemed, at cust, 10 do so in a 
speech to the Broadcast Advertising Club 
in Chicago, where he envisioned more bad 
programing than ; viewer coukl possibly 
handle, по improvement in quality and ші» 
diences so lractionated that they'll be of 
little use to advertisers. 

“Frankly,” Jacobs said, “Lalo noi share 
[enthusiasts] infatuation with the won- 
ders of technological proliferation, ог 
agree with their overblown promises of 
creative abundance. Nor do I expect a 
renaissance of any social significance — but 
most of all there ain't gonna bo no finan- 
cial bonanza, for all. either" 

He attacked “сол men who have been 
pulting out pledges of more and better pro- 
gramina for 20 years and still kuven`i 
delivered апу” whose “only source of 
good product is what jheyve been stealing 
from free ТУ all these years" and who 
пом are “back aguin with bigger, brasher 
and more hallucinary [sicl promises, 
counting on technology to help them in- 
nundate the suckers with 30, 40, 50 or 100 
channels of greatest programs on earth. 
Who the hell are they kidding? 100 
times nothing is still nothing." 

Among his contentions: 

* Program quantity. А TV station cur- 
rently programs about 18 hours a day, ог 
6,570 hours a year А 30-channel cable 


system programing al thet rare would turn 
out 197,000 hours a year Thus, “if a 
viewer spent eight hours a dzy every day 
waiching cable, it would take 68 years 10 
see one year’s output. If we cut that figure 
by 50% for discriminating viewers. who 
don't waich repeats, it would take them 
only 34 years.” 

= Program quality, "We'll be swamped 
with n melange of the mos: innocuous 
¢rap money can buy" The networks, he 
noted, are spending 33 billion this year on 
programing—and усі traditionally have a 
failure rate close to nine to one. Syndica- 
tors’ track record “is even worse,” Jacobs. 
added, "Why should anyonc believe that 
cable's Johnnies-come-latcly, wha don't 
have any of these tulents or anywhere пешг 
the money, know-how or experience, will 
be able to do 30, 40 or 50 times better? So 
why do we need 200.000 hours of 
mediocrity? ,.. We don't, but we'll gei 
them and a raft of horrible, cheaply made 
facsimiles and bushels of religious 
hucksters to shake down the loncly, 


frightened, tired and socially starved” 

® Shortcuts. "Trying 10 satisfy every 
demographic persuasion will be an enor- 
mously expensive proposition. Cutting 
corners won"! work because viewers have 
been weaned on network quality (such as 
it 15), so cable's cfloris will have to at least 
match those standards to even be competi- 
tive. The unions and guilds are not going 
to work for less, and scripts and finished 
product will be priced at whatever the 
market will bear?" 

в Promotion cosis. “Promo and adver- 
üising will run into millions because in a 
markeipiace gluted with 30, 40, 50 or 
шөге choices, success will depend upon 
not only drawing attention to a particular 
channel or a particular show, but how to 
find it" 

m Advertisers. Cable systems “have 
created their own Caich 22. Spreading au- 
dience over 30, 40, 50 choices dilutes it to 
the point of not being an efficient buy for 
the advertiser. That, in turn, prevents it 
from carning enough to afford the best 


Monitora 


In the marketplace. Madame's Place is “adult slip 


in works for fall al Paramount 


Television Domestic Distribution Geared for late nightor access, strip (with weekend 
edition available) features Wayland Flowers's puppet, other characters, regular cast and 
guest stars. Paramount stresses strip will have well-developed comedic story line , .. D.L. 
ТаНпег is offering That Awful Quiz Show, prime-time or lale-nigh! strip for September. 
Created by Real People's John Barbour comedy quiz features contestants with aif-beal 
jobs oF interests answering gossipy questions abaut people and places Hosts are John апа 
Greg Rice, three-feet tall identical Wins... Because of “unusual nalure” сї program "and 
its importance” Mobil says its Feb. 18 presentation of half-hour The Children % Story will be 
aired without commercials. James Clavell telepiay is parable about “vulnerability of young 
minds... " Gold Key Entertainment has 15 "tirst-run undersea adventure films” in Poseidon. 
Files "al-lamily" package .. . Australian Punishment series of dozen movie-length episodes 
is available for pay-TV from Satori Productions, About “people whose lives revolve around 
Longridge Prison. series is produced by Reg Grundy Organization Bureau Report hatl- 
hour magazine show with “nsider’s perspective" on news from Washington nureau of 
Newsweek, began airing this month; it's produced by Newsweek Video and distributed by 
JWT Syndication. . Те! epictures Corp, has worldwide syndication "ahis to NBC-TV's Rent 
People. Available for fall 1982 release are 120 half-hour episodes. Series is Нот George 
Schlatter Productions, which will tailor episodes from original hour form... Half-hour sports 
special, Countdown to Superbowl XVI is being distributed by Carter-Granl Productions. it's 
produced by Fantasy Productions in association with CBS-owned TV's, .MCA TV has off. 
network Buck Rogers available tor syndicated play beginning June 1982. Thirty-seven 
hours can be scheduled in individual hour episodes or as 25 one-hour programs and six 
two-hour movies (including theatrical "Buck Rogers in the 25th Century"), . BBI 
Communications їз offering barter hour on 1982 Boston Marathon. For use on night of race 
(April 19), special with Curt бозду is to include highlights, interviews and features. 

Musie Makersis naw monthly series from Lexington Broadcast Services. Premiering next 
April and pre-sold to wnew-Tv New York among other stations, performances series will 
spotlight performers and groups ranging fram Abba to Sammy Davis Jı . Also for play 
beginning in April is The Greatest Journey Firestone Program Syndications two-hour 
special (or two one-hour episedes) on space race. li has Star Trek's William Shatner as 
host and з written by Isaac Asimov... MCA TV also is distributing The Read to Los 
Angeles, pre-Olympic barter senes with 30 hours for January 1983 Trens World 
International is producing .. 


1 
Nova probe. Public broadcasting's Nova explores history and future of television in 
Television Explosion, set ta debul Feb, 14. Program includes interviews with FCC 
Chairman Mark Fowler; Henry Gelle, former head of National Telecammunications and 
Information Administration and currently with Duke University's Washington Center for 
Public Policy Research; Tom Wheeler, president, National Cable Television Association; 
George Gerbner dean, Annenberg School of Communications, and Rose Goldensen, 
professor of saciolagy Cornell University. in addition to examining history of television, 
program will examine effect of new technologies ага issues surrounding those 
technologies. Fowler and Geller will debate merits of requiation in communications field, 
and Goldensen will Lake look at sociological impact of lelevision. 
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product, which they need to attract au- 
diences large enough to attract the adver- 
tisers. And let's not forget when they frac- 
ticnalize their audiences 30 10 40 to 50 or 
more times, they fractionalize their in- 
come proportionately.” 

m Profits. “Рог businessmen as clever 
and mercenary as the new breed is sup- 


Ratings Roundup 


CBS-TV continued to beat its prime- 
time competition in the new year as it 
chalked up ifs seventh consecutive rat- 
ings victory. For the week endec Jen. 10, 
the network outdistanced ABC-TV by 
more than four rating points ard NBC- 
TV by mose than five. 

The weekly averages brought CBS а 
218 rating and 23 share to ABC's 
17.7127 аға NBC's 167/25 

Of the weeks 10р-10 rated broad- 
casts, CBS had eight and АВС two. 
Leading the week and boosting CBS's 
average was Sunday's San Francisco- 
Dallas conference championship foot- 
ball game which pulled a 472/64 during 
its prime-time runovar (7-8:15 pm). 

With that lead-off, followed by regular 
series programing, CBS averaged a 
33.9/48. CBS also scored above a 40 
share on Friday with Dukes of Hazeard, 
Dallas and Falcon Crest averaging a 
26.5042. 

For Ine week, CBS won Thursday 
through Sunday, ABC look Monday and 
Tuesday and NBC won Wednesday. 
| Among specific programs, ап ABC 
| Theater: The Elephant Mar special on 
Monday performed wall with а 208/31. 
NBC had its highest scores yet for 
Thursdays Hill Street Blues (21.6138). 
| Thursdays premiere ol series replace- 
ment Fame brought NBC а second- 
| place 16.124. 
| For the season's 14 weeks to date 
(begun Oct. 5), CBS averaged а 195/31, 
АВС an 18.2/2 and NBC a 155/25. 


The First 20 


V. МЕС championship game 


(urored свв 4124 
2. NFCemamponsnipcost 

game cas anosa 
з 60 Minutes Сең 33644 
а Doll свз 321m9 
& Рие Company «БС 260137 
5 Dukes of Hazzard ces 24808 
T. Tee For Comfort ABC 14606 
8 Magnum, Pr КР 
9 One Doy A! A Time сөз 23703 
ю мачы CES 23603 
т Laverne & Shirley ABC 22702 
120 Fels Cree сво edê 
13. Happy Daye ABO 22503 
14 Are Bunker's Place СВБ 22871 
7$. Kart to Hare көс 22006 
15 Love Boar ABC 72754 
17 Feo? People нас 22293 
JB. -Diamonds ^r Forever” 

movie! ABC аа 
10 Hilî Street Bues МС 2.636 
20 our Сын CBS 214031 

The Finat Five 

66 Open Ail Nighi ABC qut 
67. Polmy Precinct (special) МӘС 10.173 
€8. "Tne Lete Snow (movet МӘС 9816 
68 Hei Boomer NEC asna 
70 MiClain s Гаа ГӘЗЕТІ 


posed to be, it’s surprising that someone 
hasn't stopped to figure out how they're 
going to get their money back." 

And then, Jacobs Said, there's the ques- 
tion of the viewer's time: 

“Мо matter how many over-the-air sig- 
nals are available, no matter how many ad- 
ditional channels cable makes available, 
no matter how many channels pay TV 
makes available, no matter how many 
superstations are launched, no matter how 
many direct broadcust signals are available 
from satelles. no matter how many 
videotapes, disks or cassettes are available 
and no matter how many multipoint dis- 
iributors, satellites ог таре players are 
lable to deliver them—and no matter 
that they all happen al once— man's time 
is limited to only the one he chooscs to 
watch — just one. 

“Thats ihe epitome of fractionalizu. 
tion — just one—and that one will have to 
be good to be selected from the abundance 
that will then be available at any given mo- 
ment. And, as always. the marketplace it- 
Self will separate the winners from 1һе 
losers, as it has since the dawn of time." 


Hoberman forecasts 
radio's changes 


Satellite delivery and new 
sales techniques cited 
by ABC Radio president 


Suessing the need to “redefine the way in 
which we sell radio to advertisers and au- 
dicnces;' Ben Hoberman, ABC Radio 
president, offered his prognosis for radio 
in 1982 and beyond to the California 
Broadcasters Association at a meeting last 
week. 

Hoberman speculated that a change in 
sales approach is likely to occur and 
recommended increased use of daily cume 
information as “ап even more important 
sales tool to attract more business to radio 
from newspapers.” Among benefits ac- 
quired from such information, Hoberman 
added, would be as “another tool lo re-ex- 
amine spot pricing on a day-by-day basis 
based on demand, as well as allowing for 
better control over inventory by forcing 
buying in all dayparts.” 

Serious consideration will be given 10 
promotion budgets, predicts Hoberman, 
who said that ‘more and more radio sta 
tions are recognizing the importance of a 
unified marketing campaign to develop au- 
diences?* 

Businesswise, Hoberman said that radio 
is growing. “It's estimated that radio 
attracted some $4 billion in revenue dur- 
ing 1981... an increase of 20% over 1980. 
And some are predicting that $4 billion 
could soar to $28 billion or more by the 
end of the century,” said Hoberman. 

Refering to the new networks that are 
"seemingly born by the week," Hober- 
man explained that this was a case of the 
neiworks listening to Socal stations which 
demanded increased news service, more 
features and long-form programing. This 
explosive proliferation of networks was ac- 
companied by technological changes noted 
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Hoberman. ‘Stations may now take 
satellite feeds from national program 
sources and seamlessly cut in and out, 
adding the key ingredient local flavor and 
identification.” 


PubSat starts 
publicity service 
by satellite 


Information is distributed over 
NPR’s Westar | transponder to 
236 public radio stations 


A new audio press release service begins 
Tuesday (an. 19) on National Public 
Radio. The service, called PubSat, is 
offered free to the 236 radio stations that 
receive distribution services from NPR. 

PubSat (Publie Affairs Satellite System 
Inc.) according to one of its founders, 
John Sullivan, public service program pro- 
ducer, will distribute press releases 10 the 
public radio stations via satellite. PubSat, 
he explained, signed a distribution agree- 
ment to use NPR time on Westar | to dis- 
Iribute programs (о public radio stations. 
The service will be incorporated into two 
program formats, He added that he and 
partner Tom Tucker, of Tucker & Roberts, а 
Washingion public relations firm, hope 
10 expand the service and reach commer- 
cial stations. He said negotiations with po- 
tential users have begun. The service would 
be offered 10 commercial stations free. 

PubSat is furnished with a 15-minute 
window on NPR's transponder Tuesday, 
Wednesday and Thursday at 6 p.m. ET. 
“Providing press teleases via satellite is a 
way of supplying this material and avoid- 
ing the logjam of Washington media," he 
said. PubSat has signed the Washington 
public relations firm of Burson-Marsieliar 
as its first client. Sullivan said that Gray & 
Co., another Washington firm, also has 
expressed interest in the service. 

“One of the two program formats is 
Focus USA, which consists entirely of one- 
minute segments—for example, a speech, 
congressional testimony, and hard news,” 
Sullivan said. The service will provide ac- 
lualities, һе said. The other program format, 
Forum, is designed to accommodare 
features of 90-second 10 five-minute 
lengths on an issue. Calling Forum “our 
soft news examination," Sullivan said 
clients pravide the copy and actuality and 
PubSat offers production and editorial ser- 
vices. “We adapt it 10 the feed, doing the 
final voicing and production,” he said. 

PubSat, he acknowledged, is based on a 
similar service provided by Western 
Union's Public Relations News wire ser- 
vicc. However, Sullivan contended that 
“аз far as we know nobody else offers а 
service exactly like this.” 

“Our service enables those with the 
news to go directly to the media,’ he ad- 
ded. In addition to public relations firms, 
Sullivan hopes to attract many of the trade 
associations based іп Washingon. Не 
noted that the U.S. Chamber of Com- 
merce has requested PubSat service. 


Democrats to air 
documentary after 
President's state 
of union address 


The Democratic party will present its own 
view of conditions in the LI.S. immediately 
following President Ronald Reagan 's stale 
of the union address on Tuesday (Jan. 26) 
lt will do so on all three major net- 
works in a half-hour documentary being 
produced by Robert Squier, an indepen- 
dent television consultant who has pro- 
duced TV campaigns for Democratic сап- 
didates for over a decade. 

The Senate and Congressional Cam- 
paign Committees and the Democratic 
National Committee are sharing (һе cost 
of producing the program. Evan Zeppos, а 
spokesman for all three groups, would not 
speculate on how much the project will 
сові, because as of last week, production 
barely had begun. 

The groups bad not decided as of last 
week who would narrate the program or 
which prominent Democrats would appear 
on it, said Zeppos, who indicated the pro- 
gram would deal with issues important to 
members of Congress in different parts оѓ 
the country and would be filmed in other 
places besides Washington. 

The three major networks will air the 
documentary at no charge to the Demo- 
cratic party, said Zeppos, and the Public 
Broadcasting Service has agreed to air the 
program twice, but has not yet decided 
when to do so. Zeppos said the commit- 
tees are also trying to convince the Cable 
News Network and Cable Satellite Public 
Affairs Network (C-SPAN) to air the pro- 
gram 


ASCAP, BMI reach 
licensing accord 


The two major music licensing organiza- 
tions—the American Society of Com- 
posers, Authors and Publishers and 
Broadcast Music Inc.—announced last 
week they had reached an agreement on 
distribution of their cable compulsory 
license fees through 1981 and of jukebox 
compulsory license fees through 1982. 

Bul, they said, terms of the agreement 
were confidential and would not be dis- 
closed. A clue, however, may be found in 
the 1978 distribution by the Copyright 
Royalty Tribunal, which determines who 
gets how much when competing copyright 
owners do not reach a voluntary agree- 
ment. For 1978, the tribunal awarded 
ASCAP 54% and BMI 43% of the music 
pot. ASCAP appealed the decision but 
BMI did not. 

To maintain confidentiality of the 
agreed-upon division, ASCAP and BMI 
will ask the tribunal to pay their joint sum 
to a disbursing agent, which would then 
divide it according lo the agreement's for- 
mula. 


Measuring the 
new media 
Broadcast Rating Council moves to 


set standards for emerging media; 
two task forces established 


First steps toward broadening the scope of 
the Broadcast Rating Council 10 encom- 
pass other electronic media were taken last 
week by the council’s futures committee al 
its first meeting, held Tuesday in New 
York. 

The commitiee, headed by George С 
Hatch and including several members 
from outside broadcasting, agreed that 
BRC should have a broader scope—and a 
new name to reflect it—in light of the ac- 
tual and impending growth of so-called 
"new medi 

Chairman Hatch, who is president of 
Standard Communications Inc., Salt Lake 
City, and an experienced broadcaster and 
cable operator, is to name two task forces, 
one to consider the structure and financ- 
ing of the new council and one to deal with 
its functions. 

The task forces will include nonmem- 
bers as well as members of the futures 
committee, officials said, to get a broadly 
based representation of all electronic 
media involved. 

The BRC, which itself initialed the 
move to expand ils scope and structure 
(BROADCASTING, June 22, 1981), basically 
performs three functions in accrediting 
racio and TY rating services: [t establishes. 
standards and requires accredited services 
to adhere to them; it requires services 10 
disciose fully how they operate in produc- 
ing their audience data, and, through 
auditing by independent firms, it makes 


Business: 


sure that they perform as they say they do 

The council also serves as mediator, 
catalyst and sometimes initiator to bring 
about changes or solutions that it feels 
desirable, but its basic work relates to ac- 
creditation, Whether this so-called 
"charter" is too restrictive and should be 
expanded to include other functions or 
responsibilities—in addition to including 
other media—is one question to be con- 
sidered by the futures committee. 

BRC President Daniel W. Kops, head of 
Kops-Monahan Communications, New 
Haven, Conn., reminded the meeting al 
the outset that much has happened since 
BRC was formed in 1964, when the 
reliability of a good deal of audience 
research was under challenge. 

In addition to higher standards being set 
and met, Kops said, “cable has emerged 
as an important medium. [is push-button 
selectors offer the potential of almost 
limitless program selections. Satellites 
revolulionized program delivery 10 sta- 
lions and satellites may уе! broadcast 
directly to homes. 

Kops interpreted ihe council's mandate 
to the futures committee as being "to 
foster a Communications Industry Rating 
Council—an organization concerned with 
standards and audience measurements for 
the broader spectrum of electronic com- 
munications, with representation and fi- 
nancial support from those elements of 
the communications industry that have 
significant audiences." 

‘Although Kops used the term “Com- 
munications Industry Rating Council,” 
other leaders said no decision had been 
reached оп what the new name should be. 

Kops also quoted Willard Schroeder, 
former BRC chairman, es offering the ad- 
vice thal in broadening its role to include 
other media, the council's “weapon is ob- 


George C. 


Hatch, commillee chairman, Siandard Communications: Daniel W. Kops, BRC chairman. 
Kops-Monanan Communications, Hugh М. Beville, BRC executive directo. and John 
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Schneider, committee member, Warner Amex Satellite Entertainment. 
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viously the rifle and not the shotgun,” be- 
cause, for one thing, the council's funds 
are limited and the number of services is 
growing fast—although, Schroeder ven- 
tured, "only а smal! percentage of the 
goodies will be viable and develop into sig- 
nificant elements of the communications 
mix.” 

Schroeder, Lops said, concluded that 
“BRC should concentrate far the present 
in identifying those technologies that give 
evidence they will survive and prosper. It 
seems to me this is best done by studying 
the activities and performance of the sup- 
pliers and the reactions of the con- 
sumers.” 

The committee's next meeting is set for 
March 25. The Nielsen and Arbitron rat- 
ing services will be invited to report on 
what they’re doing in measurement of 
other media and give their views on future 
developments in the field. 

Hugh M. Beville Jr, retired. NBC 
research and planning vice president, is 
executive director of the rating council and 


Is expected to work closely with the 
futures committee. 

Committee members, in addition to 
chairman Hatch, are Robert Alter, 
Cabletelevision Advertising Bureau, Dr. 
William Baker, Westinghouse Broadcast- 
ing, Gerald Baldwin, Young & Rubicam; 
Thomas E Burchill, RKO Radio Net- 
works; Gary Chapman, WLNE(IV) Provi- 
dence, R.L; Kathryn Creech, Hearst/ АВС 
Video Features; Miles David. Radio Ad- 
vertising Bureau, Howard H. Frederick, 
Mid-America Media, Peoria, ІІ; Herbert 
A. Granath, ABC Vidco Enterprises; 
Robert J. Kizer, Avery-Knodel Television; 
BRC Chairman Kops (ex officio); Gerald 
Levin, Time Inc. video division, Lawrence 
Patrick, National Association of Broad- 
casters, Roger Rice, Television Bureau of 
Advertising; James Rupp, wcco-Tv Min- 
neapolis-St. Paul; Herbert Schlosser, 
RCA; John Schneider, Warner Amex 
Satellite Entertainment Co., and a repre- 
sentative of the Association of National 
Advertisers 10 be appointed 
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Yearly total, Rogers Cebiesystems has announced resulls for year ended Aug. 21, 1881. 
In Canadian dollars, revenue dor year was $108,625,000, up 56% while net earnings 
dropped to $2,600,000, 12 cents per share. from $12,37 1,000, 50 cents per share, Revenue. 
growth was attributed to acquisition of Premiere Communications and US. cable 
operations. (Not Included are results of merger with Ua-Columbia Cablevision). Decline in 
profitability was laid to rapid expansion program and start-up tosses. 


Oak offering. San Diego-based Cak Industries Inc. last week filed ragistralion with 
Securities and Exchange Commission covering $100-million convertible subordinated 
debenture offering Offering, which Oak expects to complete by end of January, will be 
lures and for general corporate purposes, 


CPI buy. Columbia Plctures Industries has acquired 31% of motion picture exhibitor 
Walter Read Organization. Price paid was 52 per share —roughty $3.4 million for 1.7 


B 
AETN notes. American Educatlonal Television Network has announced И has entered into 
Millar Technology & Communications Corp. whereby AETN would 
merge into subsidiary of Miller fot consideration consisting of Miller common stock. 
Consummation of deal remains subject lo approval by baards of directors of both 
companies. Miller Technology & Communications is involved in technological training. 
computer systems and audiaivisual communications activities. 


Vertical integration. Matrix Enterprises Inc. smal саре MSO based in Franklin, Tenn, 
has acquired half interestin Hutson Construction Co, cable and telephone construction 
company Price of decl was not disclosed. Under terms of agreement between two 
companias, Matrix may entertain construction bids from Hutson, but is not obligated to 
award contract to Greenup, I. fitm, Matrix, operator of 11 cable systems in four states 
serving approximately 20 000 subscribers, acquired һай interest in Skycom Corp, 
Milwaukee satellite master antenna system (8MAT V) operator. last year by putting up $1 
million for that company's expansion. 

a 
Sate harbor. In month of December Metromedia says it acquired, lor total cash payments 
of $28 million, rights to claim investment tex credits and depreciation deduction on 
equipment with aggregate federal income tax cost basis of some $115 million. With 
previously announced and reported transactions, in 1981, Metromedia acquired for total 
cash payments of $123 million, rights to claim depreciation deductions on equipment with 
aggregate federal income tax cost basis of S567 million and investment tax credits on 
approximately $46 milion worth of equipment 

a 
Acton sundaring. Today (Јал. 18) is date for spinoll of food businesses of Acton Соер: 
stockholders at record as of Jan 4 will receive on one-for-one basis shares of newly formed 
Beltran Corp. Acton Corp. shares will continue Io trade on American Stock Exchange and 
Beltran has applied for Amex listing. 
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Marker 
Exchange Closing Closing М Percent Capitali- 
and Wid Wed. Change Change PE sation 
Company dan l3 ané in Week in Week Ratio (090,000) 
—Hááááaum— BROADCASTING 
N АВС... 1232778 32718 7 928 
N Capital Cities. 713/4 7312-134 - 238 12 934 
н CBS........ 447/8 483/8 – 112 -323 т 1253 
N бөз................... 317/8 3312 - 158 - 485 16 924 
^ Gross Telecasting.... 28 2914 - 114 - 427 7 22 
O LIN... 351/2 36 — - 1/2 - 138 12 
N Metromedia. 166 — 166 12 699 
0 Mooney. 43/4 644 - 10 - 962 10 3 
D Seripps-Howard 191/4 2014 -1 — - 493 11 198 
N Storer .... 251/2 2638 - 78 - 331 16 405 
N Тай. DEO 295/8 32  - 238 - 742 8 283 
© United Television . т тма - 1а - 


344 11 84 


WE BROADCASTING WITH CTHER MAJOR INTERESTS mammas 


4 193/4 1938 + 38 + 193 15 16 
4 281/2 30 2 - 500 10 147 
N American Family. 75/8 758 6 192. 
N dohn Blair.. 23 2458 -158 - 659 т 86 
N Charter C: 91/8 818 322" M3 

N Chis-Craft. 331/2 2438 - 78 - 254 16 84 
М Cowles... 281/4 3002 -114 - 409 18 116 
N Dum & Bradetr 621/8 6358 -112 - 235 15 1.742 
М Fairchild tnd, 12 1208 - 78 - 679 4 155 
N Gannett Co. 331/4 2358 - 38 - 111 11 1763 
N General Tire 205/6 2112 - 70 - 406 6 an 

O Gray Commun as 4 -1 -250 8 1 

м Hart 311/4 3034 + 12 + 162 12 303 
o 10 — - лы -250 33 70 
N 2 + 02 +322 7 228 
N Jefforson-Pitot - 25 — -1 - 400 5 $24 
O Josephson Int... 834 4 E 
м  Knlght-Ridder .. 2910 - 76 296 9 98 
N Lae Enterprises 2812 - X8 ~ 131 10 — 195 
N Liberty лама - 12 - 350 6 175 
N 8018 -а Ма - 347 12 11% 
А 3738 -238 - 635 8 247 
N базы -a12 - 717 7 185 
© Multimedia 32 - 12 - 156 11 31g 
А Naw York Tim 3518 -114 - 355 9 419 
N Outlet Co... 3734 - 34 - 198 109 97 
N 271и 17 49 
N 1658 - 12 - 300 10 м3 
N San Juan Racing . 224% 95 
N Schering-Plough. . 27/8 + 58 +230 8 1475 
© Stautter Commun. 45 11 45 
A Tech Operations 1578 -138 -866 7 18 
М Time» Mirror Со, 4524 - 34 - 163 11 1.536 
O Tumer Всвір . 1012 24 213 
A Washington Post... 25 3/4 207/6 -219 - 600 14 404 
М Wometeo . 18 2012 -242 -1219 10 242 


A Acton Corp. .. 12 -458 -1354 12 48 
N American Expr 4214 -118 - 266 т 3707 
О Витир & Sim 1242 - "8 - 700 17 өз 
© Comcast 2012 - 12 - 243 19 89 
М Goneral Instrument... 391/2 42368 -278 - 678 15 1212 
O RogersCablesystema 73/4 712 + wa + 333 23 — 149 
o 1914 — ма - 1.29 46 — 530 
н EIU 30 818 
н 3694 -2 -544 15 1879 
© 10 +1 41000 17 54 
N 2634 33 m 
N 2214 -1834 - 286 13 — 23 


xelialime 


Exchange Closing Clesing 
and Wed еа 
Company denis Mane 
PROGRAMING 
o 178 2414 
N 421/4 43 
N 4883/4 5212 
№ Filmways 63/8 63/8 
9 Four Star 2 f 
N Getty Oil Corp. 555/8 60 
N 141/8 1558 
N 3e 40718 
N 65/8 734 
o 27 3013 
o BEIC TR 
© Video Corp. of Amer.. 61/2 63/8 
N б ‚5412 5112 
А ‚ 2356 2314 


9 BBDO Inc. .. 39 3/4 3934 в 106 
О Compact Video. 51/2 876 -138 -2000 а 17 
М Comsat oseere -226 15 — 474 
© Doyle Dana Barnbach 17 1742 - 12 — 285 10 9з 
N Foote Cone & Belding 27 3/4 2714 + 12 + 193 7 74 
О Grey Advertising. ..... 71 n в 4 
М Interpublic Group... 30776 3178 -1 — - 313 9 142 
М JWT Group. 33u2 - 12 – 149 14 12 
O MCI Communications. 27 7/8 323/8 -4172 -1389 45 1324 
^ Mowielab... 22394 356 + 18 + 344 38 в 
А MPO Videotronles.,., 83/8 638 19 3 
0 AQ. Nielsen 46 45 +f 4220 4 56 
D Ogilvy & Mather ...... 31 1/2 3112 10 134 
© Telemallor. 21/8 218 13 2 
О TPC Communications. 23/8 21/8 + 14 +1176 3 2 
N Western Unlon........ 303/4 3334 -3  - 680 14 авв 


ELEC ANC, mam 


O AEL. E 93/4 11 5 19 
N Arvin Industries ...... 14 15 8 6 95 
O C.Cor Electronics - 17 ya 5 47 
А Cetec..... 438 8 
О Chyron . 1838 
A Cohu...... 5 
М Contac.... 24 4 
N Eastman Kodak....... 693/4 713/5 
© Elec Missle & Comm. 13102 
N General Electric... EA 
N Harris Согр......... 381/2 
© Microdyna.... 1434 
М М/А Com, Inc. 2334 
Пам SSS #318 
M Motorola.. d 5424 
O Nippon Electrie ..... 973/4 
N №. American Philips. 37/4 
N Oak Industries. 3014 
4 918 
N 1818 
N 307% 
А 438 
М Scientitic-attant 25 2612 
N Sony Corp. 1712 
М Tektronix . 55 
© Telemet (бесігі Inc). 118 - Ua -1333 4 
А Texscan. 1518 -138 - 866 20 86 
N Varian Associates 2878 -15/8 - $62 34 216 
N Westinghouse . 280-114 - 480 5 2108 
N Zenith 1188 - 12 - 430 6 7 
Standard & Poor's 400 
IndustrlalAverage 12886 12276 -290 


A-American Stock Exchange, B-Baston, M-Midwest, N-New York, P-Paci 
C-aver the counter (Did prca shown, supplies пу ShearsoniAmerican Express, 
Washington). P/E ratios аге besed on earrings par share for previous 12 months a5 
published by Standard & Poor's or as obtained by Broadcasting в own research, 


Earnings figures are exclusive of exiractdinary gain or loss. Footnotes: * Stock did 
not trade ог given day, price shown is last traded price. 7“ No PE ralio Computer, 
company registered net toss. *** Stock split lwo for one. + Stock traded gt less than 
125 cents, **** Stack inactive due to limited bidding. 
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Technology 


Clouded future ahead for local phone loops 


Speculation abounds over 
affects АТАТ divestiture of 
local phone companies will 
have on services used by 
broadcasters; many see it 
88 incentive to go satellite 


What effect will the proposed divestiture 
of AT&T's operating companies (see “Тор 
of the сек”), if implemented, have on 
the transmission services— local loops and 
long hauls—that the conglomerate now 
provides to television and radio stations 
around the nation? The strongest concen- 
sus that emerged last week from a BROAD- 
CASTING survey of industry participants 
and observers was that it’s too early to tell 
and that nobody knows for sure what the 
latest AT&T developments will mean until 
finer details are available. 

As to the question of rate changes for 
transmission services after divestiture, the 
survey turned up no predictions that 
charges would decline but some reluctance 
to forecast increases, perhaps out of desire 
to avoid self-fulfilling prophecies. 

How the rate structure will change will 
depend in part on the rates of return 
allowed for each of thc operating com- 


panies that arc spun off, The current rate 
of return that the FCC allows Ma Bell to 
realize is 12.75%. Should the Bell operat- 
ing companies (BOC’s) be spun off as 
planned, state public utility commissions 
would have the fina! say on the rate of 
return for the BOC's under their jurisdic- 
tion. Whether the rates of return and local 
tariffs would increase by the substantial 
margins that some have predicted no one 
can really say with authority at this stage, 
but with the addition of up to 22 indepen- 
dent players providing focal transmission 
services, and perhaps as many regulating 
entities presiding over them, the room for 
rate variance is greatly expanded. 

Although по consensus emerged, con- 
cerns were expressed by a number of 
those surveyed as to the administrative 
problems that may arise in dealing with 
more than one company to procure a 
desired transmission service. Another 
concern is the possible decline in the 
availability of occasional-user services, 
often unprofitable, but which AT&T could 
justify when other more profitable services 
were taken into account, 

Wil! the rush to satellite transmission 
services be accelerated with the breakup of 


Basec an 


InaSyne 


TV goes mod. Orban Associates, San Francisco. claims that users о! its Optimod-Tv 
audio processor for television will experience “significant Increases in transparency. 
naturalness and consistency when compared to conventional processing techniques.” 
ban's ubiquitous Optimod-FM, Optimod-TY permits multiband compression, 


high-frequency limiting and control of peak levels and output spectrum. Its built-in 15 khz 
low pass filters insure compatibility with future multiplex stereo systems, Unit sells for 
$4,195 and should be available this month. 

o 
Mutual cuts cord. Terrestrial networking is thing o! past for Mutual Broadcasting System. 
National networking of service has been converted 10 radio broadcasting va satellite, MBS 
will maintain emergency backup lines between Washington and New York, and variety of 
оса lines will be continued for small market, secondary end special orogram affiliates, 
with tie-ins to satellite earth terminals. 


Narthward ho! Scientific-Atlanta has signed agreement with Canadian equipment 
distributor, MicroSat - Communications, under which S-A will provide MicroSat with coaxial 
cable. industrial satellite products and headend electronics for sale to Canadian market. 
n 
Cooperation. Warner Amex Cable Communications of Cincinnati and әсеглуіп that city 
announced agreement giving cable system production facilities, office space and support 
staff at public broaccasting station's studios. 
o 
Title news, A.F Associates announced development of new tille card camera that it says 
can be used in both mobile and studio operations. Called Slate Camera System SC-300, 
unit has 19-inch slide mount, is 8 3/4 inches high, 20 inches deep. lt comes wilh adjustable 
timer and cool light source. 
п 
Changing name. Magnetic Video Corp. majo: distributor of audio and video products, has 
changed its name to 20th Century-Fox Video. Firm has been wholly owned subsidiary of 
motion picture studio since 1979. 
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the Bell system? Some say yes, others con- 
tend that satellite transmission services 
are the wave of the future regardless of 
what the composition of the new AT&T 
eventually turns out to be. 

The FCC's Kenneth Levy, a specialist in 
common cartier tariff matters, said that 
the pending settlement, by itse!f, should 
not cause rates for local loops or long hauls 
to increase, “It’s hard to say how anything 
in the pending agreement would cause 
that,” he said. Levy noted that under the 
separate-tariff structure tates could vary 
from region to region, possibly costing less 
in a more concentrated metropolitan area 
than in outlying areas. 

Preston Padden, an attorney for 
Metromedia, said; “I don't think anybody 
knows what it all means" yet. If it turns 
out that AT&T has been cross-subsidizing 
certain services, he said, the costs “of ргі- 
vate line services might come down” 
under divestiture. 

Harlan Rosenzweig, vice president, 
general counsel of Westinghouse Broad- 
casting, suggested that transmission rates 
would not be any different, since cost 
justification would still be required. He 
also suggested that with the divestiture of 
less profitable businesses, AT&T would 
have less justification for increasing its 
long lines rates in the future. Competitive 
pressures would serve to slow down in- 
creases for those rates as well, he said. 

Rosenzweig noted а current trend “to 
eliminate the local loop" in favor of 
satellite transmission capability, which will 
in the long run eliminate dependence on 
“hard-wired lines." 
future, however, he suggested that “ап ad- 
ditional phone call" may be the only 
difference between how a customer now 
procures terrestrial transmission services 
and how he will have to do it after the pro- 
posed breakup of Bell. 

Roy Steinfort, AP vice president and 
director of broadcast services, speculated 
that the settlement would speed, or at least 
insure, the transition to satellite transmis- 
sion of program services, AP currently has 
400 satellite earth stations in place and is 
budgeted to install $00 more in 1982, with 
both broadcast and newspaper clients in 
many markets Sharing the same dish via 
local loops. If the cost of local loops goes 
“зку high," as he thinks it might, the eco- 
nomic desirability of satellite transmis- 
sion, alteady proved, will become even 
more certain. In time, Steinfort thought, 
all AP members may have their own 
dishes. 

Similarly, Jim Darr, communications 
consultant to UPI, noted that UPI is mov- 
ing into satellites for delivery of service to 
broadcasters and newspapers and hopes 


In the foreseeable 
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MUSIC SCORING FOR TV AND 
MOTION PICTURES, by Mailin 
Skiles. Bridges the дар between 
musiciens end picducers/diec- 
lors. Composers and arrangers will 
les how to tum aui effective 
music semos for TV and mation 
pictures, and directors will leer 
how te produce the best possible 
marriage of story anc score with 
the least possible invesiment ct 
manpower time, and money Skiles 
is a noted film composeriarranger 
о! more than 135 scores; inwrting 
this book, he called upon Ihe more 
notable ot his peers for their sug- 
gestions, opinions, ideas, and ас- 
quired saciels of ihe Irade. All cf 
ese he nas tastefully ang 
skilfully woven into the framework 
of this important teyt— the result is 
а beautifully simple exposition af 
"he scoring lechniques o! “ле 
masters. 266 pps, 166 illus. 
$12.95 


ALL-NEWS RADIO, by Phillip О. 
Keiestead. A thorough introduction 
to the history and operation of all- 
news radio, It's а comprehensive 
Quite fo ай phases of radia apera- 
Чоп, including the people involved 
in each step ol production. This 
facküled source book includes 
complete coverage of promotior, 
Mini-documeniaries, interviews, 
Tormats, features, syndicators, na- 


Чопа! ‘and regional retworks, 
public alfairs — programming, 
general station орегайог, 


editoriais, how to sell orlverising 
for an al-news formel, the au- 
dience computerized test editing, 
automation, engineering and tech- 
nolagy, ete, There's also е section 
on tha history cf all-news radio and 
where It is heading today All-news 
radio had long deserved a special 
book, and this volume is а valuabie 
addition to broadcast journalism 
temtune, plus ап indispensable 
guide to radio stations. 210 pps. 
40 illus. 

$14.85 


THE ART OF INTERVIEWING 
FOR TELEVISION, RADIO AND 
FILM, Dy Iv Broughton, A jour- 
nalist's bible nn professional tech: 
riques: hew to plan. prepare and 
conduct a lim, video or radia inter- 
view for any purpose, It's а quide 


Books for 
Broadcasters 


t5755 


T5733 


Jor anyone involved with interviews 

п ary capacity ... doing any 
‘ype of interviewing. Covering 
everthing from selecting a sub- 
act and a personalily to asking the 
fight questions and preparing lor 
the interview, this book will help. 
"he reader becoma a more niotes- 
sional, competent interviewer. 
Thare ara hints and suggestions on 
how Io ask questions, how 10 act 
апа react, the legal aspects, how 
io femianze yoursel with the 
scope апо limitation of lechricel 
equipment, and more. H's a back af 
podlem-solving techniques that 
distill the essence of which good 
interviews are made, and ifs lor 
everyone: пе rewsperson, wille 
disc jockey talk show host, docu- 
mentary filmmaker 268 pps. 33 
inus, 


$14.95 


COLOR TV STUDIO DESIGN & 
OPERATION: lor САТУ, School 
& Industry, пу Oliver Berliner Pro- 
vides a wealth of data in very con- 
densea ‘orm. Anplicable 19 апу 
small TY studio, school or in- 
‘dustrial studio, САГУ of broaccast 
station, this Dook gives all the 
answers to ali the questions апу 
Studio owner ot operator mignt 
ask, from design of the building o 
equipment maintenance ага 
calibration. The author describes 
single and mulliple studios, plus а 
bare-bones "economy" layou! that 
includes only Ine essentials but 
puts out professionai-garden pro- 
ductions, Text covers lighting ot 
sels, basic studio practices, anten- 
na considerations, production 
practices, plus vital information 
about video tape recorders and 
applications, 168 pps. 69 


58.85 


DIRECTIONAL BROADCAST 
ANTENNAS: A GUIDE TO AD- 
JUSTMENT, MEASUREMENT & 
TESTING, by Jack Laylan. A com- 
plete and praclicai—bu! non- 
mathemalical—ook about direc- 
tional antennas. Describes the 
directional antenna and її con- 
struction from the ground up. pro- 
viding a bettar working knowledge 
of tha DA than mast mathematical 
texts ever could ... and, its writen 
in a language you can readily un- 


15761 


15511 


derstand, Two Dig sections are 
devoted to planning end building 
the DA system. The book de- 
scribes both ditectional ano non- 
directional field -strength measure- 
menis ond the DA proof of pertor- 
mance, 210 pas. 60 illus. 
$12.95 


PROMOTION & PUBLICITY 
HANDBOOK FOR BROAD- 
CASTERS, by Roll Gompertz. A 
practical handbook showing how 
to gel пее space lo show off a po. 
litical ligure, a movie or TV per- 
sonality. a forlhcaming show, or an 
aspiring professional in the best 
possible light Crammed with il- 
lustrations ang concteteexamples, 
this new guidebook is an invalua- 
ble toc for anyone working in radio 
о! television publicity; for media 
people who wish to improve their 
communications with publicists 
and press agents: of for anyone 
who would like to entar this exci 
ing field, Youll learn how to pre- 
pate and announce а леме Story. 
how lo follow Й up, wrap it ир, 
develop a story line, prepare а 
press kit, use photos ... everything 
You пава to be ап effective 
publicist, There's ако a detailed 
rundown ot the critical and in- 
valuable cullets for the work: edi- 
чог, columnists, and others. 236 
fps. 105 шз. 


$14.95 


HOW TO SELL RADIO ADVER- 
TISING, Dy Si Willing. The right 
formula lor sales depends on the 
individual and the prospective ad- 
verliser, Therein lies the secret as 
Si Willing illustrates it by theory 
and by practice, Youll accompany 
him om actual sales calls, Youll 
hear ай soris of objections includ 
ing a few you havent heard!) and 
how they've toon successfully 
countered. From the dialogue be- 
tween salesman end prospect 
уо! learn the approaches and the 
Zlincnam, now 1o use available 
sales 10016 to the best advantage, 
and now to deal with competition. 
Youll learn ways to sidestep ob 
jections, how to recognize the "op- 
portune mement; and how to con- 
чеп a "No" to a "Yes 320 pps. 62 
itus. 

$12.95 
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Brainstorming 
for alternative 
fund raising 


Task force wilt examine list 

of proposals designed to help 
noncommercial stations become 
less dependent on government 
money; options range from 
renting satellite time to 
subscription television 


An excise lax on the sale of new TV sets, 
eralizing current underwriter identifica- 
tion restrictions and arguing for restora- 
tion of full federal funding are only a few 
of the alternatives being considered by the 
National Associalion of Broadcasters Task 
Force on Public Broadcasting Funding. 
The task force, which met for the first time 
Thursday (Jan. 7), is studying а number 
of alternatives 10 help noncommercial 
broadcasters raise private funds (BROAD- 
CASTING, Jan. 11) 

Composed of commercial and попсот- 
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mercial broadcasters, the task force will 
“re-evaluate” the alternatives, and ex- 
pects by ils next meeting, Feb. 1 in New 
York, to “prioritize” those options, accord- 
ing to the task force chairman, Thomas 
Bolger. 

The broadcasters hope to present 
recommendations by April 1. Bolger ex- 
plained that the group examined a list of 
24 alternatives prepared by the Temporary 
Commission on Alternative Financing for 
Public Telecommunications for its notice 
of public inquiry. The task force also dis- 
cussed other allernatives along with ор- 
tions offered by Public Broadcasting Service 
President Lawrence Grossman 
(“Monday Memo,” Jan, 4), who was in- 
vited to attend the meeting. 

А list containing all the alternatives was 
sent to PBS and National Public Radio, 
which will prepare comments. Those com- 
ments will te sent to the Corporation for 
Public Broadcasting, which will add its own 
remarks, and present a response (0 the task 
force. 

Although Bolger noted that the group 
did not "debate the pro’s end con's" of 
the items, he did say the task force spoke 
in favor of working for restoration of 
federal funding. 

Alternatives prepared in the temporary 
commission’s notice of public inquiry in- 
clude options affecting public broadcast- 
ing’s subscribers, underwriters, and con- 
tribulors. They are: incentives to subscribe 
or contribute, such as tax credits; govern- 
ment matching of private contributions; 
changing FCC rules to allow for more 
“effective over-the-air fund raising.” and 
debt financing of public broadcasting 
which would let stations borrow at below- 
market rales. 

Other options being considered include 
the possibility of advertising and using 
Instructional Television Fixed Services 
and Multipoint Distribution Services as 
means of raising revenues, The sugges- 
tions include leasing existing ITFS and 
MDS facilities for pay programing delivery, 
business executive training sessions or 
data transmission. 

In addition, the task force discussed the 
use of subsidiary communications 
authorization for 2 pay radio service with 

ialized programing or 10 lease those 
ties to others for same purposes. 
Subscription television is another option 
being explored, 

The task force also looked al alternatives 
involving the use of satellites. They are: 
Public broadcasting operating one or more 
satellites; acting as satellite broker, owning 
а direct broadcast satellite, selling time or 
programs to DBS operators, providing 
teleconferencing services, and leasing ex- 
cess Iransponder capacity. 

Alternatives involving cable television 


include: public stations offering, through 
cable operators, one or more subscription 
programing channels; cable system 
ownership, and operation of municipal 
and public access channels on cable 
systems for a fee. 

Other options considered by the group 
would cali for putting public broadcasting 6 
program library inta “marketable form," 
and providing teletext service or a service 
for the hearing impaired. Using station 
equipment and facilities for taping of busi- 
ness meetings, private events and com- 
mercial production, leasing selected equip- 
ment, and crews and providing equipment 
maintenance and repair service, was 
another alternative discussed. 

Ideas to raise revenues presented by 
Grossman were: fund-raising appeals for 
public broadcasting on commercial stations; 
use of commercial radio and TV license fees 
to support public broadcasting, and airing of 
some of commercial television's “outstand- 
ing informational and cultural programing,” 

The broadcasters also discussed the 
possibility of an excise tax on TV house- 
holds, increasing corporate tax credits, a 
lottery, studying ways to get noncontribu- 
tors to contribute and cataloguing how 
much commercial stations already do to 
help public stations. 


Competitors come 
to terms over 
Minneapolis cable 


Storer and Rogers agree, but 

city may decide to go with second 
franchise process; Warner says 
agreement could cause legal problem: 


Storer Cable and Rogers UA 
Cablesystems have reached peace in their 
fight for the cable franchise in Міп- 
neapolis, but an agreement between the 
former adversaries splitting the franchise 
may not end the story, as the city con- 
tinues a second franchising process. 

Storer originally won the city's vole, but 
the mayor overrode the action and the 
state cable board found four technical defi- 
ciencies that prevented state certification 
The language to correct those four prob- 
lems was part of the agreement between 
Rogers anc Storer that was to be presented 
to the city council Friday Uan. 15), Тһе 
matter was expected to be referred to the 
Council's ways and means commiltec but 
won't be acted upon by the full council for 
several weeks. 

Included in the agreement was the splil- 
ting of the franchise into two equal parts. 
Storer would employ Rogers as a contrac- 


РА 


tor to construct the six southern wards of 
the city and use Rogers as an independent 
contractor 10 run the system, according to 
the agreement. Once state certification is 
gained, Rogers would have the option 10 
acquire the southern half, though prices 
were not disclosed. 

Rogers is constructing several systems 
in communities south of Minneapolis that 
are adjacent to the six southern wards, 
Storer operates systems on the northern 
fringes of the city adjacent to the seven 
wards it has under the agreement. The city 
has between 160,000 and 170,000 homes. 

The agreement also calls for Rogers 10 
use its "best efforts to help Storer gain ap- 
proval’ from both the city and state. Two 
lawsuits the companies had filed against 
each other will be dropped as part of the 
agreement 

Phil Lind, president of Rogers U.S. ca- 
ble subsidiarics, said reaction to the pro- 
posal “has been very positively received.” 
Lind and Storer President Arno W. 
Mueller met at las: month's Western Ca- 
ble Snow and began discussing the cooper- 
ative agreement. Lind said Rogers felt a 
second RFP 5y thecity would delay cable's 
entry “Гога considerable period of rime!" 
and that ihe agreement “was the most 
ртавтшіс solution’ A Rogers subsidiary 
had been voted u franchise by council res- 
olution in late 1979, but Storer's name was 
eventually substituted, marking the begin- 
ning of Minneapolis" franchise problems 
(BROADCASTING. Murch 31, 1980). Lind 
said the price Rogers would pay Storer— 
the licensee in effect—for the рап of the 
system Rogers would build and operate 
would be nominal. 

Meanwhile, the city has begun a second 
franchising process tha: includes a report 
on the feasibility of partial municipal 
ownership of a cable system. (Sister city 
St. Pau! votes on a referendum on muni 
pal ownership April 27.) The Minneapolis 
report is expected 10 be completed іп 
February and will give the city four options 
‘on partial ownership. 

Greg Moore, the city’s cable com 
munications officer, said the city intends to 
keep its options open. He said, on the one 
hand, there is sentiment 10 get cable іп 
Minneapolis soon. Approving the Storer- 
Rogers agreement would do that. But, he 
said, there is also an interest in municipal 
ownership and to let all companies in 
another franchising process. United and 
Teleprompter reportedly were upset that 
the Storer-Rogers agreement circumvents 
the city’s second franchise process. 
A1 least one of the two other origina! bid- 
ders, Warner, was not happy either. 

Warner's senior vice president, 
Richard Aurelio, sent а letter to the city 
council early last week that said "legal 
problems" would arise if the city accepted 
the agreement. The letter requested the 
city to reopen the franshising process. “То 
announce at this late date,” the letter said, 
“to join forces to divide the franchise 
raises several serious lega! issues, includ- 
ing anticompetitive problems" Aurelio 
said those problems "would flaw any 
award that would be made." 


Storer awarded 
Oregon franchise 


Portland suburb with 75,000 
homes goes to joint venture 
after complicated process 


A joint venture of Storer Cable Com- 
munications and Metro West Cablevision, 
a local company, has won the cable televi- 
sion franchise rights to 75,000 homes in 
the Portland, Ore., suburb of Washington 
county. The approval by a consonium of 
11 communities represents the end of the 
cable rights story in the county, which bas 
included an injunction, a construction 
moratorium, a law suit and out-of-court 
settlement (BROADCASTING Sept. 15, 
1980), 

Both Metro West and Liberty Com- 
munications began building cable systems 
in the county before the county adopted 
formal rules governing cable. Bui the 
county passed an ordinance in May 1980 
and issued a moratorium on further con- 
struction. Liberty was building westward 
from its base in the western portion of 
Portland. Metro West was building in the 
center of the county. 

While Metro West complied with the 
county's newly passed guidelines, Liberty 
took the matter 19 court on antitrust and 
First Amendmem grounds. A federal dis- 
trict court judge granted a preliminary in- 
junction lifting the moratorium at Liber- 
ty’s request in September 1980, Even- 
tually, the county and Liberty reached an 
out-of-court settlement, with Liberty re- 
taining rights to the 30,000 homes it had 
wired while agreeing 10 most of the coun- 
1y's cable standards. 

Early in 1981, the 11 communities plus 
other unincorporated areas of the county 
that did not have cable formed the 
Metropolitan Área Communications Com- 
mission (MACC). It solicited proposals 
for the remaining portions of the county 
and received responses from Liberty and 
Metro West, which had by now teamed up 
in a joint venture with Storer. 

According to Mike McCloskey, a Wash- 
ington county administrator, the Suorer- 
Metro West proposal "won hands down." 
Included in MACC is Lake Oswego, which 
already has a cable system operated by 
Liberty. That franchise expires іп 1984. 
Liberty has plans to upgrade its 12-chan- 
mel system in Lake Oswego, but Storer 
plans to build there also, since the city is 
part of the MACC. The overbuild situa- 
tion won't be the first between Storer and 
Liberty, Both companies are building in 
nearby Clackamas county, at some points 
on top of each other. 

Storer owns 80% of the joint venture, 
and Metro West, composed of seven local 
businessmen, owns 20%. Metro West pre- 
sently has 4,000 subscribers in its 29- 
channel system that already operates in 
the county. 

Storer estimates construction will cost 
$26 million. The MSO has two years to 
complete the system once construction 
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begins, which is expected this summer. 

Storer’s system will stretch 600 miles, 
and will include a 42-channel institutional 
loop. The system's first 12 channels will 
be free. The second tier, 29 channels, costs 
34,75: the third, 52 channels, 87.95, and 
the fully activated fourth tier, 58 channels, 
$9:,5. Ten pay services will be offered. 

Storer also plans five studios for com- 
munity programing (ihe system has 15 
designated publie access channels), one 
mobile production van and two camera 
vans. 


———— 
Slates set for 
NAB board races 


Thirty-five nominees have been confirmed 
in the race for 18 seats on the National As- 
sociation of Broadcasters board of direc- 
tors. Five of 15 TV directors will be 
replaced in this election, which will be 
completed later this month by mailed 
ballots. Four TV incumbents are ineligible 
for a second term and one who is, Reid 
Chapman of wANE-Tv Fort Wayne, Ind., is 
not running. 

The following is a list of candidates 
Those in italics are incumbents running 
for another term. 


Radio Board 
Distrlet 2: Martin F Beck, warm) Patchogue, 
N.Y; William F Brown Jt, металы) Batavia, N.Y. 
гісі 4: Robert Hilker, wcociuw) Belmont, 


NC; J.Williem Poole, wrLs-aurw Fredericks- 
burgh, Va.; District 6: Charles Cooper wkoR-aN- 
FM Starkville, Miss. Distriet 
Е Dille ill, WTRCtAMI-WYEZIFM) Elkhart, In 
neth Hugh MacDonald, wsaMIAM)AKCO!FMA 
Saginaw, Mich. District 10: John C. David, 
KESB Joplin. Мо: Paul W Olson, KLEAN) Le 
Mais, fowa, District 12: Fred L. Conger, 
кугвуйлмекницем, Hutchinson, Kan; George 
Wilburn, KwHw.Aw-Fw, Altus, Okla. District 14: 
Karen Maas, KIUP(AM)-KRS HEM! Durango, 
Colo. Douglas C. Stephens, кочам) Denver 
District 16: Cliff Gill, kwvetan San Clemente, 
Calit: Stanley L. Spero, кырСїлмө Los Angeles; 
Market А: Willie D. Gavis, KaCetrn) Inglewood, 
Calit; Gary Stevens, Oaubleday Broadcasting. 
New York; Market B: Herb Hobler, wHwHtaw 
іпсейоп, NJ; Dick Oppenheimer, 
KIXUAM-KHFNFM) Austin, Тех; Market С: John E. 
Hyde, көні-амғғы, Faribault, Minn; Pat Murphy, 


keRclaw Enid, Okla; Market D: Jerome Gill- 
man, wostiaw Woodstock, N.Y; Lee R 
Shoblam, кгга кг м\гм} Lake Havasu City. 
Ariz. 
Television Board 

Bill Bengston. колм-ту Pittsburg. Kan: J. Birney 
Blai; кна-ту Spokane, Wash: William Dilday, 
Хавт Jackson, Miss; James C. Cowdle, 
Tribune Company Broadcasting, Chicago: 
Wallace Dunlap, Westinghouse Broadcasting 
Co, Washington; William D. Faber, wela 
Tampa, Fla; Kenneth L. Hatch, Bonneville In 
ternational Corp, (mo), Seattle, Wash. 
Peter A. Kizer Evening News Association, 
Detroit: Mike McXinnon, utro Cornus Christi 
Tex. Bazil O Hagan, wuDu-Tv South Bend, ird 
Crawford P Rice, Gaylord Broadcasting Co.. 
Dallas: William F Turner Kcau-tv Sioux City, 
lowa. 
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WENN-AM-FM Birmingham, Ala, O Sold 
by Booker T. Washington Broadcasting 
Services Inc to Howard Sanders Broadcast- 
ing Corp. for $3 million. Seller is prin- 
cipally owned by А. G. Gaston, who has 
по other broadcast interests. Buyer is prin- 
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NORTHEAST 


Old-line resort area stations 5 
waiting for new owners to 
maximize potential 


Easy access to major market 
with this successful property; 
ible. 


Highly profitable for group 
owner. Priced at approximately 
7X cash flow on terms. 
Regional powerhouses, excel- 
lent for aggressive absentee 
owner—good management, 
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cipally owned by Howard Sanders, presi- 
dent, who also is 26% owner in group that 
bought, subject to FCC approval, 
WYCB(AM) Washington for $1,375,000 
(BROADCASTING, Nov. 2, 1981). WENN is 5 
kw daytimer оп 1320 khz. WENN-FM is on 
107.7 mhz with 100 kw and antenna 640 
feet above average terrain. Broker: 
Blackburn & Co. 


KLDY{(AM}-KSAS(FM) Liberty, Mo. O Sold 
by Southwest Radio Enterprises Inc. to 
Golden East of Missouri Inc. for $2,350,- 
000. Seller is subsidiary of Southwest 
Florida Enterprises Inc., which is owned 
by Leonard H. Strauss (76%) and wife, 
Marilyn 124%), who have no other broad- 
cast interesis. Buyer is subsidiary of 
Golden East Broadcasting Corp., which is 
owned by Larry M. Saunders and Norman 
B. Beasley (50% each). They own 
WWDEIAM)-WREX(EM) Hampton, Va. KLODY 
is $00 w daytimer on 1140 khz. KSAs is on 
106.5 mhz with 100 kw and antenna 670 
feet above average terrain. Broker: Chap- 
man Associates. 


WOQTV(TV) Boston C) Sold by Boston 
Heritage Broadcasting Inc. to Boston Star 
Broadcasting Inc. fo: $600,000 plus 
assumption of equipment lease agree- 
ment. BHB seeks 10 assign license 19 
group that last year bought operator of its 
Subscription television franchise for $20 
million. Seller is owned by George 
Fritzinger, Ed Mank and 11 oihers. Buyer 
is owned by Satellite Television and Asso- 
ciated Resources Inc. (50%); John 
Sullivan (25%); Byron Lasky (18.75%), 
and Don Speigelman (6.25%). Lasky is 
chairman of STAR, publicly traded, Santa 
Monica, Calif.-based MDS and STV 
operator with interests in systems serving 
Los Angeles; New Orleans; Richmond 
and Norfolk, both Virginie; Louisville. 
Ky., and Birmingham, Ala. Sullivan is Los 
Angeles morigage banker Speigelman is 


president and 6.1% owner of STAR. Lasky 
is also principal owner of кмху-ту Phoenix 
and 46% owner of мсау(ту) Milwaukee. 
Wotvison channel 68 with 468 kw visual, 
70.8 kw aural and antenna 887 (cci above 
average terrain. 


WATO(AM)-WETQ(FM) Oak Ridge, Tenn. 
D Sold by Rau Radio Stations Ine. to Mark 
S. Manafo far $525,000 (“In Brief,” Jan 
11). Seller is Washington-based group 
owner of five AM's and five FM's prin- 
cipally owned by Robin Rau Henry, presi- 
dent, and Rau family. Buyer is Knoxville, 
Tenn.-based broadcast consultant who 
bought, subject 10 FCC approval, 
WMVQIFM Amsterdam, N.Y., for 
5250.000 (BROADCASTING, Ост. 19, 1981). 
He is also applicant for new FM's at Hilton 
Head, S.C. Grifton, N.C.: Bath, N.Y., and 
Elkins, W. Va. Waro is оп 1290 khz with 5 
kw day and 500 w night, WETQ is on 94.3 
mhz with 1.82 kw and antenna 395 feet 
above average terrain. Broker: Walker 
Media & Management Inc. 


їз Other proposed station sales include: 
WCRLAM-FM Jacksonville, Fla. (BROAD- 
CASTING, Dec. 14, 1981); wrGstaw) |CPI 
Milton, Fla., wPCFraw) Panama City 
Beach, Flu; wRBA(AM) Norman, Hl; 
KvGOtAM). [CP] Pineville, La.; KAD (AM) 
Clayton, Mo. (BROADCASTING, Jan. 11); 
көзсігмі Redmond, Ore., and WPKZ(AM) 
Pickens, S.C. (BROADCASTING, Jan. 11) 
(see “For the Record,” page 88). 


ص ل 
WVKO-AM-FM Columbus, Ohio С Sold by‏ 
Skyway Broadcasling Corp, to Franklin‏ 
Communications Ine. for $3 million.‏ 
Seller is owned by some 50 stockholders,‏ 
who have no other broadcast interests‏ 
Bert Charles is president and 24.9% owner.‏ 
Buyer is subsidiary of Marvin Josephson‏ 
Assoc! lnc., publicly traded, New‏ 
York-based international talent agency. H‏ 
produces Captain Kangaroo, childron's‏ 
television program, und Owns WNIC-AM-EM‏ 
Dearborn, Mich., and wNOR-AM-FM Nor-‏ 
folk, Va. WVKO-AM is ] kw daytimer on‏ 
khz WVKO-FM is on 94.7 mhz with‏ 1580 
kw and antenna 220 feei above average‏ 52 

terrain 


KDIG(AM} San Bernardino and KBON(FM) 
Lake Arrowhead, both California D Sold 
by San Bernardino Broadcasting Corp. 10 
Kotcom Broadeasting Investment Carp. 
for $2.6 million plus $100.000 for non- 
compet agreement. Seller is owned by 
Thomas M. Jones and sister, Sally Jones 
Lenart, who also own KKON(AM) 
Kealakekua, Hawaii, hold CP for new FM 
there, and are applicants for new FM at 
Needles, Calif. Buyer is owned by Dana 
M. Коп and wife, Carole А. Dana Kou is 
former owner of wcobtrw? Hyannis, 
and has no other broadcast in- 

iG is on 1240 khz with 1 kw day 
250 w night. Квом is on 103.9 mhz with 38 
w and antenna 2,650 feet above average 
terrain. 


KYLT-AM-FM Missoula, Mont. D Sold by 
Scottie Broadcasting Co. 10 Specirum 


Communications Corp. for $1.5 million. 
Seller is owned by W.L. Holter (7595) and 
Gene Peterson (25%). Holter owns 
KLTZ 4M) Glasgow and KMMR(FM) Malta, 
both Montana. He also owns 80% of KBLL- 
АМ-ҒМ Helena and 80% of KPRK(AM) 
Livingston, both Moniana, of which 
Peterson owns 20% each. Holter owns 60% 
of permitiee for mew FM at Glasgow 
(BROADCASTING, July 2, 1979). Buyer is 
group of more than 50 stockholders. 
Phillip B. Huff is president and 10.11% 
owner, He is Boulder, Colo., radio pro- 
moter and merchandiser and has no other 
broadcast interests. KYLT is оп 1340 khz 
with 1 kw day and 250 w night. KYLT-FM is 
оп 100.1 mhz with 3 kw and antenna 300 
feet below average terrain. 


WKVMÍAM) San Juan, РВ. О Sold by 
American Colonia] Broadcasting Carp. to 
San Juan archdiocese of Roman Catholic 
Church for $1 million. Seller |5 owned by 
Zaida К. de Perez-Perry and family. They 
Own also wkKvM-rM San Juan, WKBM-T¥ 
Caguas and wsUR-TY Ponce, all Puerto 
Rico. Buyer also owns WOROWM) Ponce, 
PR. Rev. Morsignor Rafael Fontenez is 
episcopal vicar of administration. WKYM is 
оп 810 khz with 25 kw full time 


KCFM(FM) Florissant, Mo. O Sold by 
Florissant Broadcasting Co. 10 Cardinal 
Newman Communications Inc. lar 
$900,000. Seller is owned by Paul L. Bair 
Jr., president (25%), and 16 others who 
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have no other broadcast interests, Deal 
calls for immediare purchase of 47.5% of 
stock with option to buy remaining 52.5%. 
Buyer is owned by Cardinal Newman 
(Mo) College. A. Martial Cupbern is 
ident, |1 has no other broadcast in- 
KcrM is on 97,1 mhz with 50 kw 
and antenna 500 feet above average 1ег- 
rain 


KAVO(FM) Fallbrook, Calif.Ci Sold by Bur- 
dick Broadcasting Corp. to North County 
Communications for $500,000 plus 
$145,000 noncompete agreement. Seller 
is owned by Max L. Burdick Jr. (80%), and 
parents, Max L. and Done 1. Burdick 
(10% each). Younger Burdick is appl 
for new FM at Wesi Jordan, Utah. Buyer is 
owned by Meads Group (49%), Waliscc К. 
Reid, Giles W. Meads Jr. and brother, 
Richard W. Meads (17% each). Meads 
Group is Morgen Hill, Calif., real estate 
and investment company owned by Giles 
Meads, president. Richard Meads is San 
Diego advertising executive. Reid is 
former general manager of кіттеем) San 
Diego. They have no other broadcast in- 
teresis. Kayo is оп 107.1 mhz with 3 kw 
and antenna 300 feet «bove average ler- 
rain. 


KBSN(AM) Crane, Тех. O Sold by Alberi 
L. Crain to Betracon Inc. for $550,000. 
Seller also owns 75% of wMsotAM) Col- 
ГегуШе, Tenn. Buyer is owned by Ralph 
М. Conley, owner of Odessa, Tex.. oil 
equipment company. and wife, Betty 1 


MAJOR 
MARKET 


Class C FM 
Facility 
$1,700,000 Cash 


A Confidential Service to 
Owners & Qualified Buyers. 


What if, The Corporation for Public Broadcasting last week released preliminary figures for 
community service grants it awards annually to public radio and television stations. The 
figures project how pending reductions in federal funding would affect CSG's. Included in 
Ihe graph are projections for radio and television stations with an average CSG amount 
calculated for fiscal years 1983 through 1988 at various appropnation levels The chart 
also shows percentage of decrease іп CSG's from 1982 figure! (С) represents the current 
appropriation level. (OMB) stands tor Office o! Management and Budnet's recommenda- 
lions for iunding. (CR) represents the appropriation level contained in а continuing resolu- 
hon approved by Congress. (S) is the funding level recommended by the Senate Appropria 
tions Committee. (P) repiesants the proposed congressional level of funding for that year 


Average CSGs 1982-1986 


Perceniage 

(Figure in Average | Percentage Radio radio 

millions) TVCSG — TVdeevose average CSG decrease 

CPB [n from FY бай fixed. from FY 

Fiscal Kear appropriations fixed costs) 8: ома) E 
82 $1720(C) 5508219 = 5 75562 = 
83 137.0 (С) 393855 225 53354 294 
43 1185 (OMB) 334920 341 45158 492 
84 130.9 (6) 323446 383 55112 271 
84 105.6 (CA) 248021 512 41404 452 
84 935 (OMB) 210817 585 34807 542 
85 1058 ©) 237825 531 39,088 482 
B5 850 (OMB) 175662 654 27933 630 
ВЕ 1058 (P) 227658 552 36,637 515 
86 550 (OMB) 18748 672 25872 657 


interamecdla 


Rhode Island's division о! public utilities nas reopened cable Irancnising process tor 
portion o! Newport county. including ашап! cily of Newporl and four nearby communities. 
Franchise area number seven, as itis known, has ішігі of about 30 000 homes. Deadline for 
applications is Jan. 29 and about 30 companies nave requested information from state 
concerning submission of proposals. Those showing interes: include Rogers UA 
Cablesystems Storer, Warner Amex, Cablevision, Continental, Adams- Russell and 
Comcast. SEleclion of Coastal Саре Television inc back in 1974 nas been bogged down 
in appeals process and liligation that has evolved into siluation where lwo different groups 
now claim rightful ownership ol Coastal stock 

a 
RTNDA fellowship/scholarships. Radio-Television News Directors Foundation has 
created $1,000 annual fellowship in honor ot lale Michele Clark, CBS News correspondent 
who died ın Chicago plane crash in 1872. Fellowship replaces 5800 Michele Clark casn 
award established in 1972 and will be awarded Lo journalist with one te three years of full- 
time experience. Entries for fellowship should be submitted to RTNDF President Jack 
Hogan, news director, wezu-'v Grand Rapids, Mich. Final selection will be made by panel of 
television ard radio network judges. In addition, RTNDF is accepting applications for its 
scholarship program, which awards to journal sm students one 51,020 scholarsn p for 
graduate stucen: and five $1.000 scholarships for undergraduate students. Entnes for 
scholarship should be submitted to professors or department heads, Deadline for bath 
Iellowship and scholarships із March 31. Winners will be invited to attend Radio-Television 
News Directors Association's annual convention in Las Vegas, Sept, 30-Oct 2 

а 
Roper study. According to Roper survey, commissioned by Corporation for Public 
Broadcasting in October, public may be warming up to concept of cluster advertising on 
public television stations, One-week study asked 2,000 people across country, 18 and 
older how they felt about experiment which would use cluster advertising to raise revenues. 
for public stations: 48% were in favor, end 25% opposed This is slight increase fram results 
of earlier Roper survey conducted in April and May 1981. Results were 41% in favor and 
30% apposed E 


Reverse pay TV. Warner Amex Cable Communications has given Cincinnati Publie 
School Systems first $100,000 of $250,000 grant that area schools will use to purchase 
cable TY equipment "to realize the full educational benefit of ils inslilutional cable 
network” Grant is part of franchise agreement with city Company aiso gave Archdiocese 
of Cincinnati school office $50,000 for similar purposes. Warmer also announced franchise 
wins for Jackson township and Wadsworth, both Chio, adding 14,000 homes to Warner's 
universe 


Advice on your image. Robert E. Belon & Associates Inc., Austin, Тех, is offering new 
service aimed at advising radio and TV stations on image and promotional campaigns. 
Service is available, exclusive of format, on ore-to-a-market basis for lee ranging тот 


5500 to $1,000 per month. Far information: (512) 327-7010. | 


Conleys have no other broadcast interests. 
KBSN is оп 810 khz with | kw day. 


2 Other approved station sales include 
KZOC(FM) (CP) Osage City, Kan; кіМ- 
AM-FM Lake Providence, La., WKLT(FM) 
Kalkaska, Mich; wıry(Fw Brainerd, 
Minn., KIMB(AM) Kimball, Neb.- 
WRDKAN) Hammonton. N.J.: WEESIAM) 
Southern Pines. N.C.; wISL(AM) 
Shamokin, Ра.; конам) Dimmitt, Тех ; 
and WVABAM) Virginia Beach, Va. (see 
“For the Record," page 88) 


NBC’s Timothy calls 
for deregulation 


Network president says NBC is 
interested in new technologies 
but that all media should be 

treated equally by government 


NBC has given another indication that it 
hopes 10 be active in the new media. 

Іп his first major speech since taking 
over the МВС-ТҰ presidency last July, Ray 
Timothy last week told the California As- 
sociation of Broadcasters in Palm Springs 
that “many of us here, including NBC, are 
either involved, or would at some point 


like to be involved. in the new tech- 
nologies. .. 
“We think involvement in the new 


technologies while costly initially — will 
complement, from a business standpoint, 
our core business of broadcasting," Timo- 
thy explained 

However, he added, “that will only 
effectively happen when bath broadcasting 
and the new technologies are treated 
equally under government policy and 
tule” —continuing a call for broadcast 
deregulation that was the key thrust of his 
address 

Claiming that а 7.7% reiurn on sales in 
1980 for the broadcasting industry is lower 
than that of other communications en- 
terprises, such as publishing, Timothy said 
that broadcasting is “hardly an in- 
vulnerable giant" He charged that current 
“burdensome and costly regulatory 
Tesiraints ... can very well jeopardize the 
financial base for the services we provide 
10 the public—especially when our com- 
petitors are not burdened with such 
Tesiraints.” 

Timothy said thet the three networks 
now spend more than $3 billion for pro- 
graming "and the costs get higher every 
year" 

The NBC-TV president stressed that the 
"scarcity" argument in support of broad- 
vast regulation does not hold up. "As 
choices among print media decline in 
cities across the country" he said. 
“choices among electronic media аге on 
the rise. 

“Today, аз the one-paper town more 
and more becomes the norm, i! is our 
medium that provides citizens the diver- 
sity of viewpoint and siyles in the media 
that is the central meaning of ‘public in- 
terest’ in a democracy.” 


For the Record 


As compiled by BROADCASTING Jam. 4, 
through Jan. 8, and based оп filings, 
authorizations and other РСС acions. 


Abbicviations: AFC— Antenna For Communications. 
ALJ—Administrative Law Judge. alt.—alernate 
anm.—anngunced. int — antenas. аш. —aural. aux.— 
auxiliary. CH — eritieul hours. CP— construction per- 

D-day. DA--directicnaf antenna, Doc. — Docket. 
RP—effective radiated power. А АТ —hi 
ienna above average Lerrain, khz—kiloheriz. kw— 
kilowarts. m—meters. MEOV~ maximum. expected 
operation value, mhz--megahertz. mod.—modifita- 
Поп. N—nighl. PSA—presunrise service 
RCL— remotz control location. S-A — Scient 
ta, Sti specified hours. SL—studia loci 
transmitter location, trans. transmitter. ТРО- 
Mansmiter power OUIpUL. Li — unlimited hours. vis.— 
visual. w—watis. ‘noncommercial. 


New Stations 


AM applications 

= Sweelwater, Fla.—Spanish Family Radio Corp. 
seeks 820 каз, 1 kw-D, 1 kw-N. Address: 440 Eust 
Thirieentn Sireet, Hialezh, Fia. 33010. Estimated con- 
siraction costs: $25,000: first-quarter operating cost: 
$35,000, Principals: Yolanda Eden 160%, Irma Perez 
and Hipolita Leon (20% each). Eden is Miami educa- 
tor. Perez is Hialeah school principal. Leon is Opa 
Locka, Fla, cabinet maker. Eden is also officer and 
director of applicant for new TV at Hollywood, Fla, 
Filed Dec. 29. 1981. 

8 Meridian, idako~ Arby R. Beurdslee seeks 1210 
khz, 500 w-D, 500 w-N. Address: 3908 Fairway 
Avenue, Studio City, Calif, 91604. Est mated construc- 
Vion costs: $8,300; first-quarter operating cost: 522 
200: first-quarter revenue: $12.000. Principals: App 
cant is Studio City, Calif, writer and also applicant for 
new AM al Ceairal Valley, Calif (BROADCASTING. 
‘Aug. 31, 1981). Filed Dee. 29, 1981 


и Spindale, N.C.— Moonglow Broadcasting Со, secks 
1520 khz. 300 w-D. Address: 103 West Main Street, 
Spindale, N.C. 28160. Estimated construction costs: 
5115.609: first-quarter operating cost: $18,400; firs 
year revenue: $100,000. Principals: Billy В. Martio. 
(34%), Wayne 5. Hardin and Frances Р Anderson 
(33% егеп). Marin is sports announcer at 
WAGY(AM) Forest City, N.C., and commercial man- 
aget ш WCAB(AM) Rutherfordton, N.C. Hardin is 
Spindle, N.C., realtor, Anderson owns Fort Lauder- 
ale restaurant. None have other broadcast interesis. 
Filed Dec. 24, 1981. 

m Afion, Wyo.—Siar Valley Communications seeks 
1210 khz, 5 kw-D, 250 w-N. Adress: BO. Box 978. 
Afion, Wyo, Esiimaied consiruction costs: $143,200: 
first-quarter operating cost $36.400; first-year 
revenue. $120,000. Principals: David R. Ewing, Ernest 
L. Whitesides and Stephen D. Hall (one-third each 
Ewiagis Afton physician. Whitesi¢es is Afton соштас- 
tor. Hall is Afton dentist. None have other broadcast 
interests. Filed Dec. 29, 1981. 


FM applications 

m Walsenburg, Colo = Baker Communications Corp. 
seeks 102.3 mhz, 1.92 kw, HAAT: 376 fl. Address: 606 
Kansas Avenue, Walsenburg, Colo. 81089. Estimated 
cansiruction costs: $70,000; first-quurier cperaüng 
cost: $23,000, Principals: Columbus Baker (50%), 
ine Baker and Claude Appel (5% each). Baker is in- 
surance agent. Elaine Baker, wife of Columbus Baker, 
is former county employee. Appel is Walsenburg dis- 
ict attorney. None have oiher broadcast interests. 
Filed Dec. 28. 1981. 


m Naples Park, Fla.—Jusrez Communications Corp. 
seeks 105.5 mhz, 1.78 kw, HAAT: 294 ft, Address: 


1445 Delaware Avenue. Flint, Mich. 48506. Estimated 
construction costs: 528.700; first-quarier operating 
cost: 817.200: first-year revenue: 5120.000. Principals. 
Yolanda M. Juarez Naismith (51%), Bernadette 
Wegerly und mother-in-law, Lillian М. Wegerly (24.5% 
each). Naismith is Flint, Mish., bank teller Нег hus- 
band, Robert Naismith, owns Flint advertising agency. 
Applicant is also applicum for new AM's at Kingsley. 
Mich., and North Las Vegas, Nev, and new ЕМ al 
Atlanta, Mich, Filed Dec. 31, 1981. 


m *Fori Valley, Ga.—Joy Public Broadcasting Corp. 
seeks 91,3 mhz, 100 kw. HA AT: 360 f1, Address: 2711 
Chelsen Terruce, Baltimore 21217. Estimated construc- 
won cosis: 511,800; Dirs-quarler operating cost 
56,090, Principal: Noncommercial corporation. Joseph 
Brown is director and vice president. Filed Jan. $. 

п "Marien, Lad. — Marion College seeks 89.7 mhz, 3 
kw, HAAT: 290.3 fi. Address: 4201 South Waskinglon. 
Street, Marion. Ind, 46952. Estimated construction 
costs: 872,65; firsi-vear operating cost: $80,000. For- 
mat: Educational. Principal; Noncommercial, educa- 
tional institutian. Robert Luckey is president. It has ас 
mher broadcast interests. Filed Jan. 4. 


© Madison, Міо, ас Qui Parle Broadcasting Ine, 
seeks 92.1 mhz, 3 kw, HAAT: 300 fi. Address: 611 
Thirieenth Street South, Benson, Minn. 56215. Esti- 
mated construction costs: $51, 200: first-quarter operat- 
it cost: 514,600, firsi-vear revenue: $100,000. Prin- 
cipals: Julien J. Meyer and son, Maynard R. Meyer; 
Ronald C. Overlander and son, Terrence L, Overlander 
(23% each). Julien Meyer is former chiel engineer 
KBMO-AM-FM Benson, Minn. Maynard Meyer is 
chief engineer at КЕП ЖАМ) Wray, Colo. Ronald 
Overlander is general manager al KBMO, where Ter 
rence is salesman, Filed Jan. 4 

m Centralia, Mo.— Chir Broadcasting Inc. seeks 92.1 
mhz, 2 kw, HAAT: 200 fi. Address: BO. Box 333, 
Fulton, Me. 65251. Principal: Jerry D. Clair (100%). 
who owns Columbia, Mo., bookstore and hus аз other 
broadcast interests. Filed Dec. 23. 1981 

m *Wirsion-Salem, N.C. Winston-Salem Stale Uni 
versity seeks 09.3 mhz, 100 kw, HAAT: 4647 ft. Ad- 
dress: PO. Box 5772, Winston-Salem 27107. Principal. 
Noncommercial, educational institution. Jascph Battle 
is chairman of board of trustees. [1 has no other broud- 
cast interests. Filed Dec. 31, 1981. 


Drive, Madisca 53706. Estimated constcuction costs: 
‘$140,000; first-quarter operating cost: $158.400. Prin- 


Wis. Filed Dec. 30, 1981. 
TV applications 


а Huntsville, Ala,—Narth Alabama Broadcasters 


seeks ch. 54: ERP: 772.3 kw vis, 153.5 kw aur., HA AT: 
VIL Ti: ant. height above ground: 164 ft. Address: Sta- 
tion 620, Osborne Office Center. Challancoga, Tenn. 
JITSU. Estimated construction козі: $212,000; Sirsi- 
‘quarter aperating cost: 5210.300. Legal counsel: Me- 
Campbell & Young. Knoxville, Tenn, Consulting 
engineer: Sterling Conimunicalions, Challaticoga. 
'cipals: Joha Е. Pauza anc Joel A. Katz (50% гаса). 
Pauza is Chullunooga broadcast consultum. Kalz is 
Atlanta, Ga., attorney. Neither have other broadcast 
interests, Filed Dec, 17, 1981 

= Pitisfielé, Mass.— Housatonic Broadcasting Inc. 
seeks ch. SI: ERP: 621 kw vis, 62.1 kw aur, HAAT; 
728.50. ant. height above ground: 235 fi. Adcress: 71 
Barilett Avenue, Piusfield 01201. Estimuted construc: 
"len cost: $754,400; first-quarter operating cost: $236.- 
400. Legal counsel: Ваги, Keerner & Olender, Wash 
ington. Consulting engineer: Hatfield & Dawso, Prin- 
cipals: Gury М. Kaye, president; Pamela W. Peterson, 
Ronald Richman, William К. MeDaniel, Michael 
Maus, Gary Krakow. Jonathan M. Ileller, Adolyn 
Myers and William Staller (1 1.1% each). Kaye із news 
broducer/editor at NBC news, New Yor 

technical manager al CBS, New York. McDaniel is vice 
presiden! of BBD&O Advertising, New York. Maus is 
sorrcspondeni with NBC news. New York. Myers is 
news writerfeditar, NBC news. New York. Krakow is 
assigament editor, МЭС news. Richmen is freelance 
cameraman, Staller is corresponden) with ABC news. 
Heller is manager with San Francisca department 
store, None have other broadcast interests, Filed Det. 
17, 1981. 

© McAllen, Tex.—Carlos Oniz seeks ch. 45; ERP: 
124 kw vis, 22 kw aur., HAAT: 361 ft. ant height 
above ground: 445 fi. Address: 1386 North Reagan 
Street, San Benito, Tex. 78586. Estimated consiruction 
cost: $67,000; first-quarter operating cest: 57,000: first 
quarter revenue: 517.000. Principal: Applicant is San 
Benita, Tex. evangelist and is alse applicun: for four 
UHF low power ТҰ stations. Filed Dec. 29, 1981. 


AM actions 

п Morton, Wash. Мопса Radio Inc. dismissed ap- 
plication for 1310 khz, 1 kw-D. Address: 2nd & Lester 
Morton 98356. Action Dec. 7, 1981 


п Chilton, Wis. Maszke Broadsust Enterprises 
granted 1530 khz. 250 w-D. Address: 475 Narth Wall 
Street, Denmark, Wis. 54208. Estimued consiruetion 
costs: $22,400; first-quarter operating cost: 327,000. 
Principal: Steven С. Maszke (109), who is operator 
with WLRE(TY) Green Бау, Wis., and has no other 
broadcast interests. Action Dec. 28, 1981. 


FM actions 


m West Helena, Ark.—West Helena Radio Ine. 
granted 104.9 mhz, 3 kw, HA AT: 306 Ii. Address: $100 
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Santerlin, Suite 1600. Memphis. Tena. 38817. Esti- 
mated construction costs: $103,250; first-quarter 
Operating cost: $28,000; first-quarter revenue: $18,750. 
Princioals: Stephen W. Anderson (80%) and wife, 
Carole B. and daughier, Dene C. (10% each). Stephen 
Anderson is Memphis real елате broker. Carole An- 
dersbn is housewife. Dena [s nurse. They have no 
‘other broadcast interests. Action Now 24, 1981. 


m Avon Park, Fla—Highlands Ridge Inc. granted 
106.3 mhz. 3 kw, HAAT: 310 1, Address: Suite 711. 
1605 Main Street, Sarasota, Fla. 13577. Estimated con- 
siruction costs: $55,000; first-year opersting соз: $45. 
000: first-year revenue: $60,000. Principals: Ralph 
Hunter, president (75%) and ©. Bruce Hunter (25%) 

Ralph Hunter is former general manager of WVLC: 
AM-FM Orleans. Mass, (This corrects item of Nov. 
16. 1981). Action July 23, 1981 

m North Platte, Neb —Mid Plains Broadcasting Inc. 
granted 103.5 mhz, 100 kw, HAAT; 146 ft. Address: с/ 
о CRI Cheese Inc., 11005. Dewey, North Platte 69101. 

Estimated construction cost: $173,000; first- 
duarier operating cost: $57,000, Format: Populac/CW. 
Principal: Neil 1. Netkin (20%) and his father, Seymour 
(23%); Charles E Schwartz (208: Eugene W Brase 
(25%, and Joseph diNaiale (10%). Neil Nelkin is free 
lance producer of radio and TY commercials, and 
former operations director at KSTC-AM-FM Sterling, 
Calo. Schwartz is real estate investor and farmer sporis 
directar at KODY-AM-FM North Platte, Brase, 
Seymour Nelkin, and diNalale are all businessmen in 
North Platte area. Action Dec. 17, 1981. 

т Devine, Tex.— Davis Cammunications Inc. granted 
92.1 mhz, 3 kw, HAAT: 300 ft. Address: 611 East 
Nopal, Uvalde, Tex. 78801. Estimated construction 
созы 580,500: first-year operating cost 517.000; 

revenue: $75,000. Formal: MOR. Principals: Ashley М. 
Davis у. (51%) and wife, Pamela 5. Devis (49%) 
Ashley Davis is news director at KVOUCAM) Uvalde, 
Tex. Pamela Davis is former announcer KELD(AMJ 
E] Dorado, Ark. They have no other broadcast in- 
teresls Action Dec. 17, 1981. 


TV actions 


8 Sesford. Del.— Delaware Citizens Commitiee 
granted ch. 5; ERP: 502 kw vis, | kw аш; HAAT: 465 
Tt: ant. height above ground: 99 П. Address: Office of 
Communications & Broadcasting, University of Nevada. 
Reno 49557. Estimated construction cast 
$1,260,000, first-year operating соз: 5468090; Legal 
Salisbury, Md. Principals: nox-pealit corp.: Shehon J. 
Merrill, president. Action Des. 2, 1981 

® Reno, Nev.—Channel 5 Public Broadcasting Inc, 
granted ch. 5: ERP: 5.02 kw vis., | kw aut HAAT: 465 
AL, height above ground: 99 fi, Address: Office of 


Communications & Broadeasting. University of 
Nevada. Reno 89557. Estimated construction. cost 
$1,260,000, first-year operating cost: 5468 000: Legal 


counsel: Schwartz, Woods & Miller. Washington, D.C; 
consulting engineer: Ronald Н. Tadd, Mountain View. 
Principals: Non-profit Carp.; Daniel J. Tone, executive 
director & general manager, office of communications 
& broadessüng, University of Nevada. ОМА із alsa 
permittee of new FM in Reno. Action Dec. 10, 1981. 
m Lander, Wyo.—Central Wyoming College granted 
ch. 4: ERP: 100 kw vis, 10 kw aur, HAAT: 1515 fii 
ant. height abave ground: 242 11, Address: Highway 26. 
Riverton, Wyo Estimated construction cost: 52,120, 
000, first-year operating $75,000. Legal counsel 
Fletcher, Heald & Hildreth-Washingios. Consulting 
engineer: Robert А. Jones-La Grange, Ill. Principal 

Nansiock. nonprofit corp: Robert A. Beck, pres dent of 
board of trustees, Не is co-pubisher of Riverton 
fwyo.] Ranger, and 50% owner of KRBN(AM) Red. 
Lodge, Mont. Central Wyoming College is also license 
af KCWC(FM) Riverton, Wyo. Action Dec. 10, 1981 


Ownership Changes 


Applications 


а WCRJ-AM-FM Jacksonville, Fla. (AM: 1530 khz, 
50 kw-D; FM: 107.3 mhz. 100 kw, ent. 350 0.) —Secks 
assignment оГ license from CLW Communications 
Group 1o Abell Communications Corp. for 82,039,000 
(BROADCASTING. Dec. 14, 1981). Seller is subsidi- 
ary of AMG International, religious, nanprofit 
ergenization principally engaged in missionary and 
relict work abroad. Spiros Zodhiates is president, It also 
is licensee of WSCW(AM) South Charleston, W Va.. 
and WHY DLAM) Columbus, Ga. Buyer is subsiciary 


of AS. Abell Cc., closely held publisher of Baltimore 
‘Sun and owner of WMAR-FM-TV Baltimore, which 
has also bought WDOQ(EM Daytona Beach, Fla , for 
53 million (BROADCASTING, Nov, 9, 1981). Filed 
Dec. 24. 1981. 


m WFGS(AMPICPI Milton, Fla. 11330 khz, 5 kw- 
D) — Seeks assignment of license from Wells Brosd- 
casting Inc lo Robert A. Switzer for 527,200 Seller: 
Aaron J. Wells has no other broadcast interests but will 
retain option for minority interest in proposed station. 
Buyeris maha, Neb., and Newbury Park, Calif, radio 
equipment supplier and has no other broadcast in- 
terests, Filed Dee, 23, 1981 

B WPCELAM) Panama City Beach, Fla. (1290 khz, 
500 w-D) — Seeks transfer of control of Community 
Service Broadcasting Inc. from Walter C. Sherman 
(100% беске; none after) to Charles К. Winstanley. 
Consideration: 525,000. Principals: Seller owns 51% of 
stock. Buyer currently owns 39% of stock and aiso 9.4% 
of KJINCAM)-KCIL(FM) Honma, La. Filed Jan. 5. 


в WRBA(AM) Normal, ШІ. (1440 khz, t ke-D, 500 
w-N)— Seeks assignment of license from Iroquois 
County Broadcasting Со. io American Radio Inc, for 
$1,000 for stock and $205,000 for assumption of debt, 
Seller: Richard А. Martin (42.8699), Donald J. Ruth 
(28.57%), Samuel L. Martin and Robert L. Bivans 
(14.28% each), They own WGFA-AM-EM Watseka, 
lil. and WTKM-AM-FM Hartford, wis. Buyer 
Robert L. Bivans (52%) ond son, Robert A. Bivans. 
{48%}. Robert L. Bivans is vice president and 14.26% 
owner of Iroquois County Broadcasting Co, Robert A. 
Bivans is Danville, IN., engineer. Filed Dec. 28. 1981 

= KYGOCAMDICP] Pineville, La. (680 khz, 250 kw- 
D) —Seeks assignment of license from Blae Ine. 1o 
EBCO Broadcasting Inc. for $40,468. Seller has no 
other broadcast interests. Buyer: er D. Johnson 
{60%}, Alphonse Jackson Jr. and Floyd Hamilton Ill 
(20% each). Johnson owns WXOK(AM) Baton 
Rouge, La. 50% of applicant for new AM at 
Shrevepori, La, and 12.5% cf KLAX-TVICPI Alex- 
andria, La. Jackson is partner in advertising firm. 
Hamilton owns 23.5% interest in assigror. Filed Dec. 
28, 1981. 

= КАОЦАМ) Clayton, Ma. (1320 khz, 5 kw-D)— 
Seeks assignment of license from St. Louis County 
Broadcasting Inc. to Bou Communications Inc. for 
$900,000 (BROADCASTING. Jan. 11). Seller: Prin- 
cipal owned by Richard J. Miller, who is also principal 
owner of KADIE M) SI. Louis. Buyer: Воп Brosdcast- 
ing Со. (80%) and Richard P. Batt 11 (20%). Bott Broad- 
casting is owned by Richard Вай and wife, Sherley E. 
Rott (101% jointly). They owa KCCV(AM) Indepen- 
dence, Мо: WECV(AM) Fort Wayne, Ind. and 
KQCV{AM) Oklahoma City. Filed Dec, 32, 191. 

= KLDY(AM)-KSASCEM) Liberty, Mo. (A 
khz, 500 ке; ЕМ: 106.5 mhz, 100 kw, ant. 6 
Seeks assignment of license from Southwest Radio En- 
terprises. Inc. to Golden East of Missouri Inc. far $2 
million cash plus $350,000 note for noncor pete cove- 
nant, Seller: Subsidiary of Southwest Florida En- 
terprises Inc., which is owned by Leonard H. Strauss 
(76%) and wife, Marilyn Strauss (24%), who have no 
other broadcast Interests. Buyer: Subsidiary of Golden 
Ean Broudcasing Corp., which is owned by Larry M. 
Saunders and Norman B. Beasley (50% each). They 
own WWDE(AM)-WPEX(FM) Hampton, Va. Filed 
Dec. 31, 1881 

= KSBCUFM) Redmond, Ore (82.7 mhz, 2.5 kw, ant. 
380.5 f.) Seeks assignment of license from Sonshine 
Brogccasting Corp. 10 Dune Country Enterprises Ine, 
for $162,000. Seller: Nonsiock corporation: Robert T. 
Nash is president. [t has na other broadcast interests. 
Buyer: Stephen D. Kenagy (80%) and V. Richard Good 
(204), They ovn KDUN(AM) Reedspon, Ore. Filed 
Dec. 29, 1981. 

8 WPKZ(AM) Pickens, S.C. (1540 khz, 10 kw-D)— 
Seeks assignment of license from Mark Media Inc. 10 
Charles E. Stoval for $225,000 (BROADCASTING. 
Jan. 1D. Seller, 1. Ardell Sink and wife Remelle K., 
wha awa WKYKLAM) Burnsville and WCLS(AM) 
Cherryville, both North Carolina. They also are appli 
canis for new FM's at Pawley’s Island, $C. (BROAD. 
CASTING, Nov. 9, 1981) and Andrews, S.C. 
(BROADCASTING, Dec. 21, 1981). Buyer is East 
Point, Ga., minister and has no other broadcast 
‘crests. Filed Dec. 31, 198]. 


Actions 

m KAYO(EM) Fallbrook, Calif. (102.1 mhz, 3 kw, ant 
300 fi.) —Graated assignment of license from Burdick 
Broadcasting Carp. to North County Communications 
for $500,000 plus $145,000 for noncompete agree- 
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ment. Seller: Max L. Burdick J: (80%) and his parents, 
Max L. Burdick Sr. ant Dona Lou Burdick (10% each). 
Younger Burdick is also applicant for new FM м Wesi 
Jordan, Uta. Buyer: Meads Group (49%), Wallace 
Reid. Giles W. Meads Jr. and brother, Richard W. 
Meads (17% each). Meads Group is Morgan НІ, 
Calif, real estate snd investment company of which 
Giles Meads is president and owner, Richard Meads is 
San Diego advertising executive. Reid is former 
general manager of KITT(FM) San Diego. They have 
no other broadcast interests. Action Dec. 23, 1981 


= KDIGCAM} San Bernardino and KBON(FM) Lake 
Arrowhead, both California (AM: 1240 khz, 1 kw-D. 
250 w-N. FM: 103.9 mhz, 3H w, ant. 2,650 ft)— 
Granted assignment of license from San Bernardino 
Broadcasting Investment Carp. іп Kotcom Broadcast: 
ing Invesiment Corp. for $2,690,000. Seller is owned by 
Thomas М. Jones and sister, Sally Jones Leriart, who also 
cwn KKON(AM) Kealakekua, Hawaii, hold CP for new 
FM there, and are applicants for new FM at Needles, 
Calif. Buyer is owned by Dana М. Коп and wife, Carole 
А. Dana Kot: is former cwaer cf WCOD(FM) Hyannis, 
Mass... and has по other broadcast imeresis. Action Dee, 
ЕЛЕСІ 

= К2ОСХЕМИСР! Osage City. Kan. (92.7 mhz. 3 kw. 
ani. 300 ft.) — Granted transfer of control of construc 
tion permit for Osage Radio lac. from Alvin В. Crip- 
реп and others (100% before: none after} to E, Eugene 
McCoy and others (none before: 100% after). Con- 
sideration: expenses-S150,000. Principals: Seller is 
owned by William Turney. Alvin Crippen and their 
families. Transferees are E. Eugene McCoy (30%), san 
E Eugene McCoy и. (35%) and william P Turney 
(35%). Elder McCoy is marketing manage" for Mount 
Vernon, Ohio, energy company. Younger McCoy is 
sales manager at WDZQ(FM) Decatur, Ill. Younger 
McCoy also owns 45% of applicant for new ЕМ ai 
Cadiz. Ohin. Action Der. 23, 1981 


Ш KLPL-AM-FM Lake Providence, La. САМ: 1050 
khz, 250 ме! М: 92.7 mbz, 2 kw, ant. 146 12- 
Granted assignment of license from Lakeside Broad- 
casting Co. to Turner Broadcasting Inc. for $180,000. 
Seller: Ernest К. Sandidge 180%) and Tom D. Gay 
(00%) who alsa own KCTO-AM-FM Columbia, La. 
Buyer: Walter Н. Turner (51%) and Dixie Business In- 
vesiment Co. (40%). Turner is staticn manager of 
КІРІ. Dixie Business Investment Co. із group of Lake 
Providence investors. Jerry Donahoe is manager, None 
have other broadcast interests. Action Dec. 22, 1951. 
а WKLT(FM} Kalkaska,.Mich, (97.7 mhz, 3 kw, ant, 
500 ft.)—Granted assignment of license from Penin- 
‘Sula Broadcasting lac. to Northern Radio of Michigan. 
Ine. for $320,000. Seller: Roger Watson and Roy E. 
Henderson (50% each). Henderson also owns 70% of 
KYSTCAM) Texas City, Tex. Buyer: subsidiary оГ 
Northern Investment Co., Fargo, М.О.) which is prin- 
cipally owned by Frank C. Gokey and family. They are 
Fargo soft drink manufacturers and have no other 
broadcast interests. Action Dec. 23, 1981 

mu WJJY(FM) Brainerd, Minn. (106.7 mhz, 100 kw, 
ant. 448 fL)—Granted transfer of conirol of Tower 
Broadeasting Corp. from Roger Best, Robert Gross and 
Wilbern Tell (100% before; nonc after) to James and 
Mary Pryor, joint tenams (none before: 100% alter) 
Consideration: $100,000. Principals: Sellers own 60% 
Of licensee stack, Buyer James Pryar is general man- 
ar and currently 40% owner of WHY. Action Dec. 
23, 1981. 


m KCFM(EM) Florissant, Мо, (97.1 mhz. 50 kw. ant. 
500 ft) — Granted transfer af contol of Florissant 
Broadcasting Co. from Paul L. Blair Jt and others 
(100% before; none after) to Cardinal Newmen Com- 
munications lac. (nome before; 100% after). Con- 
sideration: $800,000. Principals: Seller is owned by 17 
stockholders. Paul L. Blair Jr. is president and 259 
owner Buyer is nencemmercial corp. and subs diary of 
Cardinal Newman (Normandy, Mo.) College, which 
has no ether broadcast interests. А. Martial Capbern | 
president. Transfer calls for immediate purchase af 
47.5% of stack with option tn buy remaining 525% 
Action Dec. 29, 1981 

в KGRZ(AM)-KDXT(PM) Missoula, Mont, (AM: 
1450 khz, 1 kw-D, 250 w-N: EM: 93.3 mhz, 43 kw. ant 
2.550 ft.) — Secks assignment of license from Robert E. 
Ingstad to Windpoint 1970 Holcing Co. for 81,750,000. 
Seller: КОА? is owned by Robert Ingstad (80%) and 
Dan L. Gittings (20%). K DXT is owned by Robert In- 
gstad amd wife. Ingstad alsa owns KBUF-AM-FM 
Garden City, Kan., WINT(AM)-WLVW(FM) 
Tallahassee, Fla.. KGFX(AM) Pierre, $ О. and is new 
FM applicant for Pierre, Buyer: closely held group of 
ane common share stockholder and 21 preferred share 
stockholders, Samuel C. Johnson owns 100% of com- 


mon sick as trustee for Herben E Johnson Trust, Не 
is Racine, Wis., businessman and real estate investor 
and has по other braadrast interests. Action Dec. 23. 
1981. 


в КІМЗ(АМ) Kimball. Neb. (1260 khz, | kw-D)— 
Seeks assignment of license from KIMB Inc. 10 Jumcs 
T. Gearge for 5200.000. Seller: Nonon E. Warner 
(65.806) and wife, Diae Н. (34.26), who own 
KRLN(AN)-KSTX(FMP Canan City, Colo: KABI- 
АМ-ЕМ Abilene, Kan.; and KLIN-AM-FM Lincaln, 
Neb. Buyer is plant manager at Columbus, Nen., 
manufacturing company and has no other broadcast in- 
teesis, Action Dec, 19, 1981 


а WRDICAM) Hammonton, N.J. (1530 khz. | kw- 
D) — Granted assignment of license from Rodio Ra 
Inc. 10 Normandy Broadcasting Ine, for $185,000. 
Seller is principally owned by James М Rodio who alsa 
owns WRDR (ЕМ) Egg Harbor, N.J, Buyer is owned by 
Norman D. Sanders, who is president of Holmdel, 
N.I., management consulting firm and паз no other 
broadeas: interests. Action Dec, 21, 1981, 


= KGAK(AM)-KQNM(FM) Gallup, М.М. (AM: 
1330 khz, 2 kw-D. Û kw-N; ЕМ: 93.7 mhz, 30 kw, aa: 

160 1) Granted transter of control of Gallup Broad- 
casting Co. from Jack B. Chapman, individually (100% 
before: none after? 10 Jack B. Chapman and wife, Belly 
(пәле before. 100% after). Principals: Application 
seeks lû transfer ownership fram individual 10 joint 
‘ownership. No Érancial consideration is involved. No 
ather broadcast interests. Action Action Dez. 22, 1981. 


а WEEB(AM) Southern Pines, N.C. (990 khz, 5 kw- 
D)—Granted assignment of license from Sandhill 
Community Broadcasters Inc. to Southern Sandy Corp. 
for 5366.200. Seller: Jack S. Younts (79%) and wife. 
Elizabeth (21%), who have по other broadcast in- 
erests. Buyer: Patricia Hamilion, John J. Stephens 
(01,3% eacht, Robert K. Hood (15.7%) and eight 
others. Hamilion is director of media relations, Na- 
tional Forest Peaducis Association, Washington. 
Stephens is vice president cf International Paper Co., 
New York, where Hood is markeling and general man~ 
ager. None have other broadeasi jaterests, Action Dec 
22, 1981. 

и WVKO-AM-FM Columbus, Ohio (AM: 1580 khz. 
1 kw-D: ЕМ: 94.7 mhz, $2 kw, HAAT: 220 П.) 
Granted assignment of license from Sky Way Brad- 
casting Corp. to Franklin Communications Inc. for 
52.500.000. Seller is owned by 47 sLackho ders, none 
of whom have other broadcast interests. Bert Charles 8 
pres dent and 24.9% owner. Buyer: Subsidiary of Mar- 
vin Josephson Associates Inc., New York-based talent 
agency which through subsidiaries is licenses of 
WNIC-AM-FM Dearborn, Mich, and WNOR-AM- 
FM Norfolk, Vs. Marvin Josephson is chairman, chief 
executive officer and 47.1% owner. Action Dec. 28, 
1981 


a WISL(AM) Shamokin, Pa. (1480 khz, | kw-U] — 
Granted assignment of license Пот Radia Anthracite 
Inc. ta Laurel Broadcasting Ine. far $325,000. Seller: 
Henry W, Lark (100%), who also soid co-iorated 
WISL-FM to different buyers (BROADCASTING, Nov. 
2, 1981), and has no other broadcast interests, Buyer: 
James E O'Leary and Arthur M. Sherman (30% each) 
They are Harrisburg, Pa., advertising exccutives and prin- 
cipals in applicant far new AM at Carlisle, Pa. Action Der. 
22, 1981. 


= WKVMLAM) San Juan, PR. (810 khz, 25 kw-U) — 
Granted assignment of license from American Col- 
өгіші Broadcasting Corp. to Catholic Archidiacese of 
San Juan Гос $1,019,000. Seller: Zaida R. dePerez-Per- 
ty 9.368) and children, Ralph Perez-Ramirez, Ingrid 
Perez Ramirez and Azida Perez de Flores. They own 
WKVM-FM San Juan: WKBM-TV Caguas and 
WSUR-TY Ponce, ай Puerto Rico. Buyer is non prafit 
organization thar is also licensee of W—ROIFM) 
Ponce, PR, Rev Monsignor Rafa! Fontanez is 
Episcopal Vicar of Administration, Action Der. 22 
= KBSN(AM) Crane, Тех, (810 khz, 1 kw-D)— 
Granted assignment af license from Albert L. C 
Betrazon lnc. for 8550000. Seller owns 75% 
WMSO(AM) Collierville, Tenn., and is applicant for 
new AM ar St. George, Utah. Ruyer: Ralph N. Conley 
and wife, Beuy 150% cach). Ralph Conley owas 
Odessa, Tex.. pipe costing business end has no other 
broadcasting interests. Action Dee. 23, 1981. 


® KDHN(AM) Dimmitt, Tex. (1470 khz, $00 w-D) — 
Granted assignment o! license from Plains Mediz lac. 
10 JLP Media Inc for $280,000. Seller: Gerald M. Han. 
ners (60%) and wife, Susan J. (0%) who have no 
other broadcast interests. Buyer: Linda Haldane 
(50%), brother, Johnnie S. Cala (33.23%) and their 


mother, Madeline Cain (16.6790). Linda Halcane and 
Madaline Cain ace Bard. N.M., ranchers, Johnnie Cain 
is announcer at KTNM(AM)-KQAY (ЕМ) Tucumcari, 
ММ. They have no other broadcast interests Granted 
Dee, 22, 1981. 


= *WYWR-FM Roanoke, Va. (89.1 mhz, 100 kw, ant. 
1.970 (1 1—Seeks assignment of license from Virginia 
Western Community College to VPI Educational 
Foundation Ine, Assignor. agency of Estate al Virginia, 
hes experienced budget reductions which requite 
elimination of WV WR-FM function. Charles Downs із: 
president, Licensee has no other broadcast interesis. 
Assignee is Virginia Polytechnic Institute, William W. 
Lavery is president. No firancial consideration is in- 
volved. Action Dec, 29, 1981. 


m WVABLAM) Virginia Beach, Va. (1550 khe, 5 kw- 
D) — Granted assignment of license from Sea Broad- 
casting Corp. to Аал Beaadcas: Enterprises Inc. for 
$315,000. Seller: Closely held owner of 21 
Stockholders principally cwncd Әу ihe Sidney 5. 
Kellam family. Nane have other broadcast interests, 
Buyer: Edward J. Freach and Steven Soldinger (50% 
euch). Preach is former president and general manager 
of WAVY-TV Portsmouth, Va. Saldinger is account ex- 
ecutive for WBAL-TV Bahimare, Md, Freach owns 
Jess than 1% of LIN Broadcasting Corp. Granted Dec. 
22.198. 


Facilities Changes 


AM applications 

= KAZMIAM) Sedana, Ап 
CP (BP-HOCLIOAAE] to augment standard radiation 
pattern far change from 1470 khz, ND-D, to 780 khz 
DA-N/ND-D. Ann. Jan. 5 

п WAZE(AMI Clearwater, Fla.—Seeks modification 
of CP (BP-21,020) 10 correct antenna orientation. 
Ann. Jan. 5. 

= WIPC(AM) Chicato— Seeks CP to augment night- 
time pattern. Лап, Jan. 6. 

в KIOA(AM) Des Moines, lowa—Seeks CP to 
change existing oighuime directional pattern with aug- 
meatation, Ann, Jan. б. 

= WDBC(AM) Escanaba, Mich.—Seeks CP ia 
change ant. sys. (make changes in authorized aight 
time directional ant. sys. and redestribe RMS}. Ann. 
Jan. 6. 

B WMSW(AM) Hatillo, BR.—Seeks modification of 
CP (ВР.790130АВ, us mod) ta change power (aug- 
ment standard D & N pattems). Ann, Jan. 5, 

а WIXR(AM) Mt. Pleasant, S.C.—Seeks madifica- 
tion of CP (BP-800819AC) tn change TL, Ann. Jan. 5. 


AM actione 
е WCRT(AM) Vestavia Н, Ala.— Granted CP 10 


change city of license 10 Vestavia Hills, Ala.: add N scr- 
vice with 1 kx, DA-N. Action Dec. 15, 1981. / 


= KJEMIAM) Bentonville, Ark — Granted CP 10 in 
«tease D power fram 500 w to 5 kw, Aetion Det. 15, 
= WTIS(AM) Tumpa, Fla.—Granted CP te таке 
changes in ant, sys. (Change direction of antenna pat- 
tern). Action Dec. 7, 1981 

m WSB(AM) Allama, Ga.— Dismissed CP to change 
ant. sys, Action Dec. 7, 1981, 

= KSKICAM Hailey, Idaho—Oranted construction 
permit ta change frequency to 1330 khz: increase D 
and N powers 10 5 kw, Lkw DA-N and make change: 
ant. sys. Action Dec. 14, 198 

* WRTH(AM) Waod River, Ш Granted CP 10 
make changes in ant. sys. augment day and night pat 
terns; гопест spacing and orientation of array. Аспап 
Des. 21, 1981. 

а KIWA(AM) Sheldon, lowa—Granted CP їп change 
ant. sys. (increase lower height: reduce anl. input). Ac- 
tion Dec. 29, 1981 

$ WWIW(AM) New Orleans— Granted CP to change 
TL. Action Dec. 14, 1981. 

WIRO(AMI Glen Burnie, Md.— Granted modifica- 
tion of CP (BP-20,748) to aup. standard N pattern, Ас. 
tian Dec. 23, 1981 
9 WPOCUAM) 


Morningside, Md.— Granted 
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modifications of СРВР-20,7241 10 change TL, Action 
Dec, 21, 1981. 

т WKKE(AM) Pearl, Мі. Статей CP to make 
charge» in TL. Action Dec. 15, 1981. 

m WOKX(ÍAM) ilign Point, N.C.—Gramed CP ta 
change D power їп 832.$ w during non-critical hours. 

Action Dec. 15, 1981. 

m ШУ АМ) leard Township, N.C.—Granted CP to 
make changes in ant, sys. Action Dec. 10. 1981. 

я KTSAUAM) San Antonio, Tex.—Granted CP toine 
crease MEOV's on nighttime directional ani. pattern. 
Action Dec. 14, 1981. 

m WVMR(AM) Frost, Wa, — Granted modificalinns. 
ef CP (BP-300108AH) to increase power to 2.5 kw, 
ND-D; change TL: and change type гав. Action Dec. 
22, 1981. 

a WFHRIAM) Wisconsin Rapids, Wis,— Granted CP 
to increase night MEOV's. Action Dec, 28, 1981. 


FM actions 

* KOST(FM) Sedona, Ariz —Granied modification 
of CP to change TL; change type ant. change ERP 10 
500 w decrease HA AT ta 750 fl. and change TPO. Ас- 
tion Dec. 11, 1981. 


= "KLRE-FM Litle Rock, Ark —Granted CP 10 
make changes in ant, sys. change type trans. chunge 
type ant.: increase ERP 10 40 kw and change ТРО, At- 
tion Dec. 2, 1981. 

п "KPSH-FM Palm Springs, Cal Granted СР io 
change frequency to 88.5 mhz and increase ERP to 18 
w, Action Dec. 10, 1981. 

ж "KSCU(FM) Santa Clara, Calif.—Granted oon- 
struction permit lo change frequency 10 103.3 mhz.: in- 
crease ERP to 30 kw, change HAAT 10 -7 ft. Action 
Dec, 15, 1981. 


4 KRQY(FM) Pueblo, Colo.—Granied CP to change 
TL: increase ERP то 100 kw; change HAAT to 601.6 
TL and make changes in ant. sys. Action Dec. 15, 
1981. 

= *WMNR(EM) Monroe, Conn.— Granted СР to în- 
crease ERP co 10 kw. change HAAT 10 255 (1; change. 
transmission line and length; change type transmitter: 
change type ant, and make changes in ant. sys. Action 
Dee. 7, 1981 

а WNDUCEM) Willimantic, Cann.—Granted CP to 
decrease ERP 10 1,55 kw; Increase HAAT ta 398 fi. and 
change TPO. Action ес, 22, 1981 


4 °WHRS(FM) Greenacres, Fli.-Grantec СР 10 
change спу af license 10 Greenacre, Flas change TL; 
decrease ERP to 25 kw: increase HAAT to 350 ft and 
make changes in ant. sys. Action Dec. 10, 1981 

в WGCVIFM) Port Si. Jos, Fla.—Granted modif 
Поп of CP (BPH-R00762AK) to change ТІ. and 5 
change ERP ta 980 w, increase HAAT to 830 ft.: and 
chang? ТРО. Action Dec. 15. 1981 

= WFTZIFM) Hinesville, Ga.— Granted modifica- 
tions of CP (BPH-10,668) to change type trans, 
change type ant.. decrease ERP 10 1.95 kw, increase 
HAAT 10 361 fe and change ТРО. Action Dac. 15. 
1981. 

= "WLNXIFMO Lincoln, IIl.— Granted СР 10 change 
frequency 10 48.9 mhz; increase ERP to 225 w: change 
HAAT to 65 П. Action Dec, 15, 1981. 


a WENSIFM) Shelbyville, Ind. —Grented modific: 
tions af СР (BPH-790613AB) to change type ani- in- 
crease ERP 1 20 kw and change ТРО. Action Dec. 10, 
1981 

н МЕМИЕМ) Winchester, 
change TL; specify SL/RC: 
sys. Action Dee. 15. 1981. 
п WABK-EM Gardinet, Me.—Granted CP to increase 
ERP to 34 kw; change type trans. and change TPO. Ac- 
tian Dec, 15, 1981. 

= WMJX(FM) Boston—Granted СР 10 make changes 
in unt. sys; change type trans., change type amt. 
decrease ERP to 11.5 kw; increase KAAT 10900 fi and 
change ТРО (main antenna). Action Dec. 10, 1981. 
= WAVM(FM) Maynard, Mass.—Granted modific 
ins of CP (BPED-790427AB) 10 make changes in 
amt sys.: change type ant change ERP to 136 w and 
change ТРО. Action Dec. 16, 1981. 

= "WMEO(FM) Medford, Mass.—Gramed CP lo in- 
crease ERP to 125 w: change HAAT 10 135 fi, Action 
Dee. 23, 198). 

m KOGA-FM Ogallala, Neb. Granted CP 10 change 


Ky —Granted CP ic 
icd make changes in ant 


Trequency 10 99.7 mhz; change ERP io 14.55 kw: 
change HAAT to 272 ft., change type trans and make 
changes in ant. sys. Action Dec. 22, 1981. 

= WIBQ(FM) Utica, N.Y.— Granted CP to install aux- 
iliary ant. on main tower: 10 be operated ол ERP оГ 
9.026 kw: change HAAT to 537 ft., and change ТРО 
(Гог auxiliary purposes only). Action Dec, 9; 1981. 

а WLVV(FMD Statesville, N.C.—Granted madifica- 
tions of CP (BPH-800130AK) to make changes іп ant. 
Sys.; change type irans.; change type ant., change ERP 
to 100 kw (Н) anc 88.4 kw (V); decrease НА АТ to 560 
fi, and change TPO. Action Dec. 16, 1981. 

= "KDSU(FM) Fargo, N.O.—Grantec СР to change 
frequency from 91.9 mhz ta 89.9 mhz; change TL; in. 
crease ERP 10 100 kw and make changes in ant. sys. 
Action Dec. 15, 1981. 

m ^wQRP(FM! West Carrolltan, Ohio— Granted CP 
to increase ERP то 5 kw; change HAAF to 65 П. and. 
make changes in ant. sys. Actian бес, 15, 1981. 

в *KETO(FM) Eagle Point, Ore.—Granted CP to 
change frequency to 92.1 mhz. Action Der. 15. 1981. 
4 “WICR(FM) Washington, Pa.-Oranted CP 10 
change frequency 1а 92.1 mhz. Action Dec. 23, 1981. 
а WXRYIFM) Columbia, 5.C.— Crantcd CP to make 
changes in ant. sys.: change Ті: change type trans. 
change type ant; decrease HAAT to 300 ft., increase 
ERP to 3 kw and change ТРО. Actian Dec. 15, 1981. 
© ККҮЛ(ЕМ) Yankton, S.D.—Granted modifica- 
tions of СР (BPH-790S18AD) to change frequency to 
93.1 mhz: change TL: increase ERP 10 100 kw; change 
HAAT lo 465 ft; change type trans. and make changes 
in ant. sys. Action Dee, 15. 1981. 

п 'WDNX(FM) Olive Hill, Tenn.—Geanted CF to in- 
crease ERP to 100 kw; change HAAT to 226 ft. and 
make changes in ant. sys. Action бес 15, 1981. 

® KLMT(FM) Marlin. Tex.—Granted СР to 
redescribe TL; increase ERP 103 kw; change HAAT to 
300 FL; make changesin ant. sys. Action Dec. 15, 1981. 
® KQXX(FM) McAllen. Tex.—Granted СР 10 
change TL: change ERP to 100 kw; change HAAT to 
13182 ft, change transmitter and make changes in 


ant. sys. Action бес, 15, |981. 


® KBGG-FM Merkel, Tex, Granted. modifications 
of CP (8PH-10,495. as mod.) ro change TL: change 
type trans.: change type ant; locate RC at TL: and 
change ТРО. Action Sept. 15, 1981 

m *KURU(EM) San Antonio, Tex.—Granted CF to 
change TL; specify SL/RC; increase ERP 10 100 kw; 
change HAAT t 724 П. and make changesin ant. Sys. 
Action Dec. 15, 1981 

m 'KRDC-FM St. George, Utah—Granted СР to 
change frequency го 99.3 mhz, change ERP 10 10.72 w 
and change HAAT to -171 fi, Action Dec. 12, 1981. 

m WCMZÍFM) Crozet, Va.— Oranted CP to change 
ERP Lo 2 kw (H), 1.64 kw (У): change HAAT 10 3601. 
and make change [n ant. sys. Action Dec. 10, 1981 

= WIVLFM Christiansted, St. Croin, V] 
CP to make changes in ant, 595.: change TL: change 
(ype trans; change type ani.: increase ERP 10 10.7 kw; 
increase HAAT to 1076 TL, and change ТРО. Action 
Dec. 10, 1981. 


® CEWCW(EM) Walla Walla, Wash, — Granted CP to 


Increase ERP 10 160 w; change HAAT ta 1062 ft, Ас. 
tion Dec. 15, 1981. 


TV actions 

в KOOF(TV) Anaheim, Calif.—Granted МР 
(BPCT-A113, as modified) 10 change ERP to 382 kw 
vis., 76.2 kw aur; change HAAT to 2386 П. Action 


в WTSF.TV Ashland, Ky.-Granied MP 
(BPCT-7901 |8LC) to increase transmitter output 
power: change trans. change ant inerease tower 
height to 509 fr, AGL. Action Dec. 11, 1981. 

в KOBIUTV) Medford, Ore.—Granied МР 
(BPCT-4475) to change auxiliary trans, Action Dec. 
23, 198L. 

= WRLH-TY Richmond, va.—Oranted CP ia change 
ERP to 4036 kv vis., 403 6 kw виг: change trans ; and 
make changes 10 ant, sys.; change HAAT д0 936 fect, 
Action Dec. 22, 1981. 


— 
Services 


datawoeld o: 


АМ ЕМ «Ту 
Translators/Low Power ТУ 
Allocation Studies/Diroctoriet 
1202 18th 51. NW. Suite 502 
‘Washington, D.G, 20036 
(202) 296-4790. 


On-Spee Engineering, nc. 
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Sun matre Store Taram езе DAS No 
(емде sere 
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AERONAUTICAL CONSULTANTS 
Tower Locabon “Height Studies 
FAK Wentulons 
JOHN CHEVALIER, JR. 
AVIATION SYSTEMS 
ASSOCIATES, INC. 
1650 So Pace Coast неу 
Redondo Beach. CA 90277 

(213) 46-3281 


SOUTHERN 
BROADCAST SERVICES 
COMPLETE TURNKEY SYSTEMS 
STUDIOS. TRANSMITTERS 
TOWERS. ANTENNAS, 
fun Rigging & Erection Services 
Custam Beetronies Design & instatapon 
РО Box 740, Alabaster Al 35007 
42051 6632709. 


TRS 80 —Mod II 
itirga — Accounts Recarvables 
ius much more 
RADIO COMPUTERIZED 
PROGRAM SYSTEM 
PO. Box 1277. Tacoma, WA. 98401 
Phone: 205—927 1380. 
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In Contest 


Procedural rulings 


® Martinez, Ga. FM proceeding (Columbia County 
Broadcasters and CSRA Broadcasiers [nc.)— ALI 
Thomas B. Fitzpatrick denied motion by CSRA to 
enlarge Issues (Ву MO&O, action Dee, 30). Granted 
joint request by parties; approved agreement; 
authorized reimbursement of $11,000 ю CSRA; dis- 
missed with prejudice CSR A application; retained Col- 
application in hearing status. (BC Doc 
-428). Action Dec. 30, 1981 


= Rosamond, Calif. FM proceeding (Carole R 
Prenter and Laurens C. Най) ALJ Edward J. Kuht- 
man granted petition by Prenter and accepted amend- 
ment ta application; granted joint request for approval 
of settlement agreement; approved reimbursement of 
Hall by Preoter in the amount of $4,960.75; dismissed 
Hall's application. granted Prenter's application for 
new FM staticn а! Rosamond to operate on 105.5 mhz. 
(BC Doc. 81-454-455). Action Dec. 31, 1981 


Designated for hearing 


® Vallejo. Calif, new TV (ch, 66) —Compeung ap- 
plications of Redwood Television Ministries Inc., 
Golden State Television Inc., and Bay Area Соп- 
munity Television, and the applications Family Sta- 
tions Ine. and Sterling Recreation Organization Co.: fo 

new commercial station on ch. 64 at Stockton. Cali 
determine extent of short-spacing between Family's 
and Golden's (or Community's) proposed sites and 
whether waiver anc grant of both Stockton and Vallejo 
application is warranted: whether Golden Stare and 
Sterling arc financially qualified, which proposal would 
безі serve the public interest and which should be 
granted. (BC Doc. 81-912-16), Action Dec, 24, 1981. 
в Designated for hearing the Wilmington, Del.—naw 
IY (еп. 61) Competing applications of Sixty-One 
Corp., HHL Broadcasting Inc., Delaware Valley Brond- 
casters loc, Wilmington Channel 61 Inc. Ebony 
Broadcasting Corp., Wilmington Communications 
Inc... and Wilmington Broadcasting Co.: to determine 
whether Ebony and Wilmington Communications are 
Financially qualified, whether Wilmington Com- 
munication’s proposed tower height and location 
would jeopardize айг navigation, which proposal would 
best serve public interest and which should be granted. 
(BC Doc, 1904-10). action Dec. 23, 1981. 


FCC actions 


в FCC agreed to allow Field Operations Bureau 10 
shurdown temporarily equipment that interferes with 
other communication equipment and threatens safety 
wf life or property. Earlier FCC declined 10 аборт 
Bureau proposal that would empower FCC to shutdown 
equipment when licensee would not or coukd not cor- 
rect problems that threatened life or property. However, 
оп circulation several FCC commissioners expressed 
confusion on vote taken at tha meeting. Corse- 
quently, on circulation, FCC adopted Bureau proposal. 
Authority applies 1a equinment licensed under Part 14 
of rules. Action Dec. 17, 1981 

= РСС approved distress salc and license renewal of 
WHCT-TV Hartford, Conn.. to minority controlled 
Television Corp, of Hartford. ЕСС gave green light be- 
cause по evidentiary hearings жеге held. Buyer is 
52.126 minority owned and sale price |е 61.5% below 
market value, under 15% of distress sale policy 
WHCTTV licensee had earlier tried to sell all three of 
їз television stations under distress policy but FCC 
denied application after proceedings sternming from 
lense renewal of ane c йз stations. Action Dec. 22, 
в ЕСС denied requests by five telephone and electric 
utilities to slay FCC grants of cable орегиог'э cort- 
plaints about pole attachments, Last year Common 
Carrier Bureau found caisting rates to bc unreasonable 
and had them substituted with maximum fair rates 
Action Dec, 22, 1981. 

а ALJ renewed license of noncommercial 
WFMQ(FM) Lebanon, Tenn, recently back on air 
alter seven year silence. Cumberland College of Ten- 
пеззге, licensee of МЕМО. had proposed 10 move 
operations back on campus after five-year silence. FCC 
gave approval, bu! licensee delayed construction. Sub- 
sequently, noncommercial WRVU(FM) Nashville 
filed application for facilities changes which made two 
applications mutually exclusive. Parties reached agree- 
ment but issue remained if МЕМО was quilificd to be 
licensee after having gone ahead wiih unauthorized 


Professional Cards 


ATLANTIC RESEARCH CORR 
Jansky & Bailey 
Telecommunlcatioes Consulting 
Member AFCCE 
5390 Cherokee Avenue 
Alznandve, Yagi 22314 
47031 642-4164 


CARL T. JONES ASSOCS. 


NEY А 
CONSULTING ENGINEERS 
1901 Yarnwood Court 
Springfield, VA 22153 
(703) 569-7704 


MOFVET, RITCH & LARKON. Р.С 
CONSULTING ENGINEERS 


EDWARD f. LORENTZ 
& ASSOCIATES 


CONSULTING RADIO ENGINEERS 


1334 G St, NW., Sute 500 
Washington. D.C. 20005. 
(202) 347-1319 
Member AFCCE 


LOHNES & CULVER 
Consulting Engineers 
1156 изв зі. AW. Suite 606 
Washington. D.C. 20005 
1201) 2962722 


метке CUL 


STEEL, ANDRUS & ASSOCIATES 
David L Steel, Sr, Р.Е 

РО. Box 230, Queenstown, Md, 
(301) 827-8728 21058 
Ама Н. Andrus, Р.Е. 

381 Scott Dr. Silver Soring. Md. 


| Шы 
Bol 2043274 „о 


AD. RING & ASSOCIATES 
CONSULTING RADIO ENGINEERS 


‘Washington, D.C. 20036 
(202) 223-6700 
Member AFCCE 


COHEN and DIPPELL, PC. 
CONSULTING ENGINEERS 


3015 15th SL. НМ. Sulta 703 
1202) 783-0111 


Washinglon, D.C. 20005 
Member AFCCE 


A. EARL CULLUM, JR. 
CONSULTING ENGINEERS 
INWOOD POST OFFICE 
BOX 7004 
DALLAS, TEXAS 75209 
(214) 621-8360 
Member AFCCE. 


HAMMETT & EDISON, INC. 
CONSULTING ENCINEERS 


Radio & Television 
Bor £i, International Airport 


Sam Francisco, Cali 
1415) 242-5201 


Mentre АКЕ 


SILLIMAN AND SILLIMAN 
8701 Georgia Ave. = 805 
Silver Spring, МО 20810 

ROBERT м. St 

(301) 5 
THOMAS B. SILLIMAN. PLE, 
0812) 853-9754 
Member AFCCE 


JOHN B. HEFFELFINGER 


9233 Ward Parkway Suite 286 
818-444-7010 
Kansas City, Missouri 64114. 


JULES COHEN 
& ASSOCIATES 


IMOM St Nw 


жазоо DC 20036 
12021 кзз 34 
Morne: CCE 


ROSNER TELEVISION 
SYSTEMS 
CONSULTING & ENGINEERING 
250 West 87 Streat 


New York, NY. 10107 
4212) 246.2856 


CARL E. SMITH 
CONSULTING ENGINEERS 
AM FMTY Engineorng Consultant 
Complete Tower and Ragging Services 


8500 Snowville Road 
Cleveland, Dnio 44141 
215/526-9040 


JOHN H, MULLANEY 
Consulting Radio Engineers, Inc. 


9616 Pinkney Court 


Potomac, Maryland 20854 


301 - 277-3700 
Member AFCCE 


VIR JAMES 
CONSULTING RADIO ENGINEERS 
Camnulenzed Frequency 


Y 
4040 E. 39th Bee. 
(303) 393 0493 


DENVER, COLORADO 
Member ABCCE & NAB 


E. Harold Munn, Jr, 
& Associates, Inc. 
Bresdcast Engineering Consultant 
Box 220 


Goldwater, Michigan 49036 
Phone: $17—278.7339. 


HATFIELD & DAWSON 
Consulting Engineers 
Broadcast and Communications 
4226 6th Ave, N.W., 
Seattle, Washington, 98107 


(206) 783-9151 
Member AFCCE 


MATTHEW j. VLISSIDES, Р.Е. 
STRUCTURAL CONSULTANT 
TOWERS. ANTENNAS, STRUCTURES 
Beaders Analyses Design Molificet ims. 
espe tions Supers nin of 


Tel 1703) 3509765 
Member AFCUE. 


C. P. CROSSNO & ASSOCIATES 
CONSULTING ENGINEERS 
P, O. ВОХ 18312 
DALLAS, TEXAS 


4214) 569-0294 
‘Member AFCCE 


1 
IRADIOENGINEERING CO 


MIOWEST ENGINEERING 
ASSOCIATES 
Conrutting Engineers 


190 безеу ла 
Greve Coeur, IL 61611 
808 636 3160. 


Member АҒССЕ 


JOHN FX. BROWNE 
& ASSOCIATES. INC. 
CONSULTING ENGINEERS 
1901 Pennsylvania Аме. NW 
Washington, ОС 20006 
525 Woodward Avenue 
Bloomfield Mills, MI 48013 
Te 31115425226 1202 

м 


mama 


WILLIAM B. CARR 
A ASSOCIATES, INC. 
DALLAS, FORT WORTH 


WILLIAM B. CARR, PE. 
1805 Hardprove гале, 
Burleson. Texas 78028, 817 295-1181 
MEMBER AFCCE 


p 
Serving Education and нана canis. 
элемде the United Sunes in a uiy 
ова moter hor, tuning effc 
William F. Pohts 
Contact бәш Зале tonice at 
PORTS ENGINEERING 
301 South Alm St — Suite 301 
Stata Gallega. PA 16601 814/734-9080 
Meme: АЕССЕ 


D.C. WILLIAMS. 
& ASSOCIATES, INC. 


BROAGEAST AND COMMUNICATIONS 


козел - i 
2517 CATAWBA WAY 
RANCHO CORDOVA, АНЕЛ 95870 


R.L. HOOVER 
Consulting Telacomwunicatibes Engineer 
11704 Seven Locks Road 
Potomac, Maryland 20854 
301-983-0054 
member AFCCE 


SADACCA. STANLEY 
& ASSOCIATES 
AM FM TY 
РО Drawer LT 
Crestine СА 02325 
(712) 338.5983 


LAWRENCE L. MORTON, Е.Е. 
KO Associates 
Censu Twa TELECOMMUHICATIONS F 
Low outs TY. An. t туне 
1747 отк DOUGLASS ROAD. SUITE 0 
‘ANAHEIM, California $2806 


SHERMAN å BEVERAGE 
ASSOCIATES, INC. 


Broacsast Communications Consultants 


Box 181.8.0 #2 
Madtard, N J. 08055 
16099857070 


BROMO 
COMMUNICATIONS 


Broadcast Technical Consultants 
7.0. Bis M. у. Sinan han, GA 13522 
(аур 


Computer dagran ойга -Fi 


төренің 


eagearey Measuring Service 


MEYER GOTTESMAN 
BROADCAST ENGINEER 


9377 Soiano Ave., Suite 312 
MAPA, СА 04558. 
TELEPHONE (305146 3-0092 Anytime? 


RALPH E. EVANS ASSOCS. 
Consutiing TeleGorirmunications 
Engineers 


AMM TY CATYSTES 
216 N. Green бау Ad. 
THIENSVILLE, WISCONSIN 53092 
Phone: (414) 242.6000 


George Jacobs 
& Associates, Inc. 
Consulting Broadcast Engineers 
Domestic & International 
Member АҒОСЕ 


y CLARA STREET 
SILVER SPRING. MD 


Ер 


5951643 


LECHMAN, COLLIGAN 
& ASSOCIATES 
Telecemmunications Consultants 

Empire Building 


2033 м Street. NW., Suite 205 
Washington, D.C. 20036 


construction after expiration of CP. ALJ concluded 
that publie would not gain by cancellation of WFMQ's 
permit which would cause loss af broadcast bureau ser- 
vice 10 area, 


Allocations 


Petitions 


т Brewer, Me.— In response ta petition by Stone Com- 
munications Ine. proposed substituting 106.5 mhz for 
100.9 mhz at Brewer and modifying license of WGUY- 
FM Brewer, to specify operation on ch. 29), cammznts 
due Feb. 19, reply comments March & (BC Оос 
81-919}, Action Dec. 24, 1981. 

т Montevideo, Olivia and Ortonville, all Minnesota— 
1n response ta request by C.G.N. Corp.: extended time 
for filing comments and reply comments through Ian. 
4 and Ton. 19, respectively. (BC Duc. 81-737). Action 
Пес 24, 1981 

= Bath and Hemmondsport, both New York —Denied 
request by Genkar Inc., licensee of WVINCAM) Bath, 
and WVIN-FM Hammondsport; for reconsideration af 
assignment of 103.1 mhz to Bath as iis second FM. 
{BC Doc. 87-562). Action Dec. 24, 1981. 


Assignment 


т Redding. Clif. — Assigned 97.3 mhz to Redding as 
its third FM; effective Feb, 16. (BC Doc. 81-514). Ac 
tion Dec. 24, 1981 


Translators 


Applications 

т Accepted for filing: 

т San Luis Obispo, Calif. S E. Urbani and R.V. Blac- 
quiere seek CP far new UHF translator on ch, 1510 
rebroadcast KTBN(TV) Tustin, Calif. (49 ft, 1 kw). 
Ann. Jan. 6. 

" Alamo, Ash Springs and Hiko, all Nevada— 
Pahranagal Valley TV Disirict seeks CP far new VHF 
translator on ch. 510 rebraesczst ch. 13, Las Vegas. (32 
Tt, 10 w). Ann, Jan. 6 

Grants 

= Milwaukee — Weigel Broadcasting Co. granted CP 
for new UHF translator on ch. 55 i0 rebroadcast 
WCIU-TV Chicago (HAAT: 586.3 100 w). Action. 
Dec. П. 1981. 

m Long Valley region, Calif.—Mono county service 
area 1 granted CP fer new UHF translator on ch. 56 10 
rebroadeast KCRA-TV Sacramento, Calif. (16 fi.) Ас- 
tion Dec. 21, 1981 

т Alva, Okla.—Oklahome Eduestional TV Authority 
granted CP for new ОНГ translator оп ch. 30. Action 
Dec, 8, 1981. 

= Ardmore. Okla Oklahoma Educational T.V. 
Authority granted CP for new ОНЕ translator on ch, 
28. Action Dec. 8, 1981. 


т Ponce City, Okla.—Oklahoma Educational LV. 


Authority granted CP for new ОНЕ uansliinr on ch. 
38. Action Dec. $, 1981 

= Black Butte Ranst, Ore.— Breaks Resources Carp. 
granted CP for new UHF translator an ch. 64, Action 
Dec. 3, 1981. 

© Laketown and Garden City, both Utah —Rich coun- 
1y granted CP for new UHF translator on ch. 38. Action 
Dec. 8, 1981. 

m Randolph and Woodruff, both Ltah—Rich county 
gramed CP's Гог new UHF translators on channels 53 
and 47. Action Dec. B, 1981 

m Allagash, Me. —Allagash Plantation granted CP for 
пем VHF wanslator or ch. 2 to rebroadcast 
WAGN(TY) Presque Isle, Ме. Action Dec. 15, 1981. 


Earth stations 


Applications 


FOC reperted following applicetians fer construe- 
tion and operalion of new earth stations have been ac- 
<epted for Bling: 
= Arco Communications Inc. for contiguous 48 states 
a.m; S-A: E3993) 

в Community Televisian of Southern California for 
Los Angeles, Calif. (9m; Harris; E4005) 

m WSM Inc. for Nashville, Tenn. (10m; S-A; E4006). 


E4027). 


и Arco Communications Inc, for contiguous 48 states 
(4.6m; S-A; E4078}. 


п Lee Satellite Communications Ine. for Phoenix, 
Ariz. (llm; Ratiation; E4052) 


= Cylix Communications Network Ine. Я 
Neb, (4.6m: S-A; E4052). 


п Субх Communications Network Inc. for Columbus, 
Ohio (4.6m; 5-A; E4053). 


= American Telephone and Telegraph Co. for Holly- 
wood, Calif. (10m; Andrew; E4054). 


и Alascom inc. for Vashon Island, Wash, (13m: 
Hughes; E4055) 


Actions 


= FCC granted following earth station applications 
authority to construct and operate new stations: 
Metromedia Inc. far Los Angeles (E3134) 

т Сук Communications Neiwork Ine. for New 
Orleans (E3457). 

= Cylix Communications Network Inc. for Boston 
(E3590). 


B Multimedia Rrmadeasting Corp. for Cincinnati 


(E3269). 


r Omaha, 


Business Systems for Boston (E3580). 
Co. for Colorado Springs, Colo. 


(E3815). 


Summary of broadcasting 


FCC tabulations as of October 31, 1981 


tps GP's 
On eir an ma ES Tu) 

= üiansod STA" E] олау _ ола muore" 
Сеттесін AM 3626 з o 4829 12? 4258 
Commercial Ем 3340 à H 334 тав Ed 
Educational FM ШЕ ° ° 1416 өз Yrs 
Total Radke E 5 2 Sore ave бав 
Commercial Tv 

УНЕ ЕА 1 H 523 H 

UHF E à ° Dri 108 35 
Educational ТУ 

YF 103 1 з 107 в из 

UHF 156 2 4 162 18 180 
Total TV 1029 4 7 1040 E m 
FM Translators ата 0 ° “з au өн 
TW Translators 

UHF 2857 a ° 2875 шт овы 

VHF 1,472 8 E 1472 434 4508 


“Special tampcvary auinonzarta 


“includes Oair hcenses. 


Other 


= Broadcast Bureau extended due date for comments 
апа reply comments concerning transmission of 
teletext by television licensees. Action stems from 
petition filed by National Captioning Institute which 
stated comment period was toc short to study and dis- 
tribute Notice іп members. Supporting petitions also 
жеге filed by NAB, ABC and others. Bureau extended 
closing date ta Feb. 10 for comments and March 12 for 
reply comments. Action Dec. 29, 1981 

m Chris С. Tucker, Seattle, Wash., paid 8750 fine for 
unlicensed operation of radio station. Having received 
eantinued complaints abcut subject's operation, Seat- 
"le District Office conducted inivestigatian. Con: 
quently, Notice of Apparent Liability io Monetary For- 
feiture was issued ta Tucker last October. Ann. Jan. 4. 
т 1981 Trend Report shows increase af 9,176 full and 
part time positions, up 5.2% from 1980. Of these, 4,729 
(51.5%) were women and 2.24 (25.3%) were 
minorities. Of more than 127,000 employees in upper- 
level positions in 1981, almost 22,000 were wamen and 
more than 16,000 were minorities, up about 14.2% 
each. Report also shows that of the 127,177 positions 
classiñed as managers. professionals. technicians and 
sales, 24.9%, were held by women and 12.7% were held 
by minorities. Ann. Jan, 5. 


Call Letters 


Applications 

ош Sougni by 
Now AM 

каз Ti-State Broadcasting Inê, Washinglan, Utah 
Now MS 

коха University о! Southern Calitomia. Santa 
Baroare, Cali. 

улу) Southern Ercadcasting Inc. Fayette, Miss 

KLM Northen Sun Carp. Greet Falls, Mont 

KFAE-FM Washington State (тма Richland, Wash. 
Naw TV's 

WAMTY  MobilePensacole Broadcasters Inc. Mobile, 
p 

wort Canton 6? Partnership, Canton, Onto 
Existing AM's 

«na KAFF Flagstelt, ariz 

Kv KADI Clayton, Ma. 

KODLPM Конев Jamestown. ND. 

woes WPUB Camden, $C. 

wuso WHPL Winchester va 
Existing FM's 

KAFE KELO Flanstert Ariz 

WKAK WWW albany Ga. 

Марр WIFM Lake Success NY 

KIFF-EM KAGO-FM Klamath Fells, Ore, 

KUBE KBLE-FM Serie, Wash, 
Existing TV 

WCPYTV WSBATV York Fa 

Grants 

сш Assigned 10 
Now AM. 

woes Middrebortugh Broadcasters Inc. 
Nicdlesorcugh. Mass. 
How РМа 

kozr Mendocino Coast Wireless Co. Fort Braga 

wecv Immanuel Educational Broadcasting Inc. 
Canersvile. Gs. 

Kcu воде 5. Finn. Kellogg, (ло 

ммк Топ Mountain-Kingstord Broperasting. 
топ Mountain, меп, 

wax Huber Dixon Broadcasting. Keno, Pa. 
Now THe 

wian Canta virginis Educational Television Corp. 
Fortes. V 

кылу The Chrysostom Corp. Cheyenne Wyo. 
Existing AM 

карч KRPM Puyallup, Wash. 
Existing PM 


XRPM KRDM-FM Tacoma, Wash. 


Classified Advertising 


See last page of Classified Section for rates, 
closing dates, box numbers and other details. 


HELP WANTED MANAGEMENT 


General Salasmanagar for extremely successtul 
FM Top 40 anc AM Usben Contemporary. Must 
possess thorough knowledge of seles systems. ability 
to fallaw through, hire, fra and motivate eager staff 
550000 salary plus bonus and ашотооіе, Our 
employees know of this ad. Send resume to Box М-74 
Equal Oppodunity Employer. 


General Sales Manager for major market. Must 
ain, motivate, leac sales force. Knowledge of co-op 
and agency conlacts required. Compensation 
package coulc inc luce ownership oppurtunity lor right 
incividual. Send resume to PO. Вох 800, Holbrook М.Ү. 
11741 


General Manager fo: KISS-KMAC. San Antonia, 
Texas, Excellent upporlunity for heavyweight with 
trong administrative skills. Please share your interest 
in confidence ta Wally Voigt, Capitol Broadcasting 
Company Radio Group. РО. Box 12000, Réleigh. N.C. 
27608-2000. EOEME 


General Manager. Dominant Minnesota AM-FM іп 
псп agricultural area seeks "lake charge" manager 
with strong salesimanagerial recorc. Excellent career 
opportunity wii excellent company Base + comis- 
sion. Box Р-26 


Sales Manager for Тор 12 Market Sunbelt Station. 
Rapidly growing station needs Intelligent, aggressive. 
Sales Manager who can improve our performance in 
bath agency end direct sales. Tell me your story and 
we'll negotiate. This is a great opportunity for someone 
who wants to grow with a phenomenal Broadcasting 
organization. EEO. Box P-53, 


General Manager. Management position fcr 
America’s northernmost rario station-K BRW. Barrow, 
Alaska. Candidates must nave а minimum of [ve 
‘years’ experience in commercial or guolic radio in a 
management capacity Thorough knowledge of FCC 
Fegutations pertaining 19 lagal апо technical 
parameters af operation. Responsible forthe manage- 
ment anc evaluation of all staff members, Strong fi- 
nancial management and demonstrated fiscal control 
сп substantial operating end сараі budgel required 
An understanding and appraciation of Ie in the Arctic 
plus FCC First Class license desired. Salary 532000 
per yeer olus housing. Send resume io: Board af 
Directors. Silak Kuagvik Communications, Вох 109, 
Barrow, Alaska 89722. Silek Kuagvik Communications 
is an equal opportunity employer. 


Sales Manager. Aggressive, organized, people 
‘oriented person needed lo manage 5 person stafi in 
this upper medium sized midwest market. Manags- 
ment experience not necessary Send гезит, salary 
requriements. and references io: Bab Dean, KESY 
Radia, Вох 31037, Omeha, NE 88131, or phone: 
402— 556-7800. 


Selling General Menager to heed new FM in South- 
western Wyoming. Need proven leader with strong 
sales, production and programming background. 
Wate Manager. КӚП. PO, Sox 1058. Rack Springs. 
Wyoming 82901 


Spanish Radio Station seeks Generel Manager in 
sunny Southwest, Must have administration end pro- 
graming experlerce. Lettar resume to; Вох Р-105, 


Redio Program DirectoriAnnouncer 10 start up 
МО, отта! In the Twin Cities market Send resume, 
tape and salary requirements to: PD, RO. Box $890, 
Twin Cities, MN 55440. Programing experience prefer 
rad. EOF 


‘Small Market radio sales manager Aggressive, pro~ 
fassional. Work anc success follows. Beautiful area to 
live, raise a family Call алу Challin, 406- 683-2800. 
Dillon, Mont. 


General sales manager; well programed AM ethnic 
station in major markat Excellant growth opparlunity 

^^ mejor company. ЕЕО-М/Е Confidential replies to 
Box P-138 


General Sales Manager for WIJDAVJEZ, Chicago, 
а Piough Broaccasting Company group station. Prefer 
а person with GSM or GM experience in top 50 
markets. Must nave proven reco of Sales success 
with major agencies. elailers.co-op accaunts and na- 
tonal rep. Person should be an expert in using 
sophisticaled quantitative, qualilalive research and 
creative selling ta generate new business. This is по! г 
Зак job and requires tha ability to hire train, motivate 
anc devéiop а professional and aggressive sales stati 
Dy example. Reply in confidance with resume and 
record of achievements to George Dubinelz, 180 Ч 
Michigan Ave. Chicago, IL 60601. 


General Manager sought іс! 50,000 wati urban FM. 
commercial station with some access 10 а major 
markel Unique situation requires apllity io leach 
selectec courses for academic communications 
department ano sustain stalion beth commercially anc 
as ал acacemic ‘taining laboratory Broadcast man- 
agement and FCC experience required. College-level 
teaching experience пері. Bachelor's cegiee re- 
quired, Master's in communications preferred. Salary 
competitive. Full position description available upon 
request, Anticipate June appcintment. Send applica- 
Чоп with resume по later than February 26, 1982 to 
RM. Donatelli, Assistant Vice President for Academic 
Айған, University of Dayton, Dayton, Ohio 45469. The 
University of Deyton is an Affirmative Actlonequal Op- 
portunity Employer 


HELP WANTED SALES 


Genoral Sales Manager for AM/FM medium SE 
market. Salary commission over-ride arrangements lo 
$35,000 00+. Succesetul stations, good ratings and 
rack record, Complete resume to Вох N-87. 


Sales for St. Louia area progressive country station, 
Account list. Minimum two years experience. Resume 
to Box 2-65. 


Experienced Account Execs needed tor our new 
AM and FM stations. Graund floor opportunity at à 
“gold mine; We offer campany cat, gasaline, fringes. 
and incentives, security and growth. I| you've got 
broadcast sales experience. lel's taik. Contact: Frank 
Chatfin 813—547-3461 or $18—542-0404 


Sales Manager: Top-rated 100000 watt Cortempor- 
агу FM seeks promotional-minced individual who 
wants to succeed. One of the nation's weallniest 
markets, Temperate cimata. Must aparate anc mati- 
vaie sales staff and work wiih clients on promotions. 
Good salary plus override. Apply спу il you want a 
future, nct Jusi a job. EOE. Contact Roy Elsner 915— 
337-6262. Odessa/Midland, Texas, 


Florida —5KW fulltime coastal AM. New sales- 
oriented owner needs salas people for adult MOR for- 
mat. Successful track record in local retail sales а 
must. This is a turnaround situation. We want quality 
peoala and we'll pay accordingly. Resumes іс Chas: 
Kettering Advertising. 140 Barciay Office Center, 
Roule 70, Cherry Hill, NJ 08034 


Тор 50 AM adult station In Northeast seeks sales 
manager Salary override and great company benefits. 
Must carry strong list and ре Totally dedicated to the 
industry. Sand resume to Box P-137. 


Colorado powerhouse combination has opening tar 
experienced salesperson. Provide complete 
resume, references, and income requirements 10: 
Genaral Manager KADE/KBCO, 4840 Riverbend 
Acad, Boulder, Colorado 80301. An ECE. 


Need Turn-around Sales staff-heavy closers, Sal- 
агу plus high commissions cn nel sales. One for sales 
manager that can sell and create excitement. South 
ast media marker, aquit formal, ratings акау. 35 plus 
demos. If youre dead-ended. act fast—you сап таке 
money. Box N-87. 


Dynamic Salespeople Wanted: Syracuse's fastest 
growing sistion needs experiencer., big producers to 
oin WOLF! |! you сап really sell and want a golen up- 
portunty to join ona cf the fastest growing groups in 
the country reply immediately with resume and salary 
requirements 1o: Manager. Box 1490. Syracuse. NY 
13201. EOE, 


New Small Market FM in beautiful NE. area seeks 
very creative salesperson. We're quality-conscious 
about our sie! programming and facil ties. Оссісаїес 
broadcasters own WASI and олег зхселепі manage- 
талма! rapport. Your willingness to work hard anc 
your sales approach is most important! Plenty of po- 
fential. Ier it me you felt good about selling racio? 
Send resume io WRSI, Вох 910, Greenfield, MA 
01302. EOE. 


Madison, WI, offers excellent entry sales opportunity 
for right problem solver on Ihe wey up. Must be 
strong on creativity. with ability 19 write & sell imagina- 
tive campaigns. Fourteen station group thal promotes. 
trom within saeks recent college grad with commer 
са! seling experience and/or 1-2 years street salas with 
‘outstanding record. If you want to make sales 
your career well teach you a new exciting. prottabla 
way lo sell radio. Phil Fisher, WISM AM/FM, Madison, 
WI 53701. A Mid West-Family Station. EOE. 


New A.M. in Northwest wants hungry salesperson 
Salary plus commission. On-air March 151, Start 
February 1:1. Close to Seattle-Tacoma, Send resume 
te Darl Stuvick, КЕМШ, 2541, Griffin Avenue, 
Enumclaw, WA 98022. 


Account Executive needed for farm sales at cur 
new station in the heart of Missouri. An incredible 
ground floor opportunity at М\ззошї'$ only 110kw FM 
TE you've got brazccast farm sales experience, let's 
talk. Contact: Frank ChalfiY at $13—547-3461 or 
816— 542-0404. 


Rare Opportunityin major market: Leading Houston 
FM seeks experiencec sales pio to be leader on sales 
team. Send resume or cal Cathy Earle. KYND, 11 
Greenway Plaza. Suite 2022, Houston TX 77046, 
719961 0092 


Christian Station Sales Manager. Outstanding 
position for 2 person who will take charge and assume 
responsibility for aggressive sales and marketing 
results in a large metra market, Growing group owner, 
now with faur stations featuring quality Bible-centered 
programs anc conservative Chnstlan music, Looking 
for aggressive self-starter with a proven record of 
sales success. Must have demonstratec bright, alert, 
high energy leadership аби. This position offers lop. 
pay and growin рова pass оа genera pateant 
age Send resume lo: Rich Batt, Boti Honaricas! 
©апрапу 10641 East 23th Set, Indepencenze МО 
84052; or phone 616— 252-8050. An Fcval Opror- 
tunity Émployer 


Exparianced Salas-Marketing Consullant. Ready 
in move lo smail-medium markei in mid-Ohio where. 
the sky is the limit? No bull! If you're good. we want 
you. EOE. Marion Broadcasling Company PO Box 518, 
Marion, Ohio 43302. Atin; George. 


Experlenced Account Executive, active list. Mr 
Tyrrell, WEHM, Port Huron, Michigan 48060. 


KLAG (Metromedia Radio). Sales Account Execu- 
tiva. We have a rare opening fcr an experiencec sales 
person, At least two years" axperienca in mecie sales 
as а тер wilh an agency cr station is needed. Local 
market experience preferred. Must be a knowlédgsa- 
bie professional. Cal or send resume 10: Human 
Resources. Metromedia, Inc. 5746 Sunset Blvd. Los 
Angeles, СА. 90028. 213/462-7111, ext. 1481. 


HELP WANTED ANNOUNCERS 


Florida ~ 5KW tulliime coastal АМ. New owner needs 
mature on-air talent (News/DJ's) fcr traditional МОВ. 
Sounc. Tapeslresumes to Chase-Kettering Advertising. 
140 Barclay Office Center, Route 70, Cherry Hill, М) 
08034. 


Telephone talk. Major market station wants per- 
sonality with provocative, humorous. Imaginative 
teleanene finesse, EOE. Sand resume to Вах P-26. 


HELP WANTED ANNOUNCERS 
CONTINUED 


Program Direstor tor major markat urban contem. 
porary station, Exparience and proven track record as 
PD. a must. Send resume to РО. Bax 500, Holbrook, МУ 
11741. 


Santa Barbera, California, needs Islented, crea- 
live, experienced personality for our contemporary АМ 
station. Notime and femp types. please. Great climate, 
9000 pay. Send tapes. resumes, and income needs to 
Terry Jarisch, 1832 East Las Tunes, Santa Barbara, 
California 93103. EOE, 


We Nood А Mature, experienced personality capa- 
ble of capturing а medium-sized Northeastern market 
f you can dazzle them with your humor and per- 
sonality have a good knowledge o! country music. and 
plerty of on-alt experience, we'd like to talk to you 
bout being our next morning personality. Send salary 
taquiraments and resume to Box P8. 


New Adult Contemporary A.M. raads 2 announ- 
cers, Ол-аї March 15l, Send tape and гезитте tu Darl 
Stuvick, КЕМИ, 2541 Griffin Avenue, Enumclaw, WA 
96022. 


Experlonred Group adding mid-day announcer at 
ur suburban naiiheast AM. Musi be song, produc 
tive and sincere on air and PD materia. Send resume 
to Box P-98 


Sinatra, MOR format station in Michigan needs 
adult announcer wna knows the music and can take 
‘on responsibility and create MOR music specials. Box 
P-143. 


Giani Class C FM seeking Air Teleri for present ard 
Future positions. Тор 15 Marker. If you have the talent, 
we have the sunshine. Resume Io Bax P-121 


New England AM opening: вроп5/лем5 combo, 
anchor maming sports reports, assist newsgalrering, 
writing, do college, high 5спосі PBP sports. Send 
resume, salary requirements lo Box P-42, EOE. 


Expanding Group needs aggressive news person 
who can move into news director in 6 months. If you 
Сап make a Sunday morning newscast in a suburban 
orth east market interesting, we have a full-time job. 
апо great opportunity for YOu. Send resume to Bor 
рө? 


New Adult Contamporary АМ. Naecs news direc- 
lor Strong on gathering and presenting local news. 
Need experience with voicelactualilies On-air March 
ist Send tape and resume to Dad Stuvick, КЕМІ, 
2541 Griitin Avenue, Enumclaw, WA 98022. 


Serlous Broadcast Journalist with at feast one 
year experienca to Join 5-person news taam. Good га. 
parting skills and delivery. We'te a regional 31-X А/С 
FM in a New England seacoast resort area. Tape. 
resume and copy to Bob Dipielro. ND, WHED, Box 120, 
Pordsmouth. NH 03801. 803— 436-7300. 


Drive-time anchorírsporter needed at news- 
^xiented station in University communtty. Personable 
del very, sharp writing skills required. Send ‘аре and 
resume to Pam Mason, FO. Box 1294, Charlottesville, 
Ха 22902. EOE, 


Active, alert newsperson for local news. Mus! have 
experience in galhering, wiling, and editing. Send 
tape and resume to Нату Dunnagan, М/ММ8,429 Pine 
Avenue, North Мусе Beach. $.С. 29582. EOE 


Nowe Director for Texas AM-FM facility. Must be 
dedicated with professional approach including & 
tualities. Great opportunity with successful chain. 
Beautiful community fine сптаге. Call General Man- 
ager, 512 278-2555. (EOE) 


‘Sales manager team available to 
build а solid Operation for узо, Strong track record in 
sales, programing and news. Believers in community 
involvement. invesiment opportunities welcomed, 
Reply to Bex Pê. 


General Manager, Lengthy experience with excep- 
tional performance record in major and medium 
markets. AM & FM, various formats. Excellent adminis- 
watos, sorg sales management. plus all the other 
qualifications for successful station management ... 
with reterences to prove it Carelully looking for 
longterm association with quality organization. Write 
Box N-80. 


Genera) Manager-Sclid professional with 19 years" 
experience - offering heavy sales. programing, leader- 
ship and organizational chills, Take Charge individual, 
with strategies ior Ceveloping maximum sales and 
profits, Managed AM/FM. all markets. Excallant cre- 
dentias. Box Р-49. 


Generel Manager, sales ariented, who can lower 
Costs, Improve image, and lead your station 10 greater 
heights. Group experience. Excallent credentials. 
Med um to large market. please, Currently in NYC ADI. 
Confidential, Box P-72. 


Group Management, 15 years af very successtul 
station and group management encompasses all 
market sizes, most formats, АМ & FM, total rebuilding. 
major improvamants, station purchase and sale. 
Strong qualifications include administration. 5265 
development, programing and promctions ... plus а 
dedication 'o, and love for, radio. гат a resourceful im- 
aginative and practical developer ol people and pro- 
реше .. .à гага working, shiri-sleeve manager, not ап 
ivory tower executive. Finest of references will prova 
my worth 10 your organization. Will consider only a 
long-term oppodunity with a good, growth oriented 
group. Write Вох N-81, 


HELP WANTED TECHNICAL 


Consulting firm, midwest Wocalion needs siait 
engineer for field and office work, Experience in AM 
and FM required. ТУ а plus. BSE desired but ather 
math and physies background considered, Salary 
negotiable. Call 308 —67 3-7 51 1 


Medium market FM, AM (non directione?) inais 
radio property looking lor Assistant С.Е. АП state ct the 
art equipment. Interested in someone wanting to move. 
Into CE. position. with repair and maintenance 
арас. Good salary and benefits. Reply in confi- 
dence іс Bax P-10. 


Colorado Medium AM-FM needs fulltine chief 
engineer Resume, references and salary requirements, 
first lettec Box P-83. ECE. 


D.C. Area consulting engineering firm needs sialf 
des preferably with some broadcast (AM, PM ог 
ТУ) experience. Send resume with salary require- 
ments to Box P-135. 


Great opportunity for quall'ied Engineer. East Texas 
AM-FM, wilh all new facilities. Electonics school gra- 

eferred. ЕОЕ/МЕ Call Jesse Gilbert, 
713/384-6801. 


HELP WANTED NEWS 


WZZK-FM, Birmingham's top-rated station, seeks 
morning Co-anchor; some street reporting, Delivery 
and хосе most imporlant. Must De good writer 
Minimum 2 years’ on-air news experience. WZZK is 
part ol ine growing, employee owned. Kaiz Broadcasi- 
ing Company. Tape and resume to Ley Garnett, News 
Directo, WZZK, 530 Beacon Parkway West, Bir- 
тіпрһат, AL 35209, No Phone Calls. EOE 


Opening for а Tap Quality Newscester al WSB- 
Radio, Atlanta, QA. Must have 3-5 years with major 
market experience, Salary negotiable, no beginners 
and no calls, please. Equal Opportunity Emptoyer М/С 
Reply. to: Personnel Directo; WSB Aagio, 1601 W. 
Peachtree 51. NE.. Atlanta, GA 30309 


Top station seeks commilied broadcast journalist 
with at feast two years’ experience in all phases of 
Tadio news. We run a fast-paced Dul accurate opera- 
tion that digs far stories that many stations navèt ap- 
proach. H you want tc further your cereer and уси have 
the qualifications, we're the right piace for you. Tape 
and resume 10 News Director, WCTC, Вох 100, New 
Brunswick, N.J. 08903, 


HELP WANTED PROGRAMING, 
PRODUCTION, OTHERS 


Program Director: Powertouse AM in lop 50 market 
wants "take charge" person lo revitalize and оме 
direction to a potentially great personal tytadull can- 
temporary radio station, Air shift (preferably. morning 
drive); oversee air stalf, production. news personnel 
and formetics. Solid аск record with proven stability 
а must. Send resume lo: Bernie Barker, WAPI, 2146 
Highend Ave South. uminghem, AL 38205. EDE, M 


Foreeaster/Broadeaater needed (or growing 
Weather Service, Send tape, resume, salary lequire- 
ments ta: WeaiherCenter, Inc. DeWitt Olfice Complex. 
Dewitt Building, Ithaca, New York 14850. 


Program Director negded пем, FM Contemporary 
MOR, automated. Hands-on production essential, Tape. 
and Resuma fo Charles Rawe, KCRE 4439 SW Hwy 
101, Lincaln City, OR 97367. 


Opening for creative person with tair for woting for 
Copywriting. continuity Some announcing, Experience 
preferred, Се Larry Nelson al 815-844-6101 


Creative Writer Producer for mid-Ohio AM/FM. it 
your ambition is tc write and produce radio's best ads. 
we Nave tha job far you. ЕСЕ, The Marion Broadcasting 
Company, PO Вох 518 Marion, Оно 43302, Ай; 
Genge. 


Does-It-All person, Morning, praduction, music, 
сору тоге, Aware. Creative, stable. West-midwest 
medium college market. ЕСЕ Box P-120. 


Traffic Manager. We need a coo, competent, ex. 
périenced ard dedicated person to lake full respon- 
sibility for the busy irallic department at cur Major 
New York City radio station. Group ownership, ес 
cellent working environment, compensation com men- 
Surate with your abitily Marketon experience prafer- 
жа This ts ал Equal Employment Opportunity. Please 
reply to: Box 3533, Now Ya, NY 10163, 


California Rock 'п Roll FM needs sharp programer 
ir personality Nice place to work, Great benefits. 
Send resume to Box Р-117 


SITUATIONS WANTED MANAGEMENT 


Program Manager-impressive track record with 
references, Currently with medium market chain in 
Operations aspect. Looking for move up. Box P-37. 


АП News, Sporte, talk. Change your station lo а 
money make 30-year network executive, mui-ste- 
tion owner. Administration. sales. programing, PBP Full 
authorivy, Tull responsibility. Salary or percentage. 
305— 588-7173. 


Radio station manager. South. Prefer coastal. Prefer 
Florida, Will consider others. Presently атрізув GM. 
А good investment tor you I'l теке money for both of 
us; Box P-126. 


Nebraskan wants small market management or 
soles-management. Over 20 years in radio, ? sales. 
Box P-110. 


Highly successful AM manager FM manages, Com- 
marcial Manager available ae ihres man team or any 
Combination летео! Stable, professional, knawl- 
edgeabie all areas. Fully qualified, sales orientad. 
community active, Prefer small-medium market, Мо 
rush. Box P-104 


Experienced Operations Manager and Program 
Director, cuaertly in major market looking lor the right 
situation as GM. If you are seeking a crealive, hard 
‘working individual, with 13 years’ experience, to lead 
your team to great retings and mora profits, Contact 
me. All markets will be considered. Bax P-145. 


Veteran Owner-Consultant to actively operate 
your station Percentage сї nat. 205--288-7173 


Aggressive Salas Manager and len-year major 
markel programer have teamed up Io increase your 

bottom ine. We seek station Manager/PO positions 19 
rebuild or estable пеш West Coast facility. Box 
Zn 


SITUATIONS WANTED SALES 


Can Sall, Experienced. Prefer mld climate oniy Box 
11 


SITUATIONS WANTED ANNOUNCERS: 


212— 198-9390. Small Markets: Make tne connec 
tion with an energetic D.)/Newscasler with good pro- 
duction and writing skills. Seeking initial break now! 
Write 1o Box N-69. 


New York Talk Host, Well-known radio personality: 
livelyicti-baat. Tarif сп open phones. Porceptive in- 
terviewet Top commercial actress, aver 10 years In all 
national adverlisere. Many fim/TV credits. Now in- 
terested in relocating to other maior market Box No. 1, 
312 West 81 Street NY, N.Y 10024. 


w -—— o. 
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‘SITUATIONS WANTED ANNOUNCERS 
CONTINUED 


Announcer. Маше. Handle sports, news, MOR DJ. 
oldiesigoodies. Interesled in good small stalon 
matkat Frank Maher, 48 South 22nd St. San Jose. СА 
85116. 408—293-3285. 


Freel Volunteer —That’s right. looking for volunteer 
work announcing Jor your station on part-time basis, 
any format. Na prior at experience. Bul offer you: 1 st 
class license, Bachelors Degrae, Military VeL, mature 
male. mariied, minotily candidate, 32 years, dependa- 
ble. workaholic, articulate, neat appearance, learns 
fast goed att tude, no strings attached. plus I'm tree! 
Currenity working for gov law enforcement agency. 
NYC, Ll. МА, CT Box P-81. 


X 
“SITUATIONS WANTED TECHNICAL 


Experienced Chilet Engineer, First Phone, CET, 
Technical Schocl. Write Box N- 102, 


Medium market Chief with Ist phone. Ёхдепепсе in 
АМ directionals, FM stereo, automation, телів and 
Studia construction. Station being sold, new owners 
have [hair own engineers. Box P.108. 


Young, Aggressive Engineer with an ear for quality. 
In my 5 year climb ир the ladder I've gained a great 
deal of experience in AM, FM, STLs, automation and 
Sludio'trensmitter Construction. Medium to large sun- 
Dei market preferred, Steve Bouche, 208--571-9024, 


Talented, Experienced Announcer, joer PD, 
looking for stable job. liveable wage. Call Scott, 203 
564-4663 evenings. 


2 years! experience - play-by-play: reporting: pro- 
duction, Will refacate. D.C. Enriquez, 3320 5. Hickory 
Road, Маш Belin, WI 53151. 414 — 786-1278. 


Announcing, Production position wanted! Ex- 
репепсей versatile broadcaster, Excellent reader, 1- 
118-234-8222. Dick НОП, 318 Phipps. Rice Lake. 
Wisconsin 54888, 


Dedicated, talented, hardworking persanelily ready 
о make a move, Send for tape and resume. Сай Bill 
Babicz 312— 334-7 124 after 6 p.m or write 4635 М. 
Winchester, Chicago, IL 80640. 


Sports. Profeagional ound. Seeking slart in pla 
by-play and staff announcing. Dave Cuddeck, 311 Рі 
Washington Road, Grafton, Wisconsin 53024. 414- 
317-3192 


Male announcer, new aggressive, some experience 
in writing and production. immediate start possible. 
Felix, 744-483-4264 


Dedicated Professional vit exper ence п BM, AC, 
CW Former PD ın small market. Looking for com- 
munily-oriented station mat can olfer a stable tuture. 
Box P-130. 


Intereated7 —Saam |, and with упш call 1H Show you 
just how eager | am to work for your midwestern AOR 
‘or Sait тоск format. Wondeting about ine voice? Never 
lear your telephone is near Currently Midwest, E.J. 
Jonnson, 312-346-2562 home. cr leave massage ai 
312— 943-1838. 


Іп not green, season me to your taste Dedicated, 
stable, enthusiashe male with 1-1/2 years part ime 
ехрепегсе seelarg іші time position Bo P-129. 


Ten Years Experiencs. Thee years soul, Seven 
years rock. Degree business management. jason. 
718 ~894-7345, 


Congratulations! Your search is over Traed broad- 
caster is seeking first job. Traning mcludes: jock work. 
praduclían. sales, news. and programing. Call Мак 
Stevens at 312-890-0276, 


Versatile announcerinewsperson seeking елігу 
level position. Leoking for opportunity їо contribute 
and grow Lefs expand logemer Lynda Little, 312- 
164-5832 work, 312-989-3000. 


SITUATIONS WANTED NEWS 


Experienced Sportecaster. Recent radioT стаз. 
PB? specialty. but quite versatile, Descriptive and ес 
tremely knowledgeable in all sports. Suong 
references, Will relocate, Tin, 718-934-2366, 


Working newsman locking for bigger and better 
Things. Also sports end PBP 34 years experience plus 
collage degree, 301--249-1323. 


| promise aggressive local news reporting, 6 years’ 
experience. Excellent delivery knowledge of news sto- 
тізе, Can slart immediately, Jim, 614 —436-8133. 


Sports-Nows combo, Hard worker, knowledgeable, 
versatile, POP all sports. Call Steve, 716—274-2473, 
Available now. 


Experienced News man/PBP is looking to join ар. 
gressive news team in Wesl/Souinwesl, Таре and 
тезите on request. Richard Vandiver 803- 996-8201, 


Minority Hiring —5300D tax credit. Creative, ag- 
gressive and capable college graduate sesks oppor- 
unity as copywriter, Experience with commercial and 
industrial advertising. public service anrauncements, 
рютапдпа! messages. comedy an drama. Heloca- 
fion is nc problem. Hire the handicapped. 1645-8 
Brandon Pk, St, Louis, MO 83011. 


Personality Talk is my specialty Chicago training, 
Wyoming апа Califomia (rack record. 707 —224-3808 
ar 332 48.9263. 


Professional Broadcaster in Тор 20 market seeks 
Production/Copy Duectorship in stable, major market 
operation. Box P-109. 


Writer/Producer with severa! years’ experience as 
medium-market copyiproduction duecter, moming 
news anciorireporie, mid-day air talent, free-lance 
writer ала sound engineer seeks opportunity with 
medium-to-arge-market байса! or production firm. 
For demo. write Steven Dahlman, 1422 Oakland Roar 
NE. No. 2. Cedar Rapids, Iowa 52402. 


TELEVISION 
HELP WANTED MANAGEMENT 


Public ТУ Administrator: The Filends o! Louisiana 
Public Broadcasting is seeking an individual lo plan 
and direct |5 statewide activities. Management skills 
and knowledge ol fund-raising essential. Previous 
public broadcasting experience desirable bul nat re- 
quired, Salary commensurale with experienca Send 
resume 10 FLPB Search Committee. 2618 Wooddal 
Boulevard Baton Rouge, Louisiana 70805. Applic: 
tion deadline. February 1, 1992. The Fnends o! Lo 
siana Public Broadcasting 15 an Equal Opportunity 
Employer. 


i am a NY Stale award-winnes wilh 5 years’ ox- 
perience, Journalism ВА. Your operation needs "an in- 
atar’, Not Jus! "a reactor". One who is hardwor 
ing. dependable and wgilant but courteous. Single— 
Now near NYC. Dave, 914 — 347-3231. 


Radio Reporter/anchor, seeking position in 
madium/small market. & years: radio experience 
Los Angeles as on-air reporte, news and editorial 
"writer, producer Degree, Award winner 3% years in 
Latin America. Bilingual, Prefer Southwestern Western 
regions. Call Nei, 213— 398-1847. 


Sports Reporter, 8 years’ experience, excellent local 
reporting, PER any market, Jim, B14 —436-61 33. 


News and Talk Award Winner with Chicago, Wyam- 
ing and Califonia Experience available now al 707 — 
224-2809. 


Veteran Newshound. 10 yrs. experience, Reporter 
Ancho, МО, Talk Host. Seeks to relocate. BD1— 
487-4353. Box 807 7, Salt Lake City Ulan 84 106, 


SITUATIONS WANTED PROGRAMING 
PRODUCTION, OTHERS 


High-profile morning personality, high energy. lots 
al humor підп ratings. It's Contagious, Will consider 
PC. Position. Box F-1. 


Experienced Air Talent: 7 years professional radia, 
plus degree and fist phone. Music director ex 
репелсе. Excellent production. Thom, 714—772- 
0587. 


Polished newscaster, announces. wnlor loves small 
maikels, Intelligent reading ала inlerpretalian. 
authoritative dative uned speach, Political Sei- 
ence сете, specialized broadcast Waning. Prone 
Paul, 212-535-8179. 


Versatile, trained announcer looking юг show! 
news comba. great AM show, Articulate. bright, and 
willing 10 relocate. Сай Ron Brus at 312—951-7920. 


News Director al award-winning, smal! market sta- 
tion seexs move up. Гуе done n ali—inciuging sports. 
PBP production, cable TV. 4 years experience. 717- 
838-1115 


The Prise із Right. 3 years experience announcing, 
production. copywriting. first pone. Solid on-air back- 
ground. Interesting résume. Compelling tape, Phone 
Вапу 212-946-3751 or 212— 221-3704. 


Experienced Network & Locai Sports Producer, All 
aspects, all sports. Whelhér n's Sports talk or live 
broadcasts of events, plus (һе usual dally wrap shows, 
this callege graduate can tig it all together and give 
you the unusual -110% Ph, 215-461-2646. 


А/С Program Director needs new opportunity. Ex- 
parienced. reliable, Slrona ait and news background. 
Contec Don Nae at 803- 229-7689 or write із 107 
Canyon Drive, Greenwoad, Sou Carolina, 29646. 


Baltimore may have а jock that’s ‘blue. But | пу 
harder, ‘cause Im No. 2. Inleresled? Bax P-58. 


‘Soul Programer, seven years’ know-how, seeking to 
relocate, Richard 916 .— 483-6530, 


Experienced Program Ovectar in top 10 market 
looking ior а solid management fim in medium 
maket. 13 plus years experience. Box Р-146. 


Wanted: Station thal wants ‘oll the well: super reac- 
‘ve, extramaly entertaining personality who сап wipe 
up your Competition, Box Р-144. 


Business Manager needed, Midwest medium 
maikel AM/FMITY. Oosralion needs experienced 
lake-charge person to supervise all areas al station 
accounting including installation of in-house com- 
puter system. Excellent benefits. Group-owned пе. 
Wark affiliated, Send resume and salary requirements 
in сопікіелсе ta Бос Р-57 


Public information Manager (Public Relations Ol- 
licer). New Hampshue Public Television, Imaginative 
prolessianal lo implement statewide public in'orme- 
tion and advertising program including all media fe- 

tions. University graduate, plus 3-5 years’ боси 
mented experience. Salary range: $12,460-822 A00, 
commensurate wilh expeuence. Forward resume by 
danuary 22, 1982 to General Manager Box Z, Durham. 
New Hampshire 03024. AN/EEO. 


Major League Sparta Orgarization seeks man (ar 
woman) tc pul package of events together serving ca- 
ble systems and other TV outlets, Must work with ca- 
bie aperalors, plan and handle (elecast datails (сет- 
sonnel, equipment. transmission) and seil time lo na- 
ional-regional-tocal адан 18615. This 15 nev. ground- 
floor job far doer Unusual opportunity requiring some 
experience. genuine drive and dedication Give details 
аг eduzalion. business experience, income require- 
ments, resume ta Вох Р-56. 


Asst, Business Manager KRIViMetromedis seeks 
а person with college degree (Acct major: who has 
cradivealiectione and some эирегио/у experience 
Excellent career appartumty 10 dynamic сиу Send 
тезите with salary history and requirements 10: Н. 
Swanson, KRIV Television, 20. Вах 22610, Heuston, 
TX 77227 Equal Opportunity Employer 


Director of Development, New Hampshire Public 
Television. Public Broadcasting professional to ex- 
рапа fund raising activities lor rapidly growing stete- 
Wide Service Heavy emphasis on Corporate and on-air 
solioitation, direct mail. computer systems, volunteer 
coordination, auction, and market research. Supervise 
staff of 5, University degree plus 5 years documented 
expenence in pubhc broadcasting developmen? work 
Salary range: 525,40-539,770, commensurate val» 
experience. Fonward resume by Jaruary 29. 1982 10 
Generel Manager Box Z, Durham, NH 03824. AA/EEO. 


New, progresivo, family-oriented Independent 
Television station Serving TampaiSt. Petersburg. 
опа. seeks experienced Pragram Manager Send 
fesume and salary requirement to Box 30028, Tampa, 
Flonda 33630. Station |5 ап equal opportunity 
amployez 


SS NT 


Broadcusting Jan 18 1962 


HELP WANTED MANAGEMENT 
CONTINUED 


Accounting Profesalonal for г Northern California 
Broadcasting Company Wa cre a growth-oriented 
hioedcasting company seeking an outstanding candi- 
Gate for Assistent Controller with immediate potential 
lo move inio me Controllers position. Candidates 
should pave a proven track record, be operations- 
oriented and rave above average technical knowledge 
cf accounting and data processing systems. CPA with 
private industry experience is required. Budgeting, 
planning and prior broadcast experience isa plus, Ex- 
cellent salary and benefits. I you are qualified and 
seak а challenging opportunity, please forward your 

sume amd m salary history in confidence to: Bor 
P-1 14. Equal Opportunityaftirmative Action Employer. 


New TV station serving Tampa/St Petersburg. 
Florida, will complete new studio fecility in March and 
seeks @xperienced Production Manager Should be 
familar with local retail and incependent station pro 

motional needs, Send resume and salary requirement. 
19 Box 30028, Tampa, Florida 23830. Station is an 
equal opportunity employer 


HELP WANTED SALES 


Local Sales - ABC Alfiiate in Florida Cuff Coast area 
has immediate opening far Account Executive with 
strong broadcast sales experience. Must be seh- 
starter EEO. Send resume io Box Р-50. 


Account Executive. Midwest market, АВС top 100 
station. Local AE going back to graduate school. need 
lo fill vacancy ASAP Ми! be exper enced in buying or 
selling with 102 references, Equal Opportunity 
Employes WF Send resume to Box Р-41 


Advertising Salesperson Wanted. Excellent ср- 
portunity to grow with с stable company Mature per 
50n nesdec to develop new clients and tO work 
closely with our presen: advertisers. |} interested and 
Qualified, send Credentials 10: WEMZ-TY, East Rock 
Read, Allentown, PA 18103. Atin: Dean Dalmann. 


Account Executive - CBS affiizte in a rapidly giow- 
ing top $C market seeks a team-oriented individual 
with & proven record of excellence in television sales. 
Established agency/ciient list. Experience in retailico- 
ор development beneficial. A grdup-owned station 
Беру to: Box P- 116. EOE. 


General Sales Manager reeded (сс new Sunny 

Seutheın ӘНЕ Must be locally oriented and able 10 

train and direct local sales force. Some national con- 

(сіз preferred. Send resume and past pertormance. 

gcara plus salary history and requirements to Bor 
127.50. 


Naw, small ОНЕ station (STV a! night needs ax- 
perienced salesperson to develop daytime cammer- 
cial business. Applicants should have good know! 
edge of Co-op, regional reps, production techniques, 
віс, We're locking for а sel'-starler to grow wilh us. 
Weite WIHT-TV. РО, Box 2287, Ann Arbor, МІ 48106, An 
Equal Opportunity Employer Na calls. please. 


TY Sales Rep. Well-eslablished Los Angeles Com- 
pany seeks salas representative for its series of 26 
children’s shows. along with ils music specials. Must 
Са expenenced with markals and have past national 
perfomance record. Box P-141 


Local Sales Manager: Top 50 network affiliate In 
the Sunbelt is seeking an experienced local Gales 
Manage: Must have strong retail, TV-3, MMP agency 
and direct sales experiance, Send resume to Box 
P142. An Equal Cpoorun ty Employer 


id TV Station/Prad. Со, is looking fora ТО 
with live audio exp. and в videctape eng. 3-5 years’ 
exp in 1” & 2" lape formal and РСС lic, required. 
Resumes must be received no later than 1/25/82. Box 
2:5) 

‘Chief Engineer for nortneast Growin coportunity Ex- 
perience necessary in UHF transmitters, supervision, 
maintenance and planning. Ar equal opportunity 
employer Send resume and Salary requirements to 
Box P-62 


Chief Engineer for WJHG-TV Panama City Fle. 
Reply with resume to Raymond E, Carow Vice Presi 
dent, Gray Communications Systems, Inc, PO Вох 
3130, Albany, А. 31708, 


Remote Engineer lor Florida s largest lilmivideoiape 
production center to operate anc maintain EFP com- 
mertial production mobile unit. Involves client contact 
and creative video engineering. Mainfenancà ex 
perience and valid drivers license required. Salary 
negotiable. Resume and selery history 10: Bruce 
Graham, Chief Engineer Florida Production Center 
180 Riverside Avenue, Jacksonville, Florida 
32202-4394. 


TY Technical Supervisor, Supervise all technical 
alemerts of TV studio production and operation, In- 
cluding maintenance of studio and field equipment. 
Qualifications; HS dipoma and electronics certificate, 
plus four years responsible experience in broadcast 
enginaerirg. or equivalent combination of education 
and experience FCC Thid Class required with 
preference given for FCC First Class or General 
Radidtelephone license, Minimum salary: $15080/12 
mos. plus trirge benefits. Dead ine: February 8, 1982. 
Gr until filled Contact Wilbur Kraft, KESD TV/FM, 
South Dakote Stale University, Pugsiey Center, Бос 
22188. Brookings, SD §7007-0894. SDSU isan Equal 
Oppertunityiatinmative Action Employer FIM. 


Tired of Working Nights, Holidays and Station 
breaks? Self-starling video engineer needed for tach- 
nical school САТУ and broadcast production studio. 
‘one-man shop. excellent banal, plus good hunting 
and fishing. EOE, Karl Frisdline, Western Wisconsin 
Tech. La Crosse, Wisconsin 54801. 608— 785-9107. 


ОНЕ Transmitter Maintenance Engineer. New 
RCA TIU-110 on Sears Tower Chicago Excellent 
growth opportunity. Mus! heve strong recen! UHF 
transmitter maintenance experience. VTR studio 
maintenance a plus. Full resume with salary require- 
ments t Channel ВО Joint Venture. 233 S. Wacker О. 
Chicago IL 60606, EEO/M-F-H. 


Broadcast Field Techniclan with stale public 
broadcast system. Responsibilities include mainte- 
nance and installation of statewide microwave and 
translater system. Extensive Lavet. Experience with 
video, microwave (heterodyne and гето), translators 
necessary. TV studio experience especially helpful. 
Salary range: §1527-S2046/monthly Appointment 
may be above normal entry salary in consideration of 
recruitment difficulty. Contact Vaun McArthur, 1810 
University Drive, Boise, Idaho, 83275, 208— 
385-3344. tor application form. Closes February 24. 
BSU is ап EEO employer 


Television Maintenance Engineer—Repair and 
maintenance ol var ous television equipment includ- 
тп RCA and едат! fim chain and Ampex YIR'S Re- 
quirements; First Class FCC license, three lo five 
years’ applicable experience and ал educational 
background lo assure ability (с operate and maintain 
television equipment, Apply to: Director of Finance, 
WYES TViChannel 12, Box 24026, New Orleans, LA 
70184. No calls! WYES-TV is ал equal opportunliy 
amployer. 


HELP WANTED TECHNICAL 


Consulting lim, Midwest location, needs statt 
engineer for field and office work. Experiance in AM 
and FM required. TV a plus. BSEE desired but other 
math and physics Dackgrund considerad. Salary 
nagol able. Call 309—673-754 1. 


Television Technician. Two ог mare years ex- 
perience in maintenance af quad and helical VTRS. 
video switchers and related equipment, Knowledge of 
micronracess Controlled systems, computer assisted 
editing prefamed. FOC Ist Class license required. 
Please send resume to Metropolitan Pittsburgh Public 
Broadcasting, Inc. (WOEL), Personnel Dept, 4802 
Filth Ave, Piülsburgh, РА 15213. EOE, 


‘Chief TV Engineer. Design and maintain electronic 
systems and equipment lor private university televi- 
sion studia. Will alsa be responsible lor training ard 
supervising technical siati. Must have ВЕЕ andior at 
least 6 years equivalent experience Salary range 
$15000-518000 and liberal benefits package in- 
cluding free tuition ‘or sell, spouse and сеселдепі 
children. For further information please call 212— 
285-3354, Equal Opportunity Employer WF. 


Major Production Facility located in Florida is offer 
ing top salaries to experienced Maintenance 
Engineers. Work in а modern new facility with state of 
the ar equipment Contact: Robert Hemsky, Chiet 
Engineer, 305.520.0800, 2040 Sherman Strael, 
Hollywood, Florida 33020. 


Television Transmitter Engineer — Assume total 
responsibility fer the transmitter facility curing 
assigned shift, Cicsely monitor and maintain quality 
control of received and transmitted video and audio 
signal to assure compliance wit FCC Rules and 
Regulations. Requirements: First Class FCC license. 
three to five years applicable experience and an edu- 
cational background to assure ability tc operate and 
maintain telev sion transmitter, Apply to: Director of Fi- 
nance. WYES.T¥iChannel 12, Box 24026. New 
‘Orleans, LA 70184. No calls! WYES-TV is en Equal 
Opportunity Employer 


HELP WANTED NEWS 


KSTP-TV la looking for an experienced telavision 
street reporler. ons with superior Skills as a digger and 
writer, This is а rere opportunity {о jain the largest 
broadcast news operation in опа of the nation’s mast 
fespectad markets. Send = complete resume and 
samples ol your work 10: Bod Jordan, News Director 
KSTB-TV, 3415 University Avenue, St Paul, Minnesota 
55114, No beginners, please, Equal Opportunity 
Employer 


Meteorologist to supervise three-person weather 
department at medium татко! NE station. Applicants 
should have several years on-air experience and 
meteorology degree or equivalent, We have габа 
GOES, МАРАХ and leadership in юса! information pro- 
grams. Send resume, including salary requirements. to 
Box P-24. EOE. 


Weekend Sports, Top twenty Sunbelt market seek 
ing experienced sportscaster fcr weekend and week- 
day backup. Send resume to Box Р-25. Equal Oppor- 
tunity Employer 


Weekend Meteorologist. Top twenty Sunoell 
market seeking degreed meteorologist for weekend 
and weekday backup, Send resume 10 Box P-34, Equal 
‘Opportunity employer 


General Assignment Reporter, wilh stong busi: 
nessieconomic interest, Emphasis on consumer- 
oriented angle, May lead to some anchor or documen- 
тату work. Degree plus оле year's expenence required. 
е tọ Mike Beecher KTIV-TV, FO. Box 
lowa 51102. EOE. 


Sports Producer, Aggressive, creative, Enterprise 
oriented sperts producer. Ай ENG. Equal opportunity 
employer, MIE Resume, videotape, and writing sam- 
ples 10: Andrew Fisher News Director WAGA-TV, Box 
4207, Atlanta, GA 30302, 


News Producer. Strong willet piece producer, broad- 
cast producer. Equal opportunity employer, WF. Send 
resume, tape, and writing Samples to” Bill Wallace, Ex- 

Produce, WAGA- TV. Box 4207, Atlanta. GA 


30302 


Assignment Editor. Aggressive news operation. Two 
bureaus. Responsible for developing daily content, 
motivating staff, efficiently handling peoplefequip: 
ment logistics. and creatively planning audience- 
building newscasts. Applicants must have manage- 
ment goals. degres. ала Ihre years’ experience in a 
commercial TV newsroom. Contact Bill Репу. News 
Director WBBH-TV. Н. Myers. Fl. 33901 


Anchor/Preducer: We need ап experienced profes: 
sional to co-anchor early and iate news on a medium 
market Midwest station. Send resume end salary 1e- 
quirements to Box Р.08 An Equal Opportunity 
Employer 


Assignment Editor, We пеей someone who is totally 
committed to aggressive news coverage. Must be 
tough, yet work well with peonle. Don't apply unless 
you have al least 4 years TV news experiance. We are 
а major market Sialion. localed in the Southeast Cur 
organization is dynamic, creative and innovative. Box 
P-5, Ware an Equal Ooportunity Employer, 


We are rebuilding and nesd 2 News Producer! 
Ancher Weathercaster and Sportscaster Applicants 
must have strong on-air presentation skills, proven ex- 
perience in all aspects of news production and a Jour- 
nalism degree is preferred. Salary commensurate with 
ability: excellent benefits and working conditions 
Send resume tc Dox N-99. ЕОЕ-МЕ 


Spori& Anchor/Reperter. Solid, distinctive jour- 
alist lg anchor and repent sports, Mayor market. Net- 
work affiliate. Equal opportunity employer, WE 
Resume to Box P-58. 
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HELP WANTED NEWS ` 
CONTINUED 


Expanding our Already Talented news organiza- 
tion. Opening tor producers, reportes, reporter’ 
anchors, pholographars and additional assignment 
editor If dynamic news gwth excites you, then you 
may hava а great future with our group. Rush rasume 
and salary requirements tc Вох Р-55. ЕСЕ. 


Meteorologist: We have tne 10015, You must be ex- 
perienced and atcurate in challenging 100 pus 
Eastern Midwest markel. Resume and salary гедоке- 
ments to Box P-47. 


Producer: Take charge person who knows Гом to 
Create with naws trom two sludios. 100 plus Eastern 
Midwest Market. Resume and Salary Requirements to 
Box Р-46. 


Weathercaster: News/Community-oriented Texas 
station in rapidly growing market wants mature/per- 
sonahle persan with metgorology background, degree 
prélerréó, TV experiences required. Excellent salary. 
benellis and working conditions, EOE, МЕ Call News 
Director: 214--592:3871. 


Producer - 8 & 11 pm newscasts, Strong production 
background and good news sense. Must be а motiva- 
tor and take charge person. Experienced оту Contact 
Јену Howard, News Directo, WJKS-TV, РО. Box 
17000, Jacksonville, FL 32216. EOE. 


Assignment Editor/Producer: We need en im- 
aginstive person to develop assignments and help à 
yound stalt produce interesting stories. Experience re- 
quired, Send resume, tape and salary requirements іс 
Dick Westbrook, WAND-T¥, 904 Soumside Drive, 
Decatur lionis 62525. An Equal Opportunity 
Employer. 


Meteorologist - мит ге! One. top 50 news depant- 
ment searching for mataorologist able lc communi- 
cate, Send resumes 10 Box F-124. 


Anchor/Producer, Creative communicator who сеп 
deliver а newscast with випоту and credibility Writing 
skills and previous news experience a musl. Send lape 
amd resume to Colorado's Беашиш Colorado Springs, 
KRDO, PO. Box 1457. Colorada Springs, СО 
809011 457. Atlention: Neil О. Klocksiem. 


Agricultural Reporter. 3-5 years’ experience report- 
ing agriculture In print or electronic medic. Heavy 
emphasis on national reporting of agricultural news. 
and issues To join dally network TV ag news show, 
Contact Jim Davis, Country Day 612-842-4234 
Equal Opportunity Employer. 


Anchor Wanted: Small market, group-owned station 
looking lor 8 & 11 рт. anchor Authoritative, dedicated 
selt-starter wanted. Gcod salary and benefits. Chance 
to move up in chain, too. Replies lo Box Р- 32. 


South Floride television stetion is looking for an ex- 
penenced street reoorlertanctor ‘or a total ENG sla- 
tion. Sane resume and air check to News Director, PO. 
Вог 510, Palm Beach, FL 33480. EDE. 


Reporter - Strong wile: who can organize a story 
well and cover a бев! aggressively sought by top 50'S 
market CBS affiliate, Resumes and tapes, no phone 


Calls, to: Jay Maore, News Director WIVR ТУ, 3301 
esl Broad Street Richmond, Virginia 23230, Ап 
OE. 


Assignment Editor - Applicant mus! be а take- 
charge. creative. people-oriented person with solid 
journalistic background and thorough understanding 
ol television. Three-lo-tive years of experience 
desired, Send resume and letter 10: Ned Watwich, 
WIVD. PO. Вох 2009. Durham, NC 27702. EDE. 


Openings in ай Phases of our growing news 
organization. If you are talented and wouls like the Op- 
portunity 10 join опе of the fastest growing groups in 
ihe country, then rush resume and tape today to A А. 
Sardubrae, Executive News Director, KARD TV/Kan- 
sas State Network, Box 333, Wicrita, Kansas 67201 
Dag Exp. Reg. EOE No phone calle, please. All posi- 
tions wil be filled invnediaiety 


We are looking for experienced reporlers and ENG 
photographers. Photographers mus! have been caver 
ing néws for at least twa years and know how to use 
ЯСА TK-76 anc Ikegami HL-77 cameras. Reporters 
musi have at Isast two years experience "on-the- 
street’ and possess strong writing skills, Send resume 
to; News Directo, WALA-TV Mabile, AL 26601. № 
phone calls! EOE. MIF 


Producer with Punch. Ме! О & О wants aggressive 
weekend news producer Sanc resume, lape of your re- 
Cent newstast and critique ol that newscast to: 
George Wall, News Manager, WKYC-TV, 1403 East 5th 
Street, Cleveland, Ohio 44114. 


Sunbelt Майит Market NBC Affiliate is expanding 
news department and is looking ‘ar indivicuals with 
strong jOurnaltStic credentials who wan! 10 be питает 
one. Newsroom iš ай ENG with liva unit. We are an ag- 
gressive news operation on the move. il you are à 
Strong anchor producer reporter. writer sportscaster or 
weatnerceslet, ler' talk. Send resuma, tape ard salary 
requirements with first rasponse to Jefi Gates, News 
Director. KTSV-TV. 801 N, Oregon St. El Paso. Texas 
79002 EOE 


Group-owned stations in (ive Midwestern markets 
looking tor self-motivated TV people... possible 
openings for ancnors, reporters, sports people, Ex” 
cellent бәпе'йв, good рау g'owing company with 
‘com to move up. Send resume to Вох K-135. We aie 
an Equal Opportunity Employer, MF 


Anchorman or Anchorwoman [о WALE-TV, Albany, 
Georgia. Reply with resume and lape to Raymond E. 
Carow, Vice President, Gray Communications 
Systems. Inc. PO Box 3130. Albany Georgia 31708. 


HELP WANTED PROGRAMING, 
PRODUCTION & OTHERS 


Assistant Promotlon Manager. Major market Sun- 

а, Responsible for all an-air pramatian and 
ling with other facets of station promotion ac- 
tivities. Prior production and promotion experience ra- 
Quid. Send resume to Promotion Manager. WTSP-TV, 
RO. Вох 10000, Saint Petersburg, FL 23733, Equal Op- 
portunity Етоюуе: 


Television Announcer/Director: Tap 50 VHF in 
Great Lakes Region year round recreation area seeks 
Television Annoancer/Directer anxious ta prove ability 
end versatility Excellent firm, community and protes- 
sional working conditions, Smaller market experience 
desirable Serd details immediately (с Box Р-44. 


Meteorologiat Wanted: Qreup-owred station laok- 
ing for meteorniogis! tor 6 & 11 pm. weather slot. 
Warm. authontative communicator wanted. Good sal- 
агу and benefits package. Promotion opportunities 
within group passible. Replies ta Box P-133. 


Producer - Top-rated news deperiment searching for 
creative producer, Rush tapes to Jim Hetnet WEMT-TY. 
PO. Box TV-2, Greensboro, NC 27420. 


Cameraman/Editor for a national news show Wash- 
ington experience preferred. Creativity dedication, 
high quality work a must. Send resume, salary require 
ments 10: Box P-130. 


Associate ProducerENG Editor. Academic back- 
giound in news wriling and video editing. Must have 
experience im producing Һай ош commercialtype 
leewsion rewscasts Resume, wiling samples. and 
lape ol а newscast you've produced to James Baum. 
Executive Produce, KOTV, P О Box 8, Tulsa. OK 
74101. Equal Opportunity Employer 


Promation Manager: Top network affiliated station 
іп Southeast needs а crealive person wilh experience 
іп cunning all phases of TY station promotion. and ad 
vertising. including radio, bil'boards and print media. 
Station general manager was а pramolion manager 
and understands па! you need 'o flourish and grow. 
Write to Box P-99. EOE, 


Graphic Design Supervisor lûr WHA-TV This pèr 
son will manage n dépariment of 3+ designers who 
create design for promotions and programs. The 
department does ads, magazines. posters. press kits 
апа other promotional campaign materials, as well as. 
TV graphics. slides, logos. and come animation Appli 
Cants must Nave at least 3 years of television graphic 
design experience and cemonstraled administrative 
ability Departmental management experience preter- 
rad. Pasiticn available March 1, 1982. Salary: $18,000 
annual. Completed application musi be received by 
February 5, 1982 For application and information can» 
tact: Kathy Dickerson, WHATV. 808--262-2114. Ап 
Affirmative Action/Equa! Opportunity Employer 


Creative Director wif 3 years experience sought 
for beautitul Southeast market Strang production skill 
fequired and writing prelemed. Position open now. 
Send resume and tape by January 29 to: Production 
Manager, WTVC, PO. Зоя 1150, Chattanooga. TN 
37401. EOE. 


Production/Promotion Manager. Hands-on рю lor 
top 75 ABC affiliate іп Sunbelt. Experience in TY Do- 
duction writing, print media, planning and implement- 
ing promotional сатра cns and avents. Must be ех. 
петеју creative, quality minded, enthusiastic sell- 
starter Resume and demo réel fo Station Manager 
WEAR-IN, PO. боқ 12278 Pensacola, FL 32581. 
EGE, МЕ 


Promotion Advertising Director needed im- 
mediately Have уси worked for several years in Dio- 
motion and advertising for a television station and are 
you looking tor an opportunity to Sxpand your 
abilities? It will be helpful if, in addition to on-air, you 
have helped create print and radio campaigns, made 
efficient buys based on ratings informalian and have 
experience in actual studio production ol cammer- 
cials and promos. You neeg a lair for unusual ideas to 
accomplish image-building news campaigns as well 
as program promotions. Come up wilh wild ideas bul 
have leet on ground whan implementing same and 
season this with an unshakable enthusiasm and posi- 
live attituda, We are asking a 101, but it you Ml tnis Cup 
€f needs until n runneth over we will take care of your 
financial cup. Са! от ийе: MD. Smith, General Man- 
ager, WAAY-TV, 1000 Monte Sanc Boulevard, 
Huntsville, AL 35801. 205-539-1783. EOE. 


PM Co-host — Major Northeast market CBS affiliate 
seeking a new lam of co-hosts to head number one 
show al number one station, Dynamic and charismatic 
‘cn-ait image а must Story Producing experience 
prelerred. EOE, Send rasume to Box P-160. 


Graphie Artist. Opportunity for artist in smaller 
market, or number 2 person to have his/her awn 
department in а major. goup-owned Sunbelt affiliate 
Resume and work samples to Robert Allen, Program 
Manager, KOTV. PO Box 6, Tulsa, OK 74101.EqualOp- 
portunity Employer 


Traffic: Looking lor a stong, experienced number 
two. Individual must have working knowledge o! Bia: 
and preferably Independent TV experience. Salary: 
520.000. Send resume to Box P-138. 


Producer/Director, Тор 20 Market. Westinghouse 
Broadcasting Station, WJZ-TV, Belt mere, is looking for 
an experienced produceridiracter Applicants should 
have n minimum of thes (3) years Cammarcial direct 
19 experience inclucing 8:00 and 11:00 рт. news. 
as well as studio and commercial mixing experience. 
Grass Valley Switches (МЕ) preferred. Send resume 
and ‘ape fo Ralph Cole. WJZ-T. Baltimore, MD 
21211, EQUAL Oppartunity Employer, MFH. 


Director - 310 4 years directing exparlence in all pro- 
gramming areas. Mus! ра flex ble, selt-mativaled and 
Creative. Producing ехрвиепсе пеіріші Send resumes 
lo: КЕОТ-ТУ, PO. Вох 416, Corpus Christi. Техас 
78493. PBS Station, 512—855-2213. 


Producer! Director - Top 40 southeast network afili- 
ate seeks a highly creative indradual with experience. 
in producing and directing commercial and promo- 
tional productions. Strang background in ramote and 
studio production a necessity EOE, Send resume and 
Salary requirements 10 Вох P-22. 


iaid Producer for PM Magazine Utah. Il you have 
репепсе producing tap-qualtty, visual stories in the 
field, we'd ке ta see your resume, Were a 10-person 
Ман with 3 commitment ta excellence and ratings lo 
match. Resume to: Praducet, PM Magazine Шап, FO. 
Вох 30901, Salt Lake City Utah 64130, No Phone 
Calls. 


Organized, knowledgeable, self-directed in- 
divicual with proven Өзгені 8 in all aspects af oroad- 
casting needed to help launch a cable television 
charnel designed for the broadcast of neait and 
medical iniormation ta communities гог o! Boston, 
Mass, the Medical Access Channel Coordiralor (з а 
unique, grant funded positon, available пом B.S. 
broadcasting or related teld equited. M.S. prefered. 
Health ar educstional background а plus Submit 
resume ta Rita Lash, Employment Manager, Union 
Hospital. 500 Lynnfield Street. Lynn, МА 01904. Ah 
Equal Oppartunity/Allirmat ve Action Employes 
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HELP WANTED PROGRAMING, 
PRODUCTION, OTHERS CONTINUED 


Male anchor in number one small таке! seeks 
move up. Box P-79. 


Producer for 11 p.m. news. Must have TV news ex: 
perience. Sand resume 10 News Director PO. Box 510. 
Palm Beach, FL 35490, EOE, 


Attention РМ. Но 
porteis. Here's your chance 10 be show-cased and put 
your own personal stamp on field pieces for new alter. 
noon show Resumes апо tapas (no calls); KSTP-TV, 
Steve Edelman. 3415 University avenue. St Paul, Mire 
nesola 55114, Equal Opportunity Employer 


ENG Tape Editor. Creative, ast, experienced. Ability 
to saet and do light maintenance desirable. Ag: 
gressive total tape news operation with top equip- 
ment. Equal cpportunity employer, МЕ Resume and 
tape to Jack Éryent, News Operations Mgr, WAGA-TV, 
РО. Sox 4207 Atlanta. GA 30302. 


Sports Reperter-anchor, 1 year experience, Crea 
tive, Nard working. Small and madium markets. Call 
Michael 017 — 888-8949 after б. Will relocate. 


Meteorologist Aggressive, accurate, AMS Seal, 4 
years! medium markel broadcast experience, If you 
need a knowledgeable professional, call “Weather 
Will” now! Dont sete for less! 414--497-0200. 


TV Anchor/Reporter strong writer, producat plus 
major market radio experience. Maillyn, 219- 
962-6471 


Production Manager - Responsible for scheduling 
‘of equipment, facilities and staft tor ЕРЕ studio and 
remote productions, Supervises production ard ап 
depariments, administers ard recommends budgets, 
may serve as а produce /direcior аз needed, Requires 
college degree or 4 yaacs formal related training anc 3 
years’ experience, ane of which must be in a super 
могу capacity Salary commensurate with ex. 
perience, Send resume end tape 10: WPT, Port Пе 
public Васа, Harrisonburg, УА 22801, An Equal Op- 
portunity Employer 


SITUATIONS WANTED MANAGEMENT 


Photographer: Nalwork news assistant looking for 
first ENG job: Still experience, ENG trained af ОКО. 
Box Р-106. 

Нема Director, anchor 18 years experience includ 


ing major market. Seeking Sunbelt сі West location. 
Employed. Bex P-122, 


Take me off tho ап, and meke me a news director 
Ancharman-writer-producer who'd like to run nis own 
show Seven yeers in the business. Ask for Charies 
Brown: 307-256-8628 (nome), 307 —577-6397 
{work 


Weatherman. Urbane, witty educated, wealnerwise, 
articulate, crazy and looking for first’ job. Charles, 
804-923-2882, 


Chief Accountantusiness Manager. 21 years! ex 
perience in television. Will provide resume orally and 
writen, Will relocate. Call 002-307-2792. 


Profit Producer, responsible decision makes, wants 
Midwest only, small to medium market Television GM 
ог GSM pasitian. Experienced in sales, management, 
production, computer in small, medium and major 
markets. Retail anc agribusiness oriented. Community 
involvement, Box Р-118. 


Now Assignment Editor. Can assign, produce. re- 
port, do ENG. Newspaperman for five years, MS Jour- 
nalism. Paul Strand. 503-343-1023: 1834 Poter. 
Eugene, OR 97403. 


Cameraman/E.N.G,/Film. Looking for creative & In- 
novative shooting? 15 years network & local back- 
‘ground. Wish relocation 1o warm cimate. For resume, 
Call 215-826-5803. 


SITUATIONS WANTED TECHNICAL 


Chief Engineer looking lor coportunity in an Innova: 
tive station. Experienced in studio and ENG: LHF and 
VHF transmilie, microwave, earn stations anc STV. 
Will gladly consider assistant chiel if your organi: 
tion is on the move. Box P-113. 


SITUATIONS WANTED PROGRAMING, 
PRODUCTION, OTHERS 


Commercial Oir/Prod. with news directingiswitch- 
ing experience, looking for wark in upper 90% or better 
такат. TWO yaars' experience and degree Hayes 
Delisle, 505-622-2120. 


303-741-5783 Experienced Third Cless Switcher 
who was unjustly fired is seeking а 200 and above 
market posilion in switching. Give him a try - huh? 
Dale. 


ЕС.С. school graduate with license, locking for frst 
100. Young, ambitious and reacy ta learn. Willing to 
relceete. Aveilable now, Dan Neubauer 3376 Sherin Dı 
No. С. Simi, Са 93083 805—526-0271 


Seeking full-time job in TV production. BFA degree 
in Radio-TV production and 3 years experience. Сап 
Charles Rakestraw, 615 272-4625. 


Ambitious, hardworking, female communications 
grecasie seeks ist breakin piocuction. Wil relocate. 
ore Laurie: 516—221-4006. 


.ALLIED FIELDS 


HELP WANTED PROGRAMING, 
PRODUCTION, ANG OTHERS 


Fellowships Available: The California Public 
Broadcasting Commission із now accepting applica- 
tions lor ils Fellowship Program. Selecied applicants 
will receive management and professionat training for 
One year al California public radio cr television sta- 
lions. The program is open {р Californie residents. 
Minorities are especially encouraged to apply. The ap- 
plication deadiine is Masch 15. For more infcrmaticn, 
contact Fellowship Program, Califonia Pubic З:сай- 
casting Commission 915 Capitol Mall, Suite 235, 
Sacramento, Califoria 95814; 918-399-2797 


HELP WANTED INSTRUCTION 


Journaliam/Maea Communication. The University 
Of lowa Schoo! of Journalism and Mass Communica- 
ion is accepting applications fcr ап anticipaled 
lenute-track assistent professor posit on for the fall of 
1982, Candidates will teach in their respective areas 
of scholarly interes: al Ihe graduate ага undergradu- 
ate levels and in one or more of the allowing under- 
graduate professional ereas—roadcast Journalism. 
video, end news-editorial, Preference will 
De given 10 Candidates whose research area is 
elecommunicalion policy ог mass communication 
Jaw. The Ph.D. is preferen: the MA with exceptional 
professional or academic experience will be con 
sidered, Salary is dependent on the selected in- 
dividuals quaiilicelions. Lettes vita end references 
should be sent to Josepn Ascroft Chair. Faculty 
Search Committee, School of Journalism and Mass 
Communication, University of ма, Iowa Cily IA 
52242. Screen ng of applicants will begin Jenuary 25. 
1982. The University o lowa is вп Equal Opportunity? 
Affirmative Action Employer 


lowa State University, Teacher of radio and televi- 
sian news courses: academic involvement with the 
university-owned network radia and television sta- 
lions Tenure track, assistant professor level. Requires. 
Competency in radio and TV news reporting ®дшр- 
ment Position opens August 21; deadline is March 15. 
Send vita and references to: E, G, Blinn, Search Com- 
тіге, ері. о! Journalism and Mass Communication, 
lowa State University, Ames, IA 50011 


Creative, Enthusiastic person looking for a joo as 
cameraman, lighting. sic. Experience іп N.Y. 
metropoli area. Prefer NürtneasuNew England. 
$16—293-4519; Јен L, 15 N. Service Rd, Melville, 
NY 11747 


Loaded for ‘82, First Phone plus Rada, 700 nous 
Specialized alecteanics training, BA. Television Pio- 
‘duction with ENG, GFR and studio experience, Seeks 
production'cperations position. Noah Braokolt, 212— 
939-4387 (eves), 3410 Paul ave, Bronx, NY 10468. 


SITUATIONS WANTED NEWS 


Experlenced Reporter-Anchor. Sports, News, 
raphy. editing, interviewing. PBP If you мапі 
creative writing, intelligence. and versatility call 308— 
691-2927. 


Experienced Мо, 1 Market radio reporter with high 
journalism standards seeks eny size market news, telk 
от megazine position, Extensive TV training. 201— 
838-6991. 


Creative, experienced Director — excellent cre- 
dentials, seeks cpparurity with quality oriented sta- 
lion or production facility Зох P-131. 


Recent graduate with В.А. ir TV. and Film locking ter 
levat position in einer programing or production. 
Write ог cal Anthony J. Orlando, 418 Humphrey. 
Nacogdoches. TX 75961. 713-564-6919 (work 
phone). 


Save $3000 in federal taxes, Experienced, talented 
and competent college graduate desires copywriting 
posmen. Tried апо true with comedy and drama 
scripls, Also, commercial and industrial advertising 
skills, Santy handicapped, bul will te acate, No етеу 
abou! accessibility changes. 1645-8 Brandon Pk, SI. 
Louis MO 63011. 


Anchor-Mature (49), greal aresenceNoice/wiitingy 
news udgmart 1D y'& NY natwoik radio, 5 yrs. sporis 
promos, 813— 360-7914. 


TV Mateoreloglat, excellent appearance and com- 
municatcc keeps weather simple and interesting. 2 
years! medium market experience, Curtantly part-time, 
seeking fulltime number опе spol. Box F-66. 


Major market pro reportesfenchor 15 years’ news ex. 
perience, seeks evening anchor ar news director 
anchor. Stable, positive attitude. Box F-82. 


TV Meteorologist. 2 yis! medium market experience 
lacking lor greater challenge. Mark, 615—688-1813. 


California, Chicago? No. 1 rated producer/fiald pro- 
ducet writer, editor in lop 20 market seeking relaca- 
tion info feature television production company. Box 
PAS. 


Experienced Newacaat Director seeking position. 
Switchas own show, plus all pre-production. Expert in 
all technical areas and master control. BAIFirst Phone: 
can relncale. Call Rich at 212 -671-1262, evenings 
after рт. 


Commercial Producer, asscciate program producer. 
Over 3 years large market experience in broadcast. 
documentary and cable TV. Can shoot and adit video: 
Excellent writing skills. Will relocate, Box P-103. 


Two Telecommunicationa/tim teaching positions 
in rank of Assistant or Associate Professor (dependent 
оп qualifications and experience), Candidate should 
have teaching or prafassional experience іп one ог 
mare of the following fields: (1) film production, (2) 
writing for film and Television, (2) television program- 
ing, (4) sound production end recording, (5) com- 
munications law and ethics, Advanced tegres re 
‘quired: PhD preferred. At least 5 yeers experience un- 
dergraduate and graduate teaching, (or equivalent 
practical experience in the communications industry 
desired). Salary commansurate with experience. Send 
resume to Prof, Richard B. Barnhill, Chairman, ТСМЕ 
Search Commiliee, Room 372, Newhouse Schoo! af 
Public Communications, Syracuse University, 
Syracuse, NY 18210. Deadline for applications 
371762. Syracuse Univesity is an Equal Opportunity 
Alfirmative Action Employer 


Youngstown State University seeks Instructor 10 
teach courses in Speech Communication, Television 
Announcing & Broadcast News. Ph.D. in Speech/Viass 
Communication (Telecommunizatians) with commer- 
Cia broadcast à leaching experience desirable 
Masters Degree considered. Nine month salary com- 
mansurate with education and experience. Summer 
School teaching may be available. Candidates fer this 
Position will be expected ta (each intraduciory 
courses im Speech and Telecommunications. elo 
courses in Broadcast Operations & Programing and 
Television Production. Senc letter of application with 
vite, transcripts, and three letters of recommendation 
to: Dr, Daniel J. ONeill Chairman, Dept. of Speech 
Communication & Theatre, Youngstown Stale Univer 
sity 410 Wick Avenue, Yeungstown, Ohio 44385. Ap- 
pifcation deadline: March 12, 1982. Youngstown Stale 
University is an Affirmative ActionfEqual Opportunity 
Етроуес 


Rena 


BERI 


ad 


SITUATIONS WANTED PROGRAMING, 
PRODUCTION, OTHERS 


Attorney, member California bay eight years trial and 
law anc motion experiance {criminal prosecution), 
seeks challenging position in broadcasting law field 
Undergraduate degree in Radio-Televisian. Graduate 
Broadcasting taw Seminar. Any location, For resume, 
тәтесі Ray Cunningham. 2201 The Alameca, No. 18, 
Santa Clare, СА 95060. 


WANTED TO BUY EQUIPMENT 


Wanting 250, 500, 1,000 end 5000 watt AMFM 
transmitters. Guaraniee Radio Supply Carp. 1304 
Iturbide Street, Laredo, TX 78040, Manuel Fores 
512-724-3331, 


Instant Cash For Broadcast Equipment: Uigentiy 
need Transmitters. AM-EM-IV: Microwave; Towers; 
WX Redan; Calor Studia Equipment, Ray LaRue or Bil 
Kitchen, Quality Media Corp. 800-241-7878, In СА 
404-324-1271 


$500 Reward For UHF Transmitters: For inlorma- 
leads to our purchase of any UHF IV 
т. Call Ray LaRue or Bill Kitchen 800— 
241-7878, In GA 404—324-1271 


Wanted: New and used Wansmitter tubes. MHZ 
Electronics. 211 West Camelback Road. Phcenix 
Arizona 85015. 802 242-8918. 


High power, special purpose tubes AD4TL. 1CX 1000, 
4- 1000A. 5575/100, etc. ОСО, 10 Schuyser Avenue, 
No. Arlington, NJ 07032. 201—998-4248; В00— 
526-1210. 


Broadcast Audlo/Radio Gear+Now: CSI AM.FM 
Xmis; LPB Mixers; Miciourak CansolesEquipmen, 
Otari Recorders; Ramko; Russco; Studer Rewox; 
Shure; Thorpson-CSF: Whal do you need? Call Язу 
LaRue, Quality Media, 800-241-7878. In GA, 404-- 
324-127 


RCA TK 27 chain, TP-15 multiplexer, ТЭ-8 slide т! 
jector, TP-66 16 mm projectcr, Bestan controls — S24.- 
500.00. Intemational Cinema Eq, Со, 6750 NE 4th CL, 
Miami FL 33138. 305— 756-0699, 


Eastman СТ-500 i Emm projecter 286 haurs since 
new. 51052000. Infemational Cinema Eq. Co. 6750 
NE 41h Ci. Miami FL 33138. 305— 756-0693. 


‘Open Ява! Recording Таре mostly Amper, used 
‘once. unspliced, unboxed. 7” 1800 or 2400 50 real 
565 tposlpard). Sample: 5200 3600: 10%" reels, 10 
or 52500 (aostpaid). Sample: $2.50, New premium 
cassettas. Sample C-60, $100. Audio tapes Box 
9584-Е Alexandila, УА 22304. 703-892-8722. 


Cetac 7000 Autamalion System. Good working con- 
dition. Three ITC's, one audio tile, спе carosel, 209— 
724-9452. АП offers considered, 


Sony BVH-1000, t" VTA with TBC. Excellent condi- 
lion, recently overhauled, new heads. Best ойе: 212— 
757-8014 


Chyron IIIB Muhi'onl Character Generator with Col- 
Orizér Remote control Excellent condition. 525,- 
00000. 212— 757-6318. 


1" А/В Roll Compulcr-Contiolled Editing System: 
Туре С: 181502 Switcher. Excellent condition, 515 
000.00 212-757-0919. 


FOR SALE EQUIPMENT. 


AM and FM Tranamittera —used, excellent condi- 
tion, Guaranteed. Financing available. Transcom. 
215—379-8585. 


25 KW FM McMartin wrexciler, stereo, SCA. 2 yrs. 
old on-alt M. Cooper 215—379-6585. 


Hovox PR-99 New 2 track reel to ree! tape deck 
$2095 sale price 51,750 Transcom 218-379-6585, 


1 kw АМ Ratheyan transmitter їп good working con- 
dition, Bes! olfer gels ıl. Phil Weiner WUPE-WUHN 
Radio. 501 E St, Pittsfield, МА 01202 


СЕ! 310/330 Broadcast Camera, 1000' cable, Good 
Condition, New. $58000. asking $35000. 212— 
757-6919. 


Radio Promotion trailers, Equipped. 2 each. 1 еї 
54850: 1 at 55850. For photo or inta, call Jim 
Thorton, 804--399-8819, 


Audio Programing, via satellita, far autamated cable 
TV channels. Pronit sharing plan юг systems with 
10000 or more subscribers. Bex Р-147. 


We can help you improve your DJ, news, sports. and 
Commercial announcing skills. We point out your 
strengths and weaknesses and help you on the road to 
success! Invest in yourself with objective proles- 
sionals Send Casselté, relurn arvelope, and $1000 lo 
Talent Consultants, PO. Box £157 1, Lincoln, NE 68501. 


Outdoor Programing Radio, 50 lishing programs 
hosted by professional fisherman Torn Zenanko. Enter- 
taining, informative for all ages nationwide. Contact: 
Тот Zener«o Outdoors, 5612 No. Lilac Dt. Min- 
neapol's. MN 55430, 612- 566-4797. 


RADIO PROGRAMING 


New York Clty Pros lin you 45 announce, ОЈ, 
néwstaster-sphrscaster Free booklels-placement 
assistance-FCC 1st Class License Prep. ATS: 152 
Wast 4206 St, New York City 10036. 212—221-3700, 


Music of Your Life? We nave velter quality variety, 
selaclion. Solid gold 30's, 40's, 60's, 80%. б. Roy Gun. 
derson, 2014 United Bank Center, Denver Colorado 
80290. 


Capitol Hill Radio Feeds. Ciedenta ел freelancer 
will cover your congressmer'senalor Smallilarge 
markets, nationwide. Ed Connors. 202—244-3285. 
AMS 


Мі. Memory—8ig bands. Vocalists. Showtunes. 3 
hours weekly. Audition—write: Reel adio, Dunkirk, 
MD 20754-0213. 


200 American Historical Vignettes. Reel 19 гае! - 
$5000, Yanqui Pod. 18 Eagle Ave, Saco, Maine 
22072 


INSTRUCTION 


Radlo Broadcaster'a Training Program. Study an- 
nouncing, newscasling, copywilting а! home. 52995, 
complete, Details: Centaur Communications, 2509 М. 
Campbell. Na, 278-A, Tucson. AZ 85719. 


CONSULTANTS 


Used Equipment Bargains: ACA TT-IOAL 11 kw 
Transmitter, ACA TT-35 CHW & Diplexer just removed. 
from service!: GE Film Chain: CBS 5048 TBC: En- 
virózoné Air Filters; Chvron ЇЇ Character Gererator; 12 
ta 15 Fonts: GV 1400 Production Switcher W/DS 
Key; 3-Gates Criterion 80 Stereo PB and 1 Stereo Feci 
PB carts. Call Aay LaRue, Quality Media Corp. 800— 
241-7878. In GA 404—324-1271, 


Remote Production Crulser: Beautiful Crown 
chassis, carpeted, full AC. camera platform on roof 
1600 ті. an diesel & drive iain. good tires and brakes 
incudes (8) GE PE-30 Cameras. working well 
3-10:1 % 2.181 Lenses, motorized reels & TV-81 Ca- 
bles, Grass Valley Sync & line geat new calor prag 
monitors, 12Х6 prad sw wéellects. 8X2 GE Audio. 
well designed & professionally built. 520,000. Call 
Ray LaRue, Quality Media Corp. 800--241-7878 п 
СА 404-224-1271 


Channel 10 Transmitter Package: 25 kw. com- 
piele ACA TT-25 BH, good condx, 3-1/8" xmission 
line, antenna, 535,000. Call Ray LaRue о: Bill Kitchen 
Quality Media 600-241-7676, In GA 404— 
324-1271. 


FM Transmittera: 1kw Baver. 3 kw RCA, 5 kw ACA. 5 
kw CSI, 12 kw ССА. 25 kw McMartin, call Transcam. 
215-379-8585. 


AM Transmitter: 
10H Zinew final 
379-6585. 


Уутй'в. RCA 18-70 Full Cavec, 85 Rec Amps, DOC. 

$22,900; RCA ТА-60 upcaled, w/TBC ex-condx, low 

hours. 58000: RCA TA-22 Hi-Bank. 57000: Ampex 

12008 Amtec, Calcrtec, Auto Chroma, Ve! Comp. 

RCO. ПОС. £22 000; IVC 870. 5500 Call Ray Lafue. 

Quality Media Corp. 800—241-7878, И GA. 404— 
4-221 


kw CSI, 1 kw RCA, also RCA BTA 
‘and mods, call Tenscom 215- 


AM Field Strength Mater: Patomar Instiument 
model FIM-21, mint condition, recent 'actory calibra- 
tion. Call 215-356-4700. 


MJO News Associates. The broadcast news 
spacialists, Вох 11043, S1 Lous, МО 63135, 314— 
522-6325. 


Used broadcast tetevision equipment. Hundreds 
of pisces wanted and oi sa e. Please call Systerrs As- 
Sot iates 10 receive our пее Ilyer of equipment listings. 
213-841-2042. 


COMEDY 


Free Sample of radia's most popular humor service. 
(quest on station letterhead). OLiners. 1418 C 
West San Bruno. Fresnc, СА 93711 


MISCELLANEOUS 


Artist Bia Information, daily calendar, тога! Total 
personality bi-weekly service. Write (on letterhead tor 
sample: Galaxy Вох 20093-B, Long Beach, CA 90801 
213-595-9580. 


Bingo Newsprint Cards personalized with your 
епі ad message tor ratio, ГУ. саме OI city phone. 
system prorrotion. Send for free Samples Bingo Cards 
Omaha, Box 4069. Omaha, NE 68104. 402- 
453-2609. 


ring Service Company: TV- 
FM field engineering-emergency maintenence- 
turnkey installation system design-survey and сті. 
que-interim maintenance or chief engineer 8 E 8 
Company, New Port Richey. Fla. 33553. 813— 
666-2989. à 


Low Power Television application manual. $2500. 
Monthly magazine, 550 yearly. Printout, applications to 
date. $15. Crash course, Washington D.C., Feb. 8-7. 
$100. Lo-Power Television Publishing. 7432 E. Dia- 
mond, Scottsdale, AZ 85257. 602. 990-2669. 


Color Cameras-New: Thompson-CSF. Ikegami 
Panasonic; Used: СЕ PE-350 $2.500 ea: GBC 
CTC-7x, Minicam, plumbs, $10,000. Call Ray LaRue. 
Quality Media Corp. 800-241-7878. In Ga. 404— 
324-1271, 


Embroidered Emblems: Promote your station with 
lew cost quality emblems, Will outlast any bum- 
peistickar or T-shirt. Free artwork. Fireball Manage- 
ment, PO. Hox 588, Fieeport NY 11520, $16— 
223-124. 
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RADIO 


Help Wanted Management 


MIAMI/FT, LAUDERDALE SALES 
MANAGER 

WWE MamiFt. Lauderdale (OY 107 FM) is growing 
and needs irteligent Sales Manager experienced ın 
agency and direct sales, This is а great opportunity 
vh a phenomena! broadcasting organization, EEO. 
We: Doug Auerbacn, Vice PresidenuGenera Man- 
aper, JOY 107 FM. PO Bax 5333. Fi Lauderdale, 
Floida 39211 


BUSINESS MANAGERS 


Business Managers required lor malor groun 
operator. Three to five years! experience in 
broadcasting. High energy level a must. Salary 
орап and fully-paid benefits including relaca- 
tion assistance. Equal Opportunity Employer, 
MIE Reply tc Вох P-100. 


Help Wanted Sales 


a 


CO-OP SALES SPECIALIST 


WMJOMWHND, Detroit's top adult radio com- 
bination. is seeking а co-op sales spacialist 
Must have previous experience with radio ands 
ог newspaper co-op salas or manufacturer's 
согор programs. Will be responsible for co-op 
sales to retailers, manufacturers, distributors 
and brokers. Salary pius commission. Send 
resume 10: Grog Ofiara, Sales Manager 
WMJCAWHND Radic, One Radio Plaza, 
Detroit, Michigan 48220. 


G A GREATER MEDIA STATION 
An equal opportunity employer M/F 


ACCOUNT EXECUTIVE 
Experienced, aggressive. willing to work 


hard in sunny South Florida for major 2- 
stalion combo. Nation's 11th largest 
market: part of a S-station chain. Call 
Skip Painton at 305--522.9800. 


Situations Wanted Management 


Enthusiastic, Determined, 
Bottom-Line GM Looking 


Young, aggressive, self starter with eignt 
years management experience, 18 
years п the business, Icoking for Тор 40 
market GM position, 35 and im- 
mediately available due tc ownership 
change. Worked my way up thru рга- 
gramming and sales, Know radio Inside 
anc ош Last GM position did complete 
turnaround irom red to six figure black 
ink in 15 months. Looking for growth po- 
tential, BS in Broadcast Management 
anc close to completion of MBA. $50,- 
000+ base, Resume and references 
available upon request, Write Box P-128 
or call 505—884-8801. 


GENERAL MANAGER 


Young yet mature radio professional, with suc 
cessful 12-year kack record in both sales and 
programming, seeks GM position. Very solid 
credentials, currerlly employed, Meet possi- 
ble al RAB/Dallas. Reply now to Box F-61. 


Situations Wanted Programing, 
Production, Others 


Late 30's: 
My decision la enter radio, TY or cable man- 
agement-programing-sales comes after many 
years on the air (age 16) (radie-TV) in Chicago 
and other majors. My extensive bacigroundin- 
cludes TV on-camera, advertising broadcast 
production-manegement, promotional writing, 
NEC News reporter-writer-on-ai, Commercial 


Б musie procuclion-A/V house owner, an- 
mouncerD.j-slectonics training. My inten- 


tians are a healthy Californie market radio, ТУ; 
cable or AV nfaductior hause position. My in- 
telligence, expartise and integrity may be of 
interest 10 your organization. Let's telk. Par- 
soral interviews preferred, any Calilornia 
markets Considered. Robbins, Suite 932, 333 
N, Michigan Avenue, Chicago, tL 62801. 


Situations Wanted Announcers 


Help Wanted News 


Just in time for 
Spring 


Top-rated morning team in 
top 3 market. Ready for 
roots at an established sta- 
tion. Your move. Write Box 
P-101. 


TIRED OF MEDIOCRITY 


(Or Worse)? Add one of America's best 
major market radio sports commenta- 
tors to your drivettak team. Resume, 
lape, references, newsprint clippings 
available at Box Р-84. 


OWN YOUR MARKET 

AM Drive/Programar ... The ultimata combina- 
tion, If you are sincere abuul winning big and 
аге willing to grant programing control lo а 
seasoned veteran wlth over 20 years аз а ma- 
ior market influence anc program inovator ... 
We should talk ... Call 609-397-8318 ... Al- 
taineble January 1. 


CONFIRMED GENERALIST 


reads with understanding. wites with clarity speaks 
win precision, listens with comprehension, Seeks 
position with broadcast professionals. Over 20 years 
®эрггейсе, small markat to retwores. cadío-TV. mom- 
ing drive 19 CM. Fast learner, Young executive Prefer 
SW, SE. от Texas. Reply Box 2173 


PD, 
with strong ARB numbers on Midwest 
regional station. Moming drive. Exter- 
sive talk show experience and major 
college basketball. Sports Director with 
television sports anchor experience, 
Reply to box P-107. 


TELEVISION 
Help Wanted Sales 


SALES MANAGER 


Top Midwest MSO has a^ immediate opaning for a 
goal-oriented Individual to head up а new advertising 
sales stiort Strong media sales experience—both 
кеші and nationala must Knowledge af Ce-op а 
Elus. The positon requires the aolity Io ead. organize 
and motivate, Excellent salary and fines. Please 
reply in confidence te: Continental Cablevision, FO. 
вак CS-2015, Findlay ОН 45840. An Equal Opoor 
tunity Employer 


TELEVISION ACCOUNT 
EXECUTIVE 
Top ten independent is seeking en aggressive 
salas account executive with a minimum af 


two (2) years broadcast experience, Indepen- 
Gent stations sales axparience a plus Send 
resume with salary history ard "track record” 
ta Box P-115. Equal Employment Opportunity 
Employer, МЕ 


Broadcasting Jan 18 1982 


ANCHOR/CALIFORNIA 


CES athlete in 2181 market is look ng lol а weekend 
anchor # youre Iboking for the bast of both worlds. 
anchoring 8. mperting. in one of he mast ettractve 
Calitora markets. sand resume, audmen tape and 
refarances to: Jm Morgan, Мама Director КҮТУ. 400. 
Broadway, Sacramento. СА 95818. An Equal ppor: 
tunity Employat,N-F. 


SPORTS ANCHOR/ 
REPORTER 


Aggressive Top 20 midwest televi- 
sion news department seeking 
Weekend Sports Anchor/Weekday 
Sports Reporter. We have ‘he latest 
state-of-the-art equipment, includ- 
ing live helicopter, several 
microwave units and satellite 
downlink. Prefer candidates with 
journalism degree plus at least 
three years TV sporis experience 
We are searching for someone lo 
complement our А.Р anc М.Р! 
“Newscast of the Year" Please senc 
resume lo Box М-175. E.O.E. M/F 


METEOROLOGISTS 


More than 24 on-camera televi- 
sion weathercasters will be 
employed about March 1, 1982, 
lo provide continuous, live 
weather coverage for the nation. 
Sent VTR and resume im- 
mediately! The Weather Chan- 
nel, 2840 Mt, Wilkinson Parkway, 
Atlanta, Georgia 30339. An 
equal opportunity employer. 


TROUBLE SHOOTER 


Top 25 aggressive television station 
searching for trouble shooter. The 
award winning trouble shooter unit 
is well-established and Includes a 
two member staff. We have the 
commitment for you to succeed. 
Prefer candidates with trouble 
shooting experience and journalism 
degree, Please send resume to Box 
9-92, EOE, МЕ 


NEWS PRODUCER 


We're taoking for a solid, aggressive, creative 
producer for our newscasts. Conversational 
writing, imaginative grephic sense, flair for 
leadership. and TV experience 2 must Top 
20% Midwestern station, Write Box Р-102, An 
Equal Opportunity Employer, МЕ 


Help Wanted News 
Continued 


NEWS 
DIRECTOR 


KIII-TV, ап ABC affiliate in Corpus Christi, is searching for an ex- 
perienced News Director to head up dominant No, 1 news operation. 
Ош current News Director is leaving to become a partner in a public re- 
lations firm. We have the finest staff, the most up-to-dale equipment in- 
cluding a helicopter, and the best operation you could want. This posi- 
tion offers great advancement opportunities, as we are part of a pri- 
vately owned group with more stations to come. We do nol wish fo enter 
Into a contract struggle with your present employer, so please be certain 
you are available it you respond. Come to the Sunbelt with 12 months of 
aga weather and lots of water Please send resume and salary require- 
ments to: 


Bob White 
Vice-President 
KIII-TV 
FO. Box 6669 
Corpus Christi, Texas 78411 
^n Equal Opportunity Employer. 


Help Wanted Management 


` SAN DIEGO 


AMERICA'S MOST BEAUTIFUL CITY! 


New Independent Station is now interviewing for key man- 
agement positions. 
Station Manager 
Gen. Sales Manager 
| Program Manager 
Business Manager 
Chief Engineer 
All creative services and Talk Show Talent. 


We're experienced broadcasters looking for proven manage- 
meni personnel. Gonfidentially respected. 
Send complete resumes and other necessary information to: 
Mike McKinnon 
KUSI-TY Channel 51 
P. O. Box 11985 
San Diego, California 92111 


AN EQUAL OPPORTUNITY EMPLOYER 


s 
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Heip Wanted Programing, 
Production, Others 


PRODUCER/ 
DIRECTOR 


WNAC-TY, Boston, has an immedi- 
ate opening for а Producer/Director! 
Writer to handle a variety of assign- 
ments, 


To be considered, the candidate 
must have a successful track record 
іп actually producing programs for 
telecast, including concept and 
planning, script origination, field 
producing and directing, editing 
апа every other phase of production 
from day one through final mix 


If you enjoy the creative challenge 
in directing your own shows, or the 
stimulation of taking an assignment 
and running with it, then consider 
thal ММАС was the 1980 Gabriel 
Award winner for “consistent high 
quality and creative programming". 


If all your directing experience is іп 
the studio, try us another time, But if 
you're an all around Producer/Writer 
in addition to knowing your way 
around a tive newscast or daytime 
strip, we'd like to see your resume. 
Forward resume including salary re- 
quirements to Personnel Manager. 
RKO General Broadcasting, WNAC- 
Ту, RKO General Building, Govern- 
ment Center, Boston, MA 02114. 


Ал RKO Gereral 
Television Staton 


An Equal Coportenity 
Employer менүе 


Ф ACES Attuate 


NEWSWRITER/ 
PRODUCER 


Network news program seeks solid 
Journalist with strenglhs in writing copy. 
editing, tape material, covering news 
stories, and making proper editorial 
decisions. Individual must have strong 
interest in goveinment, polities, national 


and world affairs. Person must also have 


at least 6 years with a major news 
organization as а repcrler, news editor 
OF producer. Creativity desired, as weil 
аз Strong skills in concise, accurate and 
fast writing for broadcast Please send 
resume with salary history in contidence 
promptly ta: Box P-125 Equal Oppor- 
tunity Employer MIF 


Help Wanted Programing 
Production, Others 
Continued 


GROWING NATIONAL CABLE TV 
BUSINESS 
PUBLICATION HAS THREE OPENINGS 
FOR EXPERIENCED PERSONNEL 


* Programming editor to neadquarter in Los Angeles. Should nave 
minimum three years’ writing experience, preferably on radio/TV 


or cable TV publications. 


* Advertising space sales to cover Northwestern statos including 
San Francisco. Minimum two years of advertising space sales re- 
quired, preferably on TV or cable TV publications. 

Advertising space sales to headquarter in Los Angeles. 
Mirimum two years of advertising space sales required, prefera- 
bly on TV or cable ТУ publications. Equipment sales background 


helpful. 


All positions offer $30,000 a year base with profit-sharing or 
Sales-incentive bonuses, paid hospitalization, four week vaca- 
tions, pension- and stock-incentive plans. 


Qualified applicants should be immediately available. Send letter 


of application and resume to 


Box N-70 
An Equal Opporlunity Employer 


WDVM-TV, a promotion- 
minded station, is looking 
for thebest CREATIVE 
SERVICES DIRECTOR 
in the country... 


If you are thoroughly expe- 
rienced in on-alr promotion, 
writii sales promotion, 
print advertising, publ 
relations, market research 
can direct a hight 
creative, energetic staff, 


ind resume and 3/4"* c: le to 


Ноп Towne 


PROGRAM DIRECTOR 


Network TV station in top 25 market Is looking 
for a program director with some production 
experience. Responsibilities & salary com- 
mensurae witn background. Senc ;esume 10: 
Box P-148. Equal Opportunity Employer Mif 


in 


mngReine 


PRODUCER 


No. 1 rated PM Magazine іп medium Midwest 
market looking for Executive Producer. Previ- 
биз PM experience desirable, ош not man- 
datoty for bright, innovative person. Sand tape, 
resume and salary requirements 10: FM Maga- 
gine, PO, Box 718, Columbus, Ото 43218. 
Eque! Opportunity Employer 


Help Wanted Technical 


KDKA-TV 
PROMOTION 
WANTS A 
WRITER-PRODUCER 
WITH А PAST. 


1! you have at least two years 
professional experience. and a reel 
of exciting spots 10 show fcr il you 
could be ready to join the top 
Creative Services team in the country 
Group-W station KDKA-TV-number 
one affiliate in the 12th market-is 
locking for а gifted writer/producer 
onthe way up. I youre seeking your 
Woy up. send on-air. radio and print 
samples io: 
Brad Crum Creative Services Director 
КІЖАТУ One Gateway Center 
Pittsburgh PA 15222 


INTERNATIONAL SEGMENT PRODUCER 


International Segment Producat 8-5, WE OT as m. 
qured, To conceptvaize, reseatcn. develop and DIO- 


duce segments keyed to international issues. To act 
азып! dlecio in пек, аз crea ive a rector in studio, io 
develop Sudgets and тото! costs. Пере in Fine 
Ars o Business ied. 8 y exa жі, MUSI speak, 
теа, and wie English and coe foreign language 
Tuam Should пане ied in a ole л county win 
"na last 24 montys or nave casted in a (зеңді County 
al least & years. Should have produced а wide range 
of program rraiorial including nawe. public arta 
drama. religion and entertainment Рау ~ 9208004 
Call first or send escme to: Wiliam Philips, Уи 
Employment Commission. $745 E. Virginia Beach 
iva. Котак, VA 23592. 80461-1446 Tra VEC is 
ar equal opportunity employer and service provide 


Broadeasting Jan 16 1062 


Engineers wanted 


for New York post production facility. Re- 
quirements: ability to maintain state-of- 
the-art broadcast equipment including 
quadsand 1” videotape machines; edit- 
ing equipment; film chains, including 
the Bosch FDL-60; switchers: digital 
енесіз; computerized graphics; and 
audio consoles. Must have 4-5 years 
engineering experience, formal educa- 
tion in electronic or electrical engineer- 
ing. Technicians wanted to Мап as 
engineers in same facility, Require- 
ments: ability to maintain 3/4" VCR's; 
maintenance and repair of monitors; 
and ability to do circuit construction and 
wiring. Qualified applicants send 
resume and salary requirements to: J 5 
L Video Services, Inc, Engineering 
Department, 25 West 4511 Street, New 
York, New York 10036. 


TV MAINTENANCE TECH 
ENGINEER 


Experience with IVC 902078, Ampex 
Quads, CMX systems. analogue 
electronic animation equipment 
valuable. Career opportunity for so- 
meone with broad experience in 
maintenance planning and supervi- 
sion. Salary commensurate with ex- 
perience. Write in confidence to 
Dolphin Productions, Inc, 140 East 
Oth SL, New York, NY 1002* 


CHIEF ENGINEERS 
readed for exciting opportunilles in Saudi Arabia with 
"ensmilng,. 


Studio equipment Send delaied 
resume tc PO, Box 1523. El Тою, CA 92620. 


-— „+ 


~ 
For Sale Stations Continued 


8350K 
425K 
5525 
5595 
5500к 
5500K 
3650K 
$2250к. 
$2500K 
$1325K 


Small 
Small 


Smell 
Small 
SmıSub 
Sm/Sub 
Medium 
Mecium 

SE Metra 

ЗЕ Major 


АМЕ 
Fulltime 


(214) 387-2303 
(801) 753-8090 
(615) 298-4986 
(втв) 254-6899 
(20?) 623-1874 
(404) 458-9226 
(612) 821-3672 
(214) 387-2303 
(904) 683-6471 
(404) 458-0726 


$100K 
5100к 
Cash 
Terms. 
5145 
Cash 
5325K 
Terms 
Cash 
Cash 


Bill Whitley 
Greg Merrill 
Раш Crowder 
Bili Locnman 
Jim Mackin 

Bob Trurturn. 
Peter Slomauist 
Bill Whitley 

Bill Cate 

Bil Chapman 


To sell, for appraisals, fezsabiltty иез, of financing —cantact John Emery Gen. Mar. Chapman 


Co, 1835 Savoy De, Atlanta, GA 30341 


AN 
<RAM> 

“м 
R.A.Marsball &Ce. 


Media Investment Analysis & Brokers 
1803) 842-5251 


Texas metropolitan daytimes. priced with rent 
estate. Excellent tamat opportunity and 
Priced to sell ın spin-off, £250,000 an terms 
wilh deep discount for cash. 


Xi CULE SUL 
iu TH n мука AND, 


ЕЛЕСТЕТТІ 
302 сет ISA NON 


FOR SALE 


South Dakota AM daytimer. Fulltime with 
power increase available. Less than 2x 
gross Excellent terms. Very little cown. 
Contact TL. Laidlaw, 701— 256-1080 or 
701— 256-2950. 


WALKER MEDIA & MANAGEMENT, 
INC. 


Brokers-Consultants-Appiaisers 


Jona E Hutt 
Southeatlern 
Representative 
RO, Box 1845 
Holmes Beach, 
попса 32509 
81378-3817 


Vitar L watker 


Эне 
Suite 417 

1730 Roce Island 
avenue, N.W. 
‘Washington, D£. 20036 
202223558 


APPRAISALS 


Over twenty years of service ro Broadcasting 
Appraisals = Brokerage = Analysis 
Westgate Mali, Bethlehem, РА 18017 


THE HOLT CORPORATION 


FOR SALE 


FM Class C, major north- 
west market, principals 
only. Box P- 1489. 


RESORT AREA—FULLTIME AM 


Located ın the beautilul Black Hills ol South 
Dakota. Summer tourism, winter skiing. great 
hunting ang lishing, Low dial position, high 
powe: Potential virtually untapped. $375. 
900.00. Longines Brokerage. 307 — 864-3937 


[THE 


KEITH W. HORTON 
COMPANY, INC. 


For prompt service. 
contact 


Home Office: P.O. Bax 948 
Elmira, М.Ү. 14902 
24 hr Phone: (697)733-7138 
Bob Kimel's office: 
Р.О. Box 270, 
St. Albans, VT 05476 


2a hr Phone: [802)524-5963 
Brokers and Consultants 


Broadcasting Jan 14 1982 


Books 
For 
Broadcasters 


Té18 HANDBOOK OF RADIO 
PUBLICITY & PROMOTION, зу 
Jack Macdonald. This handbook is а 
миа! promotion encyclopedia in 
cludes over 250,000 words, over 1.500 
on-air noma themes adaptatie to any 
format: and ever 350 contests, stunts, 
statien ard personality promos! One 
idea alone of the hundreds offered сап 
‘be worth many times the small cost of 
Tis indispensable sourcebook. 372 
pages. 8-12 х 11" болс in long ile 
Зато binder $34.95 


7456 JOURNALIST'S NOTEBOOK OF 
LIVE RADIO-TV NEWS, by Phillip 
Kairstaad, network news producer. àd- 
junct proi, Fordham Univ, Written to 
provide broadcast journalists with a 
solid understanding of Journalism con- 
серіз ond tecnalques, Covers the 
Techniques of gathering, processing, 

live news, 

using tha latest electronic equipment. 

Contains special sections on laws te 

lating to joumalism, document 

and edltorials.252pp.29i1.$12,95 


T464 HOW TO MAKE NEWS AND IN- 
FLUENCE PEOPLE, by Morgan Har- 
ris anc Patti Karo. The secrets of gain- 
ing publicity ter any business from 
small local organizations tc large па: 
tional groups. Starting with the basics 
of wnting a news story the authors oro 
ceed tà unveil the process cf planning 
a full-scale publicly campaign. Re- 
lations with ecitars, pnolographers, 
correspondents, and other news peo- 
Ме аге highlighted. Semple radio en- 
nouncements and correct lamats ог 
submission are a large part of the sec- 
lion on radia. There is a similar section 
оп television. News releases, newslet- 
1ersrand handbills can pack a meeting 
at event. and the authors have detailed 
Painters cn their preparation and dis 
iibution. This volume is santed 
lowards lattening а group's treasury 
moreasing 15 membership, anc get- 
ling those alLimporam messages 
over the airwaves or in print so they 
san reach the desired audience. 140 


pages. $7.95 
BROADCASTING BOOK 
DIVISION 


1735 DeSales St, N.W, 
Washington, D.C. 20036 


Please send me book(s) num- 
bes). My pay- 
ment is enclosed, 


Name. 


Firm ar cail lettera. 


Clty 


North American vie. 


mall m kt, day me, 280K 
юана! daytime, 350K 
Fla, small mkt, fulltime, 285K 
Fla. large mkt, daytima, 400K 

. larga mkt, daytime, вок. 
Fla. large mkt, daytima, 475K 
Ga. small mkt, FM, 160K 
Missouri imali mkt, AM-FM, 525K 
NC. medium mkt, fulltime, 350K 
Ohio, small mkt, AM-FM, 750K 
Minh small mkt, fulltime 675K 
Idaho medium mkt, fulltims, 850K 
Нем Mexico med. mkt, FM, 450K 


Broadcast School Colorado, 35K 


For Sale Statione 
Continued 


MIDWEST REGIONAL 
CHANNEL 


5.000 Watt AM Station. Excellent cash 
Том & profits. Absentee owner. іседі ad- 
dition for group owners. $1,850,000. 
Only Financially Qualified wil receive 
replies, Box F-134. 


BILL-DAVID 
ASSOCIATES 


BROKERS-CONSULTANTS 
(303) 636-1584 
2508 Fait Mount St. 
Colorado Springs. СО 80909 


MEDIA BROKERS - APPAAISERS 


RICHARD А, 


Ine 
ISNORTH MIENIGANAYE - CMICAGOGODI 1 


312/467 -0040 


FOR SALE 


Small town Class IV-AM radio station, lo- 


cated Southeast. Profitable. $400,000. 
Discount lor cash or good terms, Call 
Hudson Millar, 305— 461-2600. 


Tenn small mkt, AM Daytime, 500. 


FREE IN-HOUSE LEGAL 
SERVICES AVAILABLE FOR 
BUYER & SELLER. 
EFI 
UITE 21 


E "West Coast 
FT. LAUDERDALE, FL 


East Coa 
NY 10021 


H.B. La Rue, Media Broker 


44 Montgomery Street, Sih Floor San Fran- 
cisco, Cehlorma 94104 


st 
500 East 71n Sirel. Sute 1909, New York, 


Pith mb This Publication, 
is available in Microform. 
ыы University Microfilms International 


300 North Zeb Road- Dept PR . Ann Arbor, Mi, $8106, 


212/268-0737 


Payable in advance. Check or Money order only (Billing 
charge to stations and firms: 53,00)” 


When placing an ad, indicate the EXACT category desired: 
Television, Radio, Cable or «Allied Fields; Help wanted, or 
Situations Wanted; Management, Sales, etc. If this informa- 
tion is omitted, we will determine the appropriate category 
according to the copy No make goods will be run if ail infor- 
mation is пої included. 


The publisher is not responsible for errcrs in printing due to 
illegible copy. АП copy must be clearly typed or printed. 


Deacline is Monday for the ‘allowing Monday's issue. Orders 
and/or cancellations must be submitted in writing. (NO 
telephone orders and/or cancellations will be accepted). 


Replies to ads with Blind Box numbers should be addressed 
to (box number) с/с BROADCASTING, 1735 DeSales St, N.W.. 
Washington, DC 20036. 


Advertisers using Blind Box numbers cannot request audio 
tapes. video tapes, transcriptions, films or VTR's to be tot- 
warded to BROADCASTING Blind Box numbers. Audio tapes, 
video tapes, transcriptions, films and VTR's are not fonwar- 
dable, and are returned to the sender 


Rates: Classified Listings (non-display! Help Wanted: 85c 


BROADCASTING’S CLASSIFIED RATES 


per word. $15.00 weekly minimum. Situations Wanted: (per- 
sonal ads) 50c per word. $7.50 weekly minimum. All other 
classifications, 95c per word. 515.00 weekly minimum. 
Blind box numbers: $3.00 per issue. 


Rates: Classified Display: Situations Wanted (personal 
ads) 540.00 per inch. All olher classifications: 570,00 per 
inch. For Sale Stations, Wanted To Buy Stations, and Public 
Notice advertising require display space. Agency commis- 
sion only on display space 


"For Sale Stations, Wanted To Buy Stations, Employment Ser- 
vices, Business Opportunities, Radio Programming. 
Miscellaneous, Consultants, For Sale Equipment, Wanted To 
Buy Equipment and Situations Wanted advertising require 
payment in advance 


Publisher reserves the right to alter Classified copy to con- 
torm with the provisions of Title VII of the Civil Rights Act of 
1984. as amended 


Word Count: Include name and address, Zip code or phone 
number including area code counts as one word. Count 
each abbreviation, initial, single figure or group of figures or 
letters as one word. Symbols such as 35mm, COD, PD, etc. 
count as one word. Hypnenated words count as two words. 
Publisher reserves the right to abbreviate or alter copy. 


Aroanenatina двп 18 19R2 


ке x 
Help Wanted Technical 
Continued 


TV BROADCAST ENGINEERS 


Overseas, housing furnished, local transport 
and airfare рейс tor out of county recreation, 5 


Years exp. studio, VTR, microwave, xmi. Prefer 
lechnica degree of techrical school, Мт Alton, 
1912) 298-9856. IEC, Inc, Box 65375. AMF 
O'Hste. IL 60886. 


TECHNICIANS FOR OVERSEAS: 

ASSIGNMENT 
Exciting opportunities for Studlo, Video and 
Transmitter technicians In Saudi Arabia. Can- 
didates must have hands-on repair and main- 
tenance background. Excellent salary and 
fringe benefits, Sand resume to FO. Box 1523. 
El Tora, СА 92630. 


Situations Wanted Programing. 
Production, Others 


HELLO, CABLE 


Тор Market ORO Sports Producer sesks sporte or 
managemeni positon in cable industry My jab 15 
Greal=I need а care: Former muniaward-wianing 
investigator (DuPont, Emmy, Scagps- Howard, re). 
Law Degree, business béckereund. Thorough knowl- 
әде of production and office management, lue chip 
references. Lers tak 311-472-3141. 


Situations Wanted News 


PRODUCER 
2 yrs. in top 15 mkt. News writing, 


studio & field production, editing 
and format creation exp, Seeks top 
50 mkt. Write Box P-40. 


Employment Service 


“JOB HUNTING?" 


Nationa! Broadcast Talent Condinators сап 
help. We specialize in radio persannet place- 
тегі. Programing. sales, management. Ош 
client stations need quatitied бассак peo- 
ple. For complete, confidential details. write 
National Braedcasi Talent Coordinators, Dept 
3. РО. Box 20551, Birmingham, Alabama 
35216 208-822-9144. 


RADIO JOBS| 
joar Tot man and wormen are Isted 


in he American Radio Job Marker weekly paper Up 1o 
300 openings every week! Disk Jockeys, Newsueople 
and Program Dicis. Small macium and такт 
Markets, all oral. Many jans rem ie Ite or по mw 
Denente! One week computes Ti $6.00. Special 
Bonus: Fue Consecuura weeks aniy 31295 vau 
save 518С07 AMERICAN RADIO JOB MARKET, 
6213 Don Gasper, La Vegas, Nevada 88108. 


Consultants 


The Communications Consulting Firm | 
That Does Complete Application Preparation. 


i 
levis 
Television 
‘The Federal Communications Commission's Low Power Television service 
has altracted thousands of groups and individuals who have submitted over 
5,000 applications to date, responding to the rare opportunity to own the 
communications medium that has 'ascinated an entire generation. 

A Low Power TY Station Is limited In coverage area, approximately а 12-15 
mile radius, but Iree to originate programming to any extent they wish and 
inexpensive enough to appeal to entrepreneurs with modest resources. 

The FCC says that "Low Power Talavision” broadcasting la the first naw 
broaricast service considered by 1ле Commission in 20 years. 

Cost of construction isin a range af $15,000 ta $150,000 and the cost of 


‘operation is up to Ihe imagination of the license holder, 
Low Power stations will be authorized on all TV channels, 2-89. 


WHAT DOES EDWARD M. JOHNSON 4 ASSOCIATES DO? 

Our communications consulting firm, with experlenced multiple broaccast 
owners, engineers, lawyers, and strategists, has Illed ovar 300 LPTV 
apalicetions for clients for almost every state inthe U.S, 

We prepare all aspects of the ol ents application Including computerized 
channel search, acquisition of tower site, preparation о! financial, engineer- 
ing, FAA, and legal exhibits, as wall as all public notice requirements. 

Under normal conditions, our firm Is able to prepare and file a low power 
television application within fifteen (15) days. 


Edward M. Johnson & Assaciates, Inc. 


Suite 450. Опе Regency Square. Knoxville. Tennessee 37 


1615] 527-6464 


Washington, D.C. [202] 775-1802 


FM FREQUENCY SEARCH $200 


Fiom 92 1-107 9bolh present rules ага Dacket 80-90, 
Мао included, 


LOW POWER COMMERCIAL FM APPLICATIONS & 
EQUIPMENT 


Tap raw marketi FM Translator systems start beta: 
55000 


BROADCAST PLANNING SERVK 
Eor 42, Gi&enwocd, Arkansas 72926 
{501} 996-2254 


Miscellaneous 


FOR SALE 

FU day ndividual semnar lor Droadcast investors 
piven to you and your associates Divalaly dy an ex- 
зегелсей ownereperator. Properly selechon 
negoliaton. financing, FCC féqUrémenis, Takeover 
among the tepes. Find gut now 10 Бау your пәні oF 

ien rough my personat experience. Robin B. 

President, Deer Rue Atpadcasting Groun 
Suite 1001, 141 East 44h Street. NY, NY 10017 
212- 598-3303. 


Public Notice 


Radio Programing 


The MEMORABLE Days 
of Radio 
тите programa trom the golden ago о! radio 
VARIETY ^ тама “COMEDIES * MYSTOMES ‘ SCIENCE FICTION 


Included in засч series 


Program D'stribulors 
410 Souin Man 


Jonasta /rkaetat 7240" 
591 -372-5384 


es 
New for ’82 


Now, state-of-the-art program 
consultation is available to Small Market 
America trom Todd Wallace/Assoclales! 
Affordable rates, on a per-project basis. 

To find out how the TW/A bottom line 
approach lo better programming Сап 
help you, сап Ron Dennington Today. 


Toll Free 800— 528-6082, 


PUBLIC NOTICE 


Тһе Program белсе Commitees ol Publie Broad- 
casing Service wf! mee! jointiy at 2:00 элп. cn Janv- 
ary 20, 1982.10 discuss davet men! of the PBS Four- 
‘rear Plan, prerelease of POS programs on Canadian 
stations, snd status of tne SPC. The 2ТУ-2 and PTY-3 
Committees wil maet indevdaliy at 1:00 pm. and 
5:00 pm. respeciivaly, The PTV-2 Committee willcon- 
Bidar develapmant of а minority program fund, and 
РТМ З will review guidelines ler ecueational "ar use" 
of materials. The Board ot Diréclors will meet а: 8:30 
ол ол January 20 10 receive reparis hom oficera anc 
committees cf the board, and reconvene at 8.00 a.m. 
an Janusry 21 to discuss tha PBS Four-Year Pian, 
EEO/AA, extension of PTV service, ^BSiCaole. bait 
for FY 82 assessments. Captioning. All meetings wii 
be held al the Mayllewsr Hotel, 1127 Connectieu 
Avenue, washington, D.C. 


Public Notice Continued 


PUBLIC NOTICE 
APPLICATIONS FOR CABLE TELEVISION LICENSE 
SUDBURY, MA 


‘The Town of Sudbury will accent applications fer a cable television Ісегзе pursuant 10 ne regulations estab- 
lished by the Massachusetts Communily Antenna Talausion Commission, Apakeations may be flee at the 


address below uni 


00 рыт, өл Apfil 1. 1982. Applications must be Ше on the Massachusetts САГУ, Com- 


mission Fom 100 anc musi be accompanied зу а $100 noferetundable tiling (eo. payable lo the Towr af 


Sudbury А copy of né application shall alse bé fled with tna Massschat 
plications received will be available (or public inspections in ine town Сі 


Is САЛМ. Commission. All ap. 
s онсе dung regular business 


hours and fer reproduction at я reasonable fee This is the опу period during which applicators тау be fled 
Board ci Selectmen, Tow 91 Sudbury. Town Hail Sudbury MA 01770. 


Ratings Research 


INDEX RESEARCH 

is holding the 1981 

Price Line Into '82 
To help тоо come through Recession 02, ош 
1881 cale card remains іп eflect, RADIO IN- 
DEX rating reports still start as юм as S350. 
One index can help you make more sales at a 
ime when you need them most. Call us hee: 
800— 526-6062 


index 
research 


For Sale Stations 


HONOLULU AM RADIO 
POWERHOUSE 

Clear Channel covers entire state, ... Haws 
only News-Talk station, New fabulous studios. 
Station making profit, Great terms and low 
down to qualified buyer! Call collect for 
details—Oave Wagenvaoid, Media Broker 
(808) 949-6648, 


901/767-7980 


MILTON Q. FORD IATE: 
MEDIA BROKERS—APPRAISERS 
"Specializing In Sunbelt Broadcast Properties" 

SU Polar Aue «Sue EI Nen TH, 357 
TO ew патунй. Н.А Ware бесін 
Sule BD « кесін. D.. DORT 


Dan Hayslett 


RADIO, TV, and CATV 
1214) 691-2076 


For Fast Action Use 
BROADCASTING's 
Classified Advertising 


For Sale Stations 
Continued 


Sunbelt FM. 
Class C. Top 35 market. Absentee 


ownership, no billing. Ripe for good 
entrepreneur. 51.8 million cash in 
distress sale. Box Р-69, 


À Wilkins 


and Associates 

Media Brokers 
va AM 325k Smail 
м ам 625k Small 
AR FM 825K Smal 
ID Fullume AM 835K Medium 
ÍL Fulltime AM ТЖ Small 
GA — Daytime АМ 428К Small 
OK FM 380K Small 
KY AM/FM 550K 5таһ 
Midwest AM/FN-CP. 410K Small 
MD — AMIFM 300k Small 
MO АМЕМ 525K Small 
MS AM 300K Small 
A AMEM 360K Small 
WY АМ 225K Small 


Ой РМ Downpayment | 25k 
TN АМ Downpayment Эк 
ND хмм Downpayment 25k 
NC АМ Downpayment | 25K 
NM FM Downpayment | 35K 
SC ам Downpayment 20К 
GA ЕМ Downpayment — 30K 
FL AM Downpayment 50К 
OR АМ Downpayment 35% 


109 North Main. 2nd Ficor 


Sioux Falls, South Dakota 57102 605/336-1180 


W. John Grand 


BROADCASTING BROKER 
O29 PACIFIC STREET 
SAN LUIS OBISPO. CALIFORNIA 93401 
805-541-1900 * RESIDENCE 805-544-4502 


Renadenatina dun 1А TERT 


ns Continued 


© Daytimar covering 1 million people 
with prime algnal. Extremely fast growth 
in СА. $580,000, Extra good terms. 
Jo downpayment. Central Fla. power- 
tui daytimer, $320,000. 
Fulltimer, Suburban Alanta. $740,- 
000, Terms. 
Powerful daytimer. $.W. Va. $490,000. 
Good value. Term 
Fulitlmer М. Aia. Nice sized town. 
Large county population. Predominant 
In the market, Absent 
owners will take 50% pariner and let 
you manage, or will sell 100% far 
$500,000. Good terms. 


Ethnic. Powerful daytimer, Largo Black 


* Powertul daytimer, Alabama's 316 
largest city. No down payment. $590,- 
900. 

* Fuilimer in S, Central N.C. Good 
terms. $220,00 

* Daylimer. ,E. Wyoming City. $250,- 
000. 

* AM-FM S.E. coastal United States 
Class C and fuiltimer. 53.7 million. 
Good value. Term: 

* Dayllmer, Powerful. Reanoke—Lyneh- 
burg area. Bargain. 350,000. Terms. 

* Powerful Daytimer in Cent. GÀ, $560,- 
оор. 

* AM/EM in W. Оһо. $1.1 milllan. Good 

buy. 

Daytime, City In Colorado. $280,000. 

Daytimer, New Mexico. $200,000. 

FM. S.W. Ark, Terms. $350,000. 

Daytimer. E. Ark. Terms. $150,000. 

Daytimer North Central NC, Good buy. 

$180,000. Torma. 

a Foreign speaking AM in Cleveland 
metro area, $490,000. 

* Goad faclilty covering Charlotte, М.С. 
5800.000. No down payment. 

* AM/FM In good single station market 
in W. Tenn. $800,000. Terms. 

* Powerful daytimar covering i 
Central Fla. city. $1.2 million. 

® AM/FM S.W. Tenn. FM covers big town, 
$540,000. 

а Fulltime N.W, Ala. City. $520,000. 

* South Carolina. SE daytimer, $220,- 


готів, $275,000. 

4 500 watt daytimer, Single market sta- 
tion, CA resort area. $430,000. 

* Fulitimer, Dominant. Metro. TX. 
$1,200,000. 


Let us list your station. Confidential! 
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РЕ ӘЗ 
Fates & For unes:’ 
Media ТЫҢДА кысуу Ны Ды Advertising 


Wayne Kear), chairman and chief executive 
officer, Broadcasting and Entertainment, Harte- 
Hanks Communications, San Antonio, Tex., 


Кезі 


retires, remaining with company im advisory 
capacity as assistant 10 president of Harte- 
Hanks. William Мой, president, Broadcasting 
and Entertainment, succeeds Kear] as chief ex- 
ecutive officer, 


Gordon DeWerth, treasurer, MacMillan, New 
York, joins Minneapolis Star & Tribune Co., 
owner of KTvHTv Hutehiason, Кап. and 
wora-ty Louisville, Ky., as VP-finance 


Edward Fredkin, professor of commuter sei- 
ence, Massachusetts Institue of Technology, 
Cambridge, elected president and chief execu- 
tive officer of New England Television Corp., 
applicant for contested channel 7. Boston, now 
occupied by RKO General's wNAC-TY, 


Wayne Thomas, VP and director of broadcast 
operstions for Times Mirror Group and VP- 
general manager of company’s WVTM-TV Bir- 
mingham, Ala., continues in former post and 
assumes new duties as VP and general manager 
of T-M's krvirrv) St. Lonis. Paul 
Wischmeyer, VP-general manager of kTvI. 
named to new post of siation manager, 


Robert Taylor, VP and controller, KPNX-TV 
Phoenix, named controller of parent Gannett 
Broadcasting Group's radio division, 81. Lo 


Carol Ornes, personne! administrator, ABC 
Personnel, Washington, named manager. Don- 
na Pedro, scrior personne! administrator, ABC 
Personnel, Chicago, named manager, ABC Per- 
sonnel, Hackensack, NJ. Anne Dalton, at- 
torney, ABC News, New York, named assistant 
general attorney, ABC News. Chris Hikawa, 
general attorney, owned stations division, ABC 
Inc., New York, named director, legal and busi 
ness affairs, ABC Sports. Steve Sadicario, 
assistant general aliorney, ABC News, named 
general attorney. 


Mike Perez, direcior, worldwide sales, NBC In- 
ternational, New York, elected VP, international 
sales, NBC Enterprises, W. Watts Blggers, VP. 
advertising and creative services, NBC-TV, 
New York, has resigned. Gerard K. Petry, 
director. cost verification, МВС, West Coast, 
Burbank, Calif., named director, accounting, 


Heather Regan, district manager, affiliate re- 


Brooke Spectorsky, director of broadcast 
operations, wS8.Tv Altanta, named station man- 
ager. 


Stephen Shipman, legal assistant, Lovett, 
Hennessey, Siambler & Seibert Washington 
law firm, joins кмос-ғм Goleta, Calif, as 
general manager. Gary Eklund, business man- 
ager, Lovett, Hennessey, joins station as opera- 
tions manager. 

Ron Sack, general manager, қожам) Albu- 
querque, N.M., joint KOtO«AM-RZ2X(FMI there 
in same capacity. 


Richard Reis, genefal sales manager. 


NFTQUMI-WAAHEM) Worcester, Mass., named 
general manager, WETO. 


Pete Vincelette, VP-general manager, 
WIYECM). Buffalo, N.Y., joins wvORIFM) Coral 
Gables, Fla., as general manager. 


Ken Brown, manager, Mid-Americe Media's 
wswremi Peoria, Ill, named VP-general man- 
ager of group's wquAIM) Moline, Ill, and 
KRVR(FM? Davenport, lowa. 


Larry Wilson Gunter, program direcior-sales 
representative, КҮКХХЕМЬ Longview, Tex., joins 
kyxstem Lufkin, Tex., as general manager. 


Ken Gerdes, general manager, waFF(Tv) 
Huntsville, Ala., joins wwLG-rv Macon, Ga., in 
Same capacity 

Marc Hurd, manager of broadcast operations. 
ENXTITY} Los Angeles, named manager of 
studio operations. 


Peter Crawford, stalion manager, wHDH(AM) 
Boston, clected VP of parent, Win Corp. 


Lawson Fox, production manager, WIVCCIV) 
Chattanooga, joins wkcg Tv there as operations 
manager. 


Harriet Holland, business manager, wCAULAMY 
Philadelphia, named director of administration 


C. David Leyrer, plant manager, Teleprompter 
Corp.’s Grosse Pointe and Dearborn, Mich., 
systems, named site project manager. security 
and energy service development. 


Alfred Croft, business manager and manager 
af administrative services, Mutual Broadcasting 
System. Arlington. Va.. named director, admin- 
istrative services, 


Robin Smith, from Arthur Anderson & Co., 
Phoenix, joins Harte-Hanks radio there as соп- 
troller. 


David Clark, senior analyst, Reymer & Gersin, 
Southfield, Mich.-bascd broadcast research and 
consulting firm, joins Christian Broadcasting 
Network. Virginia Beach. Va.. as director of 
marketing services. 


Cathy Spearman, promotion director and 
continuity supervisor, WAVHAMH-WDAO(M 
Dayton, Ohio, joins winGiam) Ілеге as con 
tinuity director. 


СЕТА 


Alan Goltz, УР and account supervisor, Ben- 
ton & Bowles, New York, named senior VE. 


Jobn Willie, VP and general manager, 
Erouillard Communications division, J. Walter 
Thompson, Pittsburgh, joins Marsteller Ine.. 
there as ҰР. Murray Kalls, VP and creative 
director, Leo Burnett, Chicago, joins Marsteller 
Tne., Los Angeles, as creative director. 


Robert Lee, deputy research director: Marle 
Skelly, account supervisor, and Virgini. 
Starke, print production supervisor, McCann- 
Erickson, elected VP's. 


Michael Bell, VP. Campbell-Ewald, Warren. 
Mich., named senior VP 


Shari Bain, production manager, Sumner-Ber- 
ry-Brown, Dallas, joins Popejoy & Fische] there 
as art director 


Jan Goldman, account executive, J. Waller 
Thompson, New York, joins Preston Advertis- 
ing, St. Petersburg, Fla., as manager of traffic 
and prodvetion 


Harry Durando, director of station relations: 


Deborah Tassone, direcior of research, and 
John Kelly, director of sales, RKO Radio 


Sherlee Barish, Executive recruiter 
The best there is, because she's 
been doing it longer and better 


Television news is her specialty: 
Anchors, reporters, meteorologists, 
sportscasters, news directors and 
news producer 


Call her. 


BROADCAST PERSONNEL, INC. 
527 MADISON AVENUE 

NEW YORK CITY, 10022 

(212) 355-2672 


Sales, New York, elected VP's 


Dave Recher, senior VP and Midwest regional 
manager, Еаѕит Radio, Chicago, named 
senior УР, administration, New York, Jerry 
Donovan, VP and office manager, Chicago, 
named VP and Midwest regional manager, 
supervising Chicago, St. Louis, Dallas and Min- 
neapolis offices, 


Thomas Haynes, manager, Eastern di 
Pro Radio, New York, elected УР. 


Louis Miano, executive VP. director of creative 
й AC&R Adverüsing, New York, 
chairmen. 


T. Richard Rawlins, Southeastern regional 


manager, Buckley Radio Sales, joins Pro Radio, 
as manager of Atlanta office 


ion, 


Charles Hansen, assistant sales manager, 
CBS/green team, Blair Television, New York, 
named manager Robert Kubieke, account ex- 
ecutive, NBC ТУ Spot Sales, joins ABC sales 
team, Blair Television, Chicago. 


William Kehlbeck, account executive, Torbet 
Radio, New York, named network manager. 


Diddsy & 
ciates there 


Randall Mosher, art director, 
Branch, Cincinnati, joins Sive A: 
in same capacity. 
Stacey Demas, sales assistant, PGW, New 
York, nemed research analyst- 


Jim McKee, account executive, D'Arcy-Mac- 
Manus & Masius, joins W.B. Doner, Detroit, as 
senior account executive. 


Elayne Stanback, senior account executive, 
Hicks & Greist, joins Lockhart & Pettus Adver- 
tising, New York, as account Supervisor. 


Barbara Lamon, account executive, Hecht, 
Higgins & Petterson, New York. joins Blairsat 
there in same capacity. 

Laurie Silverman, client service representa- 
live, Arbitron, New York, joins Avery-Knodel 
there as account executive. 

David Nadelson, account executive, indzoen- 
dent TV sales division, Katz Television, New 
York, joins ABC/Blue sales team, Blair Televi- 
sian there. 


Georgiana Whitlock, broker, Н.В. Larue, San 
Francisco, joins John Blair, New York, as cor- 
porate planning associate. 


Tausea Schillaci, research associate, KMGH-Tv 
Denver, named account executive. 


Jack Webber, marketing director, National 
nance Corp., Pittsburgh, joins Weightman Ad- 
vertising, Philadelphia, as account executive 


Diane Russo, controller. UPA Technology. 
Syosest, N.Y., joins Hume, Smith, Mickefberry, 
Miami, in same capacity. 


Paul Weiss, creative director, Peters Produc- 
tions, San Diego. joins Metzdorf Advertising, 
Houston, as copywriter. 


Chris Ackerman, sales manager, wk 
Lexington, Ky., elected VP cf licensee, Village 
Communications. 


Perry Adams, general sales manager, 
KNER(AM) San Francisco, joins KYA-AM-FM Шеге 
in same capacity. 

Ron Pall, general sales manager, wDRCÍAM) 
Hartford, Conn., elected УР, director of sales. 


Bob Eurlch, account executive, KARM(AM) 
Fresno, Calif, named sales manager of KARM 


WILLIAM B. 


«таппея 


and co-owned KFIG(FM) there. 


Dick MeClellan, accoun! executive, wKFT(AM) 
Kingsport, Tenn., named sales manager. 


Michael Hagan, sccount executive, WFEACAM) 
Manchester, М.Н., named sales manager. 


Jim Staley, account executive, WiON(AMD- 
WKDQ.FM Henderson, Ky., named assistant sales 
manager. 


Jackson Weaver, account exesulive, KUTVITY) 
Salt Lake City, named director, co-op develop- 
ment. 


Shirleyanne Thom, account executive, 
комом) Seattle, named local-regional sales 
manager. 


Brenda Petrone, national sales manager, 
квлк-ту Bakersfield, Cali, joins көвуту бап 
Luis Obispo, Calif., as local sales manager. 


Robert Day, assistant advertising and promo- 
Чоп manager, кесілу Des Moincs, lowa, 
named advertising and promotion manager. 


JoAnne Bell, from kFQD(AM) Anchorage, joins 
XIXL-FM Seattle as account executive. 


Terry Mowery, account executive, wOHO(AM) 
Toledo, Ohio, joins wwcKrm) Columbus, Ohio, 
іп same capacity. 


— m 
Programing 


David Hilton, director, acquisitions, The Movie 
Channel, New York, elected УР, film acquisi- 
tions, for parent Warner Amex Satellite Enter- 
tainment Co. there. Milton Watson, manager, 
Program publicity, Warner Amex Satellite En- 
tertainment Co., New York, named director. 
program publicity. 


Jerry Gottlieb, УР, business affairs, Universal 
Television, joins United Artists television pro- 
duction division, Culver City, Calif., as execu- 
tive УР 


Frank Murphy, VP- 
client relations, Bon- 
neville Broadcasting, 
joins CBS Radio Net- 
work, New York. as 
director, programing, 


Joseph Tirinato, 
senior VP, domestic 
sales, MGM Television, 
New York, named 
senior УР, domestic 
television sales, MGM/ 
UA Television Dis. 
tribution there. Jahn 
MacDonald, VP and managing director, MGM 
Television. Canada, Toronto, named VP and 
general manager, MGM/UA Television Canada 
there, 

Melvin Danheiser, vice president and assistant. 
foreign nanaget, international production pro- 
gram, United Artists, Los Angeles, named vice 
president, international motion picture division, 
MGM/United Artists, New York. 


John Litvack, director, current drama pro- 
grams, NBC Entertainment, Los Angeles, 
elected VP Richard Okie, associate, story 
department, succeeds Litvack, Garth Richard 
Ancler, manager, current comedy programs, 
NBC Entertainment, Los Angeles, named 
director, current comedy programs. Kevin 
Monaghan, from Joc Goldstein Public Re- 
lations, New York, joms NBC Press there as 
sports press representative, 


Murphy 


З фа et oe ae 
Maurice Singer, president, Maurice Singer 
Productions, Los Angeles, joins Home Hox Of- 
fice, Los Angeles, as VP, pre-production acqui 
tion, 


Robert Kimmel, VP, broadcast division, Hill & 
Knowlton, New York, joins Audio Features, 
New York-based production and syndication 
firm, as executive VP 


Kate Kelleher, associate director, creative ser- 
vices, Viacom Enterprises, New York, named 
director. Stevan Wishner, assistant to treas- 
urer, General Instrument Carp... joins Viacom 
International, New York, as director, financial 
services. 


Gloria Slutzky, manager, cost analysis, NBC, 
New York, joins ABC Entertainment there 25 
director, daypart planning, nonprime time, 
ABC Television and ABC Entertainment. 
Susan Harris, associate director, business 
analysis and financial planning, ABC, named 
irecior, deypart planning, prime time. Andre 
De Szekely, director, feature film creative post 
production, ABC Entertainme, New York, 
assumes additional duties of executive pro- 
ducer. Joyce Buchman, executive secretary 10 
president, ABC Entertainment, Los Angeles, 
named assistant coordinator, special projects, 


Jock McLean, director, musical programing, 
CBS Video Enterprises, New York, named VP, 
musical programing. Benton Levy, senio: al- 
torney, CBS Records Group, New York, named 
director, business affairs, CBS Video En- 
terprises there. 


Peter Hartz, director of advertising and pro- 
motion, Watermark, joins Diamond P Sports, 
Hollywood-based sports production and sym 
dication firm, as director of marketing. 


Stephen Swanson, account executive, Е.Н 
Brown Advertising, Minneapolis, joins Bon- 
neville Productions, Sah Lake City, as associate 
director, English-language marketing. Gordon 
Bowen, associate creative director, 1, Walter 
Thompson, Chicago. joins Bonneville as writer- 
producer. 


Mary Silverman, director of television sales 
and marketing, Phoenix Films, Phoenix, joins 
USA Cable Network, Glen Rock, N.J., as pro- 
gram administrator. Bob Carlo, director of ac- 
counting, USA Cable Nelwork, named con- 
troller. 


Jay Gold, independent TV commercials direc- 
tor and film editor, has formed Jay Gold Films 
inc. New York, in association with Kasia 
Yuska, with offices at 27 East 6151 Street, New 
York. (212) 308-9870. 


Jay Ghazarian, from ТЕМЕМ) Lake Success, 
N.Y.. joins The Cable Audio Network. Com- 
mack, N.Y., as aperations-prograrr. director. 


Dennis Moore, operations manager, wANK-TY 
Atlanta, named program director. 


John King, production assistant and air per- 
sonality, w.nGtam) Dayton, Ohio, named pro- 
gram director. 


W. Lane Rogers, public affairs director, 
XSFICFRO) Salt Lake City, named operations man- 
ager-program director. 


Matt McGann, air personality, wcIL-AM-FM. 
Carbondale, Ill, named program director. 


ıt Pattison, production manager, KOMO(AMI 
Seattle, named production operations super- 

бог. Kurt Hom, supervisor of post production 
services, succeeds Pattison. 


um 


Andrew Orgel, formerly VP affiliate relations, named to new position of VP for regional ot- 
fices. Reporting, along with Orgel, to Robert McGroarly, seniro VP WASEC, are Richard 


Guilmenot, VP. marketing: Gary Koester, VP Sales: Larry Divney, VP advertising/sales, and 
Sonya Auarez, V? creative services, succeeds Orga! as VP affiliate relations, Succeeding 


Suarez is Fred Seibert, who only recently had been named ҰР on-air promotion and produc- 
tion (Fates & Fortunes Jan, 11) lor WASEG’s The Movie Channel, and МТУ: Music Televi- 
sion. Finally, Jorden Rost, VP research, who had reported to McGroarty, will now report to 


WASEC executive УВ John Lack. 


New Lineup. In restructuring of Warner Amex Satellite Entertainment's marketing group. | 


David Hummel, creative supervisor, Procter & 
Gamble, Cincinnati, joins Christian Broadcast- 
ing Network, Virginia Beach, Va., as executive 
producer, “Another Life.” 


Paul Kelvyn, program manager, WGN-TV 
Chicago, joins &pKA-Tv Pittsburgh as producer. 


Jim Corno, operations manager. wpivirv) 
Detroit, named program manager. 


Drew Hayes, assistant program direcior, 
wetr(am) Pinellas Park, Fla.. named program 
director. 


Leila Lustig, program director, wGED-FM Pitts- 
burgh, joins wNED-EM Buffalo, N.Y., as pro- 
ducer. 


Norm Miller, engineer/technical director, noa- 
commercial KotD(Tv) San Francisco, named 
manager, production operations, for internal 
projecis at station, Majorle Poore, manager of 
scheduling, named manager of production 
marketing, KQED Video Services. 


Laura Norris, studio operator, wsoc-tv 
Charlotte, N.C., named creative service writer 
and producer. 


Robert Whitelaw, produccr-dircctor, wDIviT¥) 
Detroit, joins квнклту San Francisco, as execu- 
tive sporis producer. 


Robert Richardson, commercial director, 
wivctri Chattanooga, named production man- 
ager. 

Timothy Harshaw, director, wsarzv South 
Bend, Ind.. joins worntry) Dayton, Ohio, as 
producer-director. 


Gary Sweet, cameraman, noncommercial 
wpartrv) Miami, named associate director. 


Lisa Rowen, production Cocrdinator, WBZ-TY 
Boston, joins wNac-tv there zs production 
assistant, and audience coordinator of Weekday, 


Sue Serio, air personality, мля ту Baltimore, 
joins wRAL-TY there in same capacity. 


Dennis Palmieri, from камту Houston, joins 


KHOU-v there as photographer-editor, PM. 
Magazine. 


eS 
News and Public Affairs 


Bob Davis, assistant 
news direclor, wNBCTY 
New York, named news 
director, Davis will 
assume position March 
1, replacing Ron 
Kershaw (‘Fates & 
Fortunes,” Jan. 4) who 
joins NBC Sports. 


Appointments, ABC 
Direction Network, 
New York: Fred Davis, 
assistant news director 
and senior producer, 
wixt(rv) Jacksonville, Fla, to manager of 
news; Jeff Young, news director, WLLZ(FM 
Detroit, Jon Belmont, news director, 
WHND(AM) Monroe, and co-owned wMJCÍFM) 
Birmingham, both Mich.. and Paul Westphel- 
ing, from кмъвќдм San Francisco, le corres- 
pondents. 


Diane O'Brien, assignment editor, wROC-IV 
Rochester, N.Y., named managing editor. Mark 
Wolf, news anchor, named night news editor. 
Jane Tomezak, anchor-reporier, WHAM(AM) 
Rochester, joins wRoc-1v as assignment editor, 


John Schoen, city editor, The Advocate, Stam- 
ford, Conn., joins noncommercial wOBH-Tv 
Boston as news editor. 


Steve Wasserman, news director, WIXTITY) 
Jacksonville, Fla. joins weictrv) Miami in 
same capacity. 


Buzz Кітап, morning anchor, wLUPIEM 
Chicago, named news director. 


Thomas Hiscox, from wHN‘AM? New York, 
joins ksagiawo Santa Мапа, Calif. as news 
director. 


Lee Kanipe, news anchor, WIIN-TV Washing- 
ton, N.C., named news director. Robert Mur- 


— Nobody does it better, 


э үш, 
Soriates, Ine. 


Programming and broadcast consultants. 


Burt Sherwood 


3125 Maple Leaf Drive, Glenview. Ilinois 60025 (312) 439-1230 


ennes 


Bill Hennes 


Aroademstina Jen 13 1982 


гау, news reporter and anchor, named senior 
news producer. 


Mike Oling, anchor-reporter, KesQ(Tv) Palm 
Springs, Calif, joins кмту(ту) Omaha in same 
capacity. 


Larry Burnett, sports anchor-reporter, 
wckrtrv) Miami, joins KsTP-Tv Minneapolis-St. 
Paul in same capecity. 


Kenneth Alexander, news director and 
anchorman, wnso(am) Memphis, and 
LaVonne Ellis, air personality, xewety San 
Diego. join ABC Rock Radio Network as cor- 
tespondents. 

Bill Stuart, anchor, wuaTv Mobile, Ala., joins 
колту Denver as anchor-medical specialist 


Karen Freitas, co-host, РМ. Magazine, 
KsEECTV) Fresno, Calif., joins KJEOTw) there as 
hor. 


news producer and co-ari 


Melanie Naff, newswriter-reporter, KTULTY 
Tulsa, Okla., joins KELiAMI there as news edi- 
tor-traffic reporter. Bob Duff, manager, conve- 
nience store. joins KELI as co-anchor, Tuis 
Morning Neus. 


Dianne Doctor, ргофиссггерогег, KARK-TV 
Little Rock, Ark. and Rolanda Watts, re- 
parter, жғмұлу Greensboro, N.C., join New 
Jersey Nightly News. joint production of non- 
commercial wvetcrv) New York and roncom- 
mercial New Jersey Network, Trenton, as ге- 
porters in Newark, N.J, bureau 


Glenn Hill, photographer, РМ. Magazine, 
KFDM-Tv Beaumont, Tex., joins wHNT-TV 
Huntsville, Ala.. as news photographer. 


Mary Stimmel, editorial director, waca-ty 
Atlanta, named director of public affairs. 


John Butler, news and public affairs director, 
KROY-AM-FM Sacramento, Calif, joins ABC 
News as corresponden: for ABC Rock Radio, 
New York. 


Alan Cox, from wrMrv Milwaukee, joins 
wcco.rv Minneapolis as reporter. 


Мы ыы a 
Promotion and PR 


Gerri Pare, assistant director of promotion and 
publicity, MCA TV, New York, named director. 
of promation and publicity. 


Monica Lahay, associate director, press infor- 
mation, CBS Eniertainment, New York, named 
director, national press and affiliate relations, 
press information. Gail Plautz, associate direc- 
lor, photography, press information, named 
director. Enid Moore, associate director, press 
information, named director. danet Storm, 

manager. daytime program publicity, named as- 
sociate director, press information, 


Lou Zaccheo, president of own television prc- 
motion and consultancy firm, joins Abell Com- 
munications, Baltimore, as VP-advertising and 
promotion far its TV and radio stations. 


Cyndi Goadpaster, traffic coordinator, WELD- 
тх Chicago, named promotion administrator. 


Bob Robinson, producer-director, WFAA-TY 
Dallas, named promotion manager, Lucy 
Scott, creative services writer-producer, named 
public relations director, 


Tam! Kuna-Whitacre, special events pto- 
ducer, news, wPTviTVI West Palm Beach, Fla.. 
named director of promotion and creative ser- 
vices. 


John Midba, assistant promotion manager, 
WISH-TY Indianapolis, joins wrvQ-Tv Lexington, 
Ky., as promotion manager. 


Susan Jackson, marketing assistant, WFRV-TY 
Green Bay, Wis., joins WLREITY) there us pro- 
motion manager. 


Graig Nowack, promotion technician 
worrcy Rochester, N.Y., named assistant pro- 
motion manager 


———— 
Technology 


Thomas Carden, director, corporate computer 
network, Donald Decker. group director, 
systems engineering. and Paul Kalgan, dir 
tor of technical resources, ABC inc., Hacken- 
sack, NJ., elected VP's. 


Donald Sloan, director of finance, West 
Coast, Time-Life 8. Los Angeles, joins 
Robert Wald Co.. there as VP and chief finan- 
cial officer. 


Frank Deitrich, Western area marketing man 
ager, Plantronics, Santa Cruz, Calif. joins Com- 
sat General TeteSystems, Fairfax, Va., as direc- 
tor, international marketing. 


Ronald Brockman, district manager, Burr- 
Brown Research Corp, Tucson, Ariz, joins 
Scientific Atlanta, Los Angeles, as communica- 
lions products accounts manager. 


Manuel Marquez, chief engineer, wANX-TV 
Atlanta, named director of technical operations. 


Ron Lask, director of engineering, WXIX-TY 
Cincinnati, elected VP. 


Dantel Brown, technical operations and field 
service manager, General Television Network. 
Oak Park, Mich., joins wXvz-rv Detroit as man- 
ager of technical operations. 


Mark Biaauboer, engineering technician, 
WTEN(TY) Albany, N.Y. named studio super 
visor Andrew Solywoda, chief engineer, 
CSET.TV, Albany production studio, suceeds 
Blaauboer. 


Stephen Lockwood, engineer, noncommer- 
cial косстЕм› Oklahoma City, joins noncom- 
mercial kwasem) Tulsa, Okla. as chief 
engineer, 


Richard Hajdu, manager of broadcast sales, 
Pierce-Phelns, Philadelphia, joins MZR & Assa- 
ciates, Dallas-based video systems distributor, 
as regional manager, broadcast sales, 


Dave Hyduke, from Atlantic Research Corp., 
joins Comsearch, Falls Church, Va.-based fre- 
quency coordination company, as engineer. 


Bill Huey, chief engineer, кссі-ту Des Moines, 
elected VP. 


Ме Chavez, photographer-editor, KHOU-TY 
Houston, named chief videotape editar. 


Dl 
Allied Fields 


Jody Powell, former press secretary to Presi- 
dent Jimmy Carter, joins Dallas Times Herald 
аз political columnist. 


Kenneth Howard, attorney, legislative affairs 
unit, Offce of General Counsel, FCC, Wash 
ington, named legal assistant to Commissioner 
James Quello. 


Barry Umansky, assistant general counsel, 
National Association of Broadcasters, Washing- 
ton, named deputy general counsel 


Richard Campbell, VP. marketing com- 
munications group, Harris Corp., joins Ameri- 
can Transcommunications, Greenwich, Conn - 
based satellite communications and cable televi- 
sion management and consulting frm, as VE 


Ted Bates, founder of Ted Bates Worldwide, 
inc, Chi Brower, retired chairman, BBDO 
ard Bernice Fitz-Gibbon, founder of own 
retail advertising agency, elected to American 
Advertising Federation’s advertising Hall of. 
Fame, Washington 


Baryn Futa, attorney, U.S. Department of En- 

ergy, and Robert Keller, attorney, Blooston & 
Mordkofsky, Washington, join Fleischman & 

Sally Washington-based communications law 
irm. 


Matt Breyne, credit analyst, Heller-Oak Com- 
munications, Chicago-based intermediate 
lender 10 communications industry, named ac- 
count executive. 


Elected by stations to serve on Arbitron Radio 
Advisory Council (with elected alternates in 
parentheses): To represent stations with con- 
temporary format іп markets 5l-plus, Wayne 
Phillips, waizirw) Eau Chire, Wis. (Vince 
Cremona, wicclaM] Bridgeport, Сопп.); for 
MOR/persomalty formats in markets 1-50, 
John Hinkle Jr, wisNixm) Milwaukee (Paul 
Palmer, КҒМВІАМІ New York); AOR and other 
music formais in markets 1-50, Ted Dorf, 
WOAW-AM-FM Washington-Silver Spring, Md 
John Maler, warm ifm) New York); AOR and 
other formats, Frank Wood Jr., WEBNIFM) Cin- 
cinnati (Cari Hirsch, мммвкғм) Cleveland), In 
addition, Glenn Bell of ksotam) Des Moines, 
iowa, was clected to represent MOR/per- 
sonality formats in markets 51-ріш but station 
he wil represent remains 1» be designated, 
since kso is по: MOR/personality station (alter- 
nate is Jack Porteous, wosotamt Orlendo, 
Fla). 

— 


Deaths 


Dixon Donnelley, 56, assistant secretary of 
state for publie affairs during Lyndon Johnson 
administration, and former radio editor for de- 
funct Washington Daily News, committed 
suicide Jan. 7 at his home in Bethesda, Md. Не 
survived by his wife ard daughter. 
Theodore Huntley, 93, former chief congres- 
sional correspondent, U.S. information agency, 
died of Arteriosclerosis Jan. 9, at Sleepy Hollow 
nursing home, Annandale, Va. 


Paul Lynde, 55, veteran television comedian, 
died of heart attack Jam. 10 at kis home in 
Beverly Hills, Calif Lynde is survived by his 
sister, 


D. Raymond Taylor, chief engineer, KOLN.Tv 
Lincoln, Neb. and co-owned KGIN-Tv Grand is- 
land, Neb., died Dec, 31 of apparent heart at- 
tack in Lincoln. Taylor is survived by his wife, 
Martha, and three sons, 


Allen Cordon, 61, former legal assistant 10 
FCC Commissioner James Quello, died of 
cancer Jan. 12, at George Washingion Universi- 
ty hospital, Washington. Cordon is survived by 
his wife, Jean, and two sons. 

Joyce Mullaney, 56. former secretary at FCC, 
and active іп husband's radio consulting 
firm, Consulting Radio Engineers Ine., 
Potomac, Md., died of heart attack Jan. 6 ai 
Suburban hospital, Bethesda, Md, She is sur- 
vived by her husband, John. two sons and three 
daughters. 


The two passions 

of Ike Blonder: 

TV engineering and 
the Loch Ness monster 


1ке Blonder has an odd measure of suc- 
cess: debt. “I am a great success in that I 
owe a few million dollars,” says the unflap- 
pable chairman of Blonder-Tongue 
Laboratories, a manufacturer of television 
reception and STV equipment. “Тһе 
ability to use money and do the things you 
want to do is just great.” 

Ike Blonder also has a vision: of the 
ideal telecommunications universe to 
come. Not for him the wired nation. 
Rather, a mix of conventional terrestrial 
broadcast stations, direct broadcast 
satellites and an army —literally hundreds 
of thousands—of low-power and micro 
stations (the latter half-watt facilities serv- 
i dividual neighborhoods—as many as 
10,000 in New York City alone) 

Wherever you are, in Blonder's world, 
every channel on every tuner would be 
filled with broadcast signals. The best of 
them all, he thinks, will be from DBS. 
“Direct to the home television is perfect 
television," he says, “It really is super” 

To the people who know him, such 
enthusiasm —for projects others aren't yet 
ready to grapple with at all—won't come as 
a surprise. The 65-year-old Blonder says 
he joined Ben Tongue in forming B-T in 
1950 as an act of professional liberation. 
As an engineer for radio and television 
manufacturers in the posi-war years, he 
found that “апу thoughts 1 had were 
usually ignored? He didn't become an 
entrepreneur simply to make money, he 
Says, although һе has nothing against that 
eventuality. “1 became a businessman to 
be free. It was the only way to get things 
done that 1 suggested." 

Blonder and Tongue set out with a self- 
imposed mandate of considerable mag- 
nitude—''to improve [he reception of 
television” Their first product was а 
broadband booster, a device that when 
coupled with an antenna could dra- 
matically improve television pictures over 
the entire spectrum of channels. “I simply 
packaged it in a box, offered it to some 
friends who were reps .., and the next 
thing you know we're blowing a fuse. Peo- 
ple wanted them.” 

For the past three decades B-T has 
developed, manufactured and marketed a 
growing line of ancillary television eq 
ment, including MATY distribution 
amplifiers, antennas, boosters and 
modulators. And while (he company 
searched for aids to improve television 
reception, it also worked assiduously to 
distort a television picture to a point at 
which it became unwatchable. The idea 


Profilez 


Isaac Samuel Blonder— chairman ot the board, 
Blonder-Tongue Laboratories Inc. Old Bridge, 
NA; b. June 24, 1918, New York; BS in physics, 
University of Connecticut, 1938; MS in physics, 
Cornell University, 1940; radar officer, U.S, 
Signal Corps, 1941-46; engineer Panoramic 
Radio Corp, 1946-46; engineer physics 
instructor, City College New York, 1947-40; 
engineer and quality control supervisar, 
Teleking Corp, 1948-50; present pas! since 
1950; m. Lois Wallerstein, June 28, 1953; 
children— Greg 26, and Terry, 23. 


was 10 make scramblers (and 
descramblers) for subscription TY. The 
years of work that stretch back (o 1955 
have paid off; B-T 


The company now does more than $20- 
million worth of business each year, 
employing some 500 persons at two New 
Jersey facilities (Old Bridge and 
Lakewood) not far from New York. If STV 
continues to blossom, and low-power 
television takes off as Blonder believes it 
will, the 1980's should be а good decade 
indeed for В-Т. 

Despite his success, Blonder seems un- 
comfortable with his role as a business- 
man. Trained as a physicist at the Univer- 
sity of Connecticut and Cornell Universi- 
ty, Blonder says he would have been happy 
to don the robes of academe. But that 
career was derailed by World War Il and 
when that was over, he never got it back on 
track. Instead he went to work for 
Panoramic Radio Corp., a maker of radio 
test equipment and instrumentation, as an 
engineer, 2 job thet introduced him to 
‘Tongue and put both of them on the road 
to B-T. 

Although B-T has been successful in its 
principal product lines, it has encountered 
mixed fortunes in other markets and busi- 
nesses. An early and strong believer in 
STY, Blonder began scouring the country 
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in 1958 for venture capital to start an STY 
operation. He almost made it in 1974 with 
WWHT(TV) Newark, N.J., but a $5-million 
stock issue intended to finance the opera- 
lion never materialized. ''We had a 
depression and would you believe the 
broker contracted to handle the issue went 
bankrupt,” he says. WwHT went on to be- 
come an operating STV station, but only 
after a majority interest was sold to 
Wometco in 1977. 

(B-T maintains an interest in wNUS-TY 
Baltimore, which has STV plans for that 
cableless city, but has sold its minority in- 
terest in ап up-and-running STV station, 
wQrvi(rv) Boston, pending FCC ap- 
proval.) 

B-T also is a frustrated cable operator. 
From 1967 to 1972, Bionder presided over 
Com-Cable TV Inc., which operated four 
systems (5,500 subscribers) in northern 
California. The early 1970's were lean 
times for the cabie industry and B-T chose 
to bail out, selling the systems to Viacom 
International. 

In the equipment business, Blonder 
says B-T has been stung twice. It made 
closed-circuit television and high-fidelity 
audio equipment unti) severe competition 
from the Japanese forced it out, he says, 
citing the cooperation between the govern- 
ment and industry in Japan as making the 
Japanese difficult to compete with. "Japan 
is a single, closed economy,” he says. 
"Everybody there works against the out- 
sider” 

The Japanese also are killing their U.S. 
competition with a glut of high-quality 
engineers turned out by their school 
system, which stresses the sciences. "Our 
school system, by contrast, ‘‘is 
worthless,” Blonder says. “If 1 had my way 
І would insist that every person who 
gets a degree .,. takes hard science every 
semester.’ Teaching the liberal arts in 
school, he asserts, is a waste of time. With 
the right books a person can learn a school 
year’s worth of history in a week. The sci- 
ences, on the other hand, require special 
instruction and special facilities, he says. 

Blonder's interest is not focused entirely 
on the future. He is also fascinated by 
relics, particularly the one that he and 
many others believe is swimming around 
Loch Ness. Every year for the past 10, 
Blonder has gone to central Scotland to 
explore the lake in search of its famous 
serpent. Despite sonar and underwater 
cameras, Blonder reports that he has yet to 
come up with credible evidence. 

Blonder promises to keep carrying on at 
B.T, "doing what I have money to do." 
That means, he says, “to improve televi- 
sion reception with broadband equipment 
and go after low-power and pay TV and 
stay the hell out of the way of the 
Japanese.” 


——JÀ/ {ишге \ 


Contingent of broadcasters opposed io direct broadcast 
satellite service made its case et FCC last week, meeting with 
six of seven commissioners (Jim Quello was attending funeral) 
and officials of Office of Plans and Policy, which is handling DBS 
proceedings and processing of DBS applications. Visitors in- 
cluded officials of three network affiliate associations — James 
Babb, Jefferson Pilot Broadcasting (CBS); Fred Paxton, WPSD- 
ту Paducah, Ky. (NBC), and Robert Rice, wRAU-IV Peoria, 
Ш. (ABC) — A. James Ebel, KOLN(TY) Lincoln, Neb., and Tom 
Paro, president of Association of Maximum Service Telecasters. 
They made many of same arguments made by Wallace 
Jorgenson, wBT(TV) Charlotte, N.C., in his testimony before 
House Telecommunications Subcommittee las: month (BROAD. 
CASTING, Dec. 22, 1981); DBS spectrum could be used for other 
services, including fixed terresirial service, fixed satellite ser- 
vice and terrestrial broadcasting of high-definition television, 
They also warned that introduction of DBS could harm local 
broadcasting and U S. bargaining position at 1983 regional radio 
conference. 
Q 

Radio Advertising Bureau's All-Industry Radio Ratings Commit- 
tee heard report from its attorneys last week on their investiga- 
tlon of radio station ratings, then authorized them 10 press on 
and said it would decide “‘how to proceed" after getting further 
report in February, "How to proceed” was interpreted to mean 
what tactics it would adopt іп seeking “а more competitive and 
equitable marketplace for research on radio audiences” in deal- 
ings with Arbitron Radio, only nationwide syndicated radio rat- 
ing service (BROADCASTING, Nov. 30, 1981), Committee left lit- 
tle doubt it intended to push on: It said it would launch fund 


drive shorily, asking each station to contribute $350 to support 
committee's efforts. 
a 
NATPE International has filed comments with FCC, urging 
commission to maintain prime time access rule as “only certain 
means of limiting the networks’ tata! monopoly in the impor- 
tant prime-time period.” In comments, NATPE said iis own 
research disputed conclusions of disbanded Network Inquiry 
Special Staff that PTAR had noi obtained intended objectives, 
calling special staff's report, which is currently under review by 
FCC Broadcast Bureau, seriously flawed.” NATPE contended 
that information special staff used to prepare its report was 
“outdated and inadequate” at time report was prepared. 
NATPE said its own research, results of which it included in its 
comments to “provide the commission with up-to-date” infor- 
mation, "disproves the contention that the PTAR has no: 
achieved its purposes." 
в 

Roger's Cablesystems’ Ted Rogers told analysts in New York 
on Friday he expects Canadian government to grant pay televi- 
sion licenses there within four to six weeks. Rogers's "guess" 
about likely structure of pay cable in Canada is for three net- 
works, two English, one French, with English language chan- 
nels programed jointly with American pay networks. Price to 
subscriber, Rogers guesses, will be $13 (Canadian), with cost to 
systems of $6.50. Rogers-UA-Columbia Cablesysicms President 
Bob Rosencrans was also at meeting, and word from Rogers and 
Rosencrans was that in interest of consolidation and generating 
funds needed for financing, $40 million to $50 million worth of 
smaller Rogers-UA systems may bo sold, and Rogers-UA may 


Past meets present. NEC News's Today show Celebrated the slart of its third decade last Thursday (Jan, 14) by featuring past program 
regulars in addition to filmed and taped highlights of “significant and historic events" over the last 30 years. In the midst of the celebration, 
however sume of the planned clips were pre-empted to provide late-breaking news on an Air Florida plene crash In Washington. Ding 30 
years of Today show broadcasts, NBC estimates "more than 30,000 guests representing Ihousands of viewpoints and occupations will 
have been interviewed during the... 7,810 Today broadcasts" On hand tor the anniversary show were, top row (1 to £): Tom Brokaw, Johni 
Chancellor, Hugh Downs, Barbara Walters, Bryant Gumbel, Jano Pauley, Dave Garroway, Jack Lescoulie, Frank Blair and Sy vester (Pat) 
Weaver Second row (1 to 1): Betty Furness, Estella Parsons. Lee Meriwether, Betsy Palmer, Joe Garagiola, Jim Hartz, Edwin Newman, Gene 
Shalit, Florence Henderson and Helen O'Connell 
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reappear in United States stock market with new issue of non- 
voting shares, Prediction from RCI is that its 1985 revenues 
would be about $500 million (Canadian ) 

а 


Senate Republican Conlerence is hoping 10 offer teped 
responae to President Ronald Reagan's State of Union address, 
to be delivered at 9 p.m. Tuesday, Jan. 26. Comments by at least 
11 senators would be fed via Satcom 3R, transponder 16, at 9:30 
p.m. (embargoed till end of speech) and may be picked up by 
any station or cable system. Program could compete with 
response being planned by Democratic party (see story, page 
75). Republican program із predicated upon release by While 
House of Reagan’s speech prior to its delivery, so conference 
zan produce program. 
а 


3oxing promoter Don King assembled his troop of fighters last 
veek in New York lo lend muscle to announcement of Don King 
Sports & Entertainment Network, satellite delivered cable pro- 
sramer. King anticipates offering once-monthly fight card to 
e sold as basic advertiser-supported programing to cable opera- 
ors, plus occasional pay-per-view fights and entertainment 
specials. Network will debut March 15 pay-per-view Holmes- 
Dooney bout. King's vice president, marketing, Richard Kulis, 
jays network intends announcement next week іп Los Angeles 
af “cornerstone” MSO affiliate. Satellite transponder wasn't 
innounced ar press conference, but Kulís says cornerstone 
ıffiliate has signed agreement in principle that provides King 
with 12 months of transponder time and option to joint-venture 
Hughes Galaxy transponder. (Of two major West Coast MSO's 
vith Galaxy deals, Times Mirror is one located in Los Angeles). 
в 


ABC, CBS and NBC last week asked FCC to reject AT&T's Dec. 
3 “equalization” tariff tiling, which proposes (o raise rales on 
regular interstate service by 1.8%, WATS service by 4.1% and 
interstate private-line service by 1.6%. According 10 networks, 
rate Increase would ralse networks’ costs Tor television and 
radio transmission services by more than $1 million annually, 
which, “when taken together with the rate increases that have 
already been permitted to become effective and pending rate in- 
creases, would have a severe impact upon ihe entire broadcast- 
ing industry.” According to networks, tariff should be rejected 
because it violates “fundamental principle" of common carrier 
regulation in that it would authorize AT&T to charge regular in- 
tersiate, WATS and private-line users more than actual costs in- 
curred to subsidize shortfall in AT&T's exchange access earn- 
ings. Networks also said that under tariff, AT&T would earn 
higher return from private-line users than from regular inter - 
state and WATS users, requiring private-line customers “‘un- 
fairly to subsidize customers in other categories." 
в 
Paramount Television will be offering theatrical films '*Friday 
the 13th” paris 1 and H, "Lipstick" and “The Fan" for local- 
TV syndication without prior broadcast network exposure. 
MCA TV's “Тһе Deer Hunter" went same roule. 
a 


NLT Corp., Nashville-based licensee of WSM-AM-FM and owner 
of Opryland Production, is expected to announce this week tor- 
mation of venture with Group W Satellite Communications for 
development of advertiser-supported cable programing service 
built around country music industry. Marketing would be 
handied by Group W, programing by Opryland Productions. 

n 


National Public Radlo's board of directors in executive session 
in Austin, Tex., last week authorized NPR management to con- 
linue to explore possibility of merger with United Pross Inter- 
natlonal—outgrowth of owner E.W. Scripps Co’s efforts to dis- 
pose of financially troubled UPI. Word was that Scripps would 
donate UPI to NPR if NPR could show it had resources to keep 


Broadcast 


га 
17 


UPI going five years ог more. Edward W. Estlow, Scripps presi- 
dent, said NPR was one of several organizations that had indi- 
cated interest in acquiring UPI and that there had been some 
laiks with NPR, as well as others, “but absolutely no negotia- 
tions.” He declined to comment on speculation that donation of 
UPI to NPR might produce tax deduction for Scripps that could 
exceed any sale price it might get. As for further talks or 
negotiations, Estiow said “the ball is in their court.” 
в 


Lord Lew Grade, 75, last week 
resigned as chairman of Bri- 
tains Associated Communica- 
tions Corp., reportedly selling 
his stock to Australian TV and 
newspaper owner Robert 
Holmes Court. ACC, involved 
in television and film indus- 
tries, is said to nave suffered 
severe financial losses on 
movies last year, including $16 
million loss on "Save the 
Titanic" TTC Entertainment, 
ACC’s U.S -based TV production and distribution subsidiary, 
had no immediate comment. 


o 

TKR Cable Co. new joint venture between Knight-Ridder 
Newspapers and Tele-Communications Inc. has bought Cross 
Country Cable for about $45 million. System serves 22 north- 
ern New Jersey communities, including Piscataway and Old 
Bridge, two largest municipalities in system. Daniels & Associ- 
ates of Denver handled transaction. 


a 


Joseph Polonsky, one of leading figures in international broad- 
cast engineering (he was former technical director of Thomson- 
CSF winner of Gold Medal of biennial international technical 
exposition in Montreux, Switzerland, and pioneer in high- 
definition television technology}, died Jan. 10 in Paris after 


massive stroke. 
UpaConing 


At the ЕСС: Open en banc meeting Tuesday will hear presenta- 
tions on various issues from Rural Telephone Coalition; Con- 
sumers Union, Brown, Bernstein & Longest, Convid; Action 
for Children's Television; National Education Association; 
Multi-Cultural Television Council; Council for UHF Broadeast- 
ing; REACT; American Association of MESBICS, and Howard 
University School of Communication. Alse In Washington: 
New FCC Broadcast Bureau Chief Larry E. Harris will address 
Federal Communications Bar Association luncheon Wednesday 
al Touchdown Club. С Public Broadcasting Service board of 
directors meets Wednesday and Thursday at Mayflower hotel. 
Board's program service committees will hold meetings 
Wednesday afternoon. Association of Independent Television 
Stations’ ninth annual convention opens Saturday (Jan. 23) at 
Sheraton Washington. In Kauai, Hawaii: National Association of 
Broadcasters joint board meets today through Friday at Waiohai 
hotel. In Seattle: Senate Commerce Committee will hold hear- 
ing on cable TV at new federal building at 9 a.m. today. In 
Springfield, Ш: Ilinois Supreme Coun will hold oral arguments 
Tuesday on petitions, including one from CBS Inc., to amend 
rules permitting further access by broadcasters and photo- 
graphers to court room proceedings (see е 68). In Athens, 
Ga.: CBS News Correspondent Douglas Edwards will speak at 
37th annual Radio-TV Institute of Georgia Association of 
Broadcasters today through Wednesday at Georgia Center for 
Continuing Educations, University of Georgia. Іп Detroit: FCC 
Comm ioner James Quello addresses Detroit Adcraft Club 
riday. 
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Editorials 


Only the beginning 


The tidy timetable that the Justice Department and AT&T 
worked out to execute the terms of their antitrust settlement is 
being messed up by others. [n six months, AT&T was to present 
the government with its detailed plan of divestiture and 
reorganization. Eighteen months after that, the pian would go 
into effect. Things may take longer. 

As the government and AT&T must have expected, more 
questions have been raised than answered by the announcement 
of the settlement. Senate and House chairmen who have been 
working on AT&T legislation have declared their intentions to 
review the settlement line by line, Federal Judge Harold Greene, 
who has presided for 10 months over the antitrust trial that the 
settlement was intended to end, is not about to write off the case 
without looking twice at the proposed consent decree. The FCC 
must go over its whole AT&T regulation if the company is to un- 
dergo the changes the settlement prescribes, 

Congress, it may be assumed, will make certain that the folks 
back home know that their elected representatives in Washington 
are protecting them against increases in telephone rates, When a 
Timothy Wirth assumes the role of guardian of the public in- 
terest, as he did last week, he is thinking of nis predecessor as 
chairman of the House subcommittee dealing with communica- 
tions, Lionel Van Deerlin. In the 1980 election, Van Deerlin, a 
Democrat, was upset by a Republican who campaigned prin- 
cipally on the specter of bigger telephone bills that he said would 
come from Communications Act revisions that Van Deerlin 
favored, 

However long the process takes, a fundamental alteration in 
the structure of the premiere telephone company is assured and 
with it new dynamics of competition in the communications 
marketplace, The management of AT&T is saying that the com- 
pany is preparing to enter what it calls the age of home-delivered 
information services. With AT&T's formidable research, 
manufacturing and marketing resources, its entry could bring that. 
age to bloom ahead of present expectations. 

Bell management’s sudden willingness to break up what had 
been considered the biggest and most indestructible monument 
on the American business scence bespcaks a recognition that all 
old bets are off in the new environment. By the standards of not 
many years ago, today's American home is an electronic wonder- 
land of digital telephone access to the world, multichannel 
choices of video sources, enough audio signals to fill the air. A 
sevisit to that home a decade hence may suggest that this was the 
frontier. 


Strength of numbers 


Several disparate associations in broadcasting and related fields 
are tentatively testing the possibility of joint action on the 
regulatory front. One story appearing elsewhere in this issue re- 
ports that an ad hoc industry committee emerged from a session 
with FCC Chairman Mark Fowler, who had requested a briefing 
on what if anything was being done to support the FCC's pro- 
posals for deregulstion. Another reports that other representa- 
lives of commercial and noncommercial broadcasting organiza- 
tions met to explore commonalities of Washington interests. 

If there is a driving force behind these informal meetings, it is 
undetectable here. The Fowler meeting, attended by represent: 
tives of three broadcast assocladons and the major cable asso 
ation, was called by the chairman in the obvious hope of soliciting 


industry clout on behalf of FCC initiatives. The later meeting of 
delegates from eight commercial broadcasting organizations and 
National Public Radio was convened by the National Radio 
Broadcasters Association, which sometimes has good ideas but 
lacks the resources to carry al; of them out. 

Something more tangible is needed. 

There is no doubt that legislative and regulatory presences 
would be enhanced if, when interests coincided, the principal 
trade associations and professional societies of the affected media 
could be recruited for united action. Action on an organized and 
effective scale is, however, unlikely to result from ad hoc alliances 
informally arranged. 

Why not a permanent organization, representing all significant 
elements in broadcasting, cable and, yes, the printed press and 
new forms of information distribution —all of whose interests аге 
likely to intermingle more in the future than in the past? The 
organization would not interfere with specialized advocacies, 
which will continue to exist, It would be there to coordinate action 
in causes on a larger scale. 

There may even be a name for it: the Federation of the Fifth 
Estate, Perhaps it's something for the National Association of 
Broadcasters’ boards to talk about this week in Hawaii. 


Mission accomplished 


In moments of crisis or disaster, the nation has learned to turn to 
its television sets to see for itself what is going on. Last Wednes- 
day it saw scenes that were at once horrifying and heroic. [n an 
editorial afterward, the New York Times remarked: 

“Оп Wednesday night, after the crash of a jetliner in Washing- 
ton, another story was added to the national memory bank: A 
in ice-choked water loops her arm around a ring dangled 
licopter, loses her grip and disappears. A man standing on 
a river bank jumps in, swims out and pulls her up and in to shore. 
The last frame is of her face—staring, expressionless, alive. That 
Series of images ... was repeated over and over. It cannot erase 
the others, but it may balance our picture of mankind." 

Balancing the picture of mankind may not be the mission the 
average television journalist has in mind 2s he or she goes about 
the daily work. It is, however, the end product of a craft that has 
earned the attention thal the nation pays it 
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"AL if I vote in support of a motion opposing a petition to deny 
am I for or against the applicant?" 


Beosóeastino Jan 18 1982 


A line of fierce tornadoes recently struck Grand Island, 
Nebraska, leaving behind widespread injury and destruction. 
The psychological effects of the disaster were as serious as 
the physical damage. So ro help the residents face the giant 
task of rebuilding, KOLN-TV/KGIN-TV developed a 
special "Good News" broadcast for their evening news. 
The segment featured messages highlighting cooperative 
efforts and city pride. Its emphasis was on Grand Island's 
bright new future. And the encouraging words were much 
appreciated. Letters thanking KOLN-TV/KGIN-TY for its 
positive voice came from all over the ares. 

Helping to lead citizens through difficult times by bolstering 
their spirits the all part of the Fewer tradition of total 
community involvement. 
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WKZO — WKZO-TY KOLMTV — KGIN-TV 

Kalamazoo Kalamazoo ‘uncon Стапа isand 

WJFM — WKJF(FM) МАМ — KMEG-TV 
Grand Rapes Cadiac Саас "Sioux Сау 


It's harc to believe that so many outstanding features 
could be packaged in a compact, desk-top audio 
console, But we did 11. The new ADM 1800 Series II 
sets new standards for versatility anc capabi ity. 


This new console is available with up to 16 discrete 
inputs, 4 submaster and 2 master outputs. Along with 
a host of optional modules, the 1600 is perfectly 
matched tc today's production and broadcast 
environments. And, like all ADM consoles, it is 
manufactured to the highest quality standards and 
backed by an exclusive 5-year warranty. 
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е Audio Company 


If you're thinking the best — think ADM. 


Contact ADM Technology, Inc 
Home Office; 15005 Sturgeon 
Roseville, Michigan 48066 
(312) 778.5400, TLX 23-114 
West Central Sales: (817) 467.2090 
West Coast Sales: (415) 564-2400 


East Coast Sales: (313) 778.8400 


Rocky Mountain Sales: (801) 486.8822 
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